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Editor  &  Publisher 


HOW  TO  JUMP  TO  THE  RIGHT  CONCLUSION  IN  CHICAGO! 


MarketiiiK  movt-s  at  a  whirlwind  pare  in  ChicaKo. 
But  one  thing  hasn't  changed  in  more  than  'dO  years. 

The  Tribune  still  stands  unchallenged  as  the 
No.  1  advertising  medium  in  the  Windy  City.  Only 
its  lead  hits  changed.  It  keeps  getting  longer. 

The  Tribune  leads  the  league  in  just  alH>ut  every 
category  of  advertising  known  to  man  or  Media 
Records.  Rei>eate<I  surveys  show  that  Chicagoans 
prefer  the  adverti.sements  in  the  Tribune.  I'sually 


by  margins  of  :5  and  4  to  1  over  other  Chicago  news¬ 
papers. 

Small  wonder  that  Tribune  advertisers  achieve 
such  consistently  good  results.  And  results  are 
the  reason  why  they  si)ent  over  in  the 

Tribune  hist  year  more  than  in  all  three  other 
Chicago  papers  combined. 

Conclusion:  Nothing  sells  Chicago  like  the  Trib¬ 
une.  Why  not  make  it  a  bigger  part  of  your  plans'? 


(Chicago  ^Tribune 

MORE  READERS. ..MORE  BUYERS  ...  MORE  RESULTS 
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THE  UJOOO  NEW  STANDARD  PDNY  AUTDPLATE 

Designed  to  cast  BETTER  plates,  FASTER! 

ECONOMICAL  TO  INSTALL 


PI  AINriri  n.  NFW  IFR^RrV  -  rxecntivo  a  Offirr*  ^f)  ?  T ift/i  Awnniin  Nnw  Ynrk  17  N  Y 


SONOMA 


SOLANO 


CONTRA  COSTA 


SAN  TRANCISCO 


the  State  of  California  Depart¬ 
ment  of  Employment,  Research 
and  Statistics  just  released. 

Santa  Clara  County  showed  a 
gain  of  85  million  dollars  in 
manufacturing  wages  in  1960 
over  1959,  and  with  industrial 
employment  up  sharply  in  1961, 
the  figures  for  that  year  are 
estimated  to  be  in  excess  of  560 
million  dollars!  All  this  adds  up 
to  a  lot  more  dollars  being  spent 
in  this  Billion  Dollar  Market 
for  goods  and  services.  To  reach 
this  vital  profit  potential  and 
get  your  share  of  the  increased 
buying  power,  vou  need  the 
MERCURY  &  NEWS  ...  and 
vou  need  onlv  the  MERCURY 
&  NEWS. 


The  average  employee  of  the 
many  and  varierl  manufactur¬ 
ing  firms  in  Metropolitan  San 
Jose  has  a  yearly  income  of 
?6.9.‘12.42.  compai’^  with  San 
Francisco’s  .'?6..'189.0.3  and  Ala¬ 
meda  Countv’s  (Oakland) 
86.127.42. 

fotof  I960  Annual 
Counfy  Alonufocfuring  Wages 

Santa  Clara  .  .  $481 ,775,849.00 

Alameda _  459,170,600.00 

San  Francisco  .  415,325,933.00 

These*  are  the  three  leading 
counties.  Thus,  in  the  whole 
nine  county  Bay  Area.  Santa 
Clara  County  (Metropolitan 
San  .Jose)  is  far  ahead  in  an¬ 
nual  manufacturing  wages  paid, 
according  to  the  1960  report  of 


MERCURY 

&NEWS 


SAN  JOSE,  CALIFORNIA 
...  the  Growing-est 
Market  In  the  West 


EDITOR  &  PUBLISHER  CALENDAR 


20- 21 — Kansas  AP  Members'  Association,  Lassen  Hotel,  Wichita,  Kansas. 

21- 22 — SNPA,  Newspaper  Executives'  Clinic,  New  Orleans. 

21-June  I — API  Editors  Seminar  (under  75.000),  Columbia  Univ.,  New 
York. 

24 — New  Jersey  AP,  Shadowbrook  Restaurant.  Shrewsbury. 

24 —  Columbia  Journalism  Alumni,  Graduate  School  of  Journalism,  Colum¬ 
bia  University,  New  York. 

25- 26 — Missouri  AP  Members'  Association,  Hotel  Sheraton-Jefferson,  St. 
Louis,  Mo. 

25- 26 — Utah-ldaho  AP  Members  Association.  Hotel  Boise,  Boise,  Idaho. 

26 —  Michigan  UPl  Newspaper  Editors,  Hamilton  Lake  Country  Club, 
Saugatuck. 

26 — UPl  Illinois  Newspaper  Editors,  Sheraton  Jefferson  Hotel,  St.  Louis,  Mo. 

26-27 — South  Dakota  AP  newspaper  members,  Yankton,  S.D. 

26- 27 — Ohio  AP  newspaper  members.  Fort  Hayes  Hotel,  Columbus.  Ohio. 

27- 31 — Newspaper  Division,  Special  Libraries  Association.  Sheraton-Park 
Hotel,  Washington. 

3t-June  2 — Press  Institute  of  Canada.  University  of  Western  Ontario, 
London,  Ont. 


JUNE 


1 —  Canadian  Press  (Ontario  regional)  Peterborough,  Ont. 

2 —  Canadian  Press  (French-language)  Trois-Rivieres,  Que. 

I- 2 — Alaska  AP  Association,  Seattle,  Wash. 

4-15 — API  Management-Costs  Seminar  (under  75,000).  Columbia  UnIv., 
Now  York. 

7- 10 — Oklahoma  Press  Association,  Lake  Texoma  Lodge,  Okla. 

8 —  Massachusetts  UPl  Newspaper  Editors,  Hotel  Kenmore,  Boston. 

8 —  Canadian  Press  (Central  circuit)  Montreal. 

9 —  Canadian  Press  (east  regional)  Frederickton,  N.  B. 

10— 13 — Kent  State  University,  Short  Course  in  Photojournalism,  Kent,  Ohio. 
10-13 — Production  Management  Conference  of  the  ANPA  Research  Institute 

jointly  with  Mid-Atlantic  Mechanical  Conference.  Sheraton  Hotel.  Phila¬ 
delphia. 

10-14— New  Jersey  Press  Association,  Mid-Atlantic  Mechanical  Conference, 
Sheraton  Hotel,  Philadelphia. 

II- 13 — Pacific  Northwest  International  Circulation  Managers  Association. 
Timberline  Hotel,  Banff,  Canada. 

14 — ANPA  Newspaper  Offset  Conference,  Sheraton  Hotel.  Philadelphia,  Pa. 
14-16 — Oregon  Newspaper  Publishers  Association.  Hotel  Gearhart,  Gear¬ 
hart. 

14- 16 — Biennial  International  Congress  on  Information.  Evlan-Ies-Balns. 
Leman,  France. 

15 —  Canadian  Press  (West  Regional)  Moose  Jaw,  Sask. 

15-16 — Oregon  Newspaper  Press  Association,  75th,  Gearhart,  Ore. 

17-19 — New  England  Newspaper  Advertising  Executives  Association,  Sa- 
basco  Lodge,  Sebasco,  Maine. 

17-21 — Association  of  Newspaper  Classified  Advertising  Managers,  Statler 
Hilton  Hotel,  Buffalo,  N.  Y. 

17- 23 — Communications  Librarians'  Workshop.  Syracuse  University.  Syra¬ 
cuse,  N.  Y. 

18- 21 — International  Circulation  Managers  Association.  Edgewater  Beach, 
Chicago. 

20-23 — Pennsylvania  Newspaper  Publishers  Association  and  National  Edi¬ 
torial  Association.  Hershey  Hotel  and  Cocoa  Inn.  Hershey,  Pa. 

20- 23 — Theta  Sigma  Phi  convention.  St.  Anthony  Hotel,  San  Antonio,  Texas, 

21- 23 — Association  of  American  Editorial  Cartoonists,  Sheraton-Chicago 
Hotel.  Chicago. 

22- 24 — New  Jersey  Press  Association,  106th  annual  meeting  &  Summer 
Outing.  Essex  &  Sussex  Hotel,  Spring  Lake. 

23- 25 — Northwest  Daily  Press  Associations,  Ruttger's  Pine  Beach  Lodge, 
Bralnerd,  Minn. 

24- 27 — Advertising  Federation  of  America,  jointly  with  Advertising  Asso¬ 
ciation  of  the  West,  Denver,  Colo.  , 

25- 29 — National  Press  Photographers  Association.  Fort  Sumter  Hotel. 
Charleston,  S.  C. 

27-30 — Newspaper  Personnel  Relations  Association  Conference,  Ambassador 
Hotel,  Los  Angeles,  Calif. 

29-30 — New  Mexico  Press  Association,  La  Fonda  Hotel,  Santa  Fe. 


On  January  18,  1777,  Congress  ordered  that 
“authenticated  copies,  with  the  names  of 
the  Members  of  Congress  subscribed  the 
same,  be  sent  to  each  of  the  United  States, 
and  that  they  be  desired  to  have  same  put 
upon  record.”  ■  The  authenticated  copies 
were  printed  in  broadside  form  in  the  first 
plant  of  the  Baltimore  News-Post.  It  was 
known  as  the  Baltimore  American  way  back 
then,  and  is  the  second  oldest  paper  in  the 
States.  Today’s  News-Post  is  the  companion 
of  that  paper,  drawing  its  heritage  from  a 
growing  nation.  Ht  has  become  Maryland’s 
largest  daily  newspaper,  leading  all  Mary¬ 
land  daily  papers  in  circulation  since  1927. 
The  Baltimore  News-Post  has  7,100  more 
total  circulation  than  the  paper,  and  over 
32,000  more  than  ;!;3.  When  in  the  course  of 
readership  in  Maryland,  the  Baltimore  News- 
Post  is  definitely  the  BIG  one.  ■ 
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ROniESENTEO  NATIONALLY 


THAT  HELP  BUILD  LOCAL  NEWSPAPERS 

Who  has  more  friends  than  people?  NEA  comic  characters,  of  course.  Every 
survey  ever  made— by  us  or  others— shows  that  the  15  daily  NEA  Comics  represented 
on  this  page  by  their  principal  characters  have  a  warm,  loyal  following  among 
newspaper  readers  of  all  ages.  Not  a  “mixed  bag”. . .  not  a  duplication  and  triplication  of 
the  same  type  of  characters  and  same  story  lines— but  a  scientific  selection  to 
appeal  to  all  tastes.  A  whole  family  of  comics  for  the  whole  family. 


m  Newspaper  Enterprise  Association 


HELPS  BUILD  GREAT  LOCAL  I^EWSPAPERS 


NEW  YORK:  CLEVELAND: 


461  EIGHTH  AVENUE 


1200  WEST  THIRD  STREET 


BY-LINES  MAKE 
DEAD-LINES 
VIA  DELTA  JETS 


Next  fastest  thing  to  a  wire-service  network  is 
Delta’s  jet  network.  And  Delta  not  only  provides 
the  principal  North-South  routes  east  of  the  Mis¬ 
sissippi,  but  has  recently  expanded  to  link  the 
booming  South  with  the  Golden  West. 

Delta  jets  can  whisk  you  a  thousand  miles  or 
more  by  mid-moming,  give  you  nearly  a  full  day 
there  and  have  you  back  home  the  same  evening. 
Get  the  Delta  habit . . .  enjoy  service  that’s  per¬ 
sonal,  quick  and  exceedingly  thoughtful. 


General  Offices: 
Atlanta,  Georgia 


the  air  line  with  the  BIG  JETS 


12  Z’  .  ,  ^  * 

a^rwin  A  s^olumn 

★  ★★★★★ 

Handicapped  by  blindness  in  eyesight  but  blessed  with  keen 
and  perceptive  vision  in  insight  is  Editor  Henrv  Belk. 
Goldsboro  (N.  C.)  News-Ar^us.  In  illustration  of  how  long 
freedom  of  information  has  been  fought,  he  sends  along  this 
quote  from  the  Fundamental  Constitutions  of  Carolina.  March  1. 
1670.  Article  80,  drawn  up  by  the  famous  philosopher,  John 
Locke:  “Since  multiplicity  of  Comments,  as  well  as  of  Law, 
have  great  inconveniences,  and  serve  only  to  obscure  and  per¬ 
plex.  All  Manner  of  Comments  and  Expositions  on  any  part  of 
these  Fundamental  Constitutions,  or  any  part  of  the  Common 
or  Statute  Law  of  Carolina,  are  absolutely  prohibited.”  Doubtless 
some  modern  politicians  would  like  to  revive  such  a  statute,  if 
they  dared. 

Spineless  Editorial  Policy 

If  prc-ssure  groups  have  awed  you. 

Few  readers  will  applaud  you. 

—Tom  Pease 

— Max  Fullerton,  chief  of  bureau,  .4ssoeialed  Press,  Baltimore 
writes:  “Huvinc  read  with  niueh  interest  the  various  names  used 
in  other  years  for  filler  material,  reminds  me  of  an  cM-easiim  whirh 
(M-eurred  when  I  was  eity  editor  of  the  C.larksburg  (W.  Va.)  Tele. 
graph  in  the  early  20's.  In  those  days  we  published  the  Saturday 
ehureh  page  whieh  in  itself  was  mere  filler  beeause  the  pastors 
si-ldom,  if  ever,  made  any  changes  in  their  listings.  However,  it 
all  had  to  be  set  every  week.  In  the  composing  room  we  had  an 
impious  Linotype  opi-rator  who  insisted  in  slugging  this  material 
“GOD'S  JINK.’"  Of  course,  the  day  came  when  the  inevitable 
happened  and  the  line  went  on  the  press.  It  was  only  beeause  an 
alert  desk  man  caught  it  quickly,  stupp«‘d  the  pn-ss  and  had  the 
head  pressman  do  a  little  ehisiding,  was  the  soul  of  the  compositor 
ever  saved.” 

— W.  Lowrie  Kay,  copy  editor,  Lloyd  Hollister,  Inc.,  pub¬ 
lishers  of  the  Wilmette  (111.)  Life  and  four  other  new.spapers. 
writes:  “As  a  fellow-alumnus  of  the  Philadelphia  Inquirer,  1 
can  tell  Becky  Gross  (Erwin.  May  .5)  the  word  for  filler  was 
punjab,  not  punjauh.  Communication  was  slower,  and  the 
Punjab  more  remote,  when  the  word  was  adopted.  Consequently, 
'news’  from  the  Punjab  could  be  run  almost  any  time — and 
Philadelphians  never  knew  the  difference!”  On  the  same  subject. 
News  Editor  Paul  Poorman.  State  College  (Pa.)  Centre  Daily 
Times,  writes:  “We  call  filler  two  names:  ‘Fillers’  for  the 
little  one  and  two-liners,  and  the  one  and  two  graf  ones  with 
heads.  ‘Bloodbank’  for  the  large  ones,  usually  with  illustrations, 
used  to  fill  unexpected  holes.  Bloodbank.  of  course,  is  named 
because  we  use  it  when  we  need  a  ‘transfusion’  to  keep  going. 
Don’t  know  who  on  the  staff  named  it.  but  it’s  been  called 
that  for  at  least  the  last  decade.”  Mr.  Poorman  adds  a  complaint 
about  the  practice  of  pasting  cutlines  on  the  backs  of  photos 
(worst  offenders  are  PR  men).  He  says  he’s  ripped  photos 
trying  to  get  the  stuff  off  the  backside.  .  .  .  Subhead  in  Harry' 
Neighbor’s  Bridgeport  (Conn.)  Sunday  Herald  column:  “Tips 
That  Pass  Into  Type.”  .  .  .  “Younger  than  springtime”  is  how 
the  Manchester  (Conn.)  Evening  Herald  described  its  (and 
possibly  the  country’s)  oldest  news  correspondent  (at  Hebron), 
Miss  Susan  Pendleton,  on  her  92nd  birthday.  Another  Herald 
correspondent,  Mrs.  Alice  W.  Steele  (at  Tolland)  retired  at  93 
in  1954.  .  .  .  Sports  Editor  Si  Burick,  Dayton  Daily  News,  calls 
his  column  “Si-ings.” 

— .4  note  from  John  Jay  Daly,  M’ashington  newspaperman  (out 
of  New  Britain,  Conn.)  and  author,  gives  us  a  “scoop”  in  connec¬ 
tion  with  the  reeent  death  of  Frank  Braden,  the  colorful  circus 
press  agent.  It  seems  that  after  Frank  planted  the  midget  in  J. 
Pierpont  Morgan's  lap  at  a  Senate  hearing,  the  Morgan  Midgeteers 
were  organized.  The  '‘grand  lodge”  met  once-a-year  in  Washington 
but  on  one  occasion  when  Frank,  the  president,  couldn't  get  to  the 
capital  city  the  meeting  was  held  on  the  steps  of  the  austere  Morgan 
Library  at  Madison  Avenue  and  38th  Street,  New  York.  The  *•'•**'* 
2  o’clock  in  the  morning.  (P.S.— Daly  is  putting  together  Frank 
Braden’s  memoirs  under  the  title  of  “Tents  in  the  .Sun.”). 
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what*s  growing  in  the  Oregon  Market? 


2-MILLION  PEOPLE  &  WORLD'S  FASTEST-GROWING 

PflMI/rNTIIlN  INnilQTRY  scheduled  for  Portland,  hub  of  The  Oregon 

UUnVEinilUn  inuuoillf  Market*,  are  future  conventions  that  will  draw  an 

estimated  quarter-million  delegates.  The  city’s  dramatic  new  Memorial  Coliseum  offers  showroom 
and  meeting  facilities  second  to  none.  Portland’s  convention  industry  is  but  one  exciting  example 
of  growth  in  the  830-thousand  Portland  metro-Market,  and  its  surrounding  2-million  total  market. 
Your  best  buy  for  effective  coverage  of  both  Portland  and  the  total  market  is  the  two  great  daily 
newspapers  serving  the  region  .  .  .  The  Oregon  Journal  and  The  Oregonian. 


♦Oregon  Market:  All  Oregon 
plus  7  S.  VV,  Wash,  counties. 


IT  TAKES  TWO  TO  COVER  THE  OREGON  MARKET 

the  Oregonian  ■  ORECON  journal 


PORTLAND,  OREGON 


PORTLAND,  OREGON 


Represented  Nationally  by  Moloney.  Regan  &  Schmitt.  Inc. 


editorial 


As  Long  As  It’s  Good-Natured 

IN  HIS  j)iiblic  utteraiues  to  date,  President  Kennedy  has  refrained 
from  harsh  or  vitu|)erative  criticism  of  the  Press.  I  his  couldn’t 
be  said  about  some  of  his  predecessors  so  it  is  with  some  spirit  of 
self-satisfaction  that  we  compliment  the  Chief  Executive  on  his  gocxl- 
natured  remark  the  other  day  that  he  has  not  complained  nor  does 
he  plan  to  make  any  general  complaints. 

The  record  is  cpiite  clear  that  Mr.  Kennedy  has  l>een  jileasant, 
allxdt  (juite  serious  at  times,  in  needling  the  Press  to  do  a  Ijetter 
job,  as  he  sees  it.  -\t  his  first  news  conference  Jan.  25,  1961  he  made 
the  initial  appeal  for  the  press  and  the  Executive  to  attempt  to  reach 
a  resjwnsible  decision  on  the  maximum  flow'  of  information  allowable 
where  national  security  is  involved.  This  is  the  one  jxiint  he  pressed 
vigorously  and,  in  the  minds  of  some  publishers,  somewhat  peremp¬ 
torily  when  he  spoke  to  the  .\NPA  memljership  in  .\pril,  1961.  Even 
then,  the  record  shows,  he  intrcxluced  his  sermon  with  gracious  com¬ 
ment.  He  said:  “I  have  selected  as  the  title  of  my  remarks  ‘The 
President  and  the  Press.’  Some  may  suggest  that  this  would  be  more 
naturally  worded  ‘The  President  \’ersus  the  Press.’  lint  those  are  not 
my  sentiments.” 

.\s  to  public  criticism  of  the  Jack-in-the-box  scenes  at  his  news 
conferences,  the  President  said  a  year  ago:  “You  sid>ject  me  to  some 
abuse,  but  not  to  any  lack  of  resjject.”  WMien  he  was  asked  to  aj>- 
praise  his  first  100  days  in  office,  he  replied:  ‘‘I  feel  I  can  read  what 
you  gentlemen  write  about  it  and  1  wouldn’t  attempt  to  contradict 
you.”  He  made  another  jxjint  with  sly  comment  in  Paris:  ‘‘I  do  not 
think  it  altogether  inappropriate  to  intnxluce  myself  to  this  audience. 
1  am  the  man  who  accompanied  Jacqueline  Kennedy  to  Paris,  and 
1  have  enjoyed  it.”  Once,  on  an  occasion  when  he  might  have  lectured 
newsmen  on  breaking  faith  with  confidential  sources,  he  settled  for 
a  comment  that  background  news  briefings  by  government  officials 
“are  hazartlous  in  many  cases.” 

His  quip  last  week  that  he  was  “reading  more  and  enjoying  it  less” 
(an  obvious  takeoff  on  a  television  commercial)  sent  a  gale  of  laughter 
through  his  news  conference.  This  was  a  good-humored,  spontaneous 
res|K)nse  to  an  inquiry  as  to  his  views  of  the  Press.  “We  are  going  to 
live  together  for  a  periotl  and  then  go  our  separate  ways,”  he  said. 
Who  among  us  can  take  umbrage  with  that  attitude?  W’hat  we  have 
to  lear  is  that  some  day  the  man  in  the  White  House  may  steel 
himself  to  exphxle  an  epithet  his  father  once  applied  to  newspaper 
publishers,  generically  speaking. 


Public  Service  Rewards 

^  I  ^HRot  GH  the  annual  E&P  Promotion  .\wards,  presented  this  week 
at  the  Montreal  convention  of  newspajxr  j>romotion  managers, 
recognition  is  giten  to  the  kind  of  newspa|>er  public  service  that 
doesn’t  collect  Pulitzer  medals.  Maylx:  things  like  investors’  forums, 
space  sym|K)siums,  dollar  symphonies,  s{>elling  l)ees,  scholastic  writing 
contests,  art  centers,  etc.  etc.  don’t  rate  a  “meritorious  and  disin¬ 
terested  public  service”  (the  Pulitzer  requirement),  but  the  news- 
pajjers  recei\e  their  rewards  in  closer  ties  with  their  communities  and 
their  reatlers. 
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Think  not  that  I  hare  come  to  ilestror 
the  laic,  or  the  prophets:  I  hare  not  come 
to  destroy,  but  to  fulfill^Mattheir,  P;  17. 
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The  FBI’s  Midnight  Knock  on  the  Door 


EDITOR’S  \OTE:  The  fol- 
lowing  letters  were  received  in 
reply  to  a  request  to  editors  for 
comment  on  this  question: 
“When  FBI  agents  called  on 
reporters  recently  to  check  the 
accuracy  of  their  stories  in  the 
steel  price  situation,  were  they 
performing  a  legitimate  mission 
in  the  name  of  the  President,  or 
do  you  see  any  inherent  dangers 
to  the  press  if  this  became  regu¬ 
lar  practice?” 

*  •  « 

Sinister  Implieation 

I  think  we  may  assume  the 
mission  of  the  FBI  agents  in 
routing  out  reporters  to  verify 
reports  or  ascertain  facts  of 
comments  of  a  steel  executive 
at  the  meeting  of  stockholders 
of  his  company  was  legitimate. 
But  the  animus  of  the  inquir>’ 
and  the  timing  of  carrying  out 
the  order  carried  a  very  sinister 
implication.  It  savored  too  much 
of  the  “rap  on  the  door”  tech¬ 
nique  which  still  evokes  fear. 

There  w’as  no  urgency  which 
demanded  the  night  calls.  As 
part  of  the  pattern  of  invoking 
the  tremendous  power  of  the 
presidency  to  crack  dowm  on 
men  exercising  one  of  the  old¬ 
est  of  freedoms,  the  right  to  fix 
a  price  for  their  wares,  it  was 
very  alarming. 

Charles  A.  Sprague 
Oregon  Statesynan, 

Salem,  Oregon. 


Assigning  the  FBI  to  check 
on  newsmen  and  their  stories 
was  part  of  the  Administra¬ 
tion’s  massiv'e  powrer  play.  Ad¬ 
mittedly,  these  agents  are 
trained  investigators.  But  the 
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choice  of  FBI  men,  and  the 
way  they  went  about  the  job, 
had  an  unfortunate  connotation. 
The  public  thinks  of  the  FBI 
as  being  employed  exclusively 
against  wrong-doers.  That  auto¬ 
matically  cast  the  reporters 
among  the  “bad  guys”  in  this 
“Eastern.”  If  anyone  needed  to 
work  around  the  clock,  it  should 
have  been  the  nation’s  editors 
and  reporters,  for  the  press,  on 
the  whole,  w’as  slow  to  get  and 
present  the  true  facts  of  one  of 
the  most  significant  stories  of 
our  time. 

Vincent  S.  Jones 
Gannett  New’spapers, 

Rochester,  N.  Y. 


Uncalled  For 

I  have  great  respect  and  ad¬ 
miration  for  the  FBI  and  its 
work  and  I  feel  confident  that 
the  recent  3:00  A.M.  visits  to 
newspapermen,  in  the  steel  mat¬ 
ter,  were  something  that  the 
FBI  carried  through  under  or¬ 
ders,  probably  of  the  Attorney 
General. 

This  particular  episode  was 
entirely  uncalled  for  —  it  w-as 
a  needless  exposition  of  naked 
police  pow’er.  There  w’as  noth¬ 
ing  that  the  government  could 
learn  at  3  o’clock  in  the  morn¬ 
ing  that  could  not  have  been 
ascertained  six  hours  later,  dur¬ 
ing  ordinary  business  hours,  by 
calling  at  the  offices  of  the  re¬ 
porters  in  question,  in  a  normal 
way. 


This  t>T)e  of  action  is  to  be 
condemned  regardless  of  who  is 
responsible. 

I  am  sure  that  J.  Edgar 
Hoover  must  have  been  quite 
upset  to  have  been  ordered  to 
carry  out  this  early  morning 
inquisition.  Over  the  years  he 
has  succeeded  in  building  up,  in 
his  agents,  a  high  respect  for 
the  individual  and  his  rights. 

E.  Z.  Dimitman 
Philadelphia  (Pa.)  Inquirer. 


Til  for  Tat 

If  the  FBI  agents  who  awak¬ 
ened  the  reporters  in  the  wee 
hours  did  so  with  no  useful 
purpose,  their  action  is  highly 
to  be  condemned.  That  is,  if 
their  purpose  was  to  intimidate 
or  try  to  frighten  the  newsmen, 
their  action  was  inexcusable. 

I  get  a  little  tired,  however, 
of  all  the  special  privileges 
which  newspapers  and  newsmen 
try  to  claim.  After  all,  a  good 
reporter  many  times  has  to 
awaken  somebody  he  wishes  to 
question.  I  don’t  know’  why  any 
reporter’s  sleep  is  more  sacred 
than  the  sleep  of  people  he  in¬ 
terview’s. 

In  this  instance  it  boils  down 
to  w’hat  the  FBI  agents  learned, 
or  what  they  w’anted  to  learn 
and  how’  great  the  urgency  was. 
There  w’as  enough  outcry  over 
their  action  so  that  I  doubt  they 
w’ill  engage  in  similar  activities 
in  the  future  without  thinking 
tw’ice  to  be  sure  it  is  necessary. 


CARTOON  IDEA  OF  THE  WEEK 


I  do  not  see  any  inherent  dan¬ 
ger  to  the  press  in  the  action  of 
the  FBI  agents. 

Linds.ay  Hoben 
Milwaukee  (Wis.)  Journal. 

«  *  « 

We  said  editorially  that  “it  is 
no  credit  to  the  President  and 
his  brother  that  in  a  moment  of 
anger  they  unhesitatingly  em¬ 
ployed  FBI  agents  as  combina¬ 
tion  private  police  and  errand 
boys.  It  is  a  disturbing  prece¬ 
dent.” 

I  do  not,  howev’er,  see  it  as  a 
danger  to  the  press;  it  seems 
rather  a  reflection  on  the  press 
in  that  the  White  House  felt  it 
necessarj’  to  go  beyond  the 
printed  word  of  competent  re¬ 
porters  and  a  reliable  news 
service.  What  bothers  me  is  that 
the  President,  with  a  staff  the 
size  of  his,  has  to  use  police 
officials  to  ask  reporters  if  what 
they  printed  was  the  truth. 

Arthur  Gallagher 
Ann  Arbor  (Mich.)  News 


Gestapo  Tactics 

Middle-of-the-night  telephone 
calls  and  doorbell  ringings  by 
Federal  Bureau  of  Investigation 
agents  on  new’s  reporters  smacks 
too  much  of  gestapo  tactics  to 
be  allowed  to  pass  unquestioned. 
We  grant  the  President  every 
right  to  lambast  the  steel  com¬ 
panies  for  abusing  the  public 
interest,  but  w’hen  the  FBI 
sicked  agents  on  newsmen  in 
NKVD  style  it  shocked  the 
American  people.  The  calling  on 
any  citizen  in  the  middle  of  the 
night  to  “explain  himself,” 
(Continued  on  page  69) 
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■WE'RE  GETTING  NOWHERE' 
Liederman,  Jamaica  (N.Y.j  Long  Island 
Daily  Press 


Short  Takes 


Woman* s  Page: 

Attending  to  their  usual  varied  cuties, 
Mr.  and  Mrs.  John  Blank  are  today 
quietly  observing  their  53rd  wedding  an¬ 
niversary.  —  Canandaiga  (N.  Y.)  Daily 
Messenger. 

• 

About  one  in  every  1  American  w’omen 
either  w’as  divorced  or  separated  from 
her  husband  at  the  time  of  the  1960 
census.  —  Waiikegan  (Wis.)  News-Sun. 

• 

Such  males  often  prefer  this  peacock 
existence  as  they  absorb  the  admiring 
“Oh’s”  and  “Ah’s”  of  eligible  girls,  than 
to  get  into  harness  as  a  stable  martial 
w’orkhorse.  —  Pittsburgh  (Pa.)  Post- 
Gazette. 

• 

Receiving  g^uests  were  the  honoree,  her 
mother,  Mrs.  Blank  in  a  silver  chafing 
dish.  —  Denton  (Tex.)  Record-Chronicle. 
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In  just  a  few  weeks,  the  1961  Annual  Volume  of 
The  New  York  Times  Index  will  be  off  the  press 
—  with  the  detailed  record  of  what  happened 
during  the  entire  365  day  period. 

Under  thousands  of  alphabetically  arranged 
headings,  last  year’s  events  are  recorded  and 
fiiunmarized  in  chronological  order.  And  each 
reference  includes  the  dates,  page  numbers,  and 
column  numbers  you  need  in  quickly  tinding  the 
complete  story  in  your  1961  file  of  The  Times. 
Of  course,  the  dates  make  it  much  easier  to  locate 
items  in  back  issues  of  your  own  newspaper,  and 
other  publications  too. 

But  The  Index  alone  will  often  answer  all  your 
questions  about  an  event  or  situation.  You  turn 
to  a  news  summary,  and  the  facts  you  need  are 
right  there. 

The  new  volume  will  be  printed  on  long  lasting 
rag  paper  and  handsomely  bound  in  library 
buckram.  It  will  bring  you  over  1,100  pages  of 
basic  reference  information  to  speed  up  your 
research  on  almost  any  subject  under  the  sun. 

The  1961  Annual  Volume  will  be  priced  at  $60. 
The  regular  pi-ice  of  a  year’s  subscription  to  the 
tivice-a-mouth  Index  is  also  $60.  When  you 
order  them  both,  as  a  unit,  the  cost  is  only  $95. 
You  save  $25,  and  get  the  complete  service  en¬ 
joyed  by  over  90 So  of  all  New  York  Times  Index 
subscribers. 

If  you  act  promptly,  your  staff  can  start  using 
the  1961  Annual  Volume  as  soon  as  it  comes  off 
the  press.  Send  in  your  order  now,  while  you 
have  it  in  mind. 

The  New  York  Times  Index 

220  West  .'t3rd  Street,  Neiv  York  30,  *V.  Y. 
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Newspapers’  Image-Building 
Aimed  at  Staffs  and  Public 

Canadian  PR  Plan  Authorized; 

Promotion  Parley  Told  About  It 


Montreal 

NewsiKiper  publishers  of  Can¬ 
ada  are  puttinp  a  public  rela¬ 
tions  profrram  into  action  with 
the  intention  of  presenting:  a 
correct  imape  of  their  business 
to  their  own  staffs  as  well  as 
to  the  general  public. 

The  problems  which  are  being: 
tackled  in  this  effort,  recently 
approved  by  members  of  the 
Canadian  Daily  Newspaper  As¬ 
sociation,  and  an  outline  of  the 
direction  it  will  take  were  re¬ 
ported  to  the  annual  convention 
of  the  National  Newspaper  Pro¬ 
motion  Association  here  this 
week. 

NNPA  actually  is  an  inter¬ 
national  org:anization  of  news¬ 
paper  promotion  and  public  re¬ 
lations  executives,  including:  in 
its  membership  several  persons 
from  Canadian  dailies.  The  new 
president  is  Richard  S.  White, 
promotion  manag:er  of  the  Mont¬ 
real  Gazette. 

‘In  Tronlilv' 

“The  newspapers  are  in  trou¬ 
ble,”  said  Robert  W.  Southam, 
publisher  of  the  Ottawa  (Ont.) 
Citizen,  keynoting:  the  conven¬ 
tion  with  an  address  in  which 
he  dealt  with  the  rami)ant  criti¬ 
cism  of  the  press.  The  damag:ing: 
statistics  and  statements  about 
the  industry,  he  asserted,  g:row 
from  igmorance  and  it  is  time 
“to  end  the  era  of  silence  and 
clear  away  the  fog:  about  the 
functions  of  the  medium.” 

Mr.  Southam  described  his 
indigmation  recently  when  he 
viewed  an  audio-visual  editorial 
on  a  local  television  station  in 
which  it  was  stated  that  news¬ 
paper  publishers  would  “stoop 
to  anything:  to  bring:  in  the  ad 
dollars.”  Newspapers  were  de¬ 
picted  as  sales  catalogmos,  with 
70  percent  of  their  content  as 
paid  advertising:  and  publishers 
were  termed  “g:reedy  owners.” 

“We  have  a  g:reat  deal  of 
in’ound  to  make  up,”  Mr.  South¬ 
am  declared.  With  this  in  mind, 
he  reported,  the  publishers’  as¬ 
sociation,  at  its  recent  meeting:, 
authorized  the  creation  of  a 
public  relations  committee  with 


a  stout  admonition  to  avoid  a 
defensive  attitude  and  “to  at¬ 
tack  our  problems  frontally.” 
A  clear,  simple,  believable  image 
of  the  newspaper  business  is  the 
goal.  No  effort  will  be  made  to 
tear  down  the  image  of  other 
media,  Mr.  Southam  assured. 

Consideration  will  be  given 
also,  he  said,  to  avoiding  the 
pitfalls  of  relying  too  heavily 
on  what  the  average  person 
thinks  he  desires  the  press  to 
be.  Pursuing  such  notions,  Mr. 
Southam  said,  would  only  make 
newspapers  “models  of  medioc¬ 
rity.” 

Separate  (^mmiltee 

The  PR  committee  assignment 
grew  out  of  a  program  devel¬ 
oped  by  Gregor  Guthrie,  promo¬ 
tion  manager  of  the  Ottawa 
Citizen.  The  members  of  the 
group  have  not  yet  been  ap¬ 
pointed,  according  to  R.  A.  Bar- 
ford,  general  manager  of 
CDNPA,  but  it  is  planned  to 
make  the  committee  separate 
from  the  association’s  Freedom 
of  the  Press  Committee. 


Mr.  Barford  advised  that  pub¬ 
lic  relations  programs  be  under¬ 
taken  on  a  wide  scale  to  reach 
people  on  newspaper  staffs.  He 
described  a  recent  nationally- 
televised  show  in  which  a  panel 
of  four  newspapermen  voiced 
accusations  against  the  busi¬ 
ness,  calling  some  publishers 
“skin-flints”  and  charging  that 
newsmen  are  encouraged  to  ac¬ 
cept  junkets  and  other  gratui¬ 
ties.  When  a  non-journalist 
asked,  “what  is  good  about 
newspapers?”  none  of  the  four 
panelists  offered  a  reply,  Mr. 
Bai'ford  said. 

Mr.  Barford  deplored  the  loss 
of  an  opportunity  by  newspa¬ 
per  employes  to  tell  a  large 
audience  about  the  many  public 
service  achievements  of  Cana¬ 
dian  dailies. 

In  another  connection,  Mr. 
Barford  cautioned  promotion 
managers  against  the  fallacies 
that  creep  into  surv'eys  on  ac¬ 
curacy  and  believability  among 
media.  He  said  when  he  was 
publisher  of  a  small-city  daily, 
a  survey  reported  87  percent  of 
the  people  reached  considered 
the  newspaper  inaccurate.  A  re¬ 
check  showed,  Mr.  Barford  said, 
that  they  were  referring  in  most 
cases  to  typographical  errors, 
not  to  the  news  accuracy. 


.\s  a  former  advertising  man, 
Mr.  Barford  recommended  that 
an  industry  PR  effort  stress 
quality  controls  and  persuade 
editors  to  be  as  conscientious 
about  the  typographical  excel¬ 
lence  of  their  papers  as  they 
are  about  editorial  policy. 

Fair  Pla  y  in  Ads 

A  second  phase  of  the  public 
relations  project  deals  with  ob¬ 
jectionable  advertising  and  aims 
to  head  off  suggestions  that  have 
been  made  for  the  establishment 
by  the  government  of  a  Board 
of  Governors  for  the  Press,  as 
there  is  now  such  a  board  for 
the  bioadcasting  business.  Some 
major  advertisers,  Mr.  Barford 
said,  have  exceeded  the  bounds 
of  fair  play  in  their  copy.  To 
combat  this  situation,  he  re¬ 
ported,  the  Canadian  publishers 
rejected  “a  couple  of  hundred 
thousand  dollars  worth  of  ad¬ 
vertising”  (much  of  it  in  the 
automotive  category)  in  Janu¬ 
ary.  The  association  is  setting 
up  a  committee  to  pass  judg¬ 
ment  on  questionable  ads. 

At  the  same  time,  Mr.  Bar¬ 
ford  said,  the  association  is 
working  with  advertisers  to  pro¬ 
vide  valuable  research  informa¬ 
tion  in  readership  studies.  A 
large  account  currently  is  seek¬ 
ing  guidance  on  the  most  effec¬ 
tive  space  units. 

Abcllcd  by  Publishers 

Speaking  at  a  succeeding  ses¬ 
sion  of  the  convention,  John 
Rohde,  of  the  Katz  Company, 
the  incoming  president  of  the 
American  Association  of  News¬ 
paper  Representatives,  decried 
the  contributions  which  promi¬ 
nent  publishers  made  toward 
destroying  industry  goodwill  by 
supporting  some  of  the  asser¬ 
tions  made  on  the  television 
show,  “Death  in  the  City  Room,” 
which  treated  of  the  Los  An¬ 
geles  newspaper  consolidations. 
He  said  the  remarks  of  the 
speakers,  whom  he  did  not  name, 
did  very  little  to  encourage 
young  people  to  come  into  the 
new’spaper  business. 

Mr.  Rohde  challenged  the  ma¬ 
jor  magazines  to  bring  their 
county  distribution  data  up  to 
date.  He  noted  that  several  have 
no  figures  to  offer  that  are 
fresher  than  those  compiled  two 
or  three  years  ago,  whereas  ad¬ 
vertisers  have  ready  access  to 
the  latest  circulation  figures  of 
newspapers  in  ABC  audit  re¬ 
ports.  Some  have  explained,  he 
said,  that  they  are  waiting  to 
analyze  circulation  trends. 

The  introduction  of  computer 

(Continued  on  page  62) 


FROM  OUR  NEWEST  STATE — Receiving  leis  from  Mrs.  Violet  Y.  Yap, 
Honolulu  Advertiser,  are,  left  to  right:  John  V.  Donnelly,  New  Brunswick 
(N.  J.),  Home  News;  Ira  Sapozink,  Rochester  Times  Union;  and  David 
A.  Lindsey,  Chicago  Sun  Times  and  Daily  News. 

(Photos:  Paul  Taillefer,  Montreal  Star) 
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Ike  Is  Back 
And  Makes 
Press  Like  It 

By  Robert  M.  Pringle 

Washington 

Former  President  Dwight  D. 
Eisenhower  had  a  reunion  with 
the  Washington  press  corps  last 
week,  and  like  most  reunions  it 
was  both  cheerful  and  nostalgic. 

The  scene  was  the  Senate 
Caucus  Room,  where  Ike  held 
a  half-hour  news  conference  on 
May  10  between  meetings  with 
the  GOP  Congressional  leader¬ 
ship. 

“Nothing  has  changed,”  one 
reporter  summed  it  up  with  a 
sigh.  “He  looks  the  same,  he 
talks  the  same,  he  has  the  same 
views  on  the  same  subjects.” 

Everyone  agreed  it  was  al¬ 
most  just  like  the  good  old  days. 
Ike  criticized  big  gov'emment 
and  big  federal  spending,  and 
his  diction  was  just  as  tangled 
as  ever. 

His  first  major  get-together 
with  Washington  reporters 
since  leaving  office  was  in  the 
familiar  format  of  the  Presi¬ 
dential  news  conference,  and 
drew  about  the  same  size  crowd. 

Skips  .4cross  Border 

Newsmen  bombarded  h  i  m 
with  the  usual  bewildering  ar¬ 
ray  of  questions  on  topics  from 
Berlin  to  Big  Steel,  and  he  an¬ 
swered  all  with  patient  good 
humor. 

When  Chalmers  Roberts  of 
the  Washington  Post  asked  for 
an  appraisal  of  U.S.  policy  on 
Viet  Nam  he  got  a  reply  about 
Laos  instead.  But  Ike  quickly 
retrieved  the  slip  and  laugh¬ 
ingly  apologized  for  having 
“skinned  across  the  border.” 

Asked  how  he  liked  retire¬ 
ment  from  office,  Ike  admitted 
he  had  “mixed  feelings.” 

“I  will  say  this,”  he  went  on, 
“one  night  I  dreamed  that  the 
22nd  Amendment  (limiting  the 
President  to  two  terms)  was 
repealed,  and  it  wasn’t  wholly 
a  nightmare.” 

Instead  of  Press  Secretary 
James  Hagerty,  Ike  had  a  bat- 
terj’  of  Republican  Congres¬ 
sional  chiefs  (including  House 
and  Senate  Minority  Leaders 
Charles  Halleck  and  Everett 
Dirksen)  sitting  behind  him  for 
ready  reference. 

Queried  about  Medical  Care 
for  the  Aged  he  faltered  mo¬ 
mentarily,  then  asked,  “What 
was  the  name  of  that  law  we 
pas.sed  .  .  .?” 

“Kerr-Mills  !  !”  chorused  the 
GOP  lawTnakers.  But  in  general 


Ike  had  little  need  of  their  help. 

Questions  and  answers  (de¬ 
scribed  as  “my  personal  opin¬ 
ions”)  were  equally  informal, 
and  several  times  he  called 
newsmen  by  their  first  names. 

Standing  Up  Well 

Photographers  scrambled  on 
chairs  for  better  angles  and 
several  lawmakers  were  trapped 
in  the  crush.  “Goodness  I  didn’t 
know  you  were  a  reporter,”  Ike 
quipped  at  Senator  Francis 
Case  (R.-S.D.) 

Minority  Leader  Everett 
Dirksen  made  a  brief  rescue  at¬ 
tempt — “Mr.  President,  I’ve  got 
to  get  you  out  of  here” — and 
then  diplomatically  gave  up.  Ike 
obviously  didn’t  want  to  be 
rescued. 

“You  fellows  look  like  you’re 
standing  up  well,”  the  former 
president  told  milling  newsmen. 
They  were  able  to  return  the 
compliment  with  sincerity. 

Weddings  Are  Played 
Without  Racial  Bias 

Kokomo,  Ind. 

A  consensus  of  Indiana  editors 
attending  the  spring  meeting  of 
the  state  Associated  Press  here 
May  12-13  was  that  white  and 
colored  readers  alike  are  accept¬ 
ing  with  approval  the  publica¬ 
tion  of  pictures  and  stories  of 
Negro  weddings  alongside  those 
of  white  couples.  James  Ras¬ 
mussen,  managing  editor,  Gary 
Post-Tribune,  said  his  paper 
prints  the  same  size  photos  of 
brides  side  by  side  regardless  of 
race.  Other  editors  reported  a 
similar  policy. 

Most  editors  said  they  make 
no  distinction  as  to  the  color  of 
individuals  mentioned  in  news 
stories  except  where  circum¬ 
stances  are  unusual. 

J.  Q.  Mahaffey,  editor,  Tex¬ 
arkana  (Tex.)  Gazette  and 
Daily  News,  addressed  the  meet¬ 
ing. 

Charles  Brovm,  editor,  Sey¬ 
mour  Tribune,  was  elected  presi¬ 
dent  and  Alan  Schulz,  managing 
editor,  Muncie  Star,  vicepresi¬ 
dent. 

Horace  Ketring,  Indianapolis 
News  police  reporter,  won  the 
sweepstakes  award  in  the  news 
photo  contest  with  the  picture  of 
a  race  car  VTeck. 

Into  State  Hall  of  Fame 

Missovla,  Mont. 

Harry  B.  Brooks,  for  40  years 
one  of  the  strongest  editorial 
voices  in  Montana  journalism, 
has  been  in.stalled  in  the  Mon¬ 
tana  Newspaper  Hall  of  Fame 
at  Missoula,  the  seventh  to  be 
so  honored.  He  has  been  with 
the  Great  Falls  Tribune  for  a 
decade. 


‘Arf,  Arf,’  Said  a  Reporter; 

JFK  Didn’t  Recognize  Her 

By  Gerry  Van  der  Heuvel 

Washington 

The  President’s  first  news  conference  in  three  week.-; 
produced  more  chit-chat  than  hard  news  and  a  little 
hokem  went  a  long  way.  Newsmen  were  primarily  inter¬ 
ested  in  the  press  (from  almost  any  angle)  and  a  toy 
poodle  invaded  the  sanctity  of  the  conference  sanctorum. 

The  whole  performance  prompted  arch  conserv'ative 
David  Lawrence  to  take  the  stump  once  again  for  a  revised 
format,  preferably  one  in  which  written  questions  would 
be  submitted  in  advance  in  the  manner  of  the  Hoover 
administration. 

He  had  no  suggestion  for  eliminating  tv  actresses  who 
smuggle  in  toy  poodles  in  their  oversized  handbags  but 
his  neighboring  columnist  in  the  Washington  Evening 
Star,  Fletcher  Knebel,  predicted  that  this  would  be  the 
first  presidential  conference  to  make  the  Ed  Sullivan  show. 

Fifi,  a  toy  poodle,  was  smuggled  into  the  press  confer¬ 
ence  by  Terry  Blake  Blalack,  who  said  she  was  a  television 
performer  and  a  sometime  leporter  for  a  small  Iowa 
newspaper.  She  concealed  Fifi  in  a  big  carryall  bag  under 
a  mink  stole.  Fifi  barked  during  the  conference  but  the 
President  didn’t  seem  to  notice  it. 

Newspaper  Strikes 

The  first  question  put  to  the  President  after  his  one 
announcement  in  which  he  sought  to  clarify  the  interest 
and  dividend  withholding  tax  section  of  the  Omnibus  Tax 
Bill,  concerned  the  newspaper  strikes  in  Detroit  and  Min¬ 
neapolis.  Did  the  strike  tactics  and  the  ensuing  blackout 
on  news  in  these  two  major  cities  affect  the  general  welfare 
and  public  interest  of  the  country  to  the  point  of  being 
a  matter  of  national  concern,  he  was  asked? 

The  President,  taking  last  things  first,  thought  there 
was  nothing  in  a  strike  of  this  kind  that  involved  national 
emergency  legislation,  “but,  of  course,  any  new'spaper 
strike  is  unfortunate  because  it  affects  not  only  the  people 
involved  on  the  paper,  but  it  affects  the  whole  community, 
the  distribution  of  news,  and  business.”  Federal  mediators, 
he  concluded,  were  already  on  the  job  and  he  was  hopeful 
that  a  speedy  solution  could  be  reached. 

That  matter  taken  care  of,  the  next  item  of  interest  was 
the  press  in  general.  How  do  you  think  you’re  being 
treated,  Mr.  President,  w’as  the  gist  of  the  question  and 
the  President  replied  that  he  w'as  “reading  more  but  en¬ 
joying  it  less  and  so  on.” 

“But  I  have  not  complained  nor  do  I  plan  to  make  any 
general  complaints,”  he  continued  good  naturedly.  “I  read 
and  talk  to  myself  about  it,  but  I  don’t  plan  to  issue  any 
general  statement  to  the  press.  I  think  they  are  doing  their 
task,  as  a  critical  branch,  the  Fourth  Estate,  and  I  am 
attempting  to  do  mine  and  we  are  going  to  live  together 
for  a  period,  and  then  go  our  separate  way.” 

Question  about  Questions 

This,  one  would  think,  had  been  a  rather  adequate  reply 
to  a  simple  question.  But  it  was  a  complex  subject  , — 
there  was  more  to  come.  What  about  a  poll  that  had  been 
taken  somew-here  that  showed  that  ptMiple  thought  news¬ 
men  and  w’omen  (some  thought  there  was  emphasis  on 
the  latter  group)  did  not  ask  really  important  questions 
at  the  press  conference?  What  did  the  President  have  to 
say  about  that? 

This  could  have  produced  an  interesting  answer  but  the 
reporter  didn’t  stop  there.  He  tacked  on  another  question 
—  sonlething  unimportant  like  did  the  President  have 
any  ideas  about  new  steps  to  ease  tensions  and  promote 
world  peace? 

The  President  adroitly  ignored  the  loaded  question  and 
(Continued  on  page  68) 
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DETROIT  PAPERS  RESUME 


Again  Strike  Proves 
That  No  One  Gained 


handlers  removed  their  pickets  10,682  Pre-Paid  Subs 
at  the  News.  r, 

The  publishers  said  the  paper  ^  Edition 

and  plate  handlers  were  vio-  Los  Angeles 

lating  an  earlier  agreement  to  Pre-paid  subscriptions  to  the 
arbitrate  issues.  The  paper  and  West  Coast  Edition  of  the  New 
plate  handlers  said  the  agree-  York  Times,  scheduled  to  begin 
ment  was  void  because  of  the  publication  here  in  October, 
“lockout.”  number  10,682,  according  to  Bill 

The  National  Labor  Relations  Holmberg,  who  is  in  charge  of 
Board  regional  office  in  Detroit  circulation. 


By  Boll  Pearson 

made  a  preliminary  statement  Mr.  Holmberg  made  his  i-e- 
.  ,  j  •  1  The  teamsters  presented  the  that  there  w^as  evidence  an  port  at  a  meeting  of  the  Greater 

Detroit  s  two^  daily  news-  Free  Press  management  with  a  illegal  lockout  had  existed  at  Los  Angeles  Press  Club  after 
papers,  the  morning  Free  Press  list  of  18  demands  on  April  6  the  News  against  some  unions.  Andrew  Fisher,  assistant  gen- 
and  the  afternwn  News,  pub-  and  gave  management  five  days  Following  the  NLRB  action,  eral  manager  of  the  Times,  ex- 


and  the  afternoon  News,  pub-  and  gave  management  five  days 
lished  Friday  (May  11)  for  the  to  accept  them  or  face  a  strike. 


the  paper  and  plate  handlers  plained  the  plans  for  publica- 


(irst  time  in  29  days  as  a  series  The  Free  Press  refused  to  agre^  to  submit  issues  to  arbi-  tion.  Mr.  Fisher  said  the  paper 
of  strikes  at  the  two  papers  accept  the  demands  because  man-  tration  and  removed  the  pickets  will  start  with  about  32  pages 


agement  considered  them  in-  from  the  News. 


containing  110  to  120  columns  of 


The  strikes  cut  off  re^lar  fringements  of  its  control  of  The  papers  called  back  their  news.  It  will  be  priced  at  10c  a 
daily  newspapers  to  1.2  million  circulation  and  sales  and  the  employes  for  a  third  time  and  copy  and  there  will  be  no  home 


readers  in  Michigan. 

Successive  strikes  by  the 
teamsters  union,  the  typographi- 


strike  began. 

Teamsters  Brotherhood  presi¬ 
dent  James  R.  Hoffa  entered 


publication  began. 

‘Collusion’  Charged 


cal  union,  the  paper  and  plate  negotiations  the  next  day  and  Robert  C  Butz  executive  sec- 
handlers  union  and  the  press-  suggest^  mediation  by  Detroit  retary  of  the  Det^it  Newspaper 

'"Tw  «Ler«S^hentnelci^^^  Pobce  Commissioner  G^rge  Publishers  Association,  called 
Publishers  of  the  papers  called  Edwards,  a  former  Michigan  the  series  of  strikes  “collusion  ” 
the  strikes  “a  carefully  planned  Supreme  Court  justice  and  Hnii^  thorough "nve^^^^ 
hit-and-run  scheme  by  the  vari-  Auto  Workers  organizer.  tiof hJ  Se  NCRB  S  hTco^rt^ 


delivery.  Advertising  will  be 
sold  in  New  York  for  an  addi¬ 
tional  rate  in  conjunction  with 
the  regular  edition. 

• 

Research  Award 
To  ‘Gtizen  Hearsl’ 


ous  unions  to  extort  unreason¬ 
able  concessions  which  they  could 
not  gain  by  normal  bargaining 
methods.” 

Picketing  Closes  Both 


Reno.  Nev. 
Swanberg’s  ‘Citizen 


Auio  worgers  organizer.  tion  by  the  NLRB  or  the  courts  Reno.  Nev. 

Issues  Settled  would  reveal  this.  W.  A.  Swanberg’s  ‘Citizen 

Lee  Hills,  vicepresident  and  Hearst’  has  won  the  Frank 
The  publishers  accepted  and  executive  editor  of  the  Free  Luther  Mott  Award  of  Kapa 
an  agreement  was  reached  at  Press,  said  in  a  front-page  letter  Tau  Alpha  for  the  best  piece  of 
the  end  of  a  33-hour  session  on  to  readers  that  management  had  published  research  in  the  field 
a  settlement  of  the  issues  at  the  only  two  alternatives  when  faced  oi  journalism  for  1961. 

Free  Press.  with  the  strikes.  The  selection  was  announced 


The  teamsters,  representing  Press.  with  the  strikes.  The  selection  was  announced 

circulation  drivers,  salesmen  and  teamsters  received  a  $4  a  “Would  we  give  in  to  unrea-  by  Prof.  A.  L.  Higginbotham  of 

distributors,  began  the  shu^^^^^  week  raise  for  the  first  year  of  sonable  union  demands  which  the  University  of  Nevada, 
by  pickMing  ine  r  ree  rress.  two-year  contract,  $3  a  could  only  result  in  loss  of  some  national  president  of  Kappa  "Tau 

®  A  ‘  week  for  the  second  year  and  of  the  control  of  the  newspaper  Alpha,  a  society  honoring 

Ushers  Association,  wmen  rep-  increased  pension  contributions,  operation  and  excessively  high  scholarship  in  journalism, 
resents  the  management  of  both  p^  management  costs?  fh. 


Mr.  Swanberg’s  book  is  the 


.  I  .  .  Alto  A  A  A  COO  UUOtO.  w  ^  v«»v. 

papers  in  liargaining  witn  relinquish  any  “(or)  would  w'e  resist  the  most  recent  biography  of  Pub- 


unions,  con.siders  a  s  nke  aga  control  over  sale  and  distribu-  demands  and  be  willing  to  shut  Usher  William  Randolph  Hearst, 
one  paper  a  strike  against  teth  temporarily  in  order  to  and  has  been  a  best  seller  among 

®  eeas  is  i  g.  News  and  the  Free  Press  protect  our  interests  and  those  non-fiction  works. 

The  teamsters  and  the  Free  employes  and  of  our  readers,  advertisers  and  • 

Press  had  been  negotiating  a  ^^mbers  of  the  typographical 


new  contract  to  replace  the  old 

one  which  expired  last  Nov^  15.  they  were  locked 

The  contract  was  continued  on 

a  daily  basis  by  agreement  p^^ 

during  negotiations.  t,.  „ 


union  went  on  strike,  claiming 


our  employes?” 

Mr.  Hills  said  newspapers  are 


Mark  Sherw  in  Dies 


they  were  locked  out  of  the  News  not  “high-profit-margin”  enter- 
during  the  teamster  strike  at  prises  and  excessive  costs  of 


not  “high-profit-margin”  enter-  Mark  Sherwin,  51,  news  editor 
prises  and  excessive  costs  of  ^he  New  i  ork  Post  and  a 
union  demands  would  have  to  be  former  col  ege  instructor  died 


Anti-Strikebreaker 


The  typographical  union,  also  passed  on  to  readers  and  adver- 
in  new  contract  talks  with  the  tisers  and  this  would  result  in 


.  »*•  I  •  D  I  publishers,  had  been  offered  “gradual  strangulation.” 

Law  on  Mielli^an  Books  about  the  same  economic  pack-  “We  feel  a  strike  against  a 
Lansing  Mich  teamsters.  newspaper  is  a  strike  against 


Lansing,  Mich. 
Gov.  John  B.  Swainson  has 


The  printers  vranted  a  shorter  the  public,”  he  said. 


signed  into  law  a  bill  making  it  work  week  and  an  agrreement  on  decision  we  made  in  connection 
a  misdemeanor  to  hire  profes-  work  standards  governing  auto-  with  the  strikes  was  made  with 
sional  strikebreakers.  matic  Teletypesetters.  the  public’s  present  and  long 

The  bill  also  makes  it  a  crime  The  publishers  said  they  made  range  interests  in  mind. 


May  14.  Mr.  Sherwin  collabor¬ 
ated  on  several  books  and  had 
nearly  completed  a  fourth  at  the 
time  of  his  death. 

THIS  MAN  was  shot  25  times.  For 
the  reason  why,  turn  the  page. 


the  public’s  present  and  long 


The  bill  also  makes  it  a  crime  The  publishers  said  they  made  range  interests  in  mind, 
to  “customarily  and  repeatedly”  concessions  on  the  work  stand-  “Only  when  the  management 
offer  oneself  to  take  the  place  of  urds  but  held  on  the  work  week  of  a  newspaper  is  completely 
employes  affected  by  a  strike  or  length.  free  to  manage  effectively  can 

lockout.  Employers  are  forbid-  The  printers  took  no  action  for  that  newspaper  properly  serve 
den  to  hire  anyone  not  aware  1®  days  and  then  voted  to  accept  its  readers,  its  advertisers  and 
that  a  strike  or  lockout  is  in  nnd  removed  their  pickets.  its  employes.” 

existence  and  employment  agen-  The  News  and  Free  Press  In  a  letter  to  Free  Press 
cies  are  forbidden  to  refer  work-  again  called  back  their  employes  employes  the  day  after  the 
ers  to  an  employer  without  noti-  but  this  time  the  paper  and  plate  strikes  ended,  Mr.  Hills  said  the 
lying  the  prospective  employe  handlers  union  picketed  the  shutdown  cost  employes  $1  mil- 
that  such  a  condition  exists.  News,  claiming  they  had  been  lion  in  lost  wages. 

The  International  Typographi-  locked  out  during  the  teamster  “So,  regardless  of  any  claims 


that  such  a  condition  exists.  News,  claiming  they  ha< 

The  International  Typographi-  locked  out  during  the  teamster  “So,  regardless  of  any  claims 
cal  Union  promoted  the  meas-  strike  at  the  Free  Press.  to  the  contrary,  nobody  gained 

ure.  The  Michigan  Press  The  pressmen’s  union  refused  anything  in  the  strike,”  he  said. 
Association  neither  supported  to  return  to  work  at  the  two  “Everytody  lost.  You  lost  and 
nor  opposed  it.  papers  until  the  paper  and  plate  the  Free  Press  lost.” 
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Face  to  Face 
With 

James  Kelly 


When  James  J.  Kelly  was  reeently  appointed  as  the  new 
I’oliee  Commissioner  of  .Nassau  County  (N.  Y.  I.  the  I’ress 
I’ltotojiraphers  .AssiH'iation  of  lamp  Island  de<‘ided  upon  a 
unique  seheme  to  meet  the  man  and  drum  up  some  p<K>d 
will  hetweeii  leii'^men  and  new  eommissioner.  The  asstxia- 
tion  invited  itself  over  to  the  commissioner’s  othce  for  a 
20  minute  shootinp  session  with  what  turned  out  to  he  a 
highly  pleased  and  cooperative  subject.  Then  it  jtresented 
to  the  comnns>ioner  an  aihum  containing  each  photographer's 
stuilv  of  him.  We  include  here  a  numher  of  the  portraits 
made  that  day  hy  some  2.t  cameramen.  To  avoid  the  com¬ 
missioner's  possildv  attaching  himself  to  the  work  of  one 
man.  the  allium  hore  no  credits. 


Newspaper  W  ar  Rages 
Around  Fallen  Estes 


Pecos,  Tex. 

"Reeves  County  may  well  be 
the  anhydrolus  ammonia  tank 
capital  of  the  world — on  paper, 
that  is.” 

That  was  the  Feb.  12  lead  on 
the  first  of  a  series  of  four 
front-pape  articles  carried  by 
the  semi-weekly  Pecos  (Tex.) 
Independent. 

It  was  the  bepinninp:  of  the 
I  end  for  fabulous  Billie  Sol  Estes, 
whose  agricultural  empire  once 
valued  at  $150  million  now  lies 
in  scandalous  ruins. 

Estes,  37-year-old  financial 
wizard,  is  under  nine  federal 
indictments  for  fraud  and  eight 
state  indictments  for  theft.  He  is 
free  on  bonds  totaling  $325,000. 

KiM'ked  the  Nation 

His  downfall  has  brought 
county,  state  and  federal  investi¬ 
gations  w'hich  have  rocked  the 
entire  U.S.  Agriculture  Depart¬ 
ment  with  charges  of  payoffs, 
favoritism  and  hints  of  outright 
crookedness.  Even  the  names  of 
Vice  President  Lyndon  Johnson, 
several  senators  and  representa- 
,  tives  have  been  linked  to  the 
r  Estes  case. 

Agents  for  Sen.  John  L. 
McClellan’s  powerful  Permanent 
Subcommittee  on  Investigations 
were  in  Pecos  May  11  to  deter¬ 
mine  whether  the  case  calls  for 
a  full-scale  investigation. 

Oscar  Griffin,  29-year-old  edi¬ 
tor  of  the  Independent,  wrote  the 
series  which  is  credited  with 
bringing  the  shocking  entangle¬ 
ments  to  light. 

A  University  of  Texas  jour¬ 
nalism  graduate,  Mr.  Griffin  first 
became  interested  in  the  tank 
deals  after  hearing  farmers 
“laughing  about  money  from 
heaven.”  In  a  Pecos  coffee  bar, 
Mr.  Griffith  overheard  farmers 
talking  about  10%  “gifts”  they 
received  for  allowing  their 
names  to  be  placed  on  chattel 
mortgages  for  non-existent 
ammonia  tanks. 

15,000  Tanks 

He  followed  his  suspicions  to 
the  Reeves  County  courthouse,  a 
half-block  away  from  his  office, 
where  he  found  records  of 
almost  15,000  tanks  valued  at 
$1,000  each. 

In  Griffin’s  initial  story,  he 
said,  “Fifteen  thousand  tanks 
are  not  to  be  seen  in  Pecos — or 
Reeves  County  for  that  matter.” 

He  then  decided  to  get  profes¬ 
sional  help  from  an  abstract 
firm.  They  learned  that  similar 
mortgages  had  been  recorded  in 
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10  other  West  Texas  counties  on 
thousands  of  non-existent  tanks. 

Two  months  after  Mr.  Griffin 
broke  his  first  story,  Estes  was 
nabbed  by  FBI  agents  at  his 
swanky  Pecos  home  on  charges 
of  illegally  transporting  falsely 
made  chattel  mortgages  in  inter¬ 
state  commerce. 

Two  doors  away  from  the 
Independent,  Estes’  own  offset 
newspaper,  the  nine-month-old 
Pecos  Daily  \ews,  made  no  men¬ 
tion  of  the  tank  transactions 
until  the  week  Estes  was 
arrested. 

The  arrest  came  late  Thurs¬ 
day,  March  29,  two  hours  after 
Griffin  had  completed  his  twice- 
weekly  press  run.  He  called  back 
his  crew  and  published  an  extra 
edition  in  the  wee  hours 
announcing  the  arrest  in  huge, 
black  headlines. 

The  Estes  paper,  with  ad¬ 
mitted  liberal  Democratic  lean¬ 
ings,  carried  the  story  under  a 
three-column,  page  one  headline 
which  was  second  in  prominence 
to  an  out-of-state  weather  story. 

In  Receiver's  Hands 

A  federal  judge  has  placed 
Estes’  vast  holdings,  including 
the  newspaper,  in  the  hands  of 
a  receiver  to  protect  the  500-plus 
creditors  who  are  owed  in  excess 
of  $40  million. 

Pecos  observers  are  specu¬ 
lating  that  the  receiver,  ex¬ 
banker  Harry  Moore  of  El  Paso, 
will  decide  the  Estes  paper  must 
soon  fold.  It  is  still  publishing 
daily  except  Mondays,  although 
its  staff  has  been  trimmed  to  a 
skeleton  crew.  Already  gone  are 
its  bookkeeper,  circulation  man¬ 
ager,  pressman  and  shop  fore¬ 
man.  On  some  weekdays,  it 
drops  its  editorial  pages  and 
publishes  a  six-page  paper. 

The  masthead,  which  lists  sub¬ 
scription  rates  of  $1  monthly 
and  $12  a  year,  no  longer  carries 
the  names  of  Publisher  Preston 
Hawks  and  other  staff  members. 

Estes  purchased  the  Pecos 
Printing  Company  containing  an 
offset  press  from  Barney  Hubbs 
and  Joe  B.  Pouns  in  1961.  Hubbs 
is  a  veteran  West  Texas  news¬ 
paper  publisher  and  financier, 
while  Pouns  is  now  business  edi¬ 
tor  of  the  Abilene  (Tex.) 
Reporter-News. 

First  Edition 

On  Aug.  1,  1961,  Estes  rolled 
off  his  first  edition  of  the  Pecos 
Daily  News  which  contained 
flowery  memos  of  congratula¬ 
tions  from  President  Kennedy, 
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Vice  President  Johnson,  the  late 
Speaker  Sam  Rayburn,  Sen. 
Ralph  Yarlxjrough  and  Rep. 
J.  T.  (Slick)  Rutherford,  in 
whose  16th  District  Estes 
resides. 

Tracy  Sloan  Byers,  53,  is  a 
Ijachelor  and  the  fifth  editor 
since  the  News  began  operations. 
Former  editor  of  the  Guam 
News,  Agana,  Guam,  Mr.  Byers 
for  11  years  was  a  reporter  for 
the  Odessa  (Te.x. )  .American 
before  going  to  Pecos  last 
December. 

Mr.  Byers  blames  the  scandal 
on  Estes’  enemies  in  the  John 
Birch  Society  and  the  Pecos 
Independent.  He  has  written 
scathing  editorials  denouncing 
the  Birch  Society,  and  he  has 
criticized  many  of  the  visiting 
newspaper  reporters  who  have 
converg€xl  on  Pecos  since  the 
story  broke. 

In  his  Saturday,  March  31, 
paper,  Mr.  Byers  carrier  a  two- 
column,  front-page  headline 
which  stated,  “Estes  Case 
Shakes  Entire  City;  Friends 
Voice  Deep  Sympathy.” 

The  story  reported,  “For 
Pecos  friends  the  immediate 
reaction  was  that  Billie  Sol  (sic) 
was  innocent  of  the  charge.  For 
his  enemies  in  the  John  Birch 
Society  and  the  Pecos  Independ¬ 
ent,  which  boasted  it  set  off  the 
case  that  may  ruin  many  people 
here,  Estes  was  automatically 
guilty.” 

‘Print  Everything' 

Mr.  Byers  also  reported  that 
Estes  had  told  him  “to  print 
everything  that  came  in,  which 
has  been  done  as  far  as  space 
allows.”  The  News  has  an  Asso¬ 
ciated  Press  wire  and  Unifax 
pictures. 

On  April  1,  the  .Amarillo 
(Tex.)  News-Globe  reported, 
“The  Pecos  Daily  News,  the 
Estes-owned  newspaper,  contin¬ 
ues  to  play  down  Estes’  mis- 
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Oscar  Griffin 


Tracy  Byers 

fortunes.  The  daily’s  editor, 
Tracy  Byers,  editorialized  in  a 
news  column  this  morning  what 
a  ‘gloomy’  Friday  it  was  for 
Pecos.” 

In  one  editorial,  Mr.  Byers 
charged  that  “the  press  of  Amer¬ 
ica  today  is  flagrantly  violating 
the  right  of  trial  by  jury.” 

Complaining  that  Estes  could 
not  get  a  fair  trial,  Mr.  Byers 
wrote,  “In  the  Estes  case  the 
idea  that  a  man  is  innocent  until 
proved  (sic)  guilty  has  dis¬ 
appeared  from  papers  from  New 
York  to  California.” 

Some  reporters  were  referred 
to  as  “yokels”  and  “quacks.” 

Absorbing  particularly  bitter 
barbs  was  Westbrook  Pegler  of 
King  Features  Syndicate. 

Said  Byers,  “The  ulcert'd 
Westbrook  Pegler  dropped  in 
for  a  few  minutes  and  went  off 
to  write  between  burps  insults 
to  the  whole  city  of  Pecos.” 

.4ttacks  Pegler 

He  termed  Pegler ’s  articles  as 
“a  billious  attack  of  quackery.” 

In  another  editorial  praising 
Agriculture  Secretary  Orville 
Freeman  for  stating  the  Estes 
case  had  been  exaggerated, 
Byers  observed,  “One  concludes 
that  the  newspaper  ‘hatchet 
men’  sent  to  Pecos  are  instructed 
to  find  and  write  any  fictitious 
or  fabulous  story  without  re¬ 
gard  to  its  truthfulness.” 

Estes  himself  was  asked  by 
one  reporter  whether  he  had 
read  Griffin’s  four-part  expose. 
He  replied,  “I  don’t  read  that 
paper.  I  read  the  Fort  Worth 
Star-Telegram  and  the  Washing¬ 
ton  Post.” 

Meantime,  Griffin  and  the  In¬ 
dependent  adopted  a  wait-and- 
see  attitude.  Griffin  said  he 
would  cover  the  Estes  story  in 
“a  routine  manner.” 

Owners  of  the  Independent 
(Continued  on  page  65) 
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ROBBIN'S  "The  Newsdealer"  ($900) 


r  AS  AN  ARTIST 

By  Rick  Friedman 


death  in  the  family  are  in  need  of  funds. 
The  fund  was  named  in  honor  of  the  late 
witer-eartoonist  of  the  \ew  York  ft  orld, 
who  created  “Nize  Baby.”  The  exhibition 
has  grossed  close  to  SIOOO  and  more  is 
expected  when  the  works  are  put  up  for 
public  auction.  The  non-profit  d’Alessio 
Gallery-  is  run  by  Greg  d’Alessio,  creator 
of  “These  omen”  for  Publishers  Syndi¬ 
cate,  and  his  wife,  Hilta  Terry  d'Alessio, 
creator  of  "Teena”  for  King  Features, 


KING'S  "VIRGINITY"  ($2  500) 


GOLDBERG'S  "Quest-  for  the  Ultimate"  ($350) 


COM  ROLLERS'  CONFERENCE 


Ad  Sales  Incentives, 
Waste  Cuts  Are  Urged 


Roanoke,  Va. 

Newspaper  advertising’  sales 
incentives  can  be  used  to  some 
extent  to  offset  inci'easing  oper¬ 
ating  costs.  Jack  S.  Gerhart, 
controller,  Lancaster  (Pa.)  Neiv 
Era  and  Intelligeyicer  Journal, 
told  the  Institute  of  Newspaper 
Controllers  and  Finance  Officers 
at  its  national  spring  confer¬ 
ence  here  May  13-15. 

Mr.  Gerhart  said  his  newspa¬ 
pers  successfully  have  used 
these  incentives  for  their  ad¬ 
vertising  salesmen  for  many 
years : 

1)  Individual  territory  incen¬ 
tive.  2)  Group  incentive.  3)  New 
contract  incentive.  4)  Color  ad¬ 
vertising  incentive.  5)  Early 
copy  incentive.  6)  Commission 
on  engravings. 

Special  Contests 

“In  addition  to  these  regular 
plans,  special  incentives  are  de¬ 
veloped  from  time  to  time  for 
special  sections  or  supplements, 
and  contests  also  are  run  oc¬ 
casionally  for  the  most  new  con¬ 
tracts  in  a  given  period,  for 
gains  in  linage  over  previous 
year  and  so  on,”  explained  Mr. 
Gerhart.  “Our  incentive  plans 
for  classified  outside  advertising 
salesmen  are  similar  to  those 
on  local  display. 

“An  incentive  plan,  in  effect, 
‘sets  the  salesman  up  in  busi¬ 
ness’  and,  if  carefully  conceived, 
can  be  most  successful  in  pro¬ 
viding  the  motivation  or  stimu- 
lous  needed  for  him  to  continu¬ 
ally  increase  his  sales  efforts 
and  bring  in  extra  linage,”  Mr. 
Gerhart  continued.  “He  must 
also  be  service  conscious,  par¬ 
ticularly  with  the  smaller  ad¬ 
vertisers.  It’s  important  to  find 
the  proper  balance  between  the 
sales  and  service  factors  in  de¬ 
signing  an  incentive  plan.” 

Another  speaker,  John  D. 
Muir,  business  manager,  Hamil¬ 
ton  (Ont.)  Spectator,  advocated 
a  periodic  review  of  all  newspa¬ 
per  employe  seiwices  such  as 
recreation,  plant  cafeteria,  coun¬ 
seling,  health,  transportation, 
educational  assistance,  charita¬ 
ble  funds. 

“If  changing  conditions  have 
made  a  particular  service  no 
longer  necessary  and  desirable 
to  the  employes,  it  should  be 
eliminated,”  advised  Mr.  Muir. 
“All  employe  services  cost 
money  and  expenditures  for 
them  must  be  justified  in  the 
overall  operation  of  the  news¬ 
paper,  else  they  are  waste.” 

Kenneth  C.  Doty,  business 
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manager,  Hackensack  (N.  J.) 
Record,  urged  newspaper  man¬ 
agement  to  seriously  consider 
the  problem  of  newsprint  waste. 
He  pointed  to  the  high  cost  of 
newsprint  and  showed  how  ad¬ 
vertising  staffs  have  to  sell  hun¬ 
dreds  of  thousands  of  dollars 
worth  of  advertising  to  make 
up  newsprint  waste,  which  can 
be  cut  down  by  careful  plan¬ 
ning. 

Details  of  how  an  employes’ 
credit  union  works  at  the  Mil- 
icaiikee  (Wis.)  Journal  were 
given  by  the  paper’s  treasurer, 
Thomas  J.  McCollow.  Details 
of  how  a  deferred,  non-contribu¬ 
tory,  trusteed  profit  -  sharing 
plan  was  established  for  em¬ 
ployes  of  the  \V  ash  ington 
(D.  C.)  Post  in  1953  and  how  it 
works  were  given  by  R.  P. 
Thome,  comptroller  and  assist¬ 
ant  secretary. 

Many  small  projects  can  add 
up  to  big  savings,  said  Arthur 
E.  McKenzie,  business  manager, 
Bangor  (Me.)  Daily  News.  He 
said  his  paper  made  savings  by 
installing  a  washer  and  dryer 
for  laundering  cleaning  cloths 
used  on  the  press  and  in  the 
building  instead  of  discarding 
them,  by  a  fully  automatic 
postage  meter  and  mailing  ma¬ 
chine,  photo  copying  machine, 
Addressograph  machines  and  by 
keeping  at  least  one  building 
maintenance  man  on  duty  at  all 
times. 

Big  Savings 

“The  IBM  1401  computer  in¬ 
stalled  in  our  data  processing 
department  in  1961  involved  a 
rental  increase  of  $9,000  a  year 
over  the  cost  of  our  prior  equip¬ 
ment,  but  we  save  $25,000  a  year 
in  direct  tabulating  salaries,” 
reported  James  N.  Isaacs,  con¬ 
troller,  newspaper  operations, 
Los  Angeles  (Calif.)  Times^ 
“This  amounts  to  a  net  yearly 
savings  of  $16,000  —  an  im¬ 
mediate  gain. 

“The  most  striking  improve¬ 
ment  in  our  operation  is  the 
automation  of  our  mailroom,” 
he  added.  “Savings  from  the  op¬ 
eration  reduced  the  staff  by 
more  than  60  men  and  amount 
to  more  than  $250,000  a  year.” 

Recent  developments  in  data 
processing  were  described  by  M. 
A.  Jordan,  publications  special 
representative.  International 
Business  Machines  Corporation. 

The  value  of  converting  to 
punched  cards  in  the  area  of 
statistics  and  special  reports  to 
management  was  described  by 


James  A.  Renbarger,  assistant 
controller,  St.  Petersburg  (Fla.) 
Times. 

“The  most  important  and 
baffling  problem  confronting  us 
in  the  newspaper  field  is  how  to 
estimate  or  forecast  sales  a 
month  or  more  in  advance,”  ob- 
serv'ed  William  A.  Ewen,  comp¬ 
troller,  Trenton  (N.  J.)  Times. 
“A  budget  will  not  correct  all 
the  ills  of  a  company,  but  it 
will  bring  these  ills  to  light 
when  the  executives  start  to 
think  and  plan  their  business 
activities  in  a  formal  way.  Plan¬ 
ning  is  not  a  process  of  guess¬ 
ing,  but  the  result  of  study.” 

The  systems  approach  to  auto¬ 
mation  was  described  by  Arthur 
D.  Cooper,  manager,  machine 
accounting  department,  Roanoke 
(V'a.)  Times  and  World-News 
and  display  adv'ertising  billing 
methods  were  explored  by  Stan¬ 
ley  Barnicoat,  machine  account¬ 
ing  manager.  Providence  (R.  I.) 
Journal  and  Bulletin. 

• 

Woman  Director 
Resigiiijt  in  Montreal 

Montreal 

Jean  Louis  Gagnon,  editor  of 
Montreal’s  new’est  daily  French 
language  newspaper,  Le  Nouv¬ 
eau  Journal,  confirmed  today 
that  Mrs.  P.  R.  DuTremblay, 
founding  president,  has  left  her 
post  on  the  newspaper’s  board 
along  with  a  number  of  other 
directors. 

A  new  board  has  been  elected 
with  Montreal  financier  Arthur 
Fontaine,  president  of  Agence 
Canadienne  de  Publicite,  as 
chairman. 

Mr.  Gagnon,  who  remains  as 
editor  and  vicepresident  of  the 
board,  said  the  change  will  not 
affect  the  newspaper’s  financial 
position. 

Reports  that  Mrs.  DuTrem¬ 
blay  may  return  to  La  Presse, 
of  which  she  is  past  president, 
could  not  be  confirmed. 

• 

Involuntary  Petition 
In  Bankruptcy  Filed 

U.  S.  District  Court  records 
reveal  that  an  involuntary  peti¬ 
tion  in  bankruptcy  w'as  filed 
May  4  against  Meyer-Both 
Company,  62-year-old  Chicago 
producer  of  advertising  mat 
services  for  newspapers  and 
stores. 

Petitioning  creditors  and 
their  claims,  according  to  a  Dun 
&  Bradstreet  report,  are:  Stew¬ 
art  Printing  Company,  $11,527, 
Owl  Printing  Company,  $5,544; 
and  News'  Printing  Engraving 
Company,  $5,557. 

The  D&B  report  notes  that 
outside  “authorities”  say  total 
unsecured  claims  exceed  $125,- 
000,  and  that  real  estate  is  fully 
encumbered. 
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Fryklund  Wins 
Clapper  Award 

Washington 

The  18th  annual  $1,000  Ray¬ 
mond  Clapper  Memorial  award 
goes  to  Richard  Fryklund,  Wash¬ 
ington  Evening  Star,  for  “com¬ 
prehensive  and  discerning  re¬ 
porting  on  national  defense 
developments.” 

The  award  is  given  each  year 
for  the  best  reporting  and  good 
craftsmanship  characteristic  of 
Raymond  Clapper,  Washington 
correspondent,  who  w'as  killed  in 
a  Pacific  plane  crash  in  1944. 

Mr.  Fry'klund,  40,  a  native  of 
Denver,  Colo.,  began  newspaper 
work  on  the  Dunn  County  News, 
Menomonie,  Wis.  He  became  the 
Washington  correspondent  for 
the  Petersburg  (Fla.)  Times 
before  moving  on  to  the  Star  in 
1952.  He  ser\’ed  as  the  Star’s 
European  correspondent  in  1957 
and  1958  and  was  cited  by  the 
Overseas  Press  Club  in  1958  for 
the  excellence  of  his  interpretive 
reporting  of  foreign  affairs. 

He  is  the  author  of  “100  Mil¬ 
lion  Lives,”  a  book  which  grew 
out  of  stories  he  did  last  year  on 
the  Kennedy  administration’s 
nuclear  war  policies. 

Honorable  mention  was  given 
to  David  Wise,  New  York 
Herald  Tribune,  “for  the  general 
excellence  of  his  Washington 
reporting.” 

Mr.  Fryklund  will  receive  his 
award  at  a  luncheon  of  the 
National  Press  Club  May  31. 

• 

Fire  Coverage  Prizes 

Toronto,  Ont. 

Ron  LowTiian,  reporter,  and 
Art  James,  photographer,  of  the 
Toronto  Daily  Star,  each  won 
$300  prizes  for  stories  and 
photos  on  fires  in  Toronto  in  the 
past  year,  the  awards  being 
made  by  the  Toronto  Fire 
Fighters’  Association. 
UBLISHER  for  May  19,  1962 
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‘Don’t  Tell  Lies!’ 

Is  Kerr’s  Ad  Message 


By  Philip  N.  Schuyler 

Writing  messages  to  the  pub¬ 
lic  is  the  full  time  job  of  Rich¬ 
ard  P.  Kerr,  41,  president  of  J. 
M.  Hickerson,  Inc.,  New  York. 

Founded  in  1939,  the  agency 
numbers  today  among  its  ac¬ 
counts  circulation  promotion  for 
the  New  York  News  and  Chi¬ 
cago’s  American,  and  the  public 
service  advertisements  of  News¬ 
week. 

Mr.  Kerr  is  a  “word  man,” 
like  his  personal  hero  Henry  L. 
Mencken.  He  tries  to  make  every 
syllable  count  in  what  he  w’rites. 
He  also  likes  to  keep  up  with 
the  news. 

On  Tuesday,  May  8,  many 
morning  papers  carried  a  W’ash- 
ington  dispatch  revealing  a 
stepped-up  crack-down  by  the 
Food  and  Drug  Administration. 
It  told  of  the  seizure  for  short 
weight  of  about  a  score  of  well- 
known  food  products  from  coffee 
to  caviar.  Among  them  were 
Maxwell  House  Instant  Coffee, 
Zwieback  toast,  Domino  sugar 
tablets,  and  Romanoff  caviar 
and  Vita  creamed  herring  fillets. 

Nose  for  News 

Not  so  coincidentally  as  might 
be  imagined,  but  rather  sympto¬ 
matic  of  Mr.  Kerr’s  nose  for 
news,  is  the  fact  that  the  mes- 
ssage  he  w'rote  for  the  Hickerson 
“Pocket  Appointment  Calendar” 
for  May  and  June  1962  was 
built  around  a  U.S.  Marshal’s 
pinch  of  “economy”  coffee  jars. 
Thai  message  concluded  with 
the  following  paragraph: 

“Although  many  people  think 
the  industry  should  spend  about 
$500,000  to  get  advertising  a 
better  name,  we  think  it  could 
be  done  wdth  one  piece  of  pa¬ 
per.  See  opposite:” 

And  on  the  opposite  fold  of 
the  pocket  calendar  in  bold, 
black  type  was  the  injunction: 

“DO  NOT  TELL  LIES!” 

Like  the  ex-Marine  he  is,  Mr. 
Kerr  customarily  is  blunt  and 
bold.  Well  over  six  feet  tall  and 
hefty,  he  just  about  dominates 
his  large  office  in  the  Hickerson 
agency.  Qualification  is  neces¬ 
sary,  because  that  previously 
mentioned  Kerr  hero  Mencken’s 
portrait  takes  aw'ay  a  propor¬ 
tion  of  the  president’s  domina¬ 
tion. 

You  wouldn’t  expect  a  tough 
U-S.  Marine  sergeant  to  com¬ 
bine  a  powerful  physique  with 
a  delicate  poetic  sensitivity.  Mr. 
Kerr  does  that.  Furthermore, 


associates  say  that  he  is  com¬ 
pletely  honest.  He  means  what 
he  writes.  Words  are  not  just 
words  to  him. 

Mr.  Kerr  began  his  adver¬ 
tising  career  in  Baltimore  with 
the  Katz  agency.  He  has  written 
that  an  important  influence  on 
his  life  was  the  barbed  comment 
of  a  journeyman  newspaperman 
who  sat  opposite  him  in  Balti¬ 
more’s  Seven  Seas  Saloon  and 
said:  “The  big  difference  be¬ 
tween  writing  for  a  newspaper 
and  writing  ad  copy  is  about 
$15,000  a  year  and  the  fact  that 
I  write  about  life  and  you  guys 
continue  to  believe  that  the  pub¬ 
lic  lives  in  some  land  of  fantasy 
where  there  are  no  shootings, 
no  summonses,  no  anger,  no 
dirty  wallpaper — just  a  smiling, 
well-scrubbed  congenial,  gray, 
dull,  unreal  life  without  plot, 
without  excitement,  without 
challenge.” 

I.ays  It  on  Line 

Ever  since  then  Mr.  Kerr  has 
tried  to  write  about  life — to  lay 
it  on  the  line.  That’s  what  he 
did  in  that  “Do  Not  Tell  Lies” 
essay.  It  began: 

“On  a  court  order,  U.S.  Mar¬ 
shals  seized  5,400  ‘giant  economy 
size’  jars  of  a  famous  brand  of 
coffee  recently. 

“Reason?  The  ‘giant  economy 
size’  cost  1.9  cents  an  ounce 
more  than  the  regular  size — and 
the  consumer  got  roasted! 

“Said  a  United  States  Senator 
about  the  action,  ‘It  is  a  shame 
that  it  takes  an  agency  of  the 
Federal  Government  to  tell  a 
major  food  manufacturer  that 
he  is  misleading  the  consumer.’ 

“Adjacent  to  this  story  was  a 
plea  by  an  advertising  leader  for 
advertisers  to  stop  ‘shouting.’ 

“OK.  We’re  in  favor  of  that. 
But,  as  this  irascible  little  pam¬ 
phlet  has  been  trying  to  point 
out  for  many  months,  it  is  not 
the  form  but  the  content  of 
advertising  that  counts.  It’s 
what  you  say.  And  what  you 
say  should  always  be  truthful. 

“Less  time  spent  at  conven¬ 
tions  imploring  each  other  to 
tell  the  truth,  and  more  shirt¬ 
sleeved  time  back  at  the  agency 
actually  telling  the  truth  is  a 
pretty  good  w’ay  to  keep  your 
client’s  name  out  of  the  courts 
and  out  of  the  glare  of  bad 
publicity.” 

Mr.  Kerr  is  among  the  few 
agency  writers  who  has  written 
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advertisements  and  sent  them 
out  in  search  of  clients.  In  1957 
the  Russian  sputnik  inspired 
him  to  some  writing  which  went 
into  the  files  for  awhile.  Then 
it  came  out,  was  shown  to  Gib¬ 
son  McCabe,  publisher  of  News¬ 
week,  and  became  the  first  of  a 
series  of  public  messages  that 
are  still  being  run  by  that  week¬ 
ly  magazine.  These  messages 
are  unusual  in  publishing.  If 
they  were  run  by  an  advertiser 
they  would  be  considered  public 
service  advertisements.  In  fact, 
in  April  1959  they  won  Saturday 
Review’s  award  for  “Distin¬ 
guished  Advertising  in  the  Pub¬ 
lic  Interest.” 

Newsweek  carries  them  itself 
and  doesn’t  run  them  in  any 
other  publication.  Because  of  the 
themes,  they  could  be  considered 
editorials.  But  the  editorial  de¬ 
partment  has  nothing  to  do  with 
them,  and  they  are  designed  not 
so  much  to  reflect  the  editorial 
philosophies  of  Newsweek  as 
as  they  are  to  project  the  image 
of  the  entire  magazine  as  a  re¬ 
sponsible  business  citizen,  and 
to  perform  a  public  service  in  an 
area  of  real  need.  As  a  result, 
the  magazine  and  the  agency 
prefer  to  call  them  “messages.” 

The  first  message  ran  in  the 
Oct.  20,  1958  issue  under  the 
headline  “Johnny  Had  Better 
Learn  to  Read”  and  read,  in 
part: 

.  .  and  read  well  or  we  may 
wind  up  in  a  world  where  no 
English  is  written  any  more. 
Reading  is  the  key  to  all  knowl¬ 


edge  and  knowledge  is  power 
and  power  means  survival. 

“Napoleon  knew  that,  and  he 
once  said  ‘Show  me  a  family  of 
readers,  and  I’ll  show  you  peo¬ 
ple  who  move  the  world.’  We 
Americans  don’t  want  to  move 
the  world.  But  we  don’t  want 
anyone  else  to  either.  So  Johnny 
had  better  learn  to  read.  Be¬ 
cause  you  can  bet  Ivan  is  spend¬ 
ing  a  lot  of  time  on  his  books!” 

The  award  winning  Newsweek 
message  was  headed  “Send  Us 
More  Egg  Heads!”  It  concluded: 

“A  juggler  can  get  us  in  front 
of  a  tv  .screen.  A  movie  queen 
can  get  us  out  to  the  drive-in. 
A  split-T  football  coach  can  get 
us  to  the  Rose  Bowl. 

“But  an  egghead  can  get  us  to 
the  moon. 

“And  we’re  behind  schedule.” 

For  Chicago’s  American,  Mr. 
Kerr  created  a  full  page  ad,  half 
of  which  w'as  a  line  drawing  of 
Mark  Twain.  Text  read: 

“If  Mark  Twain  lived  in  Chi¬ 
cago  today,  he’d  enjoy  the 
American. 

“He  said:  ‘A  powerful  agent 
is  the  right  word.  Whenever  we 
come  upon  one  of  those  intensely 
right  words  in  a  book  or  news¬ 
paper  the  resulting  effect  is 
physical  as  well  as  spiritual.’ 
(Essay  on  William  Dean 
Howells— 1906). 

“The  American  says:  ‘No  fog, 
no  mush,  no  marshmallow  words 
for  us.  Our  writers  and  editors 
take  pains  to  find  the  ‘right’ 
word.  Result:  Our  paper  is  tex- 
tually  taut,  exciting,  lively  and 
fun  to  read  .  .  .  and  is  building 
a  reputation  as  the  best  written 
paper  in  Chicago.  A  resulting 
physical  effect  is  our  300%  in¬ 
crease  in  editorial  mail  in  the 
past  twelve  months.’  ” 

Mr.  Kerr  is  not  one  to  fall 
for  that  saying  that  “a  picture 
is  worth  10,000  words.” 

\  ‘Word’  Agency 

“It’s  no  secret,”  he  said,  “that 
JMH  Inc.,  is  a  word  agency.  It’s 
not  that  we  are  particularly 
fond  of  words.  We  just  recog¬ 
nize  their  power.  As  Sam  Gold- 
wyn  said  of  atom  bombs, 
‘They’re  d3mamite,’  so  we  try  to 
handle  them  carefully.” 

Mr.  Kerr  likes  the  kind  of 
writing  in  the  New*  York  News. 

“We’re  not  sure  who  invented 
readable  writing:  Henry  Menc¬ 
ken,  Thomas  Huxley,  King 
David,  Rudolph  Flesch  or  E.  B. 

{Continued  on  page  30) 
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AD-lines 

By  Rol>ert  B.  McIntyre 


A  proposal  calling  for  two  taxes 
on  advertising  has  been  made  by 
a  Dr.  Ernest  van  den  Haag,  pro¬ 
fessor  of  social  philosophy  at 
New  York  University  and  a  lec¬ 
turer  in  sociology  at  the  New 
School  for  Social  Research. 

)Xriting  in  the  May  issue  of 
Commentary,  Prof,  van  den 
Haag’s  first  proposal  calls  for  a 
tax  levied  “simply  by  treating  ad¬ 
vertising  costs  —  beyond  certain 
exemptions  —  not  as  a  business 
expense  but  as  part  of  taxable 
net  profit.”  The  second  tax  could 
be  levied  on  the  price  of  adver¬ 
tising  space,  or  time,  sold. 

Dr.  van  den  Haag  claims  he 
doesn’t  want  to  eliminate  all  ad¬ 
vertising.  As  he  puts  it:  “Though 
economic  life  with  advertisements 
is  uncomfortable,  without  them  it 
is  nearly  impossible.  A  competi¬ 
tive  market  requires  the  informa¬ 
tion  advertisers  provide.” 

The  good  professor  notes  that 
“At  present,  each  advertising  dol¬ 
lar  may  cost  a  profitable  com¬ 
pany  not  much  more  than  50c  — 
the  remainder  would  be  taxed 
away  if  it  became  profit.  If  it 
were  not  treated  as  business  ex¬ 
pense,  each  advertising  dollar 
would  cost  an  unprofitable  com¬ 
pany  what  it  cost  now  ($1),  and 
a  profitable  company  up  to 
$1..50.” 

According  to  Dr.  van  den  Haag, 
“Both  taxes  are  best  levied  by 
the  federal  government  —  though 
cities  might  want  to  impose  addi¬ 
tional  taxes  on  signs.  The  result¬ 
ing  revenue  could  be  earmarked 
for  increases  in  depreciation  al¬ 
lowances  or  reduction  of  corpo¬ 
rate  and  personal  income  taxes.” 
*  *  * 

Dr.  van  den  Haag  dismisses 
claims  of  Madison  Avenue  that 
advertising  increases  demand  for 
goods  and  thereby  stimulates  the 
economy.  Advertising,  he  writes, 
may  quicken  demand  for  a  par¬ 
ticular  product  at  a  particular 
time,  but  it  does  not  affect  de¬ 
mand  in  general. 

Basic  problem.  Dr.  van  den 
Haag  notes,  is  to  reduce  the  pub¬ 
lic’s  “overexposure.”  to  ads. 

“The  effectiveness  of  advertise¬ 
ments  is  likely  to  be  heightened 
since  each  will  draw  more  atten¬ 
tion  as  the  total  number  is  low¬ 
ered.  .  .  .  Thus  the  total  cost 
per  customer  need  not  be  higher, 
though  each  ad  will  cost  more. 
In  effect,”  Dr.  van  den  Haag 
says,  “the  government’s  revenue 
may  not  cost  the  taxpayers  any¬ 
thing.” 

«  *  * 

But  what  will  your  taxes  cost 
the  advertising  industry,  doctor? 


PR  in  Mutual  Funds 
Part  of  SEC  Probe 


Washington 

The  first  week  of  public  hear¬ 
ings  in  the  Securities  and  Ex¬ 
change  Commission’s  stock  mar¬ 
ket  probe  brought  a  quick  look 
at  the  role  of  public  relations 
in  the  field  of  mutual  fund  sales. 

Testifying  before  Milton 
Cohen,  director  of  the  stock 
market  study,  William  G.  Dam- 
roth,  president  of  Templeton 
Damroth  Corp.,  New’  York  in¬ 
vestment  firm,  told  of  a  cam¬ 
paign  to  promote  newspaper, 
magazine,  radio  and  television 
publicity  for  fund  contract 
plans.  Under  contract  plans  buy¬ 
ers  agree  to  make  periodic  in¬ 
vestments  in  mutual  funds  over 
a  period  of  10  or  12  years. 

$3,000  Per  Month 

The  campaign  was  instituted 
by  Publicity  Consultants,  Inc.  at 
a  fee  of  $3,000  a  month,  paid 
by  A.  G.  Becker  &  Co.,  a  New’ 
York  Stock  Exchange  brokerage 
house.  In  return  Becker  &  Co. 
hoped  that  members  of  the  As¬ 
sociation  of  Mutual  Fund  Plan 
Sponsors  w’ould  give  them  their 
stock  exchange  business. 

Mr.  Damroth,  w’ho  w’as  then 
chairman  of  the  public  relations 
committee  of  AMFPS,  said  he 
urged  members  to  go  along  w’ith 
the  project  to  “create  a  better 
public  image  for  our  industry.” 
The  object,  he  said,  w’as  to  “get 
our  story  off  the  business  and 
financial  pages  and  into  maga¬ 
zines  w’hich  are  read  by  families 
and  housew’ives,  the  people  to 
w’hom  w’e  actually  sell  our 
plans.” 

The  substance  of  the  cam¬ 
paign,  as  brought  out  in  Mr. 
Damroth’s  testimony,  included 
a  luncheon  in  New  York  honor¬ 
ing  four  long-time  (and  there¬ 
fore  satisfied)  contract  plan  in¬ 
vestors;  making  arrangements 
for  an  Associated  Press  writer 
to  “learn  as  much  as  possible 
about  contractuals  and  hoped 
that  he  felt  there  w’as  enough 
of  a  story  to  fill  one  of  his  col¬ 
umns,”  and  arranging  for  the 
publication  in  Esquire  magazine 
of  an  article  titled  “Financial 
Security  on  the  Installment 
Plan.” 

.4rticle8  Appeared 

At  the  luncheon  honoring  the 
contract  investors,  members  of 
the  financial  press  w’ere  present 
and  afterwards  articles  appeared 
citing  the  case  histories  of  the 
four  investors.  The  story  was 
also  picked  up  by  radio  sta¬ 
tions  and  in  a  letter  to  members 
of  the  Association,  Mr.  Dam¬ 


roth  emphasized  that  here  w’as 
a  potential  audience  of  63,391,- 
498.  “Over  the  past  month,”  he 
w’rote,  “more  than  150  radio  and 
television  stations  have  broad¬ 
cast  the  story  of  contractual 
mutual  fund  plans  told  in  terms 
of  our  oldest  plan  holders.” 

Sales  Promotion 

The  question,  how’ever,  w’as 
w’hether  this  and  other  phases  of 
the  publicity  campaign  w’ere 
straight  industry  promotion  or 
W’hether  it  w’as  sales  promotion. 
The  National  Association  of  Se¬ 
curities  Dealers,  the  w’atchdog 
of  the  over-the-counter  securities 
market,  considers  it  improper  to 
cite  case  histories  in  selling 
literature. 

SEC  attorney  Fred  Moss  asked 
Mr.  Damroth  if  he  knew  that 
the  purpose  of  the  campaign 
W’as  to  “achieve  merchandisable 
publicity  from  new’spapers,  mag¬ 
azines,  radio  and  television,  ma¬ 
terial  W’hich  could  be  reprinted 
and  sent  to  both  individual  and 
institutional  customers?  Mr. 
Damroth  answ’ered  that  that 
sounded  like  w’hat  w’as  in  the 
proposal. 

Limitation 

“But  that  is  not  w’hat  you 
can  do,”  he  added.  “We  had  to 
limit  that.” 

Q.  Did  you  explain  to  the  peo¬ 
ple  from  Publicity  Consultants 
W’hat  couldn’t  be  done? 

A.  Just  don’t  reprint. 

Q.  Just  don’t  reprint? 

A.  Don’t  reprint. 

Q.  Were  there  other  revisions 
you  put  on? 

A.  There  w’ere  other  restric¬ 
tions  but  primarily  reprint. 

On  the  Esquire  article,  w’hich 
discussed  in  part  successful  case 
histories  of  contractual  plan 
holders,  Mr.  Damroth  w’amed 
members  of  the  mutual  group 
not  to  allow  sales  departments 
to  reprint  and  use  it  in  any  way 
in  their  sales  efforts.  This,  how’¬ 
ever,  did  not  prevent  8,000  com¬ 
plimentary  copies  of  the  maga¬ 
zine  from  ^ing  mailed  to 
“opinion  makers” — law-makers, 
college  presidents,  w’omen’s 
clubs — across  the  country. 

SEC  market  study  director 
Cohen  announced  in  March  that 
questionnaires  had  been  sent  out 
inquiring  into  activities  of  pub¬ 
lic  relations  people  in  connection 
with  stock  sales.  Although  no 
announcement  has  been  made  it 
is  believed  that  public  hearings 
will  be  held  bearing  directly  on 
this  phase  of  the  study. 


N.Y.  Times 
Is  Building 
Foreign  Ads 

Dale  Patterson,  director  of 
Pacific  area  promotion  for  the 
New  York  Times,  is  touring  the 
Far  East  in  a  program  to  build 
w’orldwide  advertising. 

Monroe  Green,  business  man¬ 
ager  in  charge  of  advertising, 
said  Mr.  Patterson  is  visiting 
Hawaii,  the  Philippines,  Japan, 
Hong  Kong,  Formosa,  Aus¬ 
tralia,  Malaya,  Thailand,  India 
and  Pakistan.  Starting  in  June, 
Dr.  Eric  Stoetzner,  director  of 
foreign  advertising,  will  spend 
six  months  in  Europe. 

“They  will  be  selling  ads  for 
regular  issues,  as  w’ell  as  pos¬ 
sible  advertising  supplements 
and  space  in  international  trade 
editions,”  Mr.  Green  said. 
“Since  w’e  started  in  1951,  we 
have  published  special  gravure 
supplements  for  33  foreign 
countries,  and  31  states  in  this 
country.” 

(On  May  5,  Connecticut  had 
a  supplement.  Kansas  will  have 
one  May  22.) 

Foreign  advertising  in  the 
international  trade  edition  Jan. 
6  this  year  reached  60,000  lines 
from  Europe  and  60,000  lines 
from  the  western  hemisphere. 
Foreign  advertising  in  the  na¬ 
tional  economic  review  Jan.  8 
totaled  200,000  lines.  The  inter¬ 
national  travel  section  Feb.  25 
ran  to  56  standard  pages,  332 
columns  or  99,600  lines  of  ads. 

Mr.  Green  said  that  many 
foreign  advertisers  using  spe¬ 
cial  editions  or  supplements 
were  developing  into  regular 
advertisers. 
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RETAIL  SIRVEY; 

Home  Improvement 
School  Pattern  Set 


'SOLD' — Joseph  C.  Sharpe  (left),  advertising  director,  Joplin  (Mo.) 
Globe  and  World  News,  and  Charles  A.  Blair  Jr.,  director  of  sales  for 
the  newspapers,  look  over  sales  chart  marked  "sold"  after  a  72-page 
special  tabloid  color  section  was  published  as  part  of  regular  Sunday 
edition  which  ran  124  pages.  Section  was  based  on  city-wide  spring 
festival  and  featured  ads  from  all  types  of  retail  businesses  in  city. 


Newspapers  interested  in  im¬ 
proving  their  building-supplies 
ad  linage  by  conducting  a  “How 
To  Improve  Your  Home”  school 
for  home  owners  in  their  circu¬ 
lation  areas,  got  the  “how-to” 
details  this  week  from  James 
Chandler,  Home  magazine  edi¬ 
tor,  Cleveland  (Ohio)  News  & 
Press,  who  originated  the  idea, 
and  successfully  conducted  such 
a  school  for  his  newspaper,  last 
March. 

Edgar  V.  Hall,  executive  sec¬ 
retary,  National  Home  Improve¬ 
ment  Council,  has  already  de¬ 
veloped  a  newspaper  tie-in  pat¬ 
tern  based  on  Mr.  Chandler’s 
plan. 

The  Patleni 

The  eight-step  pattern  follows: 

1)  Local  newspaper  signs  up 
w’ith  major  utility  as  co-sponsor 
of  the  school. 

2)  Arrangements  are  made  to 
secure  two  or  more  successful 
home  improvers  from  some 
other  city  as  speakers.  Cost  of 
hotel  and  transportation  for 
speakers  can  be  shared  by  co¬ 
sponsors. 

3)  Promotion  ads  in  paper 
should  contain  a  coupon  inviting 
readers  to  attend  school  where 
they  will  learn  basic  facts  of 
home  improvement  jobs. 

4)  Co-sponsors  should  obtain 
assistance  of  the  local  Better 
Business  Bureau. 

5)  New’spaper  pays  expense 
of  mailing  tickets  to  readers 
who  send  in  coupons  indicating 
they  w’ant  to  attend  school. 
Number  of  tickets  indicates  how 
large  a  meeting  hall  will  be  re¬ 
quired  to  accommodate  number 
of  “students.” 

6)  Newspapers  may  obtain 
free  pamphlets  for  distribution 


at  school  se.ssions  bv  writing 
Mr.  Hall  at  tbe  NHIC,  87  Madi¬ 
son  Ave.,  New  York. 

7)  Newspapers  should  an¬ 
nounce  that  experts  will  be  on 
hand  at  school  sessions  to  an¬ 
swer  home  improvement  ques¬ 
tions. 

8)  Newspapers  are  urged  to 
poll  students  attending  sessions 
to  determine  their  intentions. 

“Do  not  ask  anything  more 
than  that.  Don’t  make  this 
school  a  trap  for  anyone,”  Mr. 
Chandler  cautioned  on  step  No. 
8.  “Purpose  of  this  poll  is  to  give 
you  a  clue  as  to  the  millions-of- 
about-to-be-spent-dollars  sitting 
there  in  the  hall  you  hired.” 

IX  orked  in  C'.leveluiid 

Mr.  Chandler  said  that  the 
Press  &  News  followed  the 
above  pattern  and  that,  with  the 
help  of  Harry  Deputy,  Press  & 
News  sales  manager  of  the  clas¬ 
sified  department’s  real  estate 
division,  sold  and  published  the 
newspaper’s  first  Friday  Home 
magazine,  a  tabloid  folded  into 
the  regular  Friday  paper. 

Gross  revenue  from  this  si)e- 
cial  was  approximately  $11,000 
in  one  day,  Mr.  Chandler  said. 

“The  Cleveland  Press  has,  for 
nine  years,  published  a  Saturday 
Home  magazine  filled  with  many 
items  of  interest  to  home  owners 
and  apartment  dwellers.  This 
magazine  has  been  very  success¬ 
ful  in  both  readership  and  reve¬ 
nue,”  Mr.  Chandler  said. 

“But  the  Friday  Home  maga¬ 
zine  was  the  first — not  the  last 
— time  that  a  specialized,  extra- 
re%’enue  tabloid  had  been  pub¬ 
lished  on  Friday.  Sort  of  a  week¬ 
end  bonus  for  our  readers. 

“More  than  100  reputable 
home  improvement  firms,  includ¬ 


ing  suppliers  such  as  Sears, 
Roebuck.  Highbee  Planarena, 
etc.,  were  happy  to  jump  into 
this  new  special.” 

*  *  ♦ 

‘PAINT-l  P  TIME’ 

“Paint-Up  Time”  was  the 
theme  of  the  biggest  Home  Im¬ 
provement  and  Garden  Guide 
section  ever  published  by  the 
Chicago  Sunday  Tribune.  It  ap¬ 
peared  May  6,  to  coincide  with 
the  fourth  annual  industry-wide 
promotion  in  the  key  Chicago 
market. 

There  were  more  than  11,000 
lines  of  paint  advertising  in  the 
section,  plus  a  four-color  front 
cover  illustration  dramatizing 
the  “Paint-Up  Time”  theme. 

The  section  was  zoned  geo¬ 
graphically,  permitting  local  re¬ 
tail  paint  outlets  to  present  their 
advertising  to  residents  of  their 
own  neighborhoods.  Zoning  w’as 
accomplished  through  a  five-way 
split  of  the  Chicago  metropolitan 
area. 

The  section  consisted  of  20 
pages  of  news  and  advertising 
in  the  northwest  section,  12  in 
the  north,  18  in  the  southwest, 
12  in  the  south,  and  14  in  the 
west.  Seven  pages  of  each  sec¬ 
tion,  except  the  southwest,  dealt 
exclusively  with  paint  ads  and 
editorial  matter  about  paint  and 
painting.  The  southwest  section 
had  an  additional  full-page  paint 
ad  in  color  on  the  back. 

*  «  * 

REAL  ESTATE  ADS  BETI'ER 

The  thesis,  that  the  merchan¬ 
dising  of  homes  and  apartments, 
like  construction  itself,  should 
progress  from  the  ground  up, 
has  helped  to  improve  the  ad¬ 
vertising  in  real  estate  pages  of 
newspapers  all  over  the  country, 
according  to  Alvin  Preiss,  presi¬ 
dent,  Preiss  &  Brown  Advertis¬ 
ing,  Inc. 


The  chief  trouble  with  real 
estate  advertising  until  recent¬ 
ly,  said  Mr.  Preiss,  is  that  it  all 
too  well  reflected  the  tremendous 
sellers’  market  that  existed  in 
housing. 

“These  w’ere  the  days  when 
all  a  builder  had  to  do  was  an¬ 
nounce  that  he  had  apartments 
or  homes  for  sale,  and  then 
stand  back  and  let  the  line  form 
to  the  right.  As  a  result,  real 
estate  classified  and  classified 
display  advertising  did  little 
more  than  announce.  It  didn’t 
sell,  because  selling  wasn’t 
necessary. 

“Like  all  good  things,  this 
happy  situation  had  to  come  to 
an  end,  and  so  it  did.  The  sup¬ 
ply  of  housing  began  to  catch  up 
with  the  demand.  It  was  no 
longer  a  sellers’  market,  and  ad¬ 
vertising  had  to  adjust.  The 
only  trouble  was  that  real  estate 
advertising  agencies  had  gotten 
so  accustomed  to  writing  dull, 
lifeless  copy  that  they  seemed 
unable  to  meet  the  needs  of  the 
new  market,”  said  Mr.  Preiss. 

One  of  the  agency’s  chief  in¬ 
novations  for  its  real  estate 
clients  was  in  the  field  of  visual 
arts.  The  traditional  method  of 
featuring  an  artist’s  rendering 
or  a  photograph  of  the  house 
or  building  in  an  ad,  was  often 
violated ;  in  some  ads,  the  house 
wasn’t  shown  at  all.  This  was 
in  line  with  Mr.  Preiss’  belief 
that  it  is  more  important  to  sell 
a  “w'ay  of  life”  rather  than  four 
walls,  an  advertising  approach 
that  has  kept  the  automobile 
manufacturers  in  business,  but 
veteran  real  estate  ad  men  shook 
their  heads  at  this  folly. 

The  Preiss  idea  w’as  to  use 
art  work  to  create  a  mood  that 
made  the  product  desirable  or  to 
highlight  the  appeal  of  a  hous¬ 
ing  unit  beyond  its  physical 
properties. 


Montreal . . . 

t'anada's  Metropolis  offers  rich,  re%\arding  sales 
territory  to  advertisers. 

It  also  offers  the  selling  power  of  The  Montreal 
Star — the  newspaper  that  delivers  unmatched 
coverage  of  the  English  speaking  market. 

Market  facts  on  request. 

^he  tllontreal  Star 

Represented  in  the  United  States  by 
Cresmer,  Woodward,  O'tdara  &  Ormsbee  Inc. 


20 


EDITOR  SC  PUBLISHER  for  May  19,  1962 


! 


od  of  I 


MUSHROOMING  MARKET  IN  NORTHERN  ILLINOIS 


Elgin,  Aurora,  and  Joliet  are  economic  centers  for  a 
burgeoning  seven-county  market  which  reaches  out  from 
Chicago.  Annual  retail  sales  now  exceed  $1  billion,  and 
forecasts  call  for  steady,  sturdy  growth.  Three  daily  news¬ 


papers— Elgin  Courier-News,  Aurora  Beacon-News,  Joliet 
Herald-News  — offer  advertisers  effective  and  economical 
coverage  of  the  entire  area.  Buy  all  three  newspapers  at 
a  special  discounted  rate  and  save  9  cents  a  line. 


■The  Ring  of  Truth’ 


^  Co|2luf  Meuispopts 


15  Hometown  Daily  Newspapers  covering  Northern  Illinois  —  Springfield,  Illi¬ 
nois— San  Diego,  California  —  and  Greater  Los  Angeles.  Served  by  the  Copley 
Washington  Bureau  and  the  Copley  News  Service.  REPRESENTED  NATION¬ 
ALLY  BY  NELSON  ROBERTS  &  ASSOCIATES,  INC. 


The  Arizona 


loemx 


Morning  an^SUhday 


PLBLIC  RELATIONS 


Ex-Newsmen  ‘Staff’ 

6  Client  Publieations 


Rv  Robert  R.  Melnivre 


Former  Newsmen  g 

irt-  The  12-man  stable  of  periodi-  ^  ^ 

editors  and  writers  com- 
prised  former 

to  popular  maga- 
former  trade 

organ  men  * 

report  directly  to  Gene 

ints  vey,  Edwin  A.  Peeples  and  1  ^ 

ces,  Harold  S.  LeDuc  who  are  all  PR  'THEY'RE  OFF  AT  G4R  STABLE— Three  of  the  12-man  hard-core  staff 

tni-  directors  and  creative  heads  of  which  prepares  six  client  publications  for  Gray  &  Rogers  clients  are 

o*''  G&R’s  PR  department.  Mr.  Me-  shown  (loft  to  right):  Louis  Stone.  Howard  Cushman  (rear),  and 

'<■^1  Gar\ey  came  to  G&R  from  Me-  Morton  Bachman. 

1”0  Graw-Hill  where  he  was  editor 

iff*  of  Factory  Management  and  writer’s  Handbook.”  Mr.  LeDuc  and  editors  are: 

'■pH  Maintenance.  Mr.  Peeples  is  a  was  vicepresident,  public  rela-  BLH  Newn,  43,000  circulation 
contributor  to  Saturday  Eve-  tions,  of  the  Bell  Telephone  quarterly  published  for  Baldwin- 
)eo-  ning  Post,  Fortune,  Good  House-  Company  of  Pennsylvania  before  Lima-Hamilton  Corp.  to  inform 
PR  keeping,  and  Esquire  magazines,  joining  G&R.  employes  and  stockholders  of 

)rm  He’s  also  authored  the  novel.  The  six  publications  for  G&R  the  latest  developments  in  cor- 
)re-  “Swing  Low”  and  has  written  a  clients  that  use  the  talents  of  porate  activities, 
ons  textbook,  “A  Professional  Story-  the  12-man  stable  of  writers  {Continued  on  page  28) 


Think 


when  you  think  of 


^  l  '  Arizona,  tha  nation’s  fastast  growing  atata, 

has  a  lot  to  sing  about  I  SInca  19A6  .  .  .  rata  of  population 
growth  is  up  1tl9(;  rata  of  Incoma  growth  up 
non-agricultural  amploymant  up  18C%;  agricultural  in^t^^ 
up  IS'7%:  manufacturing  amploymant  up  300%;  Ufa  Inauranca. 

in  forca  up  ‘708%;  total  bank  daposits  up  830J|f. 
Madia  dollars  gat  BIG  rasults  in  tha  Southwast's 
SBillionaraa  whan  thay  go  to  work  in  Phoanix,  whara  nIfM 
out  of  tan  famitias  raad  and  raapond  to  tha  advartlsing 
of  Tha  Arizona  Rapubllc  and  Tha  Phoanix  GazafHa. 


LOUIS  REYNOLDS,  NATIONAL  ADVERTISING  MANAGER,  BOX  1950,  PHOENIX.  ARIZONA*  PHONE  271-8000  •  REPRESENTED  NATIONALLY  BY  KELLY-SMITH  CO. 
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Let  him  loose  on  any  floor  in  the  store 
and  he'll  need  at  least  20%  more  room 
than  the  average  shopper.  Because, 
where  he  lives.  General  Merchandise 
sales  run  204%  ahead  of  the  national 
average.  And  just  who  is  this  big 
spender  with  the  widespread  interests? 
He’s  the  man  on  the  street  in  metro¬ 
politan  Rochester,  New  York — a  work¬ 
er  in  one  of  the  city’s  many  precision 


industries.  He’s  the  dominant  figure  in 
a  market  in  which  effective  buying  in¬ 
come  per  household  is  $8,014.  Compare 
that  to  the  national  average  of  $6,723 
and  you’ll  see  why  this  is  a  market  with 
a  significant  dollar  difference.  What 
and  where  to  buy?  The  SKILLionaire 
finds  out  from  the  pages  of  his  local 
newspapers,  the  Rochester  Times- 
Union  and  Democrat  and  Chronicle. 


Last  year,  for  example,  they  carried 
50,379,031  lines  of  advertising,  of 
which  10,903,494  lines  were  for  depart¬ 
ment  stores.  Want  to  make  room  for 
yourself  in  this  big,  bustling,  affluent 
market?  Ask  for  your  copy  of  "Case  for 
the  SKILLionaire.”  Write  to:  Gen¬ 
eral  Advertising  Manager,  Rochestei 
Times-Union  and  Democrat  and  Chron 
icle,  Rochester  14,  New  York. 


The  SKILUonalre*8  free  spending  Is  prompted  by  advertising  In  the  Rochester  Times- 
Union  and  Democrat  and  Chronicle  In  other  Important  categories  also...  for  examples 


RETAIL  SALES  TOTAL  1961  LINAGE 

CLASS  of  Product  Solos  in  Monroo  County  in  Rochester  Newspopers 

AUTOMOTIVE  $144,951,000  3,894,244 

food  $193,792,000  6,030,980 

FURNITURE,  HOUSEHOLD 

$  APPLIANCES  $  35,553,000  4,671,910 

drugs  $  28,038,000  1,379,694 

apparel  $  52,869,000  2,875,746 

TOTAL— all  categories  $781,743,000  50,379,031 

Market  Figure  Source:  Salet  Management,  "Survey  of  Buying  Power" 


Rochester  Times-union 
Srraerritt  (^§^^<Chre»irif 

Members:  The  Gannett  Group 
Represented  by  Gannett  Advertising  Sales.  Inc. 
New  York,  San  Francisco,  Philadelphia,  Chicago, 
Hartford.  Syracuse,  Detroit. 
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AD  CAMPAIGNS; 

Ohio  Oil  in  Papers 
To  Tell  of  New  Name 

Findlay,  Ohio  vicepresident  of  marketing,  ex- 
Ohio  Oil  Company  will  con-  plained  that  the  new  “M”  sign 
tinue  to  use  newspapers  as  its  replaces  the  familiar  Greek  run¬ 
primary  advertising  medium  in  ner,  Pheidippides,  who  has 
1962,  according  to  J.  J.  H.  Phil-  identified  Marathon  stations 
lips,  manager  of  advertising  and  since  1930  when  Ohio  Oil  ac- 
sales  promotion.  quired  the  trademark  through 

He  made  the  statement  in  con-  acquisition  of  Transcontinental 
nection  with  the  newspaper  cam-  Oil  Company.  It  is  anticipated 
paign  (via  N.  W.  Ayer  &  Son,  that  the  changeover  to  the  new 
Inc.)  which  broke  last  week  in  sign  will  be  completed  at  all 
support  of  Ohio  Oil’s  adoption  Marathon  stations  by  Aug.  1. 
of  a  new  red  “M”  trademark  The  new  corporate  symbol  is 
going  up  at  more  than  3,800  in  the  shape  of  the  white  hexa- 
Marathon  service  stations  gon,  bordered  in  blue,  which 
throughout  the  firm’s  six-state  bears  a  large  red  “M”  and  the 
marketing  territoiy.  name  “Marathon”  in  blue  letters. 

Activities  got  undei’way  May  The  change  will  affect  all  phases 
6  with  a  one-color  and  black  of  Ohio  Oil  operations  where 
double-truck  ad,  followed  by  corporate  identification  is  used, 
large  space  insertions  (see  cut)  Creation  of  a  new’  corporate 
and  a  preprint  ad  in  full  color,  symbol  coincides  with  the  com- 
Merchandising  kits  were  sent  to  pany’s  proposal  to  change  the 
all  participating  newspapers.  name  of  the  firm  to  Marathon 
“In  previous  years  the  mer-  Oil  Company,  effective  w'ith  the 
chandising  assistance  extended  observance  of  the  organization’s 
by  newspapers  has  been  a  most  75th  anniversai’y  on  Aug.  1. 
influential  means  of  obtaining  ♦  *  ♦ 

excellent  support  from  Mara-  ‘COKE’  PKEPRINTS 

thon  dealers,”  Mr.  Phillips  said.  » „  a  vta 

Grant  H.  Young,  Ohio  Oil’s  introductions  of  the 

new  16-oz.  size  bottle  for  Coca- 
Cola,  three  million  newspaper 
preprints  in  four-colors  are 
being  offered  to  newspapers  by 
the  Coca-Cola  Company  and  its 
local  bottlers. 

A  total  of  380,000  of  the  pre¬ 
prints  have  already  appeared  in 
the  New  Orleans  (La.)  Times- 
Picayune  and  States  Item.  On 
May  14-15,  the  Birmingham 
(Ala.)  News-Post  Herald  also 
carried  the  ad  (via  McCann- 
Erickson,  Inc.) 

The  preprints  were  run  by 
Specialty  Papers  Company  un¬ 
der  the  auspices  of  Preprint 
Corp. 

* 

CAMPAIGN  ROUNDUP 

•  Pharmacraft  Labs  running 
1500-line  schedule  in  153  major 
dailies  (via  Papert,  Koenig,  Lois, 
Inc.)  to  introduce  Allerest  Al¬ 
lergy  Tablets  in  148  key  mar¬ 
kets. 

*  ♦  ♦ 

•  Large-space  newspaper  ads, 
listing  names  of  dealers,  have 
proved  so  successful  for  Sony 

Citians  live.  Corp.  of  America  that  the  com¬ 

pany  will  continue  the  insertions 
promoting  its  transistor  radios 
and  transistor  personal  portable 
I  tv  set. 

«  ♦  * 

j  •  Lion  Packaging  Products 
Company,  Hicksville,  N.Y.,  using 
I  330-line  ads  in  12  major  mar¬ 
kets  to  introduce  Snap-Off  Bags 


auto  Cities  u>cest  ccvumc  ot.iir  ciicuLtTioN 

ROCK  ISLAND  ARGUS 
MOLINE  DISPATCH 

REPRESENTED  IT  ALLEN-RLAPP  CO. 


QUAD-CITY 

NEWSPAPERS 

daily  clrcuiafion: 

110,000 

(the  full  coverage  medium) 

• 

Only  Argus-Dispatch  provide  ef¬ 
fective  coverage  of  the  larger 
Illinois  side,  where  56%  of  Quad- 


\ \it\  I  \i  I  irt  nil  I!  it  Ki 

\  \i H  ;'i  \(  I >\  H !K  ini  \it : i*''; 


used  for  packing,  freezing, 
storage  and  protection  of  any¬ 
thing  from  poultry  to  sand¬ 
wiches.  Crystal-clear  plastic 
bags  come  in  rolls  and  easily 
snap  off  the  roll  for  use. 

«  *  « 

•  Seagram-Distillers  C  o  m  - 
pany  will  use  more  than  600 
newspapers  in  562  markets  to 
feature  7  Crown  in  vacation  ads. 

♦  * 

•  Beginning  late  this  month, 
Brown-Forman  Distillers  Corp. 
will  use  more  than  300  newspa¬ 
pers  key  bourbon  markets  to 
promote  its  Early  Times.  Full- 
page,  color  ads  are  scheduled 
for  national  magazines. 

• 

Tues.,  Sat.  ‘Hot’ 

For  Beer  in  Philly 

Philadelphia 

Tuesday  and  Saturday  are  the 
busiest  days  in  the  w’eek  for  beer 
distributors  in  Philadelphia  and 
four  neighboring  counties  in 
Pennsylvania.  This  w’as  one  of 
many  findings  in  a  Study  of  Beer 
Distribution  and  Marketing 
Practices  conducted  by  the  Phila¬ 
delphia  Inquirer  research  de¬ 
partment  in  March  and  April. 

The  survey  found  that  the 
average  distributor  makes  about 
one-quarter  of  his  sales  to  licen¬ 
sees,  and  more  than  60%  of 
these  sales  are  in  returnable 
packages.  The  quart  size  is  most 
popular. 

About  38%  of  all  consumer 
sales  are  made  over  the  counter, 
32%  on  regular  routes  and  30% 
by  delivery  of  telephone  orders. 
This  pattern  differs  in  city  and 
suburbs,  with  suburban  distribu¬ 
tors  doing  a  much  larger  over- 
the-counter  business.  Consumers 
prefer  24-bottle  cases. 

Of  the  distributors  w’ho 
reported  their  volume,  50  per¬ 
cent  estimated  their  annual  sales 
at  5,000  to  25,000  cases;  28  per¬ 
cent,  25,000  to  50,000  cases,  and 
22  percent,  50,000  or  more  cases. 

A  copy  of  the  complete  26- 
page  report  may  be  obtained 
from  any  Inquirer  advertising 
sales  representative. 


^Hidden  City^  Gets 
Special  Attention 

Glendale,  Calif.  ' 

Put  Glendale  in  any  of  five 
w'estern  states,  and  it  w’ould  be 
that  state’s  largest  city. 

Instead,  it  is  “hidden”  in  the 
huge  Los  Angeles  County  mar¬ 
ket,  explains  a  new  study  issued 
by  the  Glendale  Netvs-Press, 
represented  by  Nelson  Roberts 
&  Associates. 

Use  of  this  Copley  Newspa¬ 
per  assures  coverage  in  Cali¬ 
fornia’s  ninth  largest  city  and 
the  nation’s  100th  market,  the 
brochure  states.  Photos,  figures 
and  charts  mark  the  presenta¬ 
tion. 


John  Orr  Young 
Resigns  as  Chairinan 

John  Orr  Young  has  resigned 
as  chairman  of  the  board  of 
directors  of  Executiv’e  Selection 
Division,  John  Orr  Young  & 
Associates,  Inc.,  because  of  the 
pressure  of  other  activities.  The 
name  of  the  corporation  w’ill  be 
changed  July  1,  to  Smith,  Ding¬ 
wall  Associates,  Inc. 

Mr.  Young  w’ill  continue  his 
association  w’ith  Smith,  Ding¬ 
wall  Associates,  Inc.,  as  a  con¬ 
sultant.  In  all  other  respects  the 
organization  will  remain  the 
same. 

Robert  Jerome  Smith,  presi¬ 
dent,  Herbert  A.  Dingwall, 
executive  vicepresident,  and 
Leon  D.  Eldot,  vicepresident  and 
treasurer,  will  remain  in  these 
same  positions. 

Smith  Dingwall  Associates, 
Inc.,  is  a  management  consultant 
firm  specializing  in  executive 
search  and  selection  for  indus¬ 
trial  and  service  corporations, 
advertising  agencies,  govern¬ 
mental,  and  private  institutions. 

• 

42  Ads  in  Final 
Round  of  Judging 

Forty-two  advertising  entries 
have  reached  the  final  round  of 
judging  in  the  10th  Annual 
Awards  Competition  for  Agents 
and  Brokers  sponsored  by  the  ' 
Insurance  Advertising  Confer¬ 
ence. 

The  entries  represent  the 
judges’  top  six  choices ‘in  each 
of  the  competition’s  seven  adver¬ 
tising  media  categories  and  were 
selected  from  more  than  320 
entries,  according  to  contest 
chainnan  M.  H.  Blackburn  of 
Aetna  Casualty  and  Surety 
Company. 

New’spaper  advertising  in  the 
first  round  of  the  competition 
was  judged  by  Robert  B.  McIn¬ 
tyre,  advertising  news  editor. 
Editor  &  Publisher.  • 

Finalists  will  receive  “Oscars" 
at  the  lAC’s  annual  meeting 
June  25. 
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Looking  across  the  Schuylkill  Expressway  from  city  limits,  five  miles  from  downtown.  This  is  one  small 
corner  of  vast,  fourteen-county  Greater  Philadelphia.  New  industry  and  high-rise  apartments  typify  the 
surging  growth  of  this  vibrant,  vital  area.  The  Bulletin  is  No.  1  in  daily  circulation  in  Greater  Philadelphia. 


How  big  is  this  Philadelphia  where  nearly  everybody  reads  The  Bulletin? 


It's  5,909  square  miles  big. 

The  Atlantic  Ocean  splashes  its  east¬ 
ern  shores;  Pennsylvania  Dutch  country 
flanks  its  western  borders. 

Greater  Philadelphia  spans  fourteen 
counties,  spills  over  into  three  states. 

ABC  calls  this  enormous  expanse  the 
city  and  retail  trading  zone.  1,548,229 
families  live  and  make  a  living  here.  The 
Evening  Bulletin  is  their  No.  1  daily  news¬ 
paper  (total  circulation  719,478*). 


In  this  fourteen-county  Greater  Phila¬ 
delphia  area.  The  Evening  Bulletin  is 
first.  Circulation:  702,354*. 

In  Metropolitan  Philadelphia  — 
Philadelphia  County  and  seven  nearby 
counties— The  Evening  Bulletin  is  first. 
Circulation:  662,444*. 

And  in  the  core  of  the  fourteen-county 
area,  the  city  zone.  The  Evening  Bulletin 
again  is  first.  Here  it  has  a  circulation 
of  438,059*. 


The  face  of  Philadelphia  is  changing. 
Cornfields  yield  to  eight-lane  express¬ 
ways;  an  industrial  park  rises  minutes 
away  from  General  Washington’s  Valley 
Forge  encampment  site.  In  the  midst  of 
this  change  and  bustle  of  Greater 
Philadelphia  is  the  familiar  masthead 
of  a  stalwart  newspaper. 

Today,  as  for  fifty-seven  years— 

In  Philadelphia  nearly  everybody  reads 
The  Bulletin. 


Iscars  t 
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Knorr  Soups  Studies 
Print  Ad  Increase 


Because  of  the  “exceptional  tainly  strong,”  he  said.  “We 
success  of  Hi-Fi  preprint  color  have  no  plans  for  increasing  tv, 
in  newspapers,  plus  the  added  but  chances  for  increasing  print 
thrust  of  seven  color  pages  in  are  good.” 

the  Sunday  supplement  This  The  Knorr  soups,  American 
Week"  the  Knorr  soup  media  version  of  what  were  once  made 
program  is  now  being  reexam-  in  Switzerland  and  imported  to 
ined,  according  to  John  M.  Volk-  this  country,  are  now  in  distri- 
hardt,  vicepresident  and  mar-  bution  in  all  states  except  Ha- 
keting  director,  Best  Foods  Di-  waii.  The  west  coast  shipping 
vision  of  Com  Products  Com-  strike  held  up  distribution  in 
pany.  this  state. 

Presently  tv  is  the  primary  Mr.  Volkhardt  wouldn’t  give 
medium.  any  figures  on  sales,  other  than 

Dancer-Fitzgerald-Sample,  “we  have  gained  a  pretty  good 
Inc.,  is  the  agency.  share  of  the  market.” 

“We  now  feel  we  may  have  .  added  that  soup  consump- 
low-rated  newspapers  and  mag-  seemed  to  be  expanding, 

azines  more  than  we  should,”  rather  than  Knorr  just  taking 
Mr.  Volkhardt  declared  at  the  ^rom  other  brands, 
third  annual  marketing  strat-  Following  five  steps  were  list- 
egy  conference  sponsored  by  the  ^  Volkhardt  for  the  suc- 

Sales  Executives  Club  of  Ne\v  ressful  introduction: 

York.  ^ — Product  placed  in  distri¬ 

bution,  which  required  about 
Testing  Papers  eight  weeks;  2 — Waves  of  tv 

XT  __  i.1  x  spots,  market-by-market  as  the 

Newspapers  are  currently  be- 

mg  tested  m  St  Louis  and  Kan-  3_The  Hi-Fi  preprint  color 
sas  City,  Mr.  Volkhardt  added.  f 

•”  campaign  m  newspapers  in  290 

There  are  no  cooperative  ads.  markets;  4 — Eight  weeks  later 
“The  possibility  of  using  Hi-  the  tv  ad  campaign  started;  5 — 
Fi  in  newspapers  again  is  cer-  Eight  weeks  after  that  the  ad- 


SPECIAL  OFFER — Jack  Beecher  (left),  of  Metro  Sunday  Comics  Net. 
work,  and  Arthur  E.  Beeby,  vicepresident  and  general  manager,  Salada- 
Junket  division,  Salada  Foods  Inc.,  discuss  new  third-page,  four-color  ad 
to  run  in  15  Metro  papers  and  four  independent  supplements.  Ad  fea¬ 
tures  offer  of  free  baseball  coins  and  team  plaques  on  which  to  mount 
them.  Cunningham  &  Walsh,  Inc.,  is  the  ad  agency. 


Preprint  Couponed  used,  since,  as  Mr.  Salatich  put 

The  color  preprint  ads  carried  it  “most  people  associate  these 
a  certificate  which  permitted  personalities  with  newsworthy 
consumers  to  get  the  soups  at  a  information.” 

accompanied  by  a  Importance 

“We  got  over  1%  of  a  news-  “They  would,  we  thought, 
paper’s  total  circulation  in  cou-  lend  a  feeling  of  importance  and 
pon  returns,  w'hich  is  very  believability  to  the  announce- 
high,”  Mr.  Volkhardt  said.  ment  that  Gillette  had  devel- 

As  a  result  of  the  success  of  oped  a  new  and  better  blade,” 
the  Hi-Fi,  it  was  used  to  replace  he  said. 

sampling,  which  Mr.  Volkhardt  During  the  first  three  months 

described  as  “fantastically  ex-  1960  a  total  of  $3,000,000  was 

pensive.”  invested  in  advertising,  accord- 

William  G.  Salatich,  vicepres-  to  Mr.  Salatich. 
ident  and  general  sales  man-  “Today,  after  more  than  two 
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The  Detroit  Family  Spends  $5-Billion  A  Year 


METROPOLITAN  DETROIT  FAMILIES  earn  more  than  ever  before.  Annual  per  family  income  is  third 
highest  among  all  major  markets.  Spending  is  high,  too  ...  a  hefty  $5-billion  a  year.  Reaching  metro¬ 
politan  Detroit  families  is  easy  and  inexpensive.  Just  use  The  News.  It  goes  into  4  of  every  5  metropolitan 
area  homes  that  get  a  Detroit  newspaper.  No  other  newspaper  in  the  nation’s  five  largest  markets  gives 
its  advertisers  such  saturation  coverage.  To  sell  The  Detroit  Family,  just  buy  The  Detroit  News. 


The  Detroit  News 

725,006  Weekdays — 935,881  Sunday  (abc,  3/3i/i2) 


Nm  York  Office:  30  East  42Qd  Street  •  Chicago  Office:  433  N.  Michigan  Are.,  Tribune  Tower  •  Pacific  Office:  785  Market  St., San  Francisco  •  Miami  Beach:  The  Leonard  Co., 311  Lincoln  Road 


Ex-Newsmen 

(Cuniinucil  from  pnge  22) 


Jomac  Roll  Facts,  2,000  circu¬ 
lation  quarterly  for  Jomac,  Inc., 
makers  of  inking  rollers  and 
rollers  for  materials  handling 
and  processing. 

Langston  Leader,  28,000  cir¬ 
culation  monthly  in  28  countries 
issued  by  Samuel  M.  Langston 
Co.  for  the  cori-ugated  box  in¬ 
dustry.  A  separate  edition  is 
published  every  other  month  for 
paper  and  board  managements 
and  is  mailed  to  executives  and 
used  as  a  trade  magazine  insert. 
Circulation  in  28  countries  runs 
8,000,  plus  20,000  circulation  for 
the  separate  edition. 

Stetson  Ambassador,  Pub¬ 
lished  three  times  a  year  by 
John  B.  Stetson  Co.  for  its  over¬ 
seas  licensees  and  their  key  per¬ 
sonnel  in  40  countries  on  all 
continents  but  Antarctica,  this 
publication  is  also  printed  in 
Spanish  for  Central  and  South 
America  readers,  and  boasts  a 
total  circulation  of  8,500. 

Superior  Reporter,  1,500  cir¬ 
culation  publication  of  Superior 
Tube  Co.,  this  periodical  appears 
every  other  month  for  the  firm’s 
distributor  salesmen. 

Symington  Wayne  Sews,  12,- 


500  circulation  quarterly  pub¬ 
lished  by  Symington  Wayne 
Corp.,  manufacturers  of  ser\ice 
station,  industrial  and  railway 
equipment.  This  publication  com¬ 
municates  with  customers,  pros¬ 
pects,  the  company’s  personnel 
and  the  financial  community  of 
brokers,  anaylsts,  etc.  Of  its 
total  12,500  circulation,  2,500 
copies  go  overseas  to  licensees, 
subsidiaries,  major  oil  company 
officers  and  Symington  Wayne 
foreign  personnel. 

90,500  Total 

These  six  publications  have  a 
combined  total  circulation  of  90, 
500.  In  addition  to  these,  how¬ 
ever,  G&R  ex-newsmen  assist  on 
the  Bell  Bulletin,  2,500,000  cir¬ 
culation  periodical  published 
every  other  month  by  The  Bell 
Telephone  Company  of  Pennsyl¬ 
vania.  A  separate  edition  is  pre¬ 
pared  for  The  Diamond  State 
Telephone  Company  for  distri¬ 
bution  in  the  state  of  Delaware. 
Circulation  of  the  Delaware  edi¬ 
tion  is  included  in  the  2,500,000 
circulation  total. 

.■Vccording  to  Mr.  McGai^ey, 
sur\eys  indicate  that  these  vari¬ 
ous  periodicals,  ranging  in  size 
from  four  to  12  pages  of  varying 
dimensions,  enjoy  an  “excellent 
readership.”  He  said  that  editing 
of  the  international  editions 
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The  Erie  News  (morning) 
TheErieTimes-News  (Sunday) 


brings  some  of  the  G&R  maga¬ 
zine  stable  into  close  contact 
w'ith  foreign  affairs  at  times. 

“Close  enough,”  he  smiled,  “to 
have  had  to  kill  a  story  at  dead¬ 
line  because  of  sudden  policy 
changes  in  a  foreign  country;  to 
painstakingly  cooperate  with  a 
foreign  government’s  precise 
new  nomenclature  involving 
changing  modes  in  a  fast¬ 
changing  land.” 

The  Staff 

The  ex-newsmen  responsible 
for  these  publications  have  a 
journalistic  background  from  the 
old  Neiv  York  World  to  the 
weekly  Westwood  (Calif.) 
Sugar  Pine  Press. 

The  former  magazine  writers’ 
efforts  have  ranged  from  writing 
love  stories  for  the  Saturday 
Evening  Post  to  poetry  for 
The  Sew  Yorker  magazine. 

The  former  trade  and  house 
organ  editors  represented  on  the 
12-man  staff  have  wielded  the 
blue  pencil  on  copy  for  publica¬ 
tions  whose  coverage  ranged 
from  the  ceramic  tile  industry 
to  the  YMCA. 

Following  is  a  brief  run-down 
on  the  backgrounds  of  G&R’s 
“periodical  publishing”  staff: 

Morton  L.  Bachman  (see  cut), 
former  managing  editor  and 
columnist  of  the  Greater  Phila¬ 
delphia  magazine,  and  colum¬ 
nist-reporter  for  the  Greater 
Philadelphia  Chamber  of  Com¬ 
merce  Sews,  a  weekly. 

Sam  Berry,  former  reporter- 
rewrite  man-feature  writer  for 
the  old  Philadelphia  Record. 

Alex  Corson,  former  editor  of 
YMC.4  and  farm  equipment  pub¬ 
lications. 

Howanl  Cushman  (see  cut), 
former  reporter-feature  writer 
on  the  old  Sew  York  World, 
the  Sew  York  Post,  Philadel¬ 
phia  Bulletin,  and  the  Philadel¬ 
phia  Recoid.  He  was  also  with 
the  New  York  Bureau  of  the 
.Associated  Press,  on  the  edi¬ 
torial  staff  of  the  New  Yorker 
magazine,  and  is  contributor  to 
the  Encyclopaedia  Britannica. 

Dan  Davis,  former  society 
columnist  for  the  Ambler  (Pa.) 
Gazette,  and  former  sports 
writer  for  the  Finleyville  (Pa.) 
Bulletin-Advertiser,  a  weekly. 
He  has  also  been  editor  of 
several  metal  trade  magazines. 

Gene  Gibbons,  newest  member 
of  the  G&R  staff,  was  formerly 
on  McGraw-Hill’s  now  defunct 
publication,  Petroleum  Process¬ 
ing. 

Former  Cily  Editor 

Dunlea  (Pat)  Hurley,  former 
sports  writer  on  the  St.  Louis 
(Mo.)  Globe-Democrat,  and  city 
editor  of  the  North  Shore  (L.I.) 
Journal.  Mr.  Hurley  was  also  a 
copy  reader  on  the  old  New 
York  American,  and  reporter- 


S unday  editor  of  the  Newark 
(N.  J.)  Star-Ledger.  He  lias 
contributed  short  stories  to  Col¬ 
lier's,  American,  Liberty,  True, 
magazines,  and  was  editor  of 
the  Breeze  American,  house  or¬ 
gan  for  the  Breeze  Corp.,  Inc., 
aeronautical  parts  manufac¬ 
turer. 

Otto  Janssen,  UPI  reporter  in 
the  Columbus,  Cincinnati  and 
Washington  Bureaus;  territorial 
editor  in  UPI’s  Washington 
Bureau.  He  is  a  former  reporter 
for  the  Columbus  Citizen,  edi¬ 
tor  of  Tile  Tips,  ceramic  tile  in¬ 
dustry  magazine,  and  former 
editor  of  the  trade  paper,  Penn 
Zone  Sentinel. 

Delbert  Jones,  former  editor 
of  the  Sugar  Pine  Press  in 
Westwood,  Calif.,  and  former 
district  coiTespondent  for  the 
Sacramento  (Calif.)  Bee.  At 
one  time  he  was  circulation  pro¬ 
motion  manager  for  Crowell- 
Collier  Publishing  Co.’s  East 
Coast  independent  agents. 

Jim  Long,  former  UPI  staff 
newsman  in  Philadelphia,  Jlr. 
Long  has  been  editor  of  Iron 
Aye,  Chilton  publication,  and 
editor  of  an  external  sales  house 
organ  for  Leeds  &  Northrop,  in¬ 
struments  and  control  systems 
manufacturers. 

Louis  F.  Stone,  (see  cut)  one¬ 
time  reporter  for  the  Philadel¬ 
phia  Record  and  the  Trenton 
(N.  J.)  Trentonian,  Mr.  Stone 
went  on  to  become  managing 
editor  of  the  York  (Pa.)  Ga¬ 
zette.  He  has  also  been  a  copy 
reader  on  the  Akron  (Ohio) 
Beacon-Journal,  and  was  assist¬ 
ant  to  the  editor  of  the  Phila¬ 
delphia  Daily  News. 

Mitchell  Winn,  former  editor 
of  the  Bucks  County  (Pa.)  Ga¬ 
zette,  a  weekly,  and  former  edi¬ 
tor  of  .A IP  Sews,  news  letter 
for  the  Philadelphia  Chapter  of 
the  American  Institute  of  Plan¬ 
ners. 

G&R  stable  includes  one  non¬ 
press  man,  Warren  Fugitt, 
former  foreign  operations  con¬ 
sultant  for  the  U.S.  Defense  De¬ 
partment  and  for  American  com¬ 
mercial  and  industrial  firms  in 
Europe  and  North  Africa. 

• 

‘Burpless’  Food  Ad 
Wins  Copy  Contest 

Philadelphu 

S.  A.  Tannenbaum,  president 
of  Weightman,  Inc.,  advertising 
agency,  has  been  awarded  first 
prize  in  the  consumer  print  cate¬ 
gory  for  a  newspaper  ad  on 
Yolanda  Cooking  Oil  in  a  con¬ 
test  sponsored  by  the  Philadel¬ 
phia  Copy  Club. 

The  Winning  copy  appeared 
in  a  full-page,  one-color  and 
black  ad  and  was  based  on  the 
anti-burp  theme,  “Who  blends 
the  burps  out  of  fried  foods?” 
(E&P,  April  21,  page  30). 
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The  Washington  Post  continues  to  rank 
first  in  Washington  and  now  is  sixth 

in  the  United  States  TOTAL  ADVERTISING  I 

First  quarter.  1962 
Media  Records 

in  total  a d V e r t i s i n g.  ^  VSZ 

3.  Miami  Herald  14,432,543 


TOTAL  ADVERTISING 

First  quarter.  1962 

Media  Records 

Los  Angeles  Times 

22,073,607 

New  York  Times 

15,348,302 

Miami  Herald 

14,432,543 

Chicago  Tribune 

12,587,261 

Milwaukee  Journal 

12,112,383 

The  Woshington  Post 

11,025,394 

Cleveland  Plain  Dealer 

10,750,390 

Phoenix  Republic 

10,447,365 

Houston  Chronicle 

10,011,219 

Minneapolis  Star  &  Tribune 

9,735,104 

Member  Newspaper  Color  Advertising,  Inc. 

Bulk  and  Continuity  Rotes  Apply  to  Both  Color  and  Block  and  White. 

Represented  by:  Sawyer.  Ferguson.  Walker^N.  Y..  Chic..  Def..  Atlanta.  Phil..  Son  Fron.,  los  Angeles;  Joshua  6.  Powers.  Ltd.— London;  Senor  G.  Enriquez  Simon!— 

Mexico  City;  Allin  Assoc.— Toronto  &  Montreal;  Hal  Winter  Co..  Florida  Hotel  &  Resorts.  Miami  Beach;  Tom  McGill.  New  England  Hotel  &  Resorts.  W.  Roxbury.  Moss.; 
Lou  Robbins,  N.  Y.  &  N.  J.  Hotel  &  Resorts,  1265  B'way..  N.  Y.;  Grant  Webb  Co..  Fin.  Adv.— N.  Y..  Chic..  San  Fran,.  Los  Angeles,  Seattle;  C.  E.  Starck.  Poco.io  Hotel 

&  Resorts.  86  E.  Beverly  Pkwy.,  Valley  Streom.  N.  Y.;  Puck.  The  Comic  Weekly;  Member.  Metropolitan  Sundoy  Newspapers,  Inc. 


COLOR  AWARD  WINNERS — Winners  in  the  second  annual  Southwest 
Newspaper  Color  Competition,  sponsored  by  the  Texas  Daily  Newspaper 
Association  and  the  Texas  Newspaper  Advertising  Managers  Association, 
were  announced  this  week.  Parkay  ad  (right)  was  entered  by  Houston 
Chronicle,  Dallas  Times  Herald  and  Dallas  News.  It  received  award  of 
excellence  for  best  design  using  two  or  more  colors  and  black,  created 
by  an  agency  for  national  or  regional  advertisers.  Kraft  macaroni-cheese 
ad  (left)  scored  first  on  excellence  of  reproduction  as  it  ran  in  Houston 
Chronicle.  Shown  with  winning  ads  are  (left  to  right):  James  Blocki,  in 
charge  of  macaroni  and  cheese  dinners  advertising  for  Kraft  Poods; 
James  Cooper  and  Mike  Bowman,  both  of  The  Branham  Company;  and 
Jack  Walner,  in  charge  of  margarines  and  oil  advertising  for  Kraft. 


Golden  Dozen 

{Continued  from  page  17) 


White,  but  we  know  who  prac¬ 
tices  it  every  day  of  the  year,” 
is  what  he  once  wrote  about  the 
News,  his  client. 

“The  News  is  a  master  of  the 
art  of  getting  to  the  point  fast 
— in  a  colorful  and  lively  way. 
So  are  stomach  specialists,  pros¬ 
ecuting  attorneys  and  girls  who 
sell  kisses  at  church  socials. 

“So  w'as  David  Belasco,  when 
he  suggested  to  windy  play¬ 
wrights,  ‘Here,  write  the  prem¬ 
ise  of  your  play  in  one  sentence 
on  the  back  of  my  calling  card.’ 

“Our  own  little,  itchy,  dog-box 
of  an  advertising  agency  found 
a  most  ingenious  way  to  cure 
copywriters  of  overw’riting:  We 
make  them  send  their  copy  to 
us  via  Western  Union  at  their 
own  expense.” 

Quotes  First  Boss 

Mr.  Kerr  is  fond  of  quoting 
his  first  ad  agency  boss  Joe 
Katz  of  Baltimore  as  shouting: 
“If  you  don’t  shop  in  super¬ 
markets,  ride  the  subways  and 
read  the  New  York  Daily  News, 
what  the  hell  are  you  doing  in 
the  advertising  business?” 

Quite  naturally  Mr.  Kerr  tries 
to  write  in  News  style  the  mes¬ 


sages  he  prepares  to  be  pub¬ 
lished  in  competing  newspapers 
to  gain  readers  for  the  tabloid. 
Take,  for  instance,  this  recent 
message  headed  “O.K.  Mr. 
Mayor  It’s  Time  to  Act,”  pub¬ 
lished  as  a  three-quarters  of  a 
page  ad  in  the  Neiv  York  World- 
Telegram  &  Sh7i: 

“It’s  been  several  weeks  since 
The  News  ran  a  three-part 
series  of  articles  exposing  the 
mess  in  many  of  our  city’s  pri¬ 
vate  nursing  homes.  Right  at 
this  minute,  the  elderly  and 
sick  are  still  lying  in  filthy  beds 
in  grimy  rooms,  eating  cock¬ 
roach  infested  foods,  abused  or 
neglected — and  even  at  times — 
beaten  by  orderlies  and  attend¬ 
ants. 

“In  this  past  month,  neither 
you,  nor  your  administration  has 
done  anything  to  remedy  the 
immediate  situation,  despite 
your  election  campaign  promises 
to  help  reform  New  York  City. 
Read  the  letters  reproduced  at 
the  left;  they  are  typical  of  the 
hundreds  that  have  come  fiood- 
ing  into  The  News.  New  York 
w’ants  action — not  vague  prom¬ 
ises,  committee  meetings  or  re¬ 
assuring  smiles. 

“And  action  is  just  what  we 
propose  to  give  them.  In  to¬ 
morrow’s  Daily  News,  Kitty 
Hanson  lays  it  on  the  line — a 
thoughtful,  detailed  six-part 
plan  which  would  bring  about 


dramatic  improvement  —  imme¬ 
diately!  Read  it,  Mr.  Mayor. 
And  think  carefully  about  act¬ 
ing  on  this  program.  Remember, 
millions  of  New  Yorkers  w’ill  be 
reading  it  over  your  shoulder.” 

Ad  Got  Action 


limited  future  of  surgery  in  re¬ 
lieving  human  suffering,  read 
Pulitzer  Prize-winning  Phil  San- 
tora’s  inspiring  new  series,  ‘The 
New  Age  of  Surgery,’  in  the 
Daily  News,  New  York’s  Pic¬ 
ture  Newspaper.” 
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SUNDAY  TELEGRAM 


Circulation:  Daily  151,601  —  Sunday  101,746 


Month  after  month,  the 
Worcester  Telegram-Ga¬ 
zette  packs  them  in  to 
its  Travel  Forums  — 
14,000  travel-hungry 
fans  at  the  last  16  per- 
They  are  the 
of  Worcester’s 
globe  trotters. 

As  go  these  travelers,  so 
go  opportune  travel  and 
carrier  advertisers.  They 
boosted  the  Telegram- 
Gazette’s  1961  travel 
linage  a  significant 
21.38%. 


Richard  C.  Steele,  Publisher 


Not  only  did  this  ad  help 
gain  readers  for  the  News,  it 
helped  get  action  from  the 
Mayor.  The  News  crusade  by 
Kitty  Hanson  has  resulted  in  the 
appointment  of  a  new  director 
of  nursing  homes.  Dr.  Sidney 
Samis,  who  is  correcting  many 
of  the  abuses,  under  the  watch¬ 
ful  eye  of  the  tabloid.  In  fact, 
so  far  all  but  two  of  six  points 
raised  by  Miss  Hanson  have  been 
corrected. 

A  dramatic  line  drawing  of  a 
doctor’s  rubber-gloved  hand 
holding  a  scalpel  draws  the  eye 
to  terse  Kerr  copy  in  a  full-page 
new'spaper  ad  for  the  News: 

“Operating  Room  10-F  at  The 
New  York  Hospital-Cornell  Med¬ 
ical  Center.  The  fourteen  mem¬ 
ber  open-heart  surgery  team  is 
bent  over  its  work.  Two  sur¬ 
geons  make  almost  simultaneous 
incisions.  A  woman  bom  with  a 
hole  in  her  heart  is  well  on  her 
way  to  being  cured! 

“American  surgery  today  leads 
the  world.  Curing  heart  cases 
such  as  described  above  .  .  . 
radical  cancer  surgery  .  .  .  elimi¬ 
nating  birth  defects  in  infants 
.  .  .  even  the  ‘growing’  of  a 
finger  on  a’  stump  in  cases  of 
congenital  malformation  ...  all 
are  possible  today,  operations 
almost  undreamed  of  in  the 
past. 

“And  the  future? 

“For  a  full  report  on  the  un¬ 


Ad  Series  Praised 

Aim  of  this  pre-series  cam¬ 
paign  was  to  attract  a  type  of 
reader  that  perhaps  the  News 
does  not  alw'ays  get.  Letters 
praising  the  series,  prepared  by 
Mr.  Santora  with  great  research 
and  care,  included  many  from 
physicians  and  surgeons. 

Such  big  News-type  news  as 
the  Liz  Taylor  story  and  the 
death  of  the  fighter  Kid  Paret 
are  chiefly  credited,  for  the  cir¬ 
culation  upsurge  that  the  tabloid 
is  currently  enjoying.  At  the 
same  time,  J.  F.  Russell,  circu¬ 
lation  promotion  manager  of  the 
New’s,  says  of  Mr,  Kerr: 

“He’s  a  helluva  fine  adver¬ 
tising  man!” 

Mr.  Kerr  was  elected  presi¬ 
dent  of  JMH,  Inc.,  in  May  1958 
at  37,  when  the  founder,  J.  M. 
Hickerson  became  chairman  of 
the  board.  Prior  to  his  present 
partnership,  Mr.  Kerr  was  for 
eight  years  creative  head  of  the 
Lawrence  Fertig  Company. 


Section  on  Shoes 

St,  Louis 

The  Week-End  Globe  Demo¬ 
crat  of  April  28-29  featured  a 
24-page  rotogravure  magazine 

called  “St.  Louis . first  in 

shoes.”  The  section  served  as  a 
welcome  for  the  Shoe  Market  of 
America  (SMA)  convention. 
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Santa  Fe  builds  a  short  cut 
through  Skull  Valley 


Building  new  improvements  into  the  Santa  Fe  Rail¬ 
way  never  ends. 

The  latest  project  in  Santa  Fe’s  modernization 
program  is  the  new  39-mile  section  of  up-to-date, 
high-speed  railroad  track  across  the  vast  range  lands 
of  central  Arizona. 

The  new  line  provides  more  efficient  and  depend¬ 
able  service,  cuts  14  miles  from  the  Ash  Fork  to 
Phoenix  run,  and  connects  two  Arizona  sites  with  the 
magical  names  of  Abra  and  Skull  Valley. 

In  eliminating  steep  mountain  grades,  it  permits 
an  appreciable  reduction  in  the  running  time  of 
passenger  trains  to  and  from  Phoenix,  and  it  saves 
time  and  allows  the  handling  of  additional  tonnage 
on  freight  trains. 

Santa  Fe  built  158  bridges  and  culverts  to  do  this 
job.  Poured  six  thousand  yards  of  concrete.  Moved 


2,622,000  yards  of  dirt  and  rock.  Touched  off  170 
tons  of  explosives.  Designed  and  built  a  special 
"straddle  buggy”  to  speed  up  the  track-laying  job. 
And  anchored  39  track-miles  of  welded  steel  rail  to 
117,000  cross-ties  with  936,000  spikes. 

This  multimillion  dollar  project  is  another  example 
of  how  progress  pays  its  own  way  on  the  Santa  Fe—a 
part  of  a  continuous  program  to  provide  better  trans¬ 
portation  for  a  growing  America  and  to  strengthen 
a  vital  part  of  our  national  defense  without  costing 
you  a  single  penny  in  taxes. 


The  Story  of  Skull  Valley 

Skull  Valley  lies  113  miles  north  of  knows  for  sure)— were  left  to  the 
Phoenix.  As  legend  has  it,  a  battle  bleaching  sun.  A  later  party  dis- 
occurred  there  in  the  middle  of  the  covered  the  skulls  and  bones,  and 
last  century.  The  dead— either  In-  named  the  spot  Skull  Valley, 
dians  or  Mexican  troops  (no  one 

The  railroad  that  always  ^ 

on  the  move  toward  a  better  way  W 


Serving  the  Weet  and  Southweet 


PROMOTION 


SCRANTON 


Wilkes-Barre 

HAZLETON 


■  ’  WVvVVA<''A^'WA'^'^ 


*'<*Tdtal  of  Lackawanna  &  Luzerne  CouNnes 
IN  SRDS  CONSOMER  MARKETS  *  NOV.1,1961 


1 


EVENIN& 

®hness...79Z  70X* 
TRIBUNE... 39X  39%>^ 
£i^mian..6U  58%* 


SAWYER  .  FERGUSON  -  WALKER  COMPANY,  INC. 
N«f>onal  RtprescnfalSvtt 


Solons  Sample  Maine 
Via  Daily’s  Newsboys 


ii[ines 


By  Georjie  Wilt 

Members  of  Congress,  most  of 
whom  read  more  than  the  nor¬ 
mal  quota  of  newspapers,  had 
an  extra  daily  newspaper  de¬ 
livered  to  their  offices  recently. 
And  the  carrier  boys  who  made 
the  deliveries  in  the  Capitol  and 
House  and  Senate  office  build¬ 
ing  brought  along  a  few  extra 
j  goodies  in  addition  to  their 
;  newspapers. 

I  In  addition  to  reading  their 
!  hometown  dailies,  the  important 
Washington  papers,  and  in  some 
instances  the  big  city  papers 
from  New  York,  Chicago  and 
other  metropolises,  every  Sena¬ 
tor  and  Congressman  recently 
received  an  office-delivered  edi¬ 
tion  of  the  Bangor  (Me.)  Daily 
News,  along  with  a  five-pound 
bag  of  Maine  potatoes,  a  can  of 
Maine  sardines  and  various 
State  of  Maine  promotion  ma¬ 
terials. 

In  an  unusual  public  relations 
promotion,  102  Bangor  Daily 
News  carriers  made  the  deliv¬ 
eries  while  on  a  four-day  tour 
of  the  Nation’s  Capital.  The 
boys,  winners  of  a  circulation 
contest,  delivered  their  papers 
to  the  offices  of  the  537  members 
of  Congress,  along  with  letters 
of  introduction  from  their  home 
state  senators,  Margaret  Chase 
Smith  and  Edmund  S.  Muskie, 
and  Congressman  Clifford  G. 

I  Mclntire. 

'  Dressed  in  Bangor  Daily 
News  T-shirts,  and  carrying 
their  materials  in  carrier  bags, 
i  the  boys  completed  their  rounds 
on  Capitol  Hill  before  noon. 
Called  the  “Sunrisers,”  because 
the  sun  shines  on  them  before 
j  any  other  carrier  boys  in  the 
I  nation,  they  carried  the  label  of 
j  “Maine  Ambassadors  of  Good- 
!  will’’  during  the  tour. 

Congratulatory  letters  re¬ 
ceived  almost  immediately  at  the 
News’  Bangor  offices  pointed  out 
,  the  success  of  the  venture  in 
winning  friends  along  with  in¬ 
fluencing  opinions  toward  the 
!  State  of  Maine. 

I  “They  are  fine  representa- 
i  tives  of  the  State  of  Maine,’’ 
wrote  Congressman  Carl  Al¬ 
bert,  Third  District,  Oklahoma, 
“I  also  want  to  thank  you  for 
giving  me  the  opportunity  to 
see  your  newspaper  and  to  sam¬ 
ple  several  of  Maine’s  interest¬ 
ing  leading  products.’’ 

I  “Today  one  of  your  energetic 


young  salesmen  and  a  Maine 
booster  visited  my  office.  .  .  . 
He  was  very  polite  and  made  a 
splendid  talk  in  behalf  of  your 
paper  and  your  State,”  wrote 
Elford  A.  Cederberg,  10th  dis¬ 
trict,  Michigan. 

Notes  also  came  from  the  of¬ 
fices  of  Senators  George  A. 
Smathers,  Estes  Kefauver, 
Alexander  Wiley,  Richard  B. 
Russell,  Herman  A.  Talmadge, 
and  many  others. 

“The  trip  serv-ed  a  dual  role,” 
commented  Daily  News  public 
relations  director  Gordon  W. 
Clapp.  “Not  only  did  the  boys 
have  an  enjoyable  trip,  includ¬ 
ing  visits  to  the  White  House, 
Smithsonian  Institute,  a  boat 
ride  on  the  Potomac,  and  other 
Washington  visits  to  historical 
and  educational  sites,  but  it 
spread  goodwill  through  the 
Capital  city  for  the  entire  state 
of  Maine.” 

We  think  this  a  most  imagina¬ 
tive  use  of  one  morning  during 
a  carrier  trip.  It  obviously  went 
a  long  way  in  identifying  the 
newspaper  with  its  state,  and 
with  a  most  influential  audience. 

It  doesn’t  require  much  of  an 
imagination  to  think  of  infinite 
variations  on  the  theme,  either. 
Carriers  are  always  off  on  little 
junkets.  And  a  supply  of  their 
own  newspaper,  flown  in  on  time 
for  delivery  on  the  day  of  pub¬ 
lication,  would  make  an  inter¬ 
esting  p.r.  effort,  delivei-ed  to  a 
state  legislature,  at  a  movie  lot, 
a  military  installation,  or  to  for¬ 
eign  dignitaries.  Most  likely 
your  home  state,  your  city  of 
publication,  or  even  an  impor¬ 
tant  advertiser,  would  be  de¬ 
lighted  to  furnish  some  promo¬ 
tional  material  to  deliver  along 
w'ith  the  newspapers.  Care  to 
try  it? 

*  i|c 

PROFILE  —  The  Palm  Beach 
(Fla.)  Post-Times  has  just  com¬ 
pleted  a  penetration  study,  “The 
Metropolitan  West  Palm  Beach 
Profile,”  covering  approximate¬ 
ly  100  products  and  service  cate¬ 
gories  and  reports  the  penetra¬ 
tion  of  the  Post  and  Times  and 
the  Miami  Herald  in  homes  buy¬ 
ing  selected  products  and  seiw- 
ices. 


of  the  book  are  available  from 
Story,  Brooks  &  Finley  Inc. 

*  *  * 

IN  THE  SWIM  —  The  Wil- 
liamantic  (Conn.)  Chronicle  is 
cooperating  with  the  YMCA  for 
the  fifth  consecutive  year  in 
sponsoring  a  “Leam-to-Swim” 
Week.  Youngsters  from  8  to  14 
are  offered  a  5-lesson  swimming 
course  at  the  “Y”  at  no  charge. 

*  *  * 

COLOR  LEADERS  —  The  Ap. 
pleton  (Wise.)  Post-Crescent 
ran  a  full-page  promotion  ad 
(in  full  color,  of  course)  an¬ 
nouncing  that  it  is  33rd  in  the 
nation  in  retail  color  linage,  on 
a  seven-day  basis.  Last  year, 
before  the  Post-Crescent  started 
its  Sunday  paper,  it  ran  a  simi¬ 
lar  ad  stating  that  it  was  11th 
in  the  nation  based  on  six-day 
publications.  Tag-line  on  the  ad 
read:  “Next  to  the  Ad  itself, 
Color  is  the  Best  Investment  for 
YOUR  Advertising  Dollar!” 

*  *  * 

JACKS  OR  BETTER  —  355 
school  girls,  representing  almost 
every  elementary  school  in  the 
area,  participated  in  the  Pater¬ 
son  (N.  J.)  Evening  News  Jzch 
Tournament,  co-sponsored  by 
VFW  Auxiliary. 

*  *  * 

UNTOUCHABLES  —  “Ness  is 
only  half  the  story,”  is  the  mes¬ 
sage  printed  on  the  roof  of  a 
die-cut  gangster  get-away  ear 
reminiscent  of  the  roaring  20’s, 
distributed  by  the  New  York 
Mirror.  Lift  up  the  car’s  roof 
and  copy  continues  “The  full 
story  is  business  .  .  .  automotive 
business!”  Promotion  manager 
Ted  Clodius  demonstrates  a  car¬ 
load  of  ingenuity,  and  awakens 
a  bit  of  nostalgia  in  this  crea¬ 
tive  direct  mail  pitch  for  auto¬ 
motive  advertising. 

• 

^1,081  Miles 
Without  Accident 

Toronto 

The  21  truck  drivers  employed 
by  the  Toronto  Globe  and  Mail 
completed  1961  without  a  report- 
able  accident  to  win  first  place 
in  the  competition  sponsor^  by 
the  American  Newspaper  Pub¬ 
lishers  Association  and  the 
International  Circulation  Man¬ 
agers  Association. 

The  Globe  w'as  one  of  ■59  news¬ 
papers  competing  in  a  class  for 
newspapers  of  more  than  100,000 
circulation,  and  was  the  only  one 
in  the  large  newspaper  category 
to  go  through  1961  without  an 
accident.  The  21  drivers  com¬ 
pleted  641,081  miles  on  city  and 
country  roads  during  the  year. 
One  Globe  driver,  Norman  Kapi- 
tain,  has  driven  21  years  with¬ 
out  an  accident.  Another,  Joseph 
Hurst,  counts  14  accident-free 


STUDY  —  The  Lowell  (Mass.) 

Sun  has  recently  released  its 
15th  Market  Analysis.  Copies 
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Colormatic*  by  Hoe  reduces  the  possibility  of  web  breakage  to  an  absolute  minimum.  But  when  it  does  occur, 
nothing  very  aggravating  can  possibly  happen.  The  Hoe  overload  release  clutch  goes  into  action  instantaneously 
and  automatically.  The  press  stops.  The  clutch  is  re  set  simply  by  inserting  a  wrench  in  an  exterior  socket,  and 
turning  it  180°.  There  is  nothing  to  fix,  repair  or  replace.  This  automatic  overload  protection  is  just  one  of  many 
major  features  of  Hoe  Colormatic.  Look  and  listen  for  yourself.  Your  eyes  and  ears  will  J  J 
report  that  Hoe  builds  a  bit  of  tomorrow  into  today’s  equip>ment.  Look  to  Hoe  for  prog-  Bbh 

ress  in  printing.  R.  Hoe  &  Co.,  Inc.,  910  East  138th  Street,  New  York  54,  New  York.  I  I  ■■ 


•TRADEMARK 


Bassett  Named 
Iowan  Publisher 

Iowa  City 

Edward  P.  Bassett,  instructor 
in  the  University  of  Iowa  School 
of  Journalism,  has  been  named 
publisher  of  the  lou'uti, 

student-edited  newspaper,  and 
the  Hawkeye  yearbook.  He  will 
serve  until  Sept.  15,  liX).'). 

The  32-year-old  former  news- 
l)aperman  came  to  the  Univer¬ 
sity  in  Sejitember,  19(!0,  as  an 
instructor  in  editorial  journal¬ 
ism.  He  received  the  A.R.  in 
history  from  Washington  and 
Lee  University,  attended  the 
University  of  Virginia  Law 
School,  and  earned  the  Master’s 
degree  in  journalism  from  the 
University  of  Michigan.  He  has 
been  with  the  staffs  of  the 
Soiitlicni  lllhioimn  in  Carbon- 
dale,  Illinois;  the  Louixrillf 
(Ky.)  Cimrivr-Jourtud;  Fal¬ 
mouth  (Mass.)  FJutcryrisi’,  Au- 
(IcrsoH  (Ind.)  Hvrnld,  and  the 
Loujtricw  (Wash.)  Dnily  Svu'k. 

The  Daily  Iowan  is  published 
five  mornings  a  week  throughout 
the  year.  It  has  a  daily  press 
run  of  alx)ut  !),()()()  and  is  a  mem¬ 
ber  of  the  American  Newspaper 
Publishers  Association  and 
Audit  Bureau  of  Circulations. 

Named  editor  of  the  Daily 


Iowan  for  the  next  year  was 
Gerald  Elsea,  senior  journalism 
student  from  Sioux  City,  Iowa, 
who  plans  doing  graduate  work. 
He  has  won  two  citations  in  the 
William  Randolph  Hearst  sports- 
and  editorial-writing  competi¬ 
tions. 

• 

Ohio  Clasi^rooiii 
Projrraiii  Pledged 

CoLi'.MBls,  Ohio 

Ohio  Newspai)er  Association 
support  for  the  newspaper  in 
the  classroom  program  was 
l)ledged  by  its  executive  director, 
William  J.  Oertel,  at  the  30th 
annual  meeting  of  the  Blue 
Pencil  Club  at  Ohio  State  Uni¬ 
versity. 

The  idea  is  for  individual 
newspapers  to  furnish  copies  of 
their  editions  to  classrooms  for 
use  by  pupils  in  various  areas  of 
study. 

Executives  of  the  Piquu  Ituilii 
Full,  Dayton  Journal  Herald 
and  Cleveland  Plain  Dealer  told 
of  their  programs. 

Officers  elected  by  the  Club 
include  George  Stowell,  Ports¬ 
mouth  Times,  ])residcnt;  Haskell 
Short,  United  Press  Internation¬ 
al,  vicepresident;  Omer  Johnson, 
Ketteriny-Oaku'ood  Times,  sec¬ 
retary;  and  Prof.  Arthur  Bo.st- 
wick  of  OSU,  treasurer. 


Need  more  industry  for 
your  publishing  area? 


.  breaches  ttieHTen  who  decide 
where  and  when  to  build,  move,  expand. 


published  at: 

NEW  YORK  •  WASHINGTON.  D.C.  •  CHICOPEE  FALLS.  IWASS. 
CHICAGO  •  CLEVELAND  •  DALLAS  •  SAN  FRANCISCO 

...and  big,  netr  Riverside  {Calif.)  plant  now  under  way 
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Q  By  Roy  H.  Copperud 


I  A  Weighty  Matter  | 

H  The  use  of  the  abbreviations  //>.,  Ihs.  for  pound(s)  g 
g  sterliny  and  similar  monetary  units  is  one  of  the  most  I 

5  confusing  absurdities  I  have  encountered  in  some  time.  1 

g  (Since  last  week,  in  fact,  when  I  saw  a  wire  story  that  1 

g  handled  a  sum  of  money  as  a  i)lural:  “The  delinquency  1 

g  was  $5(5  million,  of  which  $44  million  were  owed  by  the  1 

1  Communist  bloc.”)  1 

g  As  I  suspected  and,  indeed,  hoped,  the  refeience  I  1 
g  keep  at  hand  on  this  subject,  George  Mayberiy’s  .1  Con-  I 

H  rise  Dictionary  of  Ahhreviations,  gives  lt>.,  Ihs.  as  the  i 

I  abbreviations  only  for  units  of  weight.  I  regained  from  | 

g  looking  any  further,  since  it  seems  that  almost  anything  | 

■  goes  those  days.  I 

g  Derivation  might  suj)port  the  use  of  //>.  for  the  mono-  | 
m  tary  pound,  since  the  pound  sterling  originally  was  an  i 

g  avoirdupois  pound  of  silver.  But  usage  has  attached  Ih.  | 

g  to  the  unit  of  weight.  Whence  ll>.  for  pound,  you  ask?  = 

g  It  stands  for  lihra,  the  ancient  Roman  unit  of  weight  i 

I  from  which  our  pound  derives.  | 

g  Avoirdupois  is  a  corruption,  made  respectable  by  u.se  | 
1  since  1485,  though  it  is  said  the  ancestors  of  Merriam-  I 

g  Webster  were  severely  castigated  for  recognizing  it  as  M 

M  standard  usage  in  a  dictionary  they  brought  out  in  1584.  1 

I  Well,  to  get  to  the  point,  avoirdupois  is  a  corruption  of  i 

B  the  French  for  yoods  of  iveiyht,  that  is  to  say,  mer-  S 

g  chain! ise  sold  by  weight.  § 

H  Many  typesetting  machines  carry  the  symlxil  for  g 
g  the  jiound  sterling,  £.  When  available,  it  should  lx*  used.  E 

g  When  it  is  not,  it  is  lietter  to  sjiell  out  pounds  sterliny  J 

g  (J5,(ytl)  ptainds  sterliny)  than  to  use  Ihs.  The  pound  i 

g  sterling  symbol,  or  something  like  it,  can  be  produced  i 

g  on  the  typewriter  by  striking  the  hyphen  over  the  L.  i 

g  A  sum  given  in  pounds  sterling,  or,  for  that  matter,  I 
g  any  unfamiliar  monetary  unit,  should  be  followed  by  the  1 

g  equivalent  in  U.  S.  dollars.  The  ratio  now  is  about  $2, 80  | 

g  to  £1.  For  that  matter,  the  U.  S.  equivalent  should  suffice  g 

g  by  itself  for  American  readers  unless  there  is  a  reason  | 

g  for  giving  the  sum  in  rubles,  pounds,  or  whatever.  | 

g  While  we  are  on  this  subject,  how  about  Ih.  vs.  Ihs.  for  | 
I  the  jilural  form?  When  I  was  a  technical  editor,  it  was  i 

g  drummed  into  my  head  that  the  jnirpose  of  an  abbrevia-  | 

g  tion  is  to  abbreviate.  Consequently,  it  should  lie  Ih.  for  1 

g  both  singular  and  plural.  This  goes  for  any  abbrevia-  | 

g  tion  capable  of  being  pluralized:  in.  (not  ins.),  see.  (not  1 

g  .sees.),  for  exainjile.  Despite  its  logic,  or  maylie  liecause  1 

g  of  it,  this  iirinciple  is  not  much  ob.served,  esjiecially  for  Ih.  j 


I  Wayward  Words  j 

g  The  asiiersion  of  huy  as  a  noun  (“The  car  was  a  good  | 
M  huy")  as  not  standard  is  the  work  of  thoce  remarkably  | 
g  out  of  touch  with  the  facts  of  usage.  It  is  recognized  by  i 

g  Webster,  the  .Xmeriean  Colleye  Dirt  ionary,  and  the  | 

g  ford  I'nivcrsal  Dictionary.  | 

g  *  ♦  *  g 

g  Caused  from  is  a  common  exainjile  of  the  offenses  S 
g  against  idiom  that  spring  from  a  wrong  choice  of  j 

g  jireposition ;  correctly,  caused  hy.  1 


B  Words  on  Paper,  a  hook  based  on  Editorial  Workshop,  j 
g  with  an  introduction  hy  Erwin  D.  Canham,  editor  of  the  i 
g  Christian  Science  Monitor,  has  been  published  by  Haw-  § 
g  thorn  Books,  New  Y'ork.  1 
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small  wonder 


whether  it  be  trains,  planes 
or  newspaper  claims  .  .  .  comparisons  are  inevitable! 

A  look  at  our  circulation  and  you’ll  know  why  we  are  confident  that 
The  Ann  Arbor  News  is  the  only  daily  newspaper  that  can  deliver  your 
sales  message  to  one  of  the  richest,  fastest  growing  markets  in  Michigan. 

Ann  Arbor  News  Combined  Detroit  Papers 
Daily*  Circulation  Daily*  Circulation 
In  Ann  Arbor  16,350t  8,206** 

In  Washtenaw  County 

(including  Ann  Arbor)  28,573t  18,646** 

We’d  like  to  tell  you  more  about  the  advantages  of  product  promotion 
through  The  Ann  Arbor  News.  Contact  a  Booth  representative  today. 
'except  Sunday  "March  31,  1961  ABC  Audit  Reports  ISept.  30,  1961  ABC  Audit  Report 


THE  ANN  ARBOR  NEWS 


NATIONAL  REPRESENTATIVES;  A.  H.  Kuch,  HOE.  42nd  Street,  New  York  17,  MUrray  Hill  2-4760 
Sheldon  B.  Newman,  435  N.  Michigan  Ave.,  Chicago  1  1,  SUperior  7-4680  •  Brice  McQuillin,  785  Market  St., 
San  Francisco  3,  SUtter  1-3401  •  Donald  J.  Schiefsky,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 


1962 


A  Booth  Michigan  Newspopei 


Books  Of,  By 
Or  For  Newsmen 

illllllllllllllllllllllllH 

J.  N.  Hook,  professor  of  Eng¬ 
lish  at  the  University  of  Illinois, 
is  the  author  of  “Hook’s  Guide 
to  Good  Writing”  (Ronald 
Press,  New  York.  $6)  which  is 
a  compendium  on  grammar, 
style  and  word  usage  (alpha¬ 
betically  arranged). 

«  *  * 

Sparkling  pointers  for  wom¬ 
en’s  page  staffers  will  be  found 
in  “How  to  Write  for  Home¬ 
makers”  (Iowa  State  Univer¬ 
sity  Press.  $4.95)  by  Lou  Rich¬ 
ardson  and  Genevieve  Callahan, 
former  associate  editors  on  Bet¬ 
ter  Homes  and  Gardens.  Miss 
Callahan  specializes  in  recipe 
writing;  Miss  Richardson  deals 
with  ideas,  presentations,  lay¬ 
outs  and  fresh  slants  on  edi¬ 
torial  problems. 

*  *  * 

Texts  of  his  press  confer¬ 
ences  and  speeches  relating  to 
the  press  are  included  in  the 
first  volume  of  John  F.  Ken¬ 
nedy’s  “Public  Papers  of  the 
Presidents  of  the  United  States” 
(U.  S.  Government  Printing  Of¬ 
fice,  Washington.  $6).  An  ap¬ 


pendix  lists  the  White  House 
press  releases  in  1961.  There 
were  1,320  of  them. 

*  «  * 

— ^Jack  Bell,  chief  political 
writer  for  the  Associated  Press 
with  headquarters  in  Washing¬ 
ton,  is  author  of  a  biography, 
“Mr.  Conservative:  Barry  Gold- 
water,”  which  will  be  published 
June  1  by  Doubleday. 

*  *  * 

— “William  Goddard,  News¬ 
paperman,”  by  Ward  L.  Miner 
(Duke  University  Press,  Dur¬ 
ham,  N.  C.)  is  a  biography  of 
the  man  who  started  the  first 
newspaper  in  Providence  and 
the  first  paper  in  Baltimore.  He 
was  the  father  of  our  postal 
system.  Shortly  before  the  Revo¬ 
lution  his  Pennsylvania  Chroni¬ 
cle  had  the  largest  circulation  in 
the  American  colonies;  shortly 
after  the  Revolution  his  Mary¬ 
land  Journal  had  the  largest  in 
the  new  nation.  In  1755,  when 
he  was  15,  William  Goddard  be¬ 
gan  his  apprenticeship  in  the 
New  Hav’en  printshop  of  James 
Parker,  a  friend  of  Franklin. 

«  «  * 

— Lew  Larkin,  Kansas  City 
(Mo.)  Star,  Jefferson  City  bu¬ 
reau  chief,  is  author  of  “Van¬ 
guard  of  Empire”  (State  Pub¬ 
lishing  Co.,  St.  Louis),  the  al¬ 
most  incredible  story  of  how 
Missouri  became  the  “Mother  of 


the  West”  through  Missourians 
settling  the  second  half  of  the 
empire.  Such  Missourians  as  Kit 
Carson,  Jim  Bridger  and  Ste¬ 
phen  Austin  and  many  more 
found  the  Yellowstone  park  and 
the  Great  Salt  lake,  discovered 
gold  in  California,  colonized 
Texas,  whipped  the  Mexicans, 
settled  Oregon  and  California 
and  most  Western  States.  Mr. 
Larkin  in  1954  was  author  of 
“Bingham:  a  Fighting  Artist” 
(Burton  Publishing  Co.,  Kan¬ 
sas  City),  biography  of  George 
Caleb  Bingham. 

*  •  * 

Ritchie  Calder’s  “Living  with 
the  Atom”  (University  of  Chi¬ 
cago  Press.  $5.95)  contains  two 
chapters  of  special  interest  to 
the  press  —  one  on  responsible 
reporting,  the  other  a  debate 
betw’een  newsmen  and  scientists. 
The  author  is  professor  of  inter¬ 
national  relations  at  the  Uni¬ 
versity  of  Edinburgh. 

*  *  * 

“Writing  Style  for  Journal¬ 
ists”  (paperbound,  Brewster 
Publications,  Los  Angeles. 
$2.50)  is  designed  for  experi¬ 
enced  writers  who  want  a  book 
on  style  and  as  a  basic  text  for 
beginners  in  journalism,  say 
authors  Esther  Davis  and  Ken¬ 
neth  Davol. 

*  *  « 

— James  D.  (“Red”)  Horan, 
assistant  managing  editor,  New 


York  Journal- American,  has  as¬ 
sembled  from  the  files  a  pictorial 
history  of  the  depression  1930- 
1939.  The  book,  to  be  published 
by  Crowm  in  September,  will 
have  1,000  pictures  and  120,000 
words.  Mr.  Horan’s  “Desperate 
Men”  a  history  of  Jesse  James 
and  “The  Wild  Bunch”  is  being 
reissued  in  an  enlarged  edition 
by  Doubleday. 

• 

Mental  Health  Award 
To  Logansport  Again 

The  Pharos-Tribune,  of  Lo- 
gansport,  Ind.,  has  won  the  1961 
Mental  Health  Bell  Award,  it 
is  announced  by  the  National 
Association  for  Mental  Health. 
This  is  the  second  time  that 
the  newspaper  has  won  the  an¬ 
nual  award. 

The  awards  committee  chose 
the  Pharos-Tribune  entry  as  the 
best  in  year-round  ^itorial 
support  “in  the  fight  against 
mental  illness  and  the  advance¬ 
ment  of  good  mental  health.” 

The  committee  also  named 
the  New  York  World-Telegram 
and  Sun  for  a  special  award  for 
“a  superb  contribution  in  bring¬ 
ing  to  light  abuses  existing  in 
a  number  of  New  York  City 
mental  hospitals.” 

The  Pharos-Tribune  will  be 
presented  with  a  bronze  plaque, 
bearing  the  facsimile  of  the  his¬ 
toric  Mental  Health  Bell. 


The  Allen-Klapp  Company  takes  pride  in 
announcing  the  addition  of  the 

•  TERRE  HAUTE  INDIANA  TRIBUNE-STAR 

•  IOWA  CITY  IOWA  PRESS-CITIZEN 

•  BENTON  HARBOR  MICHIGAN  NEWS-PALLADIUM 

•  ST.  JOSEPH  MICHIGAN  HERALD-PRESS 

•  FOND  DU  LAC  WISCONSIN  COMMONWEALTH  REPORTER 


...and  the  newly-formed 

MIDDLESEX  COUNTY  (Mass.)  NEWSPAPER  CROUP  comprised  of  the 

•  MALDEN  NEWS 

•  MEDFORD  MERCURY 

•  WAKEFIELD  ITEM 

•  WOBURN  TIMES 

to  the  growing  list  of  distinguished  newspapers  nationally  represented  by 


Member 

of 


NR 


THE  ALLEN  KLAPP  COMPANY 

Established  1903 

CHICAGO  NEW  YORK  DETROIT  SAN  FRANCISCO 
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U.  OF  ALL  ELECTRONIC  ENGRAVERS... 


Only  the  Vario-Klischograph  offers  you 


•  plates  direct  from  copy  •  complete  choice  of  plate  materials 

,  .  ..  I  •  full  tone  control  over  entire  range 

•  color  correction,  separation,  under¬ 
color  removal,  size  change,  screening  *  plates  for  both  letterpress  and  offset 

and  eng  raving... -0//  in  one  operation  •  black  and  white  or  3  and  4  color  plates 


Here’s  a  complete  engraving  department  in  one  compact,  rugged,  precision  built  electronic 
engraver.  It  makes  ROP  color  fast,  economical  and  easy.  Imagine  a  set  of  8"  x  1 0"  color  plates 
made  in  85  minutes . . .  direct  from  a  transparency.  It's  done  every  day  on  the  Vario-Klischo¬ 
graph.  And... the  same  machine  that  makes  these  color  plates  and  black  and  white  plates  for 
letterpress  will  produce  screened  positives  for  offset. 

Speed,  economy  and  flexibility  are  a  big  part  of  the  Vario- 
^  Klischograph  story  . . .  quality,  unmatched  qualify,  rounds 
it  out. 

Whatever  your  current  engraving  needs . . .  whatever  your 
plans  for  the  future . . .  get  the  full  story  on  the  Vario- 
Klischograph  before  you  buy  or  lease  any  engraving 
equipment.  Write  or  call  HCM  Corporation,  80  Varick 
Street,  New  York  1 3,  N.  Y,,  CAnal  6-7026. 


LISCHOGRAPH 

SPEED  •  ECONOMY  •  QUALITY 


I 


America’s  new 
Interstate  Highway  System 


Every  driver  and  taxpayer  owes  a  vote  of  thanks  to 
the  nation’s  highway  builders. 

Based  on  the  impressive  safety  records  of  Interstate  System 
highways  now  in  use,  safety  authorities  have  raised  their 
estimates  of  the  life-saving  potential  of  modern  highway 
design.  Most  recent  figures  released  by  the  Bureau  of 
Public  Roads  show  the  Interstate  System  alone  will  have 


wiii  save  75,000  iives 
in  the  next 
twenty  years! 


saved  another  75,000  lives  by  1980. 

Money  savings  in  operating  costs,  time  and  accident 
reduction  will  run  into  billions  of  dollars. 

Today  more  than  12,000  miles  of  the  41,000-mile  Inter¬ 
state  System  are  open  for  traffic.  By  1972  America’s  motor¬ 
ists  will  be  able  to  go  coast-to-coast  without  a  traffic  light 
or  grade  crossing. 

Although  the  Interstate  System  will  eventually  carry  20 
to  25%  of  the  nation’s  total  highway  traffic,  it  will  comprise 
only  a  little  more  than  one  per  cent  of  our  total  road  and 


I  a  III 


street  network.  From  farm-to-market  roads  to  magnificent 
freeways,  Americans  today  drive  over  more  than  800,000 
miles  of  Federal-aid  highways  alone. 

These  comprehensive  highway  systems  are  the  product 
of  a  huge  amount  of  plarming  by  federal,  state  and  city 
officials,  and  great  construction  skill  by  engineers  and 
contractors. 

The  orderly  advancement  of  the  expanded  Federal-State 
highway  program  and  the  on-time  completion  of  the  Inter¬ 
state  System  promise  tremendous  benefits  in  the  saving  of 
lives  and  in  contributions  to  our  national  economy  and 
welfare. 

Tb  bring  these  facts  to  the  public  is  a  major  purpose  of 
National  Highway  Week. 

PORTLAND  CEMENT  ASSOCIATION 

National  Hoadquarfors;  33  W.  Grand  Ava.,  Chicago  10,  III. 

A  national  organization  to  improve  and  extend  the  uses  of  concrete 
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By  proclamation  of  the  President 
of  the  United  States 

MAY  20-26, 1962 

NATIONAL 
HIGHWAY  WEEK 


FAIRCHILD 

news 


A  52-pa{:e  advertising  insert  bv  Du  I 

Pont  in  WOMEN’S  \X  EAR  I 

DAILY’S  Summer  1%2  “Sports-  ! 
wear,  Blouse  &  Skirt”  Direetorv-  is 
the  larjiest  single  advertisement 
ever  carried  in  any  Fairchild  Direc¬ 
tory.  The  insert  is  Du  Font's  Fall, 
1%2,  Market  Report  to  Buyers  in 
tile  form  of  a  booklet  easily  re¬ 
moved  from  the  Directory. 


Tlie  Retail  Floor  Coverings  Assn, 
of  Creator  Philadelpliia  will  honor 
HOME  FURNISHINGS  D.\ILY 
feature  columnists.  Ray  Reed  and 
.\1  Bernsohn,  at  the  group’s  annual 
banquet  on  June  3.  Iloth  men  will 
he  presented  with  plaques  noting 
their  service  to  the  industry. 


Matthew  Vi  alsh,  who  covers  the 
wool  market  in  Fairchild’s  Boston 
bureau,  paid  his  annual  visit  to  New 
York  last  week  when  he  worked 
with  the  DAILY  NEWS  RECORD 
staff  in  covering  the  convention  of 
the  National  Assn,  of  Wool  Manu¬ 
facturers.  Boh  Kaplan,  who  covers 
the  men’s  clothing  market  for  the 
DMLY  NEWS  RECORD,  was  in 
Atlantic  City  May  14-18  to  work 
with  the  local  correspondent,  Fred 
Schwarz,  in  covering  the  convention 
of  the  .Amalgamated  Clothing  Work¬ 
ers. 


Newly  appointed  news  correspond¬ 
ents  to  represent  all  Fairchild  news¬ 
papers  include:  Jay  Giles  in  Peoria. 
Ill;  Mrs.  Doris  Betts  in  Sanford, 
N.  C.;  William  Curry  in  Waynes¬ 
boro.  Pa.;  Miss  Gwen  Woodson  in 
Lubbock,  Tex.;  Miss  Katricia  Coch¬ 
ran  in  Wichita  Falls,  Tex.  Charles 
A.  Brown  has  joined  Fairchild  News 
Service  in  Memphis.  Tenn.,  to  cover 
for  ELECTRONIC  NEWS  and 
METALWORKING  NEWS.  Miss 
Lysbeth  Bledsoe  joined  the  Seattle 
bureau  staff  to  handle  news  for 
DAILY  NEWS  RECORD.  SUPER¬ 
MARKET  NEWS,  MEN’S  WEAR 
Magazine. 


Les  Gilbert,  Fairchild’s  West  Coast 
news  editor,  spent  several  days  dur¬ 
ing  the  past  week  in  the  New  York 
office  of  the  company  conferring 
with  company  executives.  Mr.  Gil¬ 
bert  makes  his  headquarters  in 
Fairchild’s  Los  .Angeles  news  bu¬ 
reau. 

FAIRCHILD 
Publications,  Inc. 

7  East  I2rii  St.,  New  York,  N.  Y. 

PuMsWrs  of 

Daily  Naws  Rtcord.  Woman's  Waar  Daily, 
Homa  Fuf7iishin9s  Daily,  Foatwaar  Naws, 
Swparmarkat  Naws.  Druq  Naws  Waakly, 
Man's  Waar  Elactronic  Naws,  Books, 
Matalworkinq  Naws,  Diractorias. 


Bob  Lucas  Given 
Broader  Responsibility 

Hartford,  Conn. 

Robert  W.  Lucas,  editor  of  the 
Hartford  Times,  Gannett  daily, 
has  assumed  additional  duties  as 
head  of  both  news  and  editorial 
departments. 

Mr.  Lucas  came  here  in  the 
fall  of  1960  as  associate  editor 
and  became  editor  of  the  edito¬ 
rial  page  the  following  January 
when  the  late  Ward  E.  Duffy 
retired. 

Mr.  Lucas  said  that  Richard 
J.  Hartford,  managing  editor 
since  January,  1959,  will  con¬ 
tinue  in  that  post,  with  responsi¬ 
bility  for  newsroom  operations. 

Mr.  Lucas  had  been  editor  of 
the  editorial  page,  Denver  Post, 
and  managing  editor  of  that 
newspaper.  Earlier  he  was  ex¬ 
ecutive  editor  of  the  Yakima 
(Wash.)  Republic  and  Herald. 

• 

AP  Vet  Retires 

Fresno,  Calif. 

Mark  Knight,  Associated 
Press  veteran  who  has  been  bu¬ 
reau  chief  here  for  six  years, 
was  honored  at  a  retirement 

dinner  recently.  James  M. 
Forbes,  with  the  San  Francisco 
bureau  for  five  years,  adv'anced 
to  the  bureau  managership. 

• 

Fred  Hotson,  formerly  man¬ 
ager  of  the  Toronto  Star  Syn¬ 
dicate  —  a  Liberal  Party  candi¬ 
date  for  the  riding  of  Perth 
near  Stratford,  Ont.,  in  the 

June  18  Canadian  federal  elec¬ 
tion. 

*  *  * 

Albert  de  Zutter,  copy  desk, 
St.  Paul  (Minn.)  Pioneer  Press, 
and  formerly  assistant  state  edi¬ 
tor,  Grand  Rapids  (Mich.)  Her¬ 
ald  —  to  news  editor.  Catholic 
Bulletin,  St.  Paul  archdiocesan 
weekly  newspaper. 

*  *  * 

Calvin  A.  Richard,  research 
manager,  Phoenix  (Ariz.)  Re¬ 
public  and  Gazette  —  to  promo¬ 
tion  manager,  Omaha  (Neb.) 
World-Herald. 


personal 


CRUSADER — Harry  Singer  of  the 
New  York  Mirror  is  taking  his 
duties  as  president  of  the  News¬ 
paper  Reporters  Association  of 
New  York  City  seriously  with  a 
campaign  to  keep  official  news 
sources  open — his  crusade  against 
"legal  blindfolds." 

Stuart  Arnold,  former  boat¬ 
ing  editor,  Los  Angeles  (Calif.) 
Examiner  —  to  account  execu¬ 
tive  on  the  AMF  Pinspotter  Inc. 
account  for  Barkas  &  Shalit 
Inc.,  Newr  York  public  relations 
firm.  He  formerly  edited  Power 
Boat  Magazine  and  published 
Regatta. 

>i>  *  * 

Jack  Bishop,  news  staff,  Du¬ 
luth  (Minn.)  News-Tribune  — 
to  editor,  Thomaston  (Conn.) 
Express,  a  weekly. 

*  *  « 

Joe  DeBona  —  returned  to 
New  London,  Conn.,  Bureau, 
Bridgeport  (Conn.)  Sunday 
Herald,  following  extended  stay 
on  the  West  Coast. 

*  *  * 

Charles  M.  (Chuck)  Mc¬ 
Carthy,  Bristol  (Conn.)  Press 
sports  editor  —  to  be  honored 
at  testimonial  dinner  marking 
his  30th  anniversary  with  after¬ 
noon  newspaper. 


Editor  and  Wife  Bear 
Civic  Greetings  Abroad 

Jersey  City,  N.  J. 

Mr.  and  Mrs.  Eugene  Farrell 
of  the  Jersey  Journal  felt  right 
at  home  in  three  communities 
during  their  recent  European 
trip. 

As  personal  representative  of 
New  Jersey’s  Governor  Richard 
J.  Hughes,  Journal  Editor  Far¬ 
rell  called  upon  the  Lieutenant 
Governor  of  the  Channel  Isle  of 
Jersey  to  present  him  a  plate 
and  flag  commemorating  New 
Jersey’s  tercentenary  in  1964 
and  inviting  the  Jersey  official 
to  attend.  The  Farrells  also  made 
formal  calls  on  the  Lord  Mayor 
of  Bergen  Op  Zoom,  Holland, 
from  w’hich  Jersey  City’s  orig¬ 
inal  settlers  came  302  years 
ago  and  the  Burgomeister  of 
Hoboken,  Belgium,  counterpart 
of  the  New  Jersey  city. 

Mrs.  Farrell  (Lois  Fegan, 
travel  editor)  covered  the  three 
formal  visits. 

• 

Mrs.  Kemper  Edits 
Men’s  Wear  Section 

Chicago 

Mrs.  Margo  Kemper  has  been 
named  to  succeed  her  late  hus¬ 
band,  Frank  H.  Kemper,  as  edi¬ 
tor  of  Men’s  Wear  Previews,  a 
semi-annual  review  of  the  men’s 
fashion  industry  published  by 
the  Chicago  Tribune.  Mrs. 
Kemper’s  appointment  was 
announced  by  Paul  C.  Fulton, 
advertising  manager  of  the 
Tribune. 

Men’s  Wear  Previews  is  pro¬ 
duced  by  Kemper  and  Associates, 
of  which  Mrs.  Kemper  had  been 
chairman  of  the  board  prior  to 
her  appointment  as  editor. 

The  next  issue  of  Men’s  Wear 
Previews  w’ill  be  published  with 
the  Chicago  Sunday  Tribune  of 
Sept.  23. 


NEWS  TIPS 

By  Millard  Cope 

is  the  best  helper  and  time  saver  that 
a  busy  editor  ever  had.  Ten  to  fifteen 
pages  of  ideas  and  suggestions  for  better 
local  news  coverage  each  and  every  week 
.  .  .  departmentalized  for  easy  assign¬ 
ments. 


Wire  or  write  for  samples. 


Nan  McEvoy  Gets 
Peace  Corps  Post 

Nan  Tucker  McEvoy,  news 
writer  and  third  generation 
descendant  of  the  founders  of 
the  San  Francisco  Chronicle, 
has  been  named  deputy  regional 
director  for  Africa  of  the  Peace 
Corps. 

Mrs.  McEvoy  has  worked  for 
the  Chronicle,  the  New  York 
Herald  Tribune  and  the  Wash¬ 
ington  Post.  Her  career  also  has 
included  free-lance  reporting 


_  from  Spain  and  Japan.  Mrs. 

GENERAL  FEATURES  CORPORATION  McEvoy’s  headquarters  will  be 

250  Park  Ave.,  New  York  17,  N.  Y.  YU  6-7625  Washington,  her  home  for  the 

past  eight  years. 
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Helping  Salk  Fund 

Palmer  Hoyt,  editor  of  the 
Denver  (Colo.)  Post,  and  Louis 
Seltzer,  editor  of  the  Cleveland 
(0.)  Press  and  News,  have  ac¬ 
cepted  apiwintment  to  the  Na¬ 
tional  Founders  Board  of  the 
Salk  Institute  for  Biological 
Studies  which  is  seeking  $15 
million  in  a  building  fund  cam¬ 
paign. 

• 

Dick  Allen,  from  the  news 
staff,  Fredericksburg  (Va.) 

Free  Lance-Star  —  to  copy  desk, 

Des  Moines  (Iowa)  Register. 

•  ♦  ♦ 

Louis  C.  J.\cobsen,  manager 
of  the  Deseret  News  Press,  di¬ 
vision  of  the  Deseret  News  Pub¬ 
lishing  Co.,  Salt  Lake  City,  Utah 
—  to  adviser  and  consultant  to  T9,  9  School, 

the  Press  department.  Thomas  (Wh.tey)  Rose  formerly  adver+.s- 

S.  Monson,  assistant  to  Mr.  hLThT.::!  ^ 

Jacobsen  —  to  manager  of  the  maniger.  For  the  past 

department.  three  years  he  has  been  with  the  , 

♦  *  *  Hilo  Electric  Light  Co.,  whose  » it rj/ 

Robert  Christenson,  adver-  president,  William  H.  Hill,  is  now  Edgar  L.  C 

tising  manager  for  the  Eugene  publisher  of  the  newspaper.  house  beat  t 

(Ore.)  Register-Guard — elected  „ 

president  of  the  Pacific  North-  Robert  E.  Maas,  assistant 
west  Newspaper  Advertising  director  of  puWicity  at  the  Um- 
Executives  Association.  versity  of  Buffalo-  to  manager 


.Auditorium  Plan  Joseph  R.  Weikel,  formerly 

of  a  Washington  public  relations 
P**o*^^'*x  firm,  to  the  Hagerstown  (Md.) 
\V  illard  C.  Worcester,  general  Morning  Herald  as  general  as- 
man&ger  of  iYve  Arizona  Republic  signment.  Kenneth  E.  Nigro, 
and  the  Phoenix  Gazette,  has  formerly  of  the  Long  Branch 


been  appoint^  chairman  of  the  (X.  j.)  i)„iiy  Record  to  the 
City  Auditorium  Committee  by  Morning  Herald  as  a  sports 
the  Phoenix  City  Council.  Mayor  ^vTiter. 

Sam  Mardian  said  Mr.  Wor-  ♦  *  * 

cester’s  appointment  to  head  the  Fred  W.  C.\rlson  Jr.— pro- 
28-member  committee  signals  a  nioted  to  controller  of  the  Joliet 
renewed  drive  by  the  group  to  (m.)  Herald-News.  Richard  Q. 
hav’e  a  convention  auditorium  Yawteji — from  staff  to  news  edi- 


complex  built  here. 

He  Knows  the  Law 


tor,  Herald-News.  New  members 
of  staff :  Howard  Fenstemaker, 
Law’  associate  news  editor;  Allen 

.  .  Conn,  swingman,  both  from  the 

Akron  Ohio  Gazette. 


Thomas  S.  Haney,  former  '  ♦ 

member  of  the  Washington  staff  j-D  NiTsciiMAN-promoted  to 
of  Knight  Wspapers,  Inc.,  and  the  Houston  (Tex.) 

now  a  niember  of  the  city  staff  service  department  (lay- 

of  the  Beacon  Journal,  passed  *1*,.  x 


ru,-  u  •  ^  out,  ad  materials,  etc.)  He  joined 

the  Ohio  bar  examinations  after  Post  in  1956  from  the  San 
a  three-year  night  school  course  (Tex.)  Light.  Herman 

at  the  University  of  Akron  s  ^ 


Joseph  Stephens,  assistant 
state  editor,  Waterburij  (Conn.) 


at  the  Post,  resigned. 

Alva  Thornburgh  Jr. — from 
classified  advertising  manager  to 


Amenean  -  to  feature  writer,  advertising  of  the 

Repuhhran;  ^  ^  Beacon-News. 

Edgar  L.  Cook  —  from  court-  ♦  *  * 


house  beat  to  assistant  state  edi- 


01  American  DoN^  Hm  ^Iargaret  Dixon,  managing 
toi,  American.  Donald  Heffer-  ^  Rouge  (La.) 

NAN  —  from  general  news  to  ,,  ,,  .  j  u  ii. 


versity  of  Buffalo — to  manager  —  from  Sunday  staff  to  Ameri- 
of  public  information  services  at  can  city  staff. 


court  beat,  and  Larry  McCabe  Advocate-cited  hy  the 

-  from  Sunday  staff  to  Ameri-  Municipal  Review  for 

/.it  ctaff  writings  on  local  and  state 


Gay  Pauley,  women’s  editor 


Val  Hess,  sports  editor  for  Rensselaer  Polytechnic  Institute.  ♦  »  ♦ 

Logan  (Utah)  Herald  Journal  He  formerly  worked  for  the  R.  A.  “Kelly”  Poole,  eni-  «  *  *  *  , 

—  to  Logan  area  correspondent  Endicott  (N.  Y.)  Daily  Bulletin,  ployed  by  the  Van  Nuys  (Calif.)  ^ 

for  Associated  Press,  replacing  writing  features,  reviews  and  .Veu’s  for  32  years  as  composing  °  .  HPI — designated  as  the  West 

Lee  Roderick,  who  left  AP  post  sports  and  acting  as  circulation  room  foreman  and  mechanical  Virginia  Society’s  “daughter  of 

and  ioiirn.'ilism  studv  .at  Utah  district  supervisor,  and  later  superintendent  —  promoted  to  year.”  Her  home  was  in 

State  University  to  become  a  was  with  the  Binghamton  newly  created  position  of  pro-  Poca,  W.  Va.  and  she  worked  for 

missionary  in  New  Zealand  for  (N.  Y.)  Sun-Bulletin  and  the  duction  coordinator.  Harold  the  Huntington  Advertiser  be- 

the  Church  of  Jesus  Christ  of  Syracuse  (N.Y.)  Post-Standard.  Achterling,  formerly  compos-  fore  joining  UPI.  She  is  the  wife 

Latter-day  Saints.  *  »  *  ing  room  foreman.  North  Holly-  ot  John  L.  Sehon  Jr.,  executive 

Carl  Welti  Jr  formerly  u)ood  (Calif.)  Valley  Times  To-  assistant  to  the  president  of 

assistant  citv  editor.  San  Dieao  to  new  general  foreman  UPI. 


Latter-day  Saints. 


V 


assistant  city  editor,  San  Diego  general  loremi 

(Cal.)  Evening  Tribune,  and  the  News^composing  room, 
more  recently  public  relations 

coordinator  of  General  Dynamics  .  Leon  Heredia  to  produ 


*  *  •  Jess  Gorkin,  editor  of  Parade 

Leon  Heredia  —  to  produc-  magazine — elected  to  the  Hall 


li  rnrn _ tn  pxeoiitive  assistant  to  tion  manager  of  Glendale  of  Fame  of  the  State  University 

I  the  maSger  of  the  San  Diego  <Calif.)  News-Press,  a  new  job  of  Iowa  school  of  journalism.  He 
I  rViamVipr  of  Connnprcp  ^Le  paper.  He  was  formerly  is  a  1936  graduate  of  the  school 

5  ,  *  *  .  production  manager  at  the  San  and  former  editor  of  the  Daily 

I  Joseph  B.  Scholnick,  former 
*  staff  reporter,  Buffalo  (N.  Y.) 

^  Evening  News — to  vicepresident 
and  public-relations  operations 
director  for  Julius  Klein  Public 
Relations  Inc.  For  the  past  six 
years,  Mr,  Scholnick  has  been 
public-relations  director  for 
Brown-Forman  Distillers  Corp., 

Louisville,  Ky. 

*  *  « 

Dixie  Corradini  —  to  the  On¬ 
tario  (Ore.)  Argus-Observer, 
replacing  Colleen  Casteel,  re¬ 
signed. 


SIGHTATION — Clair*  Co*  of  UPI  *  «  * 

Blind  for  Sh>ri*t  sh*  wrot*  last  manager  for  the  Phoenix  Art- 
year— one  on  safety  for  sightless  Republic  and  Gaxette  —  to 

pedestrians  and  one  on  unusual  the  Omaha  (Neb.)  World-Her- 
gifts  for  the  blind.  aid  as  promotion  manag^er. 
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Edw'ard  Adams,  staff  photoR- 
vapher,  Philadelphia  (Pa.)  Bul- 
letin — to  AP  Photo  staff,  New 
York.  Al  Zurwaski — trans¬ 
ferred  from  rewrite  on  Bulle¬ 
tin’s  New  Jersey  desk  to  assist¬ 
ant  photo  editor. 

*  •  « 

HER.MAN  F.  Marshall,  staff 
photoprapher,  Hart/ord  (Conn.) 
Cournnt — elected  president  of 
the  Connecticut  News  Photog¬ 
raphers  Assn.  He  succeeds  a 
fellow  Courant  man,  Harry  W. 
B.atz. 

«  * 

Arthur  McGinley,  Hartford 
(Conn.)  Timen  sports  editor; 
William  J.  Lee,  Hartford  Cour- 
ant  sports  editor;  and  Tim 
CoHANE,  Look  magazine  sports 
editor  —  to  be  honored  at  the 
1962  reunion  of  the  Original 
Dixies  Basketball  Club  in  Hart¬ 
ford. 

❖  ^  ♦ 

Albert  J.  Bonner  Jr.,  busi¬ 
ness  manager,  Lafayette  (Ind.) 
Journal  and  Courier  —  to  gen¬ 
eral  manager. 

♦  ♦  ♦ 

Donald  G.  Luton  —  to  retail 
advertising  super\’isor  of  the 
display  adv'ertising  department, 
London  (Ont.)  Free  Press,  suc¬ 
ceeding  James  Alexander,  now 
with  Thomson  newspapers  in 
the  United  Kingdom,  where  he 
will  handle  the  development  of 
retail  advei'tising. 


William  H.  Neville,  27-year- 
old  journalism  graduate  of 

Carleton  Univ’ersity  —  named 
Ottawa  bureau  manager  of 

United  Press  International.  He 
is  a  native  of  Montreal. 

«  *  * 

William  D.  Birke,  president 
of  Huntington  (W.  Va.)  Pub¬ 
lishing  Co. — re-elected  to  the 
board  of  directors  of  Goodwill 
Stations  Inc. 

♦  ♦  * 

Arthur  Griffiths — promoted 
to  managing  editor  of  the 

Malone  (N.  Y.)  Evening  Tele¬ 
gram,  succeeding  Del  Forkey, 
M.  E.  for  14  years,  left  the  Gan¬ 
nett  paper  to  pursue  other  inter¬ 
ests.  Mr.  Griffiths  joined  the 
Gannet  Group  at  Utica  in  1958 
after  working  in  Canada  and 
England. 

♦  ♦  ♦ 

Eugene  C.  Dorsey,  general 

manager  of  the  East  St.  Louis 
(Ill.)  Evening  and  Sunday  Jour¬ 
nal — the  Distinguished  Service 
Award  of  the  Illinois  Junior 
Chamber  of  Commerce. 

*  it  ^ 

Jerry  Hertenstein,  St.  Mary 
(Ohio)  Evening  Leader  —  to 
Cincinnati  (Ohio)  Enquirer  edi¬ 
torial  staff. 

*  ♦ 

Harry  Miller,  Buffalo  (N.Y.) 
Evening  News  reporter  —  to 
Darcy,  Bush  &  Osborne, 
Rochester,  N.  Y.,  public-relations 
firm. 


IN  ARGENTINA... 

FOn  BEtLlY  EFFECTIVE 

ADVERTISING 


New  Editor-iii-Chief 
Of  Australian  Grou). 

Melbourne 

Archer  Rjifin  Thomas,  who 
was  a  war  correspondent  vdth 
the  U.S.  Na\'y  in  the  Pacific 
during  World  War  II,  has  taken 
up  his  duties  as  editor-in-chief 
of  the  Herald  and  Weekly  Times 
Ltd. 

Mr.  Thomas,  a  former  editor 
of  the  Herald  who  has  been 
deputy  editor-in-chief  since  1956, 
moved  up  when  J.  C.  Waters 
retired,  ending  a  45-year  career 
as  a  journalist. 

Lyle  Turnbull,  assistant  edi¬ 
tor  of  the  Sun  since  1958,  is  the 
new  deputy  editor-in-chief  and 
Adrian  Deamer  is  being  brought 
from  London  to  be  assistant  edi¬ 
tor  of  the  Sun.  Lionel  Hogg  is 
the  new  London  managing  edi¬ 
tor;  Peter  Game  is  Herald  chief 
of  staff,  and  John  Fitzgerald  is 
his  deputy. 

Mr.  Thomas  is  a  native  of 
Adelaid  who  began  as  a  reporter 
there  on  his  father’s  paper,  the 
Register.  Between  jobs  on  Aus¬ 
tralian  newspapers  he  has 
worked  in  Fleet  Street  for  the 
Daily  Express  and  the  Evening 
News. 

His  present  post  encompasses 
the  editorial  supervision  of  the 
Sun  and  the  Herald  in  ^lel- 
bourne,  and  the  Courier  Mail, 
Sunday  Mail  and  Telegraph  in 
Brisbane. 


Obituary 


ELMUNDO 


NEWSPAPER 

is  indispensable,  with  a 
circulation  of 

300.  OOO 


- - d  (certified  by  I.V.C.)  it 

reaches  all  sections  of  the  population  and 
is  read  by  all  your  potential  consumers. 

EL  MUNDO,  a  morning  paper,  is  the  most 
modern,  dynamic  and  complete  newspaper 
in  South  America. 

Address;  Rio  de  Janeiro  300  -  Buenos  Aires 


I  Frank  S.  (Buck)  O’Neill, 

I  75,  retired  sports  columnist  for 
several  New  York  newspapers; 
May  11.  He  once  worked  for  the 
New  York  Evening  Journal  and 
New  York  World. 

*  if  * 

Paul  H.  Fairleigh,  6.3,  re¬ 
porter  for  the  Memphis  (Tenn.) 
Press-Scimitar  for  the  past  45 
I  years ;  recently. 

I  *  *  * 

I  Richard  Harris  Davis,  55, 
former  night  city  editor  of  the 
Worcester  (Mass.)  Telegram; 
May  8. 

♦  ♦  • 

I 

!  Herbert  Biggs,  68,  military 
'  editor,  Toronto  (Ont.)  Telegram 
]  for  past  35  years;  May  9. 

I  « 

*  Joe  Haas,  85,  columnist  for 
the  Pontiac  (Mich.)  Press;  May 
1  9.  He  once  owned  the  Holly 
(Mich.)  Herald,  and  went  with 
the  Press  in  1944. 

*  *  * 

Sidney  S.  Conklin,  84,  sec¬ 
retary-treasurer  of  the  Press- 
Telegram  Publishing  Company, 
Long  Beach,  Calif.,  from  1924 
until  1952;  recently.  He  was 
I  once  part-owner  and  publisher 
I  of  the  Long  Beach  Telegram. 


John  Kelly  Dies; 

Retired  Publisher 

Walla  Walla,  Wash. 

John  G.  Kelly,  89,  chairman 
of  the  lx)ard  of  the  Walla  Walla 
Union-Bulletin  since  his  retire¬ 
ment  as  publisher  in  1955,  died 
.\pril  30  in  Los  .^ngele.'^.  His 
career  liegan  with  the  Kansas 
City  (Mo.)  Journal  and  other 
newspapers  until  he  purchased 
the  Bulletin  52  years  ago. 

• 

Shop  Manager  Dies 

Moline,  Ill. 

Gilbert  Johnson,  54,  produc¬ 
tion  manager  of  the  Moline 
Dispatch,  died  April  29.  He 
began  his  career  as  a  reporter 
and  sports  writer  on  the  Gales¬ 
burg  (Ill.)  Register-Mail, 
m 

Ethel  Valentine  Warfield, 
87,  former  society  editor, 
Springfield  ( Mass.)  Union; 
May  3. 

*  « 

Gordon  Hope  Grant,  86,  for¬ 
merly  on  the  art  staff  of  the 
New  York  World,  New  York 
Journal  and  San  Francisco 
(Calif.)  Examiner;  May  7.  A 
well-knowTi  marine  artist,  his 
painting  of  “Old  Ironsides,’’  the 
USS  Constitution,  hangs  in  the 
White  House. 

*  *  * 

Elbert  A.  Pf.arson,  55,  gen¬ 
eral  manager  of  the  Ansonia 
(Conn.)  Evening  Sentinel  since 
1957 ;  May  8.  He  was  also  vice- 
president  of  Emerson  Brothers 
Inc.,  Evening  Sentinel  publish¬ 
ers,  a  former  general  manager 
of  the  Greenwich  (Conn.)  Time, 
and  one-time  publisher  of  a 
weekly  in  Union,  N.  J. 

*  « 

Barton  W.  Currie,  author 
and  former  editor  with  the 
Curtis  Publishing  Company; 
May  7.  During  the  early  190()s 
he  was  a  reporter  for  the  New 
York  Evening  Sun,  New  York 
Times  and  New  York  Evening 
World,  later  was  editor  of 

Country  Gentlemen,  and  editor 

of  the  Ladies  Home  Journal. 

if  if  if 

Richard  H.  Davis,  55,  former 
night  city  editor,  Worcester 
(Mass.)  Telegram;  May  8. 
He  left  the  Telegram  .in  1946 
to  publish  a  local  weekly  news¬ 
paper. 

if  *  * 

Waide  M.  Condon,  retired  di¬ 
rector  of  public  relations  at 
Westminster  College,  and  before 
that  a  newspaperman  for  17 
years  with  the  Salt  Lake 
(Utah)  Tribune;  May  7.  He 
serv’ed  at  various  times  from 
1928  to  1945  as  feature  city  and 
state  editor  of  the  Tribune,  and 
was  later  a  member  of  the  news 
staff  and  drama  critic  of  the 
Wall  Street  Journal. 
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ANOTHER  BREAKTHROUGH  FOR  GMC  TRUCK 


WKS  IJ 

n 


New  ”Tri-axle”  Truck  Offers 
14%  More  Capacity 

A  special  “tri-axle”  heavy  duty  truck  which  permits  a  minimum  14% 
increase  in  load  capacity  in  many  areas  of  the  country  was  revealed 
recently  by  GMC  Truck  and  Coach  Division,  Pontiac,  Michigan. 

The  new  vehicle  features  an  air-suspended  third  axle  mounted  behind 
its  regular  two  tandem-drive  rear  axles.  This  arrangement  allows  the 
load  to  be  distributed  over  the  three,  thus  making  larger  payloads 
permissible. 

Pontiac,  Michigan,  is  an  area  where  things  ARE  happening.  The 
Pontiac  Press  is  THE  major  daily  newspaper  serving  over  32^,000  people 
in  a  rich,  concentrated  market!  It  carried  the  news  FIRST  about  the  new 
GMC  Truck,  it  carries  the  news  FIRST  for  advertisers  too!  Aim  your 
advertising  at  these  people  who  spend  over  $300  million  dollars  a  year 
where  they  will  see  it  ..  .  and  act! 

The  Pontiac  Press  reaches  over  76%  of  these  families.  50%  read  no 
other  newspaper! 


The  Pontiac  Press 

Pontiac,  Mich.— Circulation  61,024— ABC  Statement,  September  30,  1961 
REPRESENTED  BY  NEWSPAPER  MARKETING  ASSOCIATES 
Scolaro,  Meeker  and  Scott  Division  Doyle  and  Hawley  Division 

New  York,  Chicago,  Philadelphia,  Detroit  Los  Angeles  and  San  Francisco 
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C1RCLL4TION 


Pickle  in  the  Middle 
With  Mustard  on  Top 


By  Charles  T.  McQueeney 


(This  is  the  Saturday  Journal 
column  which  the  Day  Managing 
Eklitor  of  the  New  Haven  Reg¬ 
ister  wrote  upon  his  return  to 
Connecticut  from  the  ANPA 
convention  in  New  York  re¬ 
cently.  Our  apologies  to  Jack 
Benny  for  the  headline. — ED.) 

We  acquired  a  strange  habit 
a  long  time  ago  and  while  it 
was  an  unconscious  gesture  at 
the  start,  it  now  has  grown  into 
a  sort  of  a  superstition.  The 
idiosyncrasy  to  which  we  refer 
concerns  our  visits  to  the  news¬ 
stands,  both  at  home  and  away, 
in  which  w’e  pluck  the  second 
or  third  paper  from  the  pile 
rather  than  the  one  resting  on 
top.  For  quite  a  while  we 
thought  that  this  was  our  own 
little  way  of  proving  that  we 
were  some  kind  of  nut,  but  after 
observ'ation  we  find  that  we  are 
far  from  alone  in  this  quirk. 

Often,  w'hile  chatting  with 
our  favorite  newsstand  oper¬ 


ators — the  Nodleman  brothers 
who  hold  forth  on  George  Street 
or  Red  Tagliatella,  whose  Elm 
Street  stand  is  known  to  all  and 
sundry — we  have  noticed  many 
others  approach  the  various 
piles  of  newspapers,  and  nine 
out  of  every  ten  will  take  one 
anywhere  from  the  second, 
third  or  fourth  spot.  Some  even 
go  down  as  far  as  the  middle 
of  the  pile  to  do  their  plucking. 
We  can  give  no  explanation  as 
to  why  we  ever  started  this  odd¬ 
ball  trait  and  neither  the  Nodle- 
mans  nor  friend  Red  can  help 
us  to  any  great  degree  in  en¬ 
lightening  us  as  to  why  others 
do  it.  They  even  find  themselves 
doing  the  same  thing. 

Newsstand  CJieck 

In  our  trek  from  Grand  Cen¬ 
tral  up  to  the  Waldorf-Astoria 
we  stopped  at  several  news¬ 
stands  en  route  just  to  make  a 
check.  At  one  spot  we  w’atched 


Leaders  in  the  field 

jjj? 


x 


Because  we  manufacture 
our  own  products, 
we  make  a  .  .  . 

Better  Route  Tube 

Because  we  manufacture 
our  own  products,  we  con 

Sell  for  less 

Because  we  manufacture 
our  own  products,  we  offer 

Faster  Delivery 


NEWSPAPER  LINE 

CHARTER  is  the  only 
manufacturer  in  the 
Newspaper  Line  that  mokes 

•  ROUTE  TUBES 

•  FENCE  POSTS 

•  U-BOLTS 


>: 


NEWS 


PRIME  GALVANIZED 
STEEL  or  ALUMINUM 
TUBES 

Reflectorized  Letters 


K 


BUY  FAGORY  DIREG^SAVE 


WRITE  FOR  PRICES  AND  LITERATURE  Va 


CHARTER  NEWSPAPER  LINE 


Diyision  of  THE  STEEL  CITY  CORPORATION 
190-200  N.  MERIDIAN  RD.,  YOUNGSTOWN  1,  OHIO 


10  consecutive  purchasers  grab 
their  fav’orite  paper  from  the 
second  spot.  At  another,  there 
was  no  set  pattern,  they  grabbed 
them  from  as  far  down  as  the 
middle  of  the  pile,  but  not  one 
took  the  issue  that  screamed 
the  headlines  at  the  top  of  the 
pile. 

Afraid  of  Germs 

At  the  third  station  we  ven¬ 
tured  up  to  the  side  of  the  little 
man  in  charge  and  after  w^e  saw 
several  more  blase  customers 
avoid  the  top  copy,  we  asked 
him  if  he  could  explain  this 
strange  phenomenon.  Looking 
rather  perplexed  and  maybe 
somewhat  annoyed  at  us,  he 
said:  “Hey  mister.  I’m  a  busy 
guy,  and  I  didn’t  go  very  far  in 
school,  but  even  I  can  figrure 
that  one  out.  The  people  are 
afraid  of  germs.  'They  think 
the  top  paper  is  the  one  that 
catches  all  the  germs.  That’s 
easy,  ain’t  it?’’  Then  turning 
his  back  on  us  in  complete  dis¬ 
gust,  he  began  to  shout:  “Hey 
folks,  here  it  is,  the  latest  news. 
Big  five  alarm  fire  on  Staten 
Island.  Get  it  while  it’s  hot.” 

Following  the  Banshees’ 
luncheon  we  had  a  little  while 
to  pass  before  train  time,  so 
we  stationed  ourselves  not  too 
far  from  a  busy  newsstand. 
What  we  saw  was  a  repeat  of 
the  paper  plucking  trick  wit¬ 
ness^  at  the  previously  men¬ 
tioned  stands.  Here  we  got  a 
little  braver  and  as  a  young 
lady  pulled  her  paper  from  the 
second  spot  in  the  pile,  we 
asked  her  why  she  hadn’t  taken 
the  top  copy.  She  no  doubt 
thought  we  were  making  a  pass 
at  her,  for  she  gave  us  a  rather 
nasty  look  but  no  answer  and 
hurried  off  in  the  direction  of 
Lexington  Avenue.  A  few  min¬ 
utes  later  we  tried  the  same 
thing  on  another  member  of  the 
female  sex — this  one  much 
prettier  than  the  first.  Some¬ 
what  frightened  at  our  ques¬ 
tioning,  she  seemed  about  to 
scream  for  help.  Lucky  for  us 
she  didn’t,  but  as  she  moved 
aw'ay  her  parting  remark  of 
“mind  your  own  business” 
seemed  to  re-echo  through  the 
mammoth  terminal.  It  w’as  a 
bit  embarrassing  as  all  eyes 
appeared  to  center  on  the  “in¬ 
quiring  newspaperman”  and  we 
sort  of  sneaked  around  the 
comer. 

Technical  and  Logical 

But  we  felt  that  we  had  to 
come  up. with  some  sort  of  an 
answer,  so  a  few  minutes  later 
we  were  back  at  the  same  stand. 
’This  time  we  posed  the  question 
to  a  rather  scholarly  looking 
gent.  As  he  began  to  reply  in 
the  best  manner  of  a  Harvard 


for  a  long  discourse  on  the  .sub¬ 
ject.  However,  after  a  short 
preamble,  he  came  quickly  to 
the  point  with  “well  I  suppose 
it’s  because  the  ink  in  the  pa¬ 
pers  down  in  the  pile  has  l)een 
absorbed  by  the  other  papers 
and  you  come  up  with  one  that 
is  less  likely  to  leave  your 
fingers  blackened.” 

Need  Strong  Ner%es 

The  guy  behind  the  counter 
was  next  on  the  list.  Hit  with 
the  same  question,  he  talked 
freely.  “Well,  I  really  can’t  tell 
you  why  people  do  it,  but  I  have 
been  noticing  this  for  years. 
Sometimes  it’s  a  real  nuisance. 
A  guy  comes  along  and  in  his 
haste  to  get  a  paper,  grabs  one 
from  near  the  bottom  of  the  pile 
and  what  happens?  The  rest  of 
the  pile  falls  off  the  counter. 
Then  I  have  to  wiggle  through 
this  hole  in  the  counter,  get  out 
there,  pick  them  up,  wiggle  back 
again  and  by  the  time  I  stand 
up  here,  some  other  crackpot 
has  done  the  same  thing.  If  I 
didn’t  have  good,  strong  neiwes, 
this  might  drive  me  out  of  my 
mind.  But  I’ve  been  on  the  job 
for  nearly  25  years  and  maybe 
I’m  used  to  it  by  now.  I  do  re¬ 
member  though  one  day  a  fel¬ 
low  stopped  by  and  we  started 
to  talk  about  this  thing.  He 
turns  out  to  be  a  ‘pychiatrick’ 
or  whatever  you  call  ’em,  and 
he  told  me  that  anyone  who 
didn’t  take  a  copy  from  the  top 
of  the  pile  is  no  doubt  afraid 
of  going  up  to  high  places,  like 
the  top  of  a  mountain  or  the 
Empire  State  Building.  I  forget 
what  he  called  these  kind  of 
people  but  it  was  some  funny 
kind  of  a  name.  I  don’t  know  if 
this  is  correct,  but  maybe  he 
had  something.” 

Still  a  Mystery 

With  that,  a  cute  little  chick 
tried  to  get  a  paper  from  the 
middle  of  the  pile  and  as  she 
tugged,  about  25  copies  flopped 
off  the  counter  and  scattered  on 
the  floor  out  front.  Obviously 
irritated  but  trying  to  remain 
a  gentleman,  our  friend  looked 
over  at  us  and  said:  “See  what 
I  mean?  I  wish  these  turkeys 
would  do  me  a  big  favor  and 
go  up  to  the  Empire  State 
Building  and  jump  off.” 

Well,  it  w'as  train  time  for 
us  and  as  we  w’alked  down  the 
ramp  to  board  ’The  Puritan  to 
start  our  trip  back  home,  we 
still  wondered  why  we,  among 
so  many  others,  always  avoided 
taking  a  copy  from  the  top  of 
the  pile  of  newspapers.  It’s  just 
as  much  a  mystery  as  the  one 
that  has  plagued  the  world  for 
centuries — the  one  about  the 
old  man  with  the  long  whiskers. 
Does  he  sleep  with  his  whiskers 
under  covers  or  outside? 


grad,  we  thought  we  were  in 
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On  May  7,  1962,  The  Panama  City,  Florida,  News- 
Herald  won  the  top  journalism  award  in  the  nation, 
the  once-a-year  Pulitzer  Prize. 

In  making  its  46th  annual  award,  the  judging  commit¬ 
tee  cited  the  News-Herald  for  “its  successful  three- 
year  campaign  against  entrenched  power  and  corrup¬ 
tion  in  Panama  City  and  Bay  County.” 

Actually  the  News-Herald  began  the  series  of  articles 
in  1959,  aimed  at  gambling  and  moonshine  activities 
in  the  area.  After  considerable  team  effort  and  per- 
serverance,  state  and  federal  officials  moved  in  and 
cleaned  up  the  vicious  circle  of  crime  and  corruption. 
The  Panama  City  News-Herald  became  the  third 
Florida  newspaper  in  forty-six  years  to  win  the  famed 
Pulitzer  Prize. 
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JOURNALISM  EDUCATION 


Editor  vs.  Professor 
In  Teaching  Debate 


Grand  Junction,  Colo. 

Academic  and  professional 
fronts  of  journalism  collided  to 
produce  a  storm  of  controv'ersy 
as  a  Denver  editor  and  a  New 
Mexico  college  professor  traded 
views  of  education  at  the  Region 
9  convention  of  Sigma  Delta 
Chi  here  May  5. 

Debating  pros  and  cons  of 
journalism  education  were  Rob¬ 
ert  Chase,  associate  editor  of 
the  Rocky  Mountain  Seivs,  and 
Keen  Rafferty,  chairman  of  the 
Department  of  Journalism  at 
the  University  of  New  Mexico. 

Proposing  that  formal  educa¬ 
tion  in  journalism  should  be 
relegated  to  the  graduate  school 
in  the  university  while  the  un¬ 
dergraduate  is  given  “a  basic 
education,”  Mr.  Chase  said  “it 
has  been  my  experience  that 
too  many  journalism  graduates 
approach  the  city  room  with  too 
little  knowledge  of  reporting 
and  writing  and  too  many  un¬ 
seasoned  and  untried  ideas 
about  the  faults  of  the  news¬ 
papers.” 

He  stressed  the  importance  of 
English,  literature,  Latin,  for¬ 
eign  languages,  economics,  po¬ 
litical  science,  history,  sociology, 
religion  and  “the  natural  curi¬ 
osity  and  tenacity  so  vital  to  a 
newspaper  man  or  woman”  as 
the  education  needed  by  the  un¬ 
dergraduate. 

“But  how  does  the  aspiring 
young  man  achieve  these  re¬ 
sults  in  education  in  less  than 
a  four-year  minimum?”  he 
asked.  “Less  than  four  years 
is  what  he  has  for  these  vital 
studies  if  he  takes  time  out  for 
vocational  training  —  be  it 
journalism  or  some  other  field.” 

Mr.  Chase  recommended  the 
operation  of  a  real  newspaper 
as  the  best  possible  approach 


to  practical  journalism  in  col¬ 
lege  and  said  that  if  journalism 
graduates  were  given  the  same 
type  of  examination  required  by 
law  students  seeking  to  pass  bar 
requirements  “the  results  would 
be  shocking.” 

Eastern  Provincialism 

Prof.  Rafferty  termed  such 
opposition  “provincialism”  and 
attributed  its  origin  to  the  “iso¬ 
lated  .  .  .  the  parochial,  the  un¬ 
knowing  eastern  seaboard  of  the 
United  States  .  .  where  most 
of  his  critics  may  be  found. 

Pointing  out  that  there  are 
few  journalism  schools  in  the 
east,  he  said  many  of  the  col¬ 
leges  “remain  bogged  down  in 
a  belief  that  journalism  should 
not  be  taught,  just  as  many 
others  thought  about  law  60 
years  ago.” 

“The  United  States  now  is 
something  a  great  deal  more 
than  New  York,  Maryland,  Mas¬ 
sachusetts  and  other  states  of 
the  eastern  seaboard,”  he  said. 
“The  east  has,  in  fact,  become 
the  provinces  of  America  with 
the  real  heart  and  vigor  con¬ 
centrated  in  the  rest  of  the 
United  States.” 

Expressing  the  belief  that 
American  papers  could  not  man¬ 
age  without  four-year  journal¬ 
ism  schools,  he  noted  “a  desper¬ 
ate  shortage  of  adequate  news¬ 
papermen  in  the  nation.” 

“There  are  hacks  here  and 
there,  always  looking  for  a  job 
—  but  trained,  educated  men? 
Not  nearly  enough.  .  . 

He  said  that  the  great  fault 
in  journalism  teaching  is  not 
that  there  is  something  wrong 
with  the  idea  but  that  “some  of 
us  are  quacks.” 

“All  professions  have  quacks,” 
he  said.  “Too  many  inferior  col- 
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leges  are  teaching  something 
called  journalism,  without  even 
knowing  there  is  a  professional 
journalism  organization.  The 
editors  are  pai'tly  to  blame.  Let 
them  help  us,  not  condemn  us.” 

He  said  some  editors  feel  they 
know  how  to  teach  journalism 
better  than  the  journalism 
schools. 

“That’s  just  not  so,”  he  said. 
“Editors  know  how  to  get  out 
papers,  but  teaching  is  a  sepa¬ 
rate  art.  ...  If  the  journalism 
schools  aren’t  here  to  stay, 
neither  are  the  newspapers.” 

• 

Evansville  Boy  Wins 
Sports  Scholarship 

Bob  Thiel  of  Evansville,  In¬ 
diana,  is  this  year’s  winner  of 
the  TRA  Grantland  Rice  Me¬ 
morial  Scholarship,  which  is 
awarded  to  the  most  promising 
sportswriter  among  U.  S.  boys 
ready  to  enter  college. 

The  scholarship,  worth  almost 
$10,000  over  the  four  years  of 
college,  is  financed  by  the  Thor¬ 
oughbred  Racing  Associations, 
national  membership  organiza¬ 
tion  of  racetracks.  It  pays  ex¬ 
penses  toward  a  B.A.  degree  at 
Vanderbilt  University,  Mr. 
Rice’s  alma  mater,  and  also  pro¬ 
vides  summer  jobs  in  which  the 
student  adds  knowledge  and  ex¬ 
perience. 

Bob  Thiel  was  nominated  by 
Dick  Anderson,  sports  editor  of 
the  Evansville  Press,  where  the 
18-year-old  high-school  senior  is 
a  part-time  member  of  the 
sports  staff. 

The  judges  ranked  Bill  Elsen, 
of  Falls  Church,  Virginia,  sec¬ 
ond,  and  Mike  Quinn,  of  Cin¬ 
cinnati,  third. 

• 

Reddick  Scholarship 
Fund  Is  Established 

Austin,  Texas 

A  joumali.sm  scholarship  fund 
honoring  Dr.  DeWitt  C.  Reddick, 
University  of  Texas  Journalism 
School  director,  was  announced 
May  4  as  a  surprise  feature 
of  the  annual  Interscholastic 
League  Press  Conference. 

Students,  ex  -  students  and 
prospective  students  of  Dr.  Red¬ 
dick  contributed  $2,400  to  es¬ 
tablish  the  fund.  J.  Roy  Moses 
'  of  the  Southwest  Texas  State 
\  College  faculty  announced  the 
scholar.ship  and  presented  a  col¬ 
lection  of  appreciation  letters 
from  Dr.  Reddick’s  ex-students 
;  at  a  dinner  attended  by  ILPC 
;  members  and  University  jour- 
!  nalism  “exes.” 

I  Dr.  .Reddick  organized  the 
ILPC  35  years  ago  to  give  aid 
and  direction  to  high  school 
newspapers.  Under  his  leader- 
!  ship  from  1927  to  1948,  the  or- 
I  ganization  grew  from  a  mem¬ 
bership  of  15  or  20  schools  to 
I  more  than  300. 


Kansas  Student 
Wins  Hearst  Prize 

Washington 

Fred  Zimmerman,  University 
of  Kansas,  received  the  top 
award  of  the  second  annual  Wil- 
liam  Randolph  Hearst  Founda¬ 
tion  awards  progrram  from  Pres¬ 
ident  Kennedy  in  a  White  House 
presentation  May  15. 

Mr.  Zimmerman,  a  junior  in 
the  William  Allen  White  Schod 
of  Journalism,  was  accompanied 
by  his  wife  for  the  presentation 
ceremony.  He  won  a  $2200 
scholarship. 

Harold  L.  Brown,  University 
of  Nebraska  journalism  senior, 
received  the  second-place  $2000 
scholarship. 

Dr.  Clifford  M.  Hardin,  chan¬ 
cellor,  and  Dr.  William  E.  Hall, 
director  of  journalism.  Univer¬ 
sity  of  Nebraska,  and  Randolph 
A.  Hearst,  Foundation  trustee, 
were  present  for  the  presenta¬ 
tions. 

The  second  annual  Founda¬ 
tion  Awards  provided  student 
winners  and  departments  of 
journalism  of  the  48  accredited 
colleges  and  university  with  fel¬ 
lowships  and  grants  totalling 
$40,900.  There  were  seven 
monthly  competitions. 

The  first  annual  competitions 
provided  for  $29,800  in  awards  ' 
and  grants.  Gerald  B.  Rankin, 
Stanford  University,  w’as  last 
year’s  w'inner. 

The  Foundation  Awards  rec¬ 
ognize  a  continuing  need  for 
financial  assistance  and  encour¬ 
agement  to  colleges  and  univer¬ 
sities  in  their  journalism  pro¬ 
grams  and  to  those  students  who 
have  demonstrated  their  abili¬ 
ties  in  the  fields  of  communica¬ 
tion,  Mr.  Hearst  said. 

• 

Scholarships  Given 
Employes’  Children 

Cincinnati 

Mary  Louise  Kehoe  and  Lois 
Jean  Ragland  have  w’on  the  first 
two  scholarships  given  by  the 
Cincinnati  Enquirer  Foundation 
Inc.,  to  children  of  that  paper’s 
employes.  Mary  Louise  is  the 
daughter  of  Martin  J.  Kehoe, 
sports  editor  of  the  Enquirer’s 
Kentucky  edition.  Lois’  father 
is  Harvey  E.  Ragland,  a  circu¬ 
lation  department  zone  manager. 
Miss  Kehoe  expects  to  work 
toward  a  college  degree  in  sec¬ 
ondary  education.  Miss  Ragland 
wants  to  be  a  child  psychologist. 
• 

Salesman  Abroad 

William  M.  Clark  Jr.,  export 
manager  for  Wood  Flong  Cor¬ 
poration,  is  visiting  the  com¬ 
pany’s  sales  agents  in  Europe 
until  mid-June. 
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this  one  will  still  be  long  on  mileage.  New  Amoco, 120  Super  Tire,  u  there's  one 

thing  you  look  for  in  a  tire,  it's  mileage.  Lots  of  mileage.  You're  now  looking  in  the  right  place.  Meet  the  AMOCO 
120.  This  one  goes  on  and  on,  through  the  roughest  miles  you  could  muster  up:  hot  and  heavy  turnpike  traveling, 
tire-pounding  back  roads,  everyday  stop-and-go  work.  Thousands  and  thousands  of  miles.  And  all  the  while,  the 
AMOCO  120  rides  smooth  as  cream.  Safely,  too.  We  tested  ft  at  120  mph,  to  make  sure.  It's  built  to  rigid 
specifications,  as  you  might  suspect.  Your  specifications,  really.  After  all,  extra  mileage  is 
your  idea.  You  expect  more  from  American— and  you  get  it.  AMERICAN  OIL  COMPANY 


The  Weekly  Editor 


FOUND 

By  Rick  Friedman 

A  New  Jersey  weekly  editor/ 
publisher  has  found  his  own 
solution  for  handling  unsolicit- 
ated  public  relations  releases 
which  show'  up  in  his  morning 
mail  and  he’s  turned  it  into  a 
source  of  revenue. 

Sidney  B.  Islon,  of  the  Saddle 
Brook  (N.  J.)  News  Dispatch, 
received  a  particularly  large 
batch  of  releases  a  few  weeks 
ago.  Among  them  was  copy  from 
a  New  York  City  P.R.  firm.  It 
consisted  of  three  page  of  infor¬ 
mation  and  a  photo,  all  marked 
“immediate  release”  and  pushing 
a  new'  product.  Mr.  Islon  called 
the  P.R.  firm  and  asked  if  they 
had  received  payment  for  the 
material  sent  to  him.  Caught  off 
guard,  a  member  of  the  firm 
replied:  “Yes,  they  pay  us  w'ell 
for  writing  this  material.” 

Mr.  Islon  retorted:  “I’d  be 
glad  to  publish  the  material  if 
you  will  send  a  man  dow'n  to 
set  the  type.” 

Confused  by  this  request,  the 
man  asked  for  clarification.  Mr. 
Islon  explained  that  he  w'ould 
not  mind  publishing  any  of  the 
firm’s  releases  now  and  then  if 
their  account,  who  made  ampli¬ 
fying  and  hi-fi  equipment,  would 
occasionally  run  an  ad  in  his 
w'eekly.  The  representative  said 
the  account  preferred  to  adver¬ 
tise  in  daily  new'spapers  because 
they  have  more  coverage. 

‘One-Sided’ 

“This  w'hole  attitude  is  pretty 
one-sided,”  Mr.  Islon  claims. 
“Why  bother  editors  w'ith  reams 
of  releases,  seeking  free  space, 
when  in  the  other  instance  it  is 
felt  we  are  not  read  w'idely 
enough  for  paid  ad  space. 

“It’s  high  time  publishers 
realized  it  is  costing  them  a 
considerable  amount  of  money 
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to  publish  releases  submitted  to 
them  by  the  p.r.  men,  both  local 
and  national,  w'ho  in  turn  are 
paid  handsomely  for  every  free 
line  of  their  copy  appearing  in 
local  w'eeklies.  It  no  doubt  looks 
good  in  the  books  to  the  client 
to  show'  that  the  p.r.  firm  has 
been  able  to  get  coverage  in 
x-number  of  publications  from 
their  releases.” 

This  w'as  substantially  what 
he  told  the  man  on  the  phone 
who  then  asked  Mr.  Islon  if  he 
had  a  solution.  The  editor/pub¬ 
lisher  outlined  a  plan  he  had 
been  carrying  around  in  his  head 
for  months.  “I  told  him,”  Mr. 
Islon  says,  “that  in  the  future 
all  releases  considered  sales  pro¬ 
motion  w'ould  be  charged  at  a 
rate  of  25  percent  less  than  our 
regular  advertising  rates.” 

Ask  w'hy  he  knocked  the  rate 
dow'n  25  percent,  he  informs: 
“Well,  a  p.r.  release  has  some 
news  value.  But  the  minute  the 
release  mentions  a  product  or 
tells  about  a  company’s  execu¬ 
tive — that  he’s  a  fine  so-and-so 
or  got  a  promotion  or  received 
an  aw'ard — it’s  a  plug,  just  like 
a  tv  commercial.  Still  if  it’s 
about  a  new  product  or  some¬ 
thing  of  interest  to  the  reading 
public,  there  is  some  new's  value 
to  it.  These  are  the  types  of 
releases  we  w'ere  running  free 
for  years.” 

The  P.R.  firm  agreed  to  the 
arrangement.  This  gave  Mr. 
Islon  courage  to  test  the  idea  on 
other  public  relations  agencies. 

He  received  a  release  from 
one  p.r.  firm  about  a  new  bow'l- 
ing  alley  opening  in  the  area. 
He  called  the  p.r.  people  but  was 
turned  dow'n  because  it  would 
“hurt  their  business”  to  pay  for 
releases.  Mr.  Islon  then  called 
their  bow'ling  alley  client  directly 


Written  with  character  . . . 
competence  . . .  color. 

THE  PROVIDENCE 
JOURNAL- 
BULLETIN 


and  offered  to  run  the  release  for 
$20.  The  head  of  the  bowling 
alley  firm  said:  “Of  course  I’ll 
pay  for  it.” 

A  p.r.  firm  for  a  local  roller- 
rink  also  turned  him  dow'n  and 
again  he  called  the  client  directly 
and  got  an  O.K.  Other  public 
relations  outfits  began  to  fall  in 
line. 

None  of  the  paid-for  releases 
had  any  indication  that  they 
W'ere  a  form  of  advertising  but 
Mr.  Islon  says  he  intends  to 
put  “advt.”  in  small  letters  at 
the  bottom  of  each  one  from  now' 
on.  “This  w'ill  let  other  p.r.  firms 
know'  that  they  have  to  pay  for 
it,”  he  claims. 

In  one  w'eek,  he  made  $250  by 
this  method  for  his  offset  paper. 

“It  is  found  money,”  Mr. 
Islon  says  happily.  “Money  w'e 
nev'er  knew'  w'e  could  get  before.” 

Picture-Sponsors 

The  success  of  his  venture 
W'ith  p.r.  releases  encouraged 
Mr.  Islon  to  initiate  another  one 
of  his  ideas.  He  took  some  news 
shots  of  the  local  Little  League 
to  an  area  merchant  and  said: 
“I  know  you  can’t  afford  to 
advertise.  But  w'ould  you  be 
w'illing  to  pay  for  sponsoring 
these  pictures  which  we  are  pub¬ 
lishing  in  the  News  Dispatch?” 

The  merchant  agreed  and  a 
composite  photo  of  Little  League 
Opening  Day  went  onto  the  off¬ 
set  tabloid’s  front  page.  At  the 
bottom  of  the  full-page  picture 
and  caption-story,  this  ap¬ 
peared:  “Publication  of  the 
above  photo  was  made  possible 
through  the  courtesy  of  Chicken 
Delight,  famous  for  their  pre¬ 
pared  take  home  chicken,  shrimp 
and  rib  dinners,  located  at  34-10 
Broadw'ay,  Fair  Lawm.  Please 
patronize  the  merchants  that 
make  these  pictures  possible.” 

This  idea  also  caught  on.  The 
picture  of  a  school  band  was 
sponsored  by  “the  Band  Parents 
of  Saddle  Brook.”  A  local  bank 
sponsored  a  church  picture  for 
$25  after  Mr.  Islon  got  the 
pastor  of  the  church  to  agree.  A 
five-column  picture  running  to 
half  of  the  New's  Dispatch’s 
front  page  show'ed  a  group  of 
kindergarten  kids  who  had  cre¬ 
ated  hand-made  bunnies.  Said 
the  caption:  “Publication  of  this 
photo  W'as  made  possible  through 
the  courtesy  of  Elegante  Beauty 
Salon,  446  Market  Street,  Saddle 
Brook ;  the  finest  creative  beauty 
salon  in  the  area.” 

A  second  shot  of  another 
kindergarten  class  in  the  same 
school  atjpeared  inside,  “cour¬ 
tesy  of  Feimers  Friendly  Serv¬ 
ice  Station.” 

He  ran  three  pictures  of 
junior  and  senior  bow'ling  win¬ 
ner  and  Chicken  Delight  offered 
free  dinners  to  person  w'ho  came 


in  and  identified  themselves  in 
the  pictures. 

When  the  area  played  host  to 
a  home  show,  Mr.  Islon  charged 
for  using  pictures  of  displays 
w'hich  had  been  set  up  by  two 
piano  companies.  “These  were 
photos  I  used  to  throw  into  the 
paper  for  nothing,”  he  points 
out.  “Now',  they  agree  to  pay 
for  them.” 

No  Adverse  Keaetion 

Mr.  Islon  says  there  was  no 
adverse  reaction  to  his  finding 
“sponsors”  for  the  pictures.  “The 
parents  w'ere  tickled  to  pay  for 
the  band  picture.  The  merchants 
are  happy  about  the  idea.  And  so 
are  the  readers.  People  in  the 
photos  go  to  the  merchants  and 
thank  them  for  putting  the  pic¬ 
tures  in  the  paper.” 

The  editor/publisher  claims  he 
w'ouldn’t  refuse  to  run  a  news 
picture  just  because  it  didn’t 
have  a  sponsor.  “The  sponsor  is 
just  a  bonus,”  he  maintains. 
“Instead  of  advertising,  I  put 
the  sponsor’s  name  in  the  cap¬ 
tion.  It  saves  me  making  up 
copy.  I  can  now  run  a  12-page 
paper  and  make  the  same  money 
as  I  did  before  with  a  16-page 
paper.  It  took  me  three  days  to 
make  up  an  ad.  Now  all  I  have 
to  do  is  have  the  caption  set. 

“And  nobody  tells  me  that  the 
ad  w'asn’t  right  or  the  ink  didn’t 
come  out  good.” 

One-man  Staff 

Mr.  Islon  bought  the  News 
Dispatch  in  March  of  last  year. 
He  is  the  editorial  staff,  and  does 
all  of  his  owm  advertising  soli¬ 
citation,  mostly  by  phone.  (“I 
throw'  out  any  ad  salesmen  who 
come  in  here  looking  for  jobs. 
They  w'ant  $125  a  w'eek  and 
don’t  bring  in  enough  money  to 
pay  for  my  cigars.”) 

The  New's  Dispatch  has  11,000 
Circulation  (p.o.  statement), 
4,110  of  W'hich  is  paid.  The  rest 
are  mailed  out  free  to  various 
cabana,  country  and  swim  clubs 
in  the  area.  (“They  like  to  read 
about  their  cha-cha  dances.”) 
The  precedent  of  paid-for  press 
releases  and  sponsored-pictures 
was  set  by  these  clubs.  Mr.  Islon 
runs  their  paid-for  columns  in 
his  new'spaper.  One  such  piece 
appearing  each  w'eek  *  and  set 
double-column  is  Hilda  Markoffs 
“Hillcrest  Hi-Lites.”  Miss  Mark¬ 
off’s  picture  is  at  the  top  of 
this  column,  w'hich  has  no  indi¬ 
cation  anyw'here  on  it  that  it  is 
paid  for.  The  paper  also  fre¬ 
quently  carries  a  paid-for  four- 
page  picture  insert  called  “Hill- 
crest  Cabana  and  Country  Club 
New's.” 


“I  won’t  set  it  for  nothing,” 
says  Mr.  Islon,  using  a  phrase 
(Continued  on  page  52) 
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OUR  HATS  ARE  OFF 


...to  all 

newspapermen  who  have 
the  strength  to  say  "no"  to  false, 
misleading  and  unethical  automobile 
dealer  advertising ...  who  have  the  wisdom 
to  recognize  that  such  advertising  smears 
all  dealers  for  the  profit  of  a  truly-evil  minor¬ 
ity,  undermines  the  power  of  newspapers  by 
destroying  believability  in  advertising,  and  swindles 
the  public.  We  urge  every  newspaper  to  establish 
its  own  high  standards  for  acceptable  auto¬ 
mobile  advertising.  We  ask  every  editor 
to  guard  against  shallow  reporting 
that  links  quality,  franchised  new- 
car  and  truck  dealers  with  this 


has  cut 
error 
costs  in 
typesetting 
by  more 
than 


%i 


Characters  and  symbols, 
stamped  on  the  edge  of  mat¬ 
rices,  are  hard  to  see,  and  ac¬ 
count  for  a  large  percentage  of 
typesetting  errors. 

When  your  mats  are  color  con¬ 
trasted  by  MATRIX,  in  sharp 
black  and  white  or  other  colors, 
you  eliminate  this  “blind  spot” 
and  linecasters  can  quickly  see 
what  they  set. 

That’s  why  the  many  news¬ 
paper  plants  who  use  MATRIX 
service  regularly,  cut  typesetting 
errors  by  32%  ...  and  com¬ 
mercial  printers  average  a  big 
37%  saving! 


if  We  have  audited 
figures  to  prove  these 
statements.  May  we  send  them 
to  you?  No  obligation. 


154  West  14th  Street 
New  York  11,  N.  Y. 


326  West  Madison  Street 
Chicago  6,  III. 


1105  Trenton  Street 
Los  Angeles  15,  Cal, 


190  Herrick  Road 
Mineola,  N.  Y. 


Weekly  Editor  Editor  Quits 

(Continued  from  page  50)  Welfare  Board 


THURSDATA 


(Continued  from  page  50) 

which  appears  to  be  his  battle- 
cry. 

Saddle  Brook  is  a  suburban 
commutertot^-n  to  New  York 
City,  located  near  the  New 
Jersey  side  of  the  George  Wash¬ 
ington  Bridge.  Sixteen  dailies 
come  into  the  town. 

“The  daily  newspapers  have 
all  the  news  every  day  it  hap¬ 
pens,”  the  News  Dispatch’s  edi¬ 
tor/publisher  says.  “The  only 
thing  different  I  can  give  readers 
is  picture  they  haven’t  seen. 
This  is  what  sells  my  paper. 

The  weekly,  which  bills  itself 
as  “Your  local  picture  news¬ 
paper,”  is  mostly  that,  according 
to  Mr.  Islon.  He  tries  to  fill  the 
paper  with  photographs,  many 
of  which  he  takes  himself.  He 
says  that  in  some  16  page  edi¬ 
tions  he  has  used  44  pictures. 

The  paper  was  a  four-page 
letterpress  operation  when  he 
bought  it  in  1961.  Today  it  is 
offset,  runs  12,  16  and  sometimes 
20  pages,  and  its  news,  says  Mr. 
Islon,  consists  mostly  of  social 
releases,  pictures  and  paid  p.r. 
ads.  The  weekly  also  gets  the 
town’s  legal  advertising. 

Editorial  Page 

The  paper  does  have  an  edito¬ 
rial  page  of  sorts,  which  most 
of  the  time  carries  a  Washington 
Report  from  Rep.  William  B. 
Widnall,  of  the  7th  District, 
New  Jersey,  in  the  spot  where 
most  weeklies  run  their  edito¬ 
rials. 

“If  an  ad  come  in,  I  tear  out 
the  editorial  page,”  the  editor 
says.  “I’m  not  here  to  write 
editorials.” 

The  paper  carries  a  small 
amount  of  news  about  the  to>^'n 
council  meeting  but  no  reports 
of  accidents  or  crime.  “Mainly 
anniversaries,  little  social  parties 
and  that  sort  of  thing,”  Mr. 
Islon  points  out.  “Most  of  it 
comes  in  unsolicited.” 

He  also  carries  the  United 
Press  International  Newsfea- 
tures  service. 

Former  Engineer 

Mr.  Islon,  66,  was  an  electrical 
engineer  up  until  20  years  ago 
when  he  got  into  newspaper 
work  fulltime.  Since  then  he’s 
worked  in  the  Saddle  Brook  area 
at  various  enterprises:  general 
manager  of  a  daily  (which  he 
converted  from  a  weekly) ;  col¬ 
umnist  for  an  area  daily  and  a 
metropolitan  New  York  City 
daily;  advertising-promotion 
manager  for  a  five-paper  weekly 
operation;  freelance  photogra¬ 
pher;  and  promotion  man  for 
,  area  stores. 


Wilmington,  Del.  Jfc.Vinn- 

Elmer  F.  Cunningham,  man-  < ^re  )  hews-Register  hw 

aging  editor  of  the  Wilmington  ‘^^anged  its  semi-weekly  publ,. 
Evening  Journal,  resigned  as  ^^^lon  sch^ule  from  Tuesdays- 
chairman  of  the  Delaware  State  to  W  ednesdays-Sun.lays. 

Board  of  Welfare  with  a  blast 


at  its  professional  staff. 

He  also  cited  a  potential  con- 


delivered  and  mailed  Saturday 
morning.  The  Wednesday  issue 
is  carrier  delivered  Wednesday 


flict  of  interest  in  his  newspa-  afternoon  and  mailed  Thursday 
per  work  His  tenn  as  chairman  aborning.  Reason  for  the  switch: 
ran  out  May  1  but  no  one  else  ..publishers  believe  the  new 
would  accept  the  post  so  he  con-  Wednesday-Sunday  issues  will 
tinued  to  se^’e  while  a  succes-  j.  newspaper  abreast  of 

sor  was  sought.  His  term  on  the  changes  in  buying  and  reading 
board  would  have  expired  next  ^^bits  of  its  subscribers  and  the 


Feb.  23. 

In  his  letter  to  the  governor, 
Mr.  Cunningham  said  he  was 
stepping  down  because  he 


business  community  it  ser\'es.’ 

*  *  « 

HOLIDAY  LAMENT  —  Wal¬ 
ter  W.  Grunfeld,  editor/pub- 


strongly  disapproves  of  the  ad-  of  the  Marathon  (N.  Y.) 

ministrative  practices  of  the  de-  j„^^p,„dent  and  TuUy  Inde- 


partment. 

He  said  the  number  of  un- 
w'orthy  w’elfare  recipients  is 


pendent,  echoed  the  sentiment  of 
weekly  editors  toward  Memorial 
Day  when  he  wrote:  “The  guy 


probably  larger  than  the  social  who  made  the  holiday  fall  on  a 


workers  are  willing  to  admit 
maybe  as  high  as  10  or  15% 


Wednesday  is  a  very  bad  fellow, 
and  certainly  not  a  friend  of  the 


and  the  administrative  staff  weekly  press.  How  we  will  get 
sjiends  more  time  on  personal  the  rag  out  during  that  week 
business  than  field  wrork.  is  beyond  our  imagination.  How- 

The  board  responded  by  ask-  ever  we  feel  that  with  the  as- 
ing  the  state  attorney-general  sislance  of  co-editor  Ira  Floyd 
to  Investigate.  Private  social  Parker,  w'e  might  make  it.” 
agencies  have  called  for  an  im-  *  ♦  • 

partial  survey  by  an  out-of-  SUPPLE.MENTS — Two  Kan- 

state  consultant.  sas  weeklies,  the  Lawrence  Out- 


partial  survey  by  an  out-of-  SUPPLE.MENTS — Two  Kan- 

state  consultant.  sas  weeklies,  the  Lawrence  Out- 

•  look  and  Jefferson  Mirror- 

Historic  Tree  Times,  sponsored  “LP-Gas  Farm 

Saved  by  Daily  ^^-pa?^  sec- 

tions  dev'oted  to  LP-gas  indus- 
Santa  Paula,  Calif,  try’s  50th  anniversary.  The  pro- 
A  “save-that-tree”  campaign  motion  was  arranged  by  James 
by  the  Santa  Paula  Daily  E.  Farrell,  advertising  manager 
Chronicle  averted  the  destruc-  of  the  Outlook, 
tion  of  an  82-year-old  Monterey  ♦  *  * 

bay  fig  tree  which  was  threat-  CHAIRMAN  —  Captain  John 
ened  by  commercial  encroach-  t.  Tuthill,  publisher  of  the 
ment.  Patch  nn»ii>  \  \  T.nnn  TsI/tnA 


bay  fig  tree  which  was  threat-  CHAIRMAN  —  Captain  John 
ened  by  commercial  encroach-  t.  Tuthill,  publisher  of  the 

Patchogue  (N.  Y.)  Long  Island 
Instead,  the  tree  is  saved  and  Advance,  has  been  elected  board 
its  site  has  been  turned  over  to  chairman  of  Greater  Weekly 


the  city  for  a  park. 

The  Chronicle’s  campaign  re 


Associates  Inc.  W.  Leigh  Sher¬ 
wood,  Sherwood  Newspapers 


suited  in  an  average  donation  of  Inc.,  Spring  Valley  and 
more  than  50  cents  per  person  River,  N.  Y.,  was  re-elected 
in  this  city  of  14,000,  reports  president. 

C.  E.  Phillips,  editor  and  pub-  *  ♦  * 

lisher.  The  public  campaign  pro-  SEMI-W’EEKLY  The 

vided  a  total  of  $7,160.10.  Huntsville  Item,  Texas’  oldest 

The  tree  was  imported  from  newspaper,  is  now  pub- 

Australia  in  1879.  It  is  one  of  I'shmg  Friday  on  a  semMv^ 
the  largest  of  its  species  on  the  basis  The  second  day  Wed^ 
Pacific  Coast.  ^he  preset  subsenbm 

^  will  receive  all  editions  of  tne 

paper  for  the  same  annual  sub- 
Moore  Buys  W  eekly  scription  rate  as  applied  to  the 

Aptos,  Calif.  : 

George  E.  Moore,  formerly  co-  •  ♦  *  j 

publisher.  Concord  (Calif.)  MEETING — Ontario  Weekly  ] 


Pacific  Coast. 


Moore  Buys  Weekly 

Aptos,  Calif. 
George  E.  Moore,  formerly  co¬ 
publisher,  Concord  (Calif.) 


Transcript,  has  purchased  the  Newspapers  Association  held  it* 
weekly  Central  County  News  annual  meeting  May  17-19  at  j 
here.  Mr.  Moore  and  his  brother,  London,  Ont.,  under  the  chair^ 
Clifton,  last  year  sold  the  daily  manship  of  Lynn  Lashbrook, 
Transcript  to  Owens  Publica-  publisher  of  the  Rodney  Mer- 
tions.  cury. 
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YOU  CAN  DRAW 
WHAT  HAPPENS . . . 


Electric  power  from  the  Midwest  can  help 
light  cities  in  Florida 

It’s  possible  because  America’s  investor-owned  electric  light 


and  power  companies  interconnect  many  thousands  of 


miles  of  lines  and  many  hundreds  of  power  plants. 

If  an  emergency  shuts  down  one  plant,  others  send  in 
electricity  almost  instantly.  Interconnecting  also  helps  keep 
( 

( 

( 


Today’s  News  Presented 
In  18th  Century  Format 


Trenton,  N.  J. 

The  Trcntoninn  reverted  to 
the  style  and  format  of  the  late 
1700’s  on  Page  One  when  it 
published  a  “Salute  to  Trenton” 
issue  May  2  as  part  of  the  city’s 
observance  of  the  175th  anni¬ 
versary  of  New'  Jersey’s  ratifi¬ 
cation  of  the  Constitution  in 
1787. 

The  morning  tabloid  departed 
from  its  five-column  format  in 
favor  of  the  three-column  layout 
that  was  used  by  the  New  Jcrseij 
Jourtial  and  Political  Intelli¬ 
gencer,  a  new'spaper  published  in 
the  late  1780’s  in  Elizabethtown, 
now’  Elizabeth,  N.  J. 

In  keeping  w’ith  the  theme,  the 
page  w’as  devoid  of  illustrations, 
and  the  news  items  on  it  were 
rewritten  in  archaic  style.  Head¬ 
lines  w’ere  single  line,  set  in 
24-point  Caslon  bold  caps  widely 
spaced.  The  page  w’as  led  by  a 
box  headed  ‘"rake  Notice”  which 
gave  the  reason  for  the  historical 
presentation. 

News  items  accorded  the 
ancient  treatment  included  the 
investigation  of  a  local  murder, 
the  release  of  twro  United  States 
Army  sergeants  by  the  Com¬ 
munists  in  South  Viet  Nam,  the 
sale  of  a  local  plant,  the  visit  of 
the  Russian  cosmonaut,  Gher¬ 
man  Titov’,  to  New  York,  May 
Day,  and  a  prankster’s  flying  of 
a  red  flag  over  Princeton  Univer¬ 
sity’s  Graduate  College. 

The  issue  included  a  48-page 
special  section  which  was  made 
up  of  modern  adv'ertisements  of 
local  merchants,  other  ads  which 
carried  out  the  historical  theme, 
an  explanatory  page  which 
followed  the  3-column  format,  a 
page  carrying  an  engraving  of 
a  portion  of  the  first  sheet  of 
the  copy  of  the  Constitution  that 
was  ratified  in  Trenton,  and  a 
portion  of  the  sheet  bearing  the 
signatures  of  the  constitutional 
conv'ention  delegates. 


In  addition,  engravings  were 
made  of  seven  pages  of  the  New 
Jersey  Journal  and  Political 
Intelligencer,  including  the  front 
page  of  the  issue  of  Wednesday, 
Dec.  12,  1787.  Among  the  news 
items  and  advertisements  picked 
up  were  an  address  by  Benjamin 
Franklin  in  which  he  cited  his 
objections  to  the  Constitution, 
reports  of  the  proceedings  of  the 
New  Jersey  constitutional  con¬ 
vention  and  the  conventions  of 
other  states,  and  legal  notices 
bearing  the  name  of  Aaron  Burr, 
then  a  practicing  attorney  in 
New  York  City. 

Kcpruduced  Inlaci 

In  order  to  preserve  authen¬ 
ticity,  Executive  Editor  J.  Wil¬ 
lard  Hoffman,  who  supervised 
the  production  of  news  matter 
for  the  issue,  decided  to  repro¬ 
duce  the  old  newspaper  pages 
intact  rather  than  to  put  mater¬ 
ial  extracted  from  them  in  type 
by  modern  methods. 

Pages  in  the  bound  volumes  of 
the  “Journal”  W’hich  are  kept  in 
the  New  Jersey  State  Library 
were  photostated  and  the  prints 
w'ere  retouched  by  George  Mol¬ 
dovan,  chief  photographer.  Some 
of  the  preserv’ed  issues  had 
suffered  from  exposure  to  the 
weather  and  the  wear  and  tear 
of  the  years,  some  cutting  and 
pasting  were  necessary.  Finally, 
line  engravings  were  made.  For¬ 
tunately,  the  page  size  of  the 
Journal  was  approximately  that 
of  the  Trentonian,  and  the  prints 
had  to  be  enlarged  only  slightly. 
The  result  was  a  faithful  repro¬ 
duction,  marred  only  by  some 
distortion  along  the  edges. 

Preparation  of  adv’ertising 
content  was  directed  by  Ferdin¬ 
and  W.  Spor,  advertising  direc¬ 
tor. 

Page  One  was  laid  out  by 
Managing  Editor  Clyde  Leib  and 


etetgwttoiuan  North  Carolina 

i  vM  v:- Press  Urged  to 

^  "  Do  a  Better  Job 


the  bulk  of  the  rewriting  w’as 
done  by  John  B.  Lee,  a  staff 
member. 


High  Point,  N.  C. 

Three  well-known  North  Caro¬ 
linians  expressed  belief  the 
state’s  newspapers  can  and 
should  be  doing  a  better  job. 

Invited  by  the  North  Carolina 
-4ssociated  Press  News  Council 
to  make  a  critical  appraisal  of 
Tar  Heel  newspapers,  they  had 
some  kind  words  but  many  that 
were  blunt.  In  prepared  remarks, 
all  called  for  better-t rained 
reiwrters. 

(Jualiiv' 


who  is  more  interested  in  him¬ 
self  than  in  being  fair,  you  have 
a  problem,”  said  James.  He 


Roy  Wilder,  a  newspaperman 


none  oonn  o.  a  Carlyle,  Winston-Salem 

mem  ler.  attorney  and  chairman  of  the 

Copies  in  bulk  were  made  Governor’s  Commission  on  Edu- 
available  to  the  schools  in  the  cation  Beyond  the  High  School, 
Trenton  area,  and  other  copies,  gaid:  “Too  much  of  what  is  beinn 
appropriately  decorated,  were  published  in  our  papers  in  North 
placed  on  the  tables  at  the  Carolina  is  low'  in  quality.”  He 
“Salute  to  Trenton”  Ball  which  praised  the  papers  for  their 
W’as  the  climax  to  the  observance,  efforts  to  protect  the  public’s 
•  right  to  know. 

.4sia  Magazine  Has  Jesse  James,  former  Charlotte 

mr  V  !•  I?  and  Burlington  police  chief,  said 

New  India  Edition  most  reporters  assigned  to  police 

A  slick-paper,  fortnightly  ver-  departments  are  fair  and  sin- 
sion  of  the  Asia  Magazine  spe-  cerely  try  to  report  the  news 
cially  printed  and  published  for  accurately.  “But  when  you  find 
India  will  be  published  beginning  the  young  immature  reporter 
June  10.  w’ho  is  more  interested  in  him- 

Publisher  Adrian  Zecha  ex-  self  than  in  being  fair,  you  have 
plained  that  the  new  fortnightly  ^  problem,  said  James.  He 
Indian  Edition  will  contain  36-  suggested  there  are  too  many 
40  pages  per  issue  and  be  com-  such  reporters, 
posed  of  editorial  material  taken  Roy  Wilder,  a  new’spaperman 
from  the  w’eekly  issues  of  the  for  many  years  before  he  entered 
.4sio  Magazine  which  is  dis-  public  service,  said:  “With  more 
tributed  as  a  Sunday  supple-  good  reporters,  perhaps  there 
ment  to  English-language  news-  would  be  less  need  for  press 
papers  elsewhere  in  Asia,  agents  in  government.  Inexperi- 
Ultimately  Indian  advertising  enced,  lazy  or  bridled  by  their 
may  be  accepted  in  the  new  edi-  bosses,  some  newspaper  re- 
tion  although  no  effort  is  being  porters  make  press  agents 
made  at  present  to  solicit  space  necessary.” 

from  local  Indian  advertisers.  ^  ,  t- 

,  Gel  Out  of  lowers 

The  Indian  Edition  will  be 

sold  on  new’s-stands  for  50  np  Mr.  Wilder,  now’  assistant 
(US  $0.10)  per  copy.  The  Asia  director  of  the  State  Board  of 
Magazine  w’ill  discontinue  being  Conservation  and  Development, 
carried  as  a  part  of  the  Times  said  good  reporters  should  have 
of  India  on  Sundays.  Problems  shed  light  on  the  bread  price- 
of  currency  repatriation  and  fixing  and  highway  scandal 
permanent  import  licensing  were  stories  before  the  st^te  govem- 
given  as  reasons  for  the  change,  ment  exposed  them.  He  also 
9  suggested  that  editors  and  edi- 

,  torial  writers  “get  out  of  their 

Mergentlialer  Utticers  air-conditioned  ivory  towers  . .  - 
J.  A.  Keller,  president,  an-  acquainted 

nounced  that  at  a  meeting  of  the  made.  Mr.  Wi  er 

board  of  directors  of  Mergen-  suggested  that  some  ncw’spapers 
thaler  .Linotype  Company,  Don-  iii^y  be  guilty  of  suppressing 
aid  Reich,  secretary,  and  Glenn  new’s  the  charge  they  o  en 
E.  Taylor  Jr.,  treasurer,  w’ere  level  at  others, 
elected  vicepresidents  of  the  com-  The  three  men  comprised  s 
pany.  A.  E.  Cinelli,  formerly  panel  at  the  spring  meeting  of 
senior  attorney,  w’as  elected  the  AP  Council.  Joe  Brow’n,mM- 
assistant  secretary  and  assistant  aging  editor  of  the  High  Point 
treasurer.  Enterprise,  presided. 
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It’s  '"Like  Father,  Like  Son” 
with  John  Deere  equipment  dealers 


Doctor,  lawyer,  Indian  chief — what¬ 
ever  a  man’s  career — if  it’s  honorable 
and  he  is  successful  and  happy  in  it, 
he  is  proud  to  have  his  son  follow  suit. 
This  certainly  holds  true  with  John 
Deere  farm  equipment  dealers.  Ap¬ 
proximately  24  percent  of  John  Deere 
dealerships  thrive  as  second-,  third-, 
and  even  fourth-generation  businesses! 

These  dealerships  have  much  in  com¬ 
mon.  All  are  “family  affairs.”  Many 


of  them  have  been  in  the  same  family 
upwards  of  50  or  60  years.  They  share 
the  same  keen  interest  in  the  farmer 
and  his  equipment  needs.  All  are  de¬ 
termined  to  help  their  customers  work 
efficiently  and  profitably. 

Such  a  high  percentage  of  John 
Deere  “family”  dealerships  is  concrete 
evidence  of  the  reliability  of  the  inde¬ 
pendent  businessmen  who  are  the 
local  suppliers  of  John  Deere  products. 


Manufacturers  of  John  Deere  Farm  and  Industrial  Tractors  and  Equipment 


»  1 

z 

Paris  Herald  Tribune 
Observes  75th  Year 


John  Hay  Whitney,  publisher, 
and  other  New  York  executives 
returne<l  from  Paris  this  week 
from  a  board  of  directors  meet¬ 
ing  that  coincided  with  the  75th 
anniversaiT^  year  of  the  Euro¬ 
pean  edition. 

Others  who  made  the  trip  were 
Walter  N.  Thayer,  president, 
Robert  T.  MacDonald,  adminis¬ 
trative  vicepresident,  John  Den¬ 
son,  editor,  and  S.  Eugene  But- 
trill,  vicepresident  in  charge  of 
production. 

Growth  Reported 

Andre  Bing,  the  edition’s  gen¬ 
eral  manager,  reported  continu¬ 
ing  strength  in  advertising  and 
circulation  in  1962.  Linage  for 
the  first  quarter  this  year  was 
up  about  9%  over  1961.  Last 
year  advertising  linage  placed 
by  U.S.  advertisers  increased 
3.5%  over  1960.  Latest  circula¬ 
tion  is  48,843.  For  the  first  three 
months  of  this  year  circulation 
continued  to  gain. 

The  actual  date  on  which  the 
Paris  Herald  was  founded  by 
James  Gordon  Bennett  Jr.,  was 
Oct.  4,  1887.  Mr.  Bennett  had 
inherited  the  New  York  Herald, 
one  of  the  richest  papers  in  the 
U.S.  He  left  New  York  at  35, 
planning  to  spend  the  rest  of 
his  life  abroad.  Except  for  infre¬ 
quent  visits  to  New  York,  he 
ran  his  papers  from  London, 
Paris,  or  after  1900,  his  palatial 
steam  yacht,  Lysistrata,  which 
carried  a  crew  of  100,  a  Turkish 
bath  and  an  Alderney  cow. 

Bennril’s  Hobby 

The  Paris  Herald  was  Ben¬ 
nett’s  hobby.  Handsomely 
printed  wdth  many  steel  en¬ 
gravings,  some  in  color,  and 
later  some  of  the  earliest  news 
photographs,  it  w’as  the  first 
paper  in  Europe  to  use  the 


American-invented  Linotype  and 
the  first  to  receive  regular  cable 
and  telegraph  news. 

During  Mr.  Bennett’s  lifetime 
the  Paris  edition  never  printed 
his  name.  This  might  have  been 
due  to  his  modesty,  or  perhaps 
it  was  because  of  his  exploits, 
these  including  racing  a  coach- 
and-four  through  the  country¬ 
side  near  Paris  at  night  sitting 
stark  naked  on  the  driver’s  seat. 
Once  because  of  bad  ser\’ice  in 
a  Paris  restaurant,  he  stalked 
out,  jerking  tablecloths  and 
dishes  to  the  fioor  from  each 
table  as  he  passed. 

When  Germany  declared  war 
on  France  Aug.  3,  1914,  the 
Herald  headlin^:  “FOREIGN¬ 
ERS  WISHING  TO  LEAVE 
PARIS  MUST  DO  SO  TODAY.” 
Mr.  Bennett  himself  stayed  on, 
putting  out  a  four-page  paper 
that  was  the  only  one  in  Paris 
during  the  battle  of  the  Marne. 
The  French  papers  moved  to 
Bordeaux  with  the  government. 

Owl  Symbol 

The  entry  of  the  United  States 
into  the  war  and  the  arriv'al  of 
American  troops  were  greeted  by 
Mr.  Bennett  as  personal  tri¬ 
umphs.  He  died  May  15,  1918 
and  was  buried  in  the  cemetery 
on  the  Place  du  Trocadero  under 
a  stone  that  bears  no  name,  only 
two  small  owls — Bennett’s  sym¬ 
bols. 

When  both  the  New  York  and 
Paris  Heralds  were  bought  by 
Frank  A.  Munsey  in  1920,  Mr. 
Munsey  was  surprised  to  find  the 
Paris  paper  had  $1  million  cash 
in  the  bank,  earned  in  about  two 
years  of  increased  circulation 
due  to  the  American  Expedition¬ 
ary  Force.  Mr.  Munsey  sold  the 
papers  to  Ogden  R.  Reid  of  the 
Tribune  in  1924,  and  Mr.  Whit- 


LOUIS  T.  KLAUDER  AND  ASSOCIATES 

CONSULTING  ENGINEERS 

specialists  In  the  design  of 
newspaper  and  similar  type  plants 


CamdM  Courltr  Pott 
Phlladeltlila  Dally  Nawi 
Pattale  Harald  Newt 
W.  S.  Saundtrt 


Trantan  Tlmat 
Bristol  Dally  Courltr 
Now  Bruniwlek  Hoaia  Ntart 
PatartoB  Eyanlai  Naan 


ney  bought  them  in  August  Tb  Tb  11  1 

1^58.  oar  Polled 

During  W  orld  War  II,  the 
Herald  Tribune,  as  in  VVorld  IVTwvwaT 

War  I,  was  cut  to  four  pages.  On  ¥¥11  i  1 C  ▼▼  XCied 
June  12,  1940,  the  paper  was  a  _ 

single  sheet,  blank  on  one  side  ^  I  A  1 1^**7  Ti* 

with  the  headline:  “Great  Battle  X  vF  jl»XXOiY  X^IX 
For  Paris  At  Crucial  Stage.” 

Next  day  the  Germans  were  in  Chicago 

the  city  and  the  Herald  Tribune  A  member  of  the  ruling  body 
did  not  appear.  On  August  24,  of  the  American  Bar  .\ssocia- 
1944  the  .\llies  entered  Paris  and  tion  is  sugg^esting  that  presiding 
on  Dec.  22  the  European  edition  judges  be  permitted  to  decide 
was  started  up  again.  whether  cameras  and  television 

The  New  York  Times  started  and  radio  equipment  may  be 
publishing  its  International  edi-  permitted  in  courtrooms  during 
tion  from  Paris  in  October  1960.  trials. 

Directors  meeting  last  week  in  Albert  E.  Blashfield  of  Ann 
Paris  were  told  that  this  com-  Arbor,  Mich.,  says  in  an  article, 
petition  seemed  to  be  helping  published  in  the  ABA  Journal 
the  European  edition  of  the  HT,  that  the  ABA  re-examine  iUi 
which  also  attributes  its  present  Canon  35. 
gains  to  the  development  of  the 

European  Common  Market.  ‘Re-examine  Canon' 

•  Mr.  Blashfield,  a  member  of 

Health  Insurance  ABA  House  of  Delegates,, 

.•  D  •  .1  wrote  that  there  is  a  need  for: 

Option  Rejeeted  careful  re-examination  of  the! 

San  Francisco  validity  of  Judicial  Canon  35  in 
A  $1.50  to  $3  weekly  pay  boost  the  light  of  the  present-d^ 
was  favured  over  a  $3.50  weekly  American  mind  and  the  techno- 
publisher  contribution  to  a  logical  advances  in  the  fields  of 
health  insurance  program  in  San  electronics  and  photography.” 
Francisco-Oakland  guild  ballot-  The  ABA  asked  members  to' 
ing.  The  vote  was  658  to  375.  send  comments  to  the  speciill 
The  decision  puts  the  five-year  committee  on  proposed  revisioBj 
experience  wage  minimum  at  of  Canon  35.  John  H.  Yauch  Sr.j 
$161.50  wreekly  effective  Sept.  27  of  Newark,  N.  J.  is  chaimuuLl 
next.  This  top  minimum  require-  Mr.  Blashfield  proposed  thati 
ment  was  reduced  from  the  six  Canon  35  and  Canon  36,  which! 
to  the  five-year  level  under  a  jeals  with  swearing  witness* 
new  contract  which  was  retro-  be  combined  and  contain  a  re¬ 
active  to  last  September.  tion  such  as  this: 

The  new'  contract  covers  the  . 


three  San  Francisco  metropoli-  .  ,  ,  , .  .  ..  i 

i.  j  iu  /-»  1 1  j  to  observe  and  publicize  a  ludhl 

tan  new'spapers  and  the  OaWnna  .  ,  ,.  u  u  u  1. 1 

Ti.  i  i  ^  11  r  o>al  proceeding  should  be  suH 

Triftiinc.  It  runs  until  the  fall  of  j-  *  j  *  n  ' 

jgpg  ordinated  at  all  times  to  thej 

•  r  „  right  of  a  participant  to  have  s’ 
Pay  increases  ranging  from  ,  .  ,  .  i  u  «  > 

$1.50  to  $4  weekly  were  effected  impartial  hearing  No; 

,  ~  i  more  than  a  minimum  of  ex-' 

for  the  first  vear  of  the  contract.  ,  ,  .  ,  ui-  •  • 

,  .  *  traneous  devices  for  pubhcizinil 

Larger  increases  were  given  in  •  .  •  ■  i  .•  i.  u  ^ 

rr,  .  a  judicial  proceeding  should  be 

some  cases.  The  regrouping  of  ,,  ,  . 

,  ,  ,  1  allowed  in  the  courtroom, 

experience  levels,  for  example, 

sent  the  reporter  and  ad  sales-  “Their  use  should  be  re- 


tion  such  as  this: 

“The  privilege  of  a  spectati 


,  .  *  traneous  devices  for  pubhcizinil 

Larger  increases  were  given  in  •  .  •  ■  ,  .•  i.  u  ^ 

rr,  .  a  judicial  proceeding  should  be 

some  cases.  The  regrouping  of  ,,  ,  . 

,  ,  ,  1  allowed  in  the  courtroom, 

experience  levels,  for  example, 

sent  the  reporter  and  ad  sales-  “Their  use  should  be  re¬ 
man  level  for  those  with  five  stricted  to  responsible  persoini 
years  of  experience  to  $158.50,  should  be  subject  to  ^ 

up  $14  weekly.  The  starting  pay  propriate  regulations  iniposw 
for  this  classification  w'ent  from  judge.  The  judge  shouM 

$86.75  to  $95.  hesitate  to  terminate  their 

Also  provided  for  the  first  occasion  warrantl 

year  of  the  contract  was  a  four-  such  action.” 

Week  vacation  for  20-year 
employes  by  a  single  newspaper 

in  the  SFONG  group.  Beginning  Mr.  Blashfield  note’d  that  pro- 
next  Sept.  27  the  employes’  ceedings  in  a  Washtenaw  Coun¬ 
retirement  fund  w'ill  be  boosted  ty  (Ann  Arbor)  circuit  court- 
50c  to  $4.50  weekly.  room  are  carried  to  the  Uni- 

•  versity  of  Michigran’s  law'  school 

,  ^  via  closed  circuit  television.  He 

Suburb  Coverage  reported  that  a  camera  is  lo- 


PHILADELPHIA  NATIONAL  BANK  BUILDING,  PHIUDELPHIA  7,  LOcutt  S-9882 


,  ciuseu  ciicuit  Ltncv  ; 

Suburb  Coverage  reported  that  a  camera  is  lo- 

Cincinnati  cuted  unobtrusively  in  a  comer 
The’  Enquirer  has  expanded  courtroom,  microphones 

its  coverage  of  suburban  Hamil-  Placed  on  the  attorneys  ec- 
ton  County.  James  Ott  is  based  tern,  witness  box  and  bench,  no 
at  a  Norwood  office,  while  Robert  extra  lights  are  used,  and 
Elkins  works  from  the  Hamilton  switch  close  to  the  judges  han 
County  Communications  Center  enables  him  to  stop  transmis- 
at  New  Burlington.  sion  if  he  desires. 

EDITOR  8C  PUBLISHER  for  May  19,  19« 


“Trucks  Keep  Pure  Oil  Pumps  Well  Fed” 


—Says  Robert  L.  Milligan,  President,  The  Pure  Oil  Company 


“America’s  trucking  industry  plays  an  important  has  to  depend  on  the  speed  and  efficiency  of  long 
role  in  the  successful  marketing  of  Pure  Oil  prod-  and  short  haul  trucks  every  single  day.  Trucking 

ucts.  When  one  of  our  stations  hits  a  peak  period  is  a  twenty-four  hour  a  day  industry- an  essential 

we’ve  got  to  be  sure  a  delivery  reaches  it  in  time  force  to  our  economy.  Have  you  ever  realized  that 

to  keep  the  tanks  full.  The  transportation  of  our  nearly  everything  you  eat,  wear  or  use  takes  a  ride 

petroleum  products  to  retailers  is  a  vital  link  in  our  on  a  truck  at  one  time  or  another?  Tyrex  rayon 
chain  of  distribution.”  cord  producers  are  proud  of  their  part  in  keeping 

As  a  leading  marketer  of  oil  products,  Pure  Oil  America’s  trucks  on  the  move. 

Empire  State  Bldg.  New  York  1,  N.Y.  TYREX  (Reg.  U.  S.  Pat.  Off.)  is  a  collective  trademark  of  Tyrex  Inc. 
for  rayon  tire  yarn  and  cord.  Tyrex  rayon  tire  yarn  and  cord  is  also  produced  and  available  in  Canada.  mmut  twcmw  moustxy 


CLASSIFIED  CLINIC 


New  Jersey  CAMs 
Study  Sales  Credit 

By  Daniel  L.  Lionel 

(lluK>irie<l  Advrrli^ing  Direi-lor,  New  York  Po»«t 


“If  an  advertiser  who  has  been 
delinquent,  pays  up  in  full, 
should  he  be  piven  a  clean  bill 
of  health  for  more  classified 
advertising  by  the  credit  depart¬ 
ment?”  John  Pozel,  CAM,  Xew 
Brunnwick  (S.  J.)  Home  News, 
posed  that  one  for  Classified 
Clinic  delegates  to  the  11th 
annual  Advertising  Conference 
of  the  New  Jersey  Press  Associ¬ 
ation. 

The  consensus  was  in  favor  of 
giving  the  advertiser  the  bene¬ 
fit  of  the  doubt  but  in  the  course 
of  the  discussion  it  was  made 
quite  clear  that  the  tenor  of 
thinking  among  the  CAMs  is 
that  no  sale  is  complete  until  the 
bill  is  paid.  As  Earl  Du  Bois, 
CAM,  Hackensack  (N.  J.) 

Record,  w'ho  presided,  put  it, 
“While  we  like  the  concept  of  a 
sales-minded  credit  manager,  we 
ow’e  it  to  management  to  be 
credit-minded  sales  managers 
ourselves.” 

Sales  Training 

This  writer  led  off  the  pro¬ 
gram  wdth  a  discussion  of  sales 
training  procedures  for  the  in¬ 
side  and  outside  staffs.  It  w’as 
pointed  out  here  that  one  of  the 
important  compensations  that  a 
classified  sales  person  is  entitled 
to  look  forw'ard  to  is  sales  train¬ 
ing.  Training  on  two  levels  was 
discussed,  namely,  general  sell¬ 
ing  procedures  such  as  over¬ 
coming  stalls,  asking  for  the 
order,  effective  use  of  time,  etc., 
and  secondly,  training  in  the  use 
of  a  particular  newspapers’  sales 
material  and  “sales  packages.” 

AUSTRALIA'S! 

Expanding  Wealth  | 
Offers  Opportunities  | 

invettigate  the  developments 
that  are  taking  place — In-  | 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S.  ' 
companies  that  are  operating 
tnd  have  $500,000,000  Invested 
in  Australia. 

lo  ksso  in  touch  with  msrkatlng. 
sdvertiiing,  publishing  and  graphic 
arts  in  Australia  read 
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Herman  Trasmondi,  CAM, 
Camden  (N.  J.)  Courier  Post, 
moderated  a  round  table  discus¬ 
sion  on  various  phases  of  clas¬ 
sified  with  the  assistance  of  John 
Clark,  CAM,  Trenton  (N.  J.) 
Titnes,  John  Pozel,  Earl  DuBois, 
Carroll  Lucas,  CAM,  Ridgewood 
(N.  J.)  Newspapers,  and  David 
Auringer,  CAM,  Morris  County 
(N.  J.)  Daily  Record,  chairman 
of  the  NJPA  Classified  Commit¬ 
tee. 

William  F.  Carr,  CAM,  Phila¬ 
delphia  (Pa.)  discussed 

the  “Challenge  of  the  Sixties” 
and  urged  greater  use  by  the 
new'spaper  industry  of  classified 
advertising  as  a  means  of  selling 
display  advertising,  both  nation¬ 
al  and  local. 

• 

Area’s  Background 
Reviewed  in  75th 

Santa  Paula,  Calif. 

Beginnings  of  the  world’s 
largest  lemon  grove,  the  dis¬ 
covery  of  oil,  early-day  movies, 
and  development  of  the  citrus 
industry  were  reported  in  the 
75th  anniversary  edition  of  the 
Santa  Paula  Chronicle. 

The  historical  edition  was 
dotted  with  old  photos  and 
stories  of  early  days.  Its  56 
pages  included  5,542  inches  of 
advertising  as  well  as  congratu¬ 
latory  messages  to  C.  E.  Phillips, 
editor  and  publisher. 

The  Chronicle’s  regular  staff, 
supervised  by  Ross  E.  Phillips, 
advertising  manager,  and  James 
Hargreaves,  managing  editor, 
produced  the  special  issue.  The 
paper  has  been  a  daily  since 
1923. 


Only  GOSS 
Offset  gives  you 
choice  of- 
more  than 
50  different 
press 
arrangements 


Keate  Heads 

Canadian 

Association 


Toronto 

J.  S.  Keate,  publisher  of  Vic¬ 
toria  Daily  Tones,  w’as  elected 
president  of  the  Canadian  Daily 
Newspaper  Publishers  Associa¬ 
tion  at  the  Association’s  43rd 
annual  meeting  here  last  w'eek. 

R.  L.  Curran,  president  and 
publisher  of  the  Sault  Ste.  Marie 
Daily  Star,  was  elected  first 
vicepresident,  and  W.  J.  Camp¬ 
bell,  vicepresident  of  the  To¬ 
ronto  Daily  Star,  was  elected 
second  vicepresident.  E.  B.  Rich¬ 
ards,  business  manager  of  the 
Toronto  Globe  and  Mail,  was 
elected  treasurer.  R.  A.  Barford 
is  general  manager  of  the  Asso¬ 
ciation. 

The  following  were  elected  to 
the  1962-1963  Board  of  Direc¬ 
tors: 

F.  S.  Auirer,  Vancouver  Province. 

St.  Clair  Balfour.  Southam  Company. 

R.  L.  Brown,  Montreal  Star. 

W.  B.  C.  Burgoyne.  St.  Catharines 
Standard. 

W.  J.  Campbell,  Toronto  Daily  Star. 

R.  L.  Curran,  Sault  Ste.  Marie  Daily 
Star. 

L.  C.  Currie.  St.  John’s  Daily  News. 

Oakley  Dalgleish,  Toronto  Globe  and 
Mail. 

Arthur  L.  Davies,  Kington  Whig- 
Standanl. 

Basil  Dean,  Edmonton  Journal. 

Aurele  Gratton,  Ottawa  Le  Droit. 

R.  A.  Graybiel.  Windsor  Star. 

Margaret  Hamilton,  Thomson  News¬ 
papers. 

B.  W.  Isner,  Moncton  Daily  Times 
and  Transcript. 

J.  S.  Keate.  Victoria  Daily  Times. 

P.  B.  Keffer,  Retina  Leader-Post. 

L.  A.  Lalonde,  Ottawa  Journal. 

John  M.  Lecky,  Vancouver  Sun. 

G.  B.  Macgillivray,  Fort  William 
Times-Journal. 

R.  S.  Malone.  Winnipeg  Free  Press. 

S.  L.  McCabe.  Thomson  Newspapers. 

C.  J,  McTavish,  Owen  Sound  Sun- 
Times. 

J.  R.  Meakes,  Sudbury  Daily  Star. 

A.  F.  Mercier,  QuebM  Le  Soleil  & 
L’Evenement-Journal. 

D.  A.  Morrison,  Halifax  Chronicle- 
Herald  and  Mail-Star, 


G.  A.  Morton.  Belleville  OnUirio  lu. 
telligencer. 

J.  E.  Motz,  Kitchener-Waterloo  Ret. 
ord. 

J.  D.  Muir,  Hamilton  Spectator. 

T.  E.  Nichols,  Hamilton  Spectator, 

D.  S.  Periffoe,  Toronto  Telegram. ' 

C.  H.  Peters.  Montreal  Gazette. 

Clifford  Sifton,  Sifton  Newsp.aperi. 

R.  W.  Southam,  Ottawa  Citizen. 

J.  B.  Stark,  Toronto  Telegram. 

J.  W.  Stebenne,  Montreal  La  Presae. 

J.  R.  H.  Sutherland,  New  Glasgow 
News. 

K.  R.  Thomson.  Thomson  Newspapers. 

W.  G.  Trestain,  London  Free  Press! 

T.  L.  Wilson,  Oshawa  Times. 

F.  I.  Ker  of  Hamilton  is  hon¬ 
orary  president  of  the  Associa¬ 
tion. 

The  Association  granted  full 
recognition  to  84  advertising 
agencies  and  regional  recogni¬ 
tion  to  nine. 


He  Circles  Globe 
To  Receive  Camel 

Victoria,  Tex. 

In  every  newspaper  man’s 
career  there  are  many  assorted 
assignments,  but  fetv  if  any  have 
had  one  stranger  than  James  T. 
Carter,  fine  arts  editor  of  the 
Victoria  Advocate. 

Mr.  Carter  tvas  recently  sent 
on  a  48-day,  35,000-mile  around- 
the- world  tour  to  find  a  camel! 
The  assignment  came  after  the 
mayors  of  six  county  seats  in 
South  Texas  formed  an  organi¬ 
zation  called  the  Trail  of  Six 
Flags  Association,  devoted  to 
the  education  and  promotion  of 
the  historical  significance  of  the 
area.  One  of  the  historical 
aspects  dates  to  1856  when 
camels  w’ere  first  brought  into 
the  seaport  of  Old  Indianola, 
Tex.,  to  augment  the  United 
States  Cavalry. 

On  his  journey  around  the 
world  Mr.  Carter  represented 
the  governor  of  Texas  as  good¬ 
will  ambassador,  carrying  a 
leather  cowrhide  scroll.  As  he 
visited  the  capitals  of  the  world 
he  called  on  the  heads  of  state, 
each  signing  the  scroll  which 
has  become  a  significant  public 
keepsake  for  the  people  of  the 
area. 

Search  for  the  camel  ended  in 
Melbourne,  Victoria,  Australia, 
vvhere  a  camel  w’as  given  to  the 
children  of  Victoria,  Texas,  in 
the  name  of  the  schooj  children 
of  Victoria,  Australia. 


3,000  at  Picnic 

Phoenix 

More  than  3,000  persons 
turned  out  April  29  for  the 
annual  family  day  picnic  of  the 
Arizona  Republic  and  the 
Phoenix  Gazette  at  the  Lazy 
R  &  G  Ranch,  the  new’spapers' 
25-acre  recreational  center. 
Eugene  C.  Pulliam,  publisher, 
was  host. 
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How  much  wagon  do  you  want  and 
how  much  do  you  want  to  pay? 

Chrysler  Corporation  offers  24  models — each  gives  you  a  lot  more 
action  on  a  lot  less  gas — and  now’s  the  time  to  buy  one. 


Plymouth— Wagons  are  priced  from  $2,609.*  Plymouth  Chrysler  Newport— Newport  wagons  are  priced  from 
has  a  big  new  body  this  year— almost  eight  feet  of  cargo  $3,478.*  These  are  big  wagons  with  big  performance.  The 
length  with  the  tailgate  closed.  Acceleration  is  up  as  much  standard  engine  is  a  265  hp  V-8  that  uses  regular  gas. 
as  10%,  gas  mileage  as  much  as  7%.  (9-passenger  model  above,  $3,586.*) 


mes  T. 
of  the 


Dodge  Dart— Dart  wagons  start  at  $2,644.*  Dodge  gives  Valiant— Wagons  are  priced  from  a  low  $2,285.*  Compact 
you  improved  acceleration  this  year  and  improved  gas  on  the  outside,  but  inside  there’s  72  cubic  feet  of  cargo 
mileage.  And  you  get  85  cubic  feet  of  cargo  space  in  a  space.  The  101  hp  Slant  Six  Engine  gives  you  plenty  of 
wagon  that  parks  as  easily  as  a  sedan.  action  even  when  you’re  carrying  a  full  load. 


is  the 
ft.  of 


SYNDICATES 


Globe  Photofeatures 
Planned  For  Papers 


By  Ray  Erwin 

More  than  5,000  newspaper 
editors  in  the  United  States  and 
Canada  are  receiving  question¬ 
naires  this  week  to  determine 
their  interest  in  a  proposed  low- 
cost  photofeature  service. 

William  Eisnitz,  president  of 
Globe  Photos,  Inc.  (67  W.  44th 
St.,  New  York  36),  a  w^orldwide 
picture  agency  that  is  conduct¬ 
ing  the  survey,  intends  to  make 
Globe’s  current  photo-production 
available  to  newspapers  on  a 
regular  weekly,  bi-weekly  or 
monthly  subscriber  basis.  He 
said  the  service  will  provide 
newspaper  readers  with  fresh, 
lively  picture  stories  designed 
for  their  education  and  enter¬ 
tainment. 

N«*ed  More  Pix 

“I  believe  there  is  a  need  in 
newspapers  for  more  pictures 
and  picture  layouts,”  said  Mr. 
Eisnitz.  “Our  survey  will  deter¬ 
mine  the  exact  nature  of  the 
need  as  we  are  asking  editors  to 
check  their  preferences  from 
among  37  subjects  within  nine 
major  categories.  These  listings 
are  based  on  picture  stories  now 
being  produced  by  Globe  photog¬ 
raphers  throughout  the  world. 

“The  second  part  of  the 
questionnaire  deals  with  each 
liter’s  particular  production 
requirements  and  makeup,”  he 
explained.  “Comments  and  sug¬ 
gestions  also  are  requested. 


Results  of  the  survey  will  be  sent 
free  to  all  editors  who  partici¬ 
pate.” 

Mr.  Eisnitz  said  Globe  Photos 
brings  plenty  of  know-how  to  its 
new  newspaper  project,  since  it 
has  been  a  leading  independent 
producer  of  photofeatures  for 
national  magazines  for  more 
than  25  years. 

The  Syndicated  Features  De¬ 
partment  of  Globe  Photos,  Inc., 
included  these  nine  categories  in 
its  “Newspaper  Syndicated 
Photo-Feature  Survey:”  Family 
interests,  action  and  sports, 
movies  and  television,  fashions 
and  beauty,  home,  art  and  travel, 
science  and  medicine,  education, 
government,  religion,  eye- 
stoppers. 

There  are  from  two  to  eight 
subjects  to  be  voted  upon  under 
each  major  category. 

*  *  * 

Richard  Calkins.,  67 

Richard  W.  Calkins,  67,  cre¬ 
ator  of  the  “Buck  Rogers”  comic 
strip,  died  May  12  at  the  Vet¬ 
erans  Administration  Hospital 
in  Tucson,  Ariz.  He  started  the 
comic  strip  in  1929  and  drew  it 
until  1946.  He  also  wrote  most 
of  the  copy  until  it  was  bought 
by  King  Features  Syndicate  16 
years  ago.  Mr.  Calkins  was 
graduated  from  the  Chicago  Art 
Institute  and  did  his  first  car¬ 
toon  work  for  the  Detroit 
(Mich.)  Free  Press. 


Lift  with  laughs! 

Circulation  sagging?  Try  lifting 

Iwith  laughs!  Seven  top  U.  S.  gag 
panelists  make  smiling  readers — the 
kind  who  keep  coming  back  for  more. 

Panel  Parcel 

packages  28  ha-ha's  a  month  .  .  . 
drawn  by  nationally  famous 
smile-makers  .  .  .  with  humor  talent 
for  every  taste!  Run  one  a  day,  or 
bunch  as  a  Saturday  or  Sunday  special. 
Small  space  pulls  large  following! 
For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott,  Manager  . . . 


Chicago  Tribune ^NcMcYork  Netrs 

Wmms*  Xwm  BuiMtnQ,  \vir  York 
SgnUMCaie^  mne*  Tribune  Tou-er,  VHiraoo 
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Lassen  Tells 
How  To  Reach 
Young  Readers 

Newspaper  editors  seeking  to 
attract  and  hold  young  readers 
are  given  this  advice  by  Kurt 
Lassen,  editor-in-chief  of  the 
teenage  weekly  package  of  eight 
articles,  “Under  Twenty,”  syn¬ 
dicated  by  Columbia  Features: 

1 )  Do  not  talk  dowm  to  young 
readers. 

2)  Give  “square”  answ’ers  to 
youth’s  questions  about  their 
problems,  which  are  very  seri¬ 
ous  to  them. 

3)  Abandon  an  ivory  tower 
approach  and  get  out  wdth 
young  people,  make  changes, 
swing  with  the  times. 

4)  Tie  in  syndicated  youth 
features  with  local  school  news 
and  news  of  local  youth  activi¬ 
ties. 

5)  Work  with  high  school  edi¬ 
tors  for  local  news  and  attempt 
to  interest  them  in  pursuing 
newspaper  careers. 

10  on  Staff 

Ten  experts  in  the  youth  field 
are  on  the  editorial  staff  of 
“Under  Twenty”  and  are  under 
the  direction  of  Mr.  Lassen,  a 
trained  new^spaperman  who  has 
had  vast  experience  in  the  youth 
field.  Mr.  Lassen  w’orks  from  an 
office  in  the  Overseas  Press  Club 
in  New'  York.  He  is  a  lecturer 
and  author  and  is  the  producer 
of  educational  films  for  second- 
ar>'  schools.  He  also  gets  first¬ 
hand  information  on  the  activi¬ 
ties  of  teenagers  from  his  owm 
three  children,  all  under  20. 

As  editor-in-chief,  Mr.  Las¬ 
sen  directs  the  w’ork  of  an  edi¬ 
torial  staff  including  Bessie  Lit¬ 
tle,  Jeanne  Harrison,  John  Lar¬ 
son,  Boyd  Stevens,  Linda 
Bishop,  Lynn  Todd,  J.  Michael 
Sparr,  Nancy  Wilton,  Michael 
Sterling  and  Sarah  S'naw. 

“By  1965,  almost  one-half  of 
the  U.  S.  population  wdll  be  un¬ 
der  20  years  of  age,”  asserted 
Mr.  Lassen.  “Youth  from  13 
through  19  will  increase  in  num¬ 
ber  between  now  and  1970  by 
50  percent.  Advertisers  —  both 
local  and  national  —  are  becom¬ 
ing  increasingly  aware  of  the 
enormous  spending  potential  of 
these  young  customers,  and  are 
allocating  more  advertising  and 
promotion  dollars  to  capture  the 
ever-increasing  buying-powrer  of 
this  under  20  market.” 

.  8  Weekly  .Articles 

The  eight  w’eekly  articles  in 
the  “Under  Twenty”  package 
alw’ays  include  these  four  “reg¬ 
ulars:” 

1)  “Platter  Patter,”  a  colunrn 
about  records. 


2)  “Dear  Bessie,”  practical 
advice  column. 

3)  “Under  Twenty  Inter¬ 
views,”  talks  w'ith  celebrities  of 
special  interest  to  teenagers. 

4)  “Question- Airs,”  a  ques- 
tion-and-answ’er  column.  The 
boy  or  girl  submitting  the  best 
question  receiv’es  an  aw'ard  of  a 
15-volume  set  of  Richards’ 
“Topical  Encyclopedia”  valued 
at  $150. 

The  other  four  weekly  arti¬ 
cles  deal  with  such  topics  as 
fashions  for  girls,  fashions  for 
boys,  hobbies,  trav'el  tips,  vaca¬ 
tions,  national  youth  activities, 
book  reviews,  youth  leaders,  mo¬ 
tion  pictures,  careers,  automo¬ 
biles,  college  guidance. 

10  Billion  Sales 

A  survey  reported  recently  in 
E&P  showed  that  51%  of  teen¬ 
age  readers  depend  on  the  press 
for  teenage  news,  and  74%  of 
the  girls  said  they  rely  on  news¬ 
papers  for  advice.  It  was  esti¬ 
mated  that  this  year  teenagers 
will  spend  more  than  10  billion 
dollars. 

“Teenage  readers  are  an  en¬ 
thusiastic  group  of  young  Amer¬ 
icans  who  share  a  hunger  for 
new’s  about  themselves  through 
their  favorite  medium  —  the 
daily  newspaper,”  declared  Mr. 
Lassen. 

He  added  that  his  youth  serv¬ 
ice  receives  as  many  as  600  let¬ 
ters  weekly  from  eager  young 
readers  of  new'spapers. 

“Under  Twenty”  will  be  two 
years  old  June  1.  The  columns 
now’  appear  in  125  newspapers, 
ranging  from  the  Everett 
(Wash.)  Herald  to  the  Fort 
Lauderdale  (Fla.)  Neu's,  from 
the  Portland  (Ore.)  Journal  to 
the  Newport  News  (Va.)  Timet- 
Herald,  from  the  T  iirlotk 
(Calif.)  Daily  Journal  to  the 
Bennington  (Vt.)  Banner. 

The  service’s  w’idespread  read¬ 
ership  is  illustrated  by  this  in¬ 
cident:  A  reader  in  the  Bronx 
inquired  how  to  start  a  stamp 
collection.  An  interview  with  the 
U.  S.  Postmaster-General  was 
carried  in  answer.  A  U.  S. 
sailor  read  it  in  Africa  and  sent 
the  Bronx  reader  some  stamps 
from  Libya. 

Some  of  the  papers  use  an 
“Under  Tw’enty”  column  daily 
and  others  use  the  qntire  pack¬ 
age  to  make  up  a  w’eekend  youth 
page.  The  New  York  World- 
Telegram  &  Sun  follow’s  the  lat¬ 
ter  plan,  heading  its  page  “The 
Young  Set.” 


A  New  Record 

Hartford,  (k)nii. 

The  Hartford  Courant  pub¬ 
lished  a  record  256-page  issue 
May  6,  the  paper  topping  by 
eight  pages  the  last  record- 
breaking  issue  (248  pages)  pub¬ 
lished  May  1,  1960. 
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SYNPH  ATES 

Dr.  Miller  Makes 
Your  Pet  Care  Fun 

Original,  humorous  and  practi-  ty  stems  from  Hubert  Duel’s 

cal _ these  are  the  three  main  witty  drawings.  An  artist  who 

attributes  of  “The  Wonderful  has  caricatured  and  illustrated 
World  of  Animals,”  Dr.  Frank  for  the  San  Francisco  Chronicle 
A.  Miller’s  six-times-weekly  syn-  since  1946,  Mr.  Duel  had  previ- 


clerical  help  —  Dr.  Miller  finds 
little  time  for  his  hobbies  of 
skin-diving  and  piloting. 

But  he  feels  that  it’s  worth  it. 
As  he  and  Hubert  Duel  agree, 
“But  for  the  lack  of  a  few  extra 
cracks  in  the  gray  matter  and 


dicated  column  aimed  at  dis¬ 
traught  or  worried  pets  (E&P, 
March  18,  1961,  page  58). 

Distributed  by  Chronicle  Fea¬ 
tures,  San  Francisco,  the  column 
boasts  a  daily  circulation  of  5,- 
000,000  on  its  first  birthday. 
Subscribing  newspapers  (29) 
are  as  widely  separted  as  the 
Boston  (Mass.)  Traveler,  Wash¬ 
ington  (I).  C.)  Post,  Chicago 


ously  taken  his  turn  as  ship- 
fitter,  naval  officer,  college 
teacher,  book  illustrator,  set  de¬ 
signer  for  20th  Century-Fox 
Studios  and  animation  artist  for 
Walt  Disney. 

Both  Own  Pols 


Both  men  have  been  part  of 
the  great  army  of  pet  owners 

themselves.  Dr.  Miller  started  xt  tt  . 

(Ill.)  Ilaily  News,  Denver  with  chickens  under  the  porch.  \  1 

(Colo.)  Post  and  Houston  (Tex.)  the  bane  of  his  neighborhood  ^  nationwide  column 

when  he  was  a  boy.  He  now 
boasts  a  near-ark  of  two  dogs 
(a  Labrador  retriever  and  mini¬ 
ature  poodle),  two  cats  and  two 
canaries.  The  only  “single”  is  a 
tortoise  he  found  on  a  highway. 

Mr.  Duel  has  owned  two  gold- 


27  Editors  At 
API  Seminar 

A  two-week  seminar  for  edi¬ 
tors  of  newspapers  under  75,000 
a  right-angle  thumb,  some  ani-  circulation  will  begin  May  21  at 
mals  could  be  writing  a  column  the  American  Press  Institute, 
like  this  about  us.  Animals  need 
someone  to  help  them  communi¬ 
cate  with  people.  We  rather  like 
to  feel  this  column  ser\’es  as  a 
meeting  place  for  these  two 
worlds.” 

*  «  « 

New  Column  On 
Little  Known 
People  Planned 

Ben  McElveen  Jr.  (Box  14, 


Chronicle. 

Practical  and  Willy 
Dr.  Miller  combines  wit  and 
practicality  in  an  unusual  ap¬ 
proach  to  pet  problems. 
“Wonderful  World”  helps  solve 


about  people,  titled  “Dateline 
New  Hope.” 

Mr.  McElveen,  a  feature 
writer  for  the  Levittown  (Pa.) 
Times  and  Bristol  (Pa.)  Daily 
Courier,  plans  to  write  a  w’eekly 
feature  column  devoted  to  lesser 


such  world-shakers  as :  Curing  a  fish  and  a  beat-up  tomcat  titled  kfiown  personalities  in  America 


mouse’s  sniffles,  explaining  how 
a  female  kangaroo  cleans  her 
pouch  when  she’s  carrying  a 
baby,  stopping  hiccups  of  a  gold 
fish.  Each  release  is  accom¬ 
panied  by  a  humorous  drawing. 

The  columnist  began  his  liter¬ 
ary  career  defending  Seattle’s 
canine  population  against  human 
hysteria  during  a  rabies  epi¬ 
demic.  That  was  during  his  high 
school  days.  His  literary  talent 
went  unheard  during  the  subse¬ 
quent  years  of  earning  his  B.S. 
and  D.V.M.  degrees  at  Washing¬ 
ton  State  College. 

After  interning.  Dr.  Miller 
started  the  first  of  four  veteri¬ 
nary  hospitals  he  has  since 
founded.  This  required  a  shoe¬ 
string  of  $.‘100.  Selling  this  suc¬ 
cessful  operation  four  years 
later,  he,  his  wife  and  assistant 
toted  three  trucks  and  a  house 
trailer  to  Anchorage,  Alaska, 
opening  the  first  veterinary  hos¬ 
pital  in  the  Territory.  There  he 
started  his  own  daily  radio  show, 
“Pet  Topics.”  The  volume  of 
mail  he  received  was  probably 
the  stimulus  for  his  present 
column. 

Bud’s  Drawings 

An  Army  recall  nipped  all 
this  activity.  After  his  tour.  Dr. 
Miller  explored  the  wild  life  of 
Colombia  in  South  America, 
opened  the  successful  Kindness 
Animal  Hospital  in  Chicago, 
sold  it  and  migrated  to  Carmel, 
his  present  habitat.  He  estab¬ 
lished  another  hospital  in  Car¬ 
mel  and  shortly  thereafter  be¬ 
gan  writing  the  column. 

Part  of  the  column’s  originali- 


“Timothy. 

Questions  addressed  to  the 
column  show  the  animal  king¬ 
dom  is,  indeed,  a  “wonderful 
world.”  The  column  itself  is 
limited  to  these  questions,  the 
illustration  of  the  problem  and 
Dr.  Miller’s  reply. 

.Animal  Queslions 


including  people  in  politics,  the 
lively  arts,  business,  home-life 
and  education. 

“I  plan  to  dig  up  some  back- 
woods  people,  who  have  very 
interesting  lives  and  do  very 
creative  work  in  their  own  fields, 
but  who  aren’t  of  the  tips-of- 
your-tongue  variety,”  he  said. 

This  up-beat  column  to  com¬ 
bat  a  down-beat  trend  in  the 
field  will  be  offered  nationally  in 
mimeographed  form  to  news- 
the 


The  query  about  how  to  tell 
when  the  female  sea  horse  is 
pregnant  brought  an  explana-  , 

tion  that  the  male  carries  the  magazines 

eggs  until  hatching,  with  the  over.  ^  ^ 

notation  “of  course  the  old  horse 
goes  around  inviting  females  to 
use  his  pouch  in  the  first  place, 
so  his  peculiar  plight  is  his  own  new  kind  of  kitchen  guide  that 
fault.”  provides  laughs  as  well  as  tested 

To  the  couple  who  shared  recipes  is  the  May  offering  of 
cocktails  wdth  a  pet  Siamese  and  Books  In  The  News,  affiliate  of 
asked  if  she  would  become  in-  the  Hall  Syndicate. 


HATE  TO  COOK 
“The  I  Hate  to  Cook  Book,”  a 


Columbia  University.  The  27 
members  represent  daily  papers 
in  18  states,  Washington,  D.  C., 
and  Ontario,  Canada.  They  are: 

Clinton  C.  Blackwell,  managing  editor, 
Biloxi-Gulft-ort  (Miss.)  Daily  Herald. 

John  L.  Blue,  managing  editor.  South¬ 
east  Missourian,  Cape  Girardeau,  Mo. 

Thomas  P.  Coleman,  administrative 
assistant,  As.sociated  Press,  New  York. 

David  Cook,  city  editor,  Oeala  (Fla.) 
Star-Banner. 

John  A.  Curran,  managing  editor  and 
assistant  managing  director,  Sault  Daily 
Star,  Sault  Ste.  Marie,  Ont. 

Bri.an  J  Donnelly,  assistant  to  the 
editorial  director,  Macy  -  Westchester 
newspajiers.  White  Plains,  N. 

John  D  Focht,  wire  editor,  Alton  (Ill.) 
Evening  Telegraph. 

Julius  Frandsen,  Washington  news 
manager.  United  Press  International. 

Arthur  V.  Gallagher,  editor,  Ann  Ar¬ 
bor  (Mich.)  .Veter. 

John  C.  Gardner,  managing  editor. 
Southern  Illinoisan,  Carbondale,  Ill. 

Tenney  S.  Griffin,  vice  president  and 
managing  editor,  Valdosta  (Ga.)  Daily 
Times. 

Kenneth  E.  Grube,  assistant  managing 
etlitor.  Sew  London  (Conn.)  Day. 

R.  M.  Hitt,  Jr.,  editor.  Charleston 
(S.C.)  Evening  Post. 

James  F.  Hurley,  HI.  vice  president 
and  Sund.ay  editor,  Salisbury  (N.C.) 
Evening  Post. 

Britt  Jessup,  news  editor,  North  Bay 
(Ont.)  Nugget. 

Carl  A.  Jones,  publisher,  Johnson  City 
(Tenn.)  Press-Chroniele. 

Orville  E,  Lomoe,  executive  editor, 
Duluth  (Minn.)  Herald  and  .News  Trib¬ 
une. 

Robert  L.  Mason,  news  editor,  Bethle¬ 
hem  (Pa.)  Globe-Times. 

Gordon  T.  Mills  Jr.,  editor,  Burlington 
(Vt.)  Free  Press. 

T.  C.  Oakley,  general  manager,  Quincy 
(Ill.)  Herald-iVhig. 

Alvin  F.  Oickle,  county  editor,  Green¬ 
field  (Mass.)  Recorder-Gazette. 

Truman  Stac^,  editor  Lake  Charles 
(La.)  American  Press. 

Harry  F.  Stacks,  editor,  Lancaster 
(Pa.)  Intelligencer  Journal. 

Thomas,  editor  and  co-publisher, 
Columbia  Basin  Herald,  Moses  Lake, 
Wash. 

Johnny  R.  Vardeman,  managing  editor, 
Gainesville  (Ga.)  Daily  Times. 

Del  W’right,  managing  editor,  Wauke¬ 
gan  (Ill.)  News-Sun. 

Anson  Yeager,  executive  editor,  5»Oiur 
Falls  (S.D.)  Argus-Leader. 


Topics  for  discussion  will  in¬ 
clude  the  newspaper’s  responsi¬ 
bility  to  its  community;  local, 


ebriated  if  allowed  all  she  Written  by  Peg  Bracken,  this  national  and  international  news 
w’anted.  Dr.  Miller  replied:  book  has  enjoyed  outstanding 

“Cats,  purely  in  the  interests  success  as  a  trade  publication 
of  science,  have  been  offered  and  the  12-part  serialization 
water  or  alcohol,  free  choice,  covering  such  matters  as  Heart- 
While  they  preferred  alcohol,  bum  Specials,  Potluck  Suppers, 
they  didn’t  guzzle  it.  Apparent-  or  How  to  bring  Water  for  the 
ly  they  wanted  just  enough  to  Lemonade,  Spuds  and  Other 
relieve  their  tensions.  Therefore,  Starches,  or  Ballast  is  a  Girl’s 
the  chance  of  Venus  becoming  a  Best  Friend,  will  be  ready  for 


soused  Siamese  are  slight. 

The  veterinarian  has  been 
asked  about  a  diet  for  Pinky,  an 
overweight  mouse;  Jim,  the 
thieving  crow,  the  significance 
of  a  wirehop  dance  performed 
by  birds. 

What  with  running  his  veteri¬ 
nary  hospital,  wading  through 
pet  owners’  letters  and  answer¬ 
ing  all  queries  individually — a 
recent  innovation  for  which  Dr. 
Miller  had  to  arrange  additional 


publication  on  May  20. 

Each  article  is  accompanied 
by  an  illustrative  line  drawing 
done  by  artist  Hilary  Knight. 

*  *  * 

^Peanuts*  in  ISoncay 

“Peanuts,”  comic  strip  by 
Charles  M.  Schultz  (United  Fea¬ 
ture  Syndicate),  now  appears  in 
Aftenposten,  Norway’s  largest 
newspaper,  as  “Knotene,”  mean¬ 
ing  “The  ’Tots.” 


coverage;  writing;  selection  and 
use  of  pictures;  design,  makeup 
and  typography;  methods  of 
improving  the  editorial,  women’s 
and  sports  pages;  headline 
writing  and  copy  editing;  organ¬ 
ization  and  operation  of  the 
news  department ;  reducing 
costs  and  increasing  efficiency; 
problems  of  libel,  contempt  and 
invasion  of  privacy. 

• 

Roberts  Dead  at  70 

St.  Louis 

Elzey  Roberts  Sr.,  70,  former 
publisher  of  the  old  St.  Louis 
Star-Times,  died  May  14  of  a 
heart  ailment.  He  sold  the  Star- 
Times  in  1951  to  the  St.  Louis 
Post-Dispatch. 
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Image-Bu  ildi  ng 

(Continued  from  page  9) 


systems  for  selecting  media  and 
markets  imposes  on  promotion 
people  the  necessity  of  seeing 
that  accurate,  up-to-the-minute 
data  is  made  available  to  agen¬ 
cies  to  “program”  on  the  punch- 
cards,  Mr.  Rohde  said. 

Richard  J.  V.  Johnson,  Hona- 
ton  (Tex.)  Pont,  observed  that 
the  day  may  come  soon  when  a 
newspaper  rep’s  expense  ac¬ 
count  will  include  an  item  for 
entertaining  an  agency’s  card 
puncher. 

Media  Buy»*r*s  .Suggestion 

Hugh  Muir  Findlay,  media 
director  of  the  big  Canadian  ad¬ 
vertising  agency  of  Cockfield, 
Brown  &  Co.  Ltd.,  oflFered  sug¬ 
gestions  to  promotion  people  on 
the  various  forms  of  sales  ma¬ 
terial. 

Slide  and  film  showings,  he 
said,  were  most  effective  when 
they  dealt  with  facts  about  a 
specific  market,  giving  the  media 
buyer  pictures  rather  than  a 
lot  of  statistics. 

He  described  “flip  cards”  as 
not  too  effective  when  they  leav’e 
the  media  buyer  with  nothing 
and  the  sales  pitch  falls  dead. 

Trade  paper  adv'ertising,  Mr. 
Findlay  said,  depends  upon  how 
well  it  is  conceived  to  win  the 
attention  of  all  of  the  potential 
prospects  among  the  publica¬ 
tion’s  readership.  In  many  in¬ 
stances,  he  said,  the  newspaper’s 
ads  may  have  no  direct  appeal 
to  the  media  buyer  yet  they  can 
be  the  most  effective  tool  of  all 
by  reaching  the  “unknown”  peo¬ 
ple  who  make  media  decisions. 
He  strongly  commended  such 
image-building  copy  as  that  of 
the  Cincinnati  (Ohio)  Enquirer 
with  its  “Solid  Cincinnati” 
theme,  the  McClatchy  group  ads 
for  “something’s  missing”  in 
California  without  the  Been,  and 
the  campaign  of  the  newspapers 
reaching  the  F  rench-speaking 
markets  of  Canada. 

Good  themes  repeated  month 
after  month,  Mr.  Findlay  said, 
create  a  mass  impression  and 
not  intended  to  reach  the  buyer 
at  the  moment  he  is  making 
media  selections.  “Don’t  expect 
too  much  from  trade  paper  ads,” 
he  added. 

He  advised  that  newspaper 
ads  in  servdce  publications  give 
specific  information  relating  to 
a  media  problem.  “Don’t  be 
vague”  in  this  copy,  he  urged. 

Direct  mail  pitches,  he  said, 
often  contain  so  much  propa¬ 
ganda  and  so  little  valuable  in¬ 
formation  that  they  don’t  hold 
the  attention  of  a  media  buyer. 
The  good  ones  go  into  the 
agency’s  files.  Claims  without 


substantiation  are  worthless,  he 
said,  because  “you’re  dealing 
with  people  who  have  a  good 
knowledge  of  markets  and  ac¬ 
cess  to  research  data.” 

If  the  mail  piece  is  clever  or 
exceptionally  attractive,  Mr. 
Findlay  said,  media  buyers  en¬ 
joy  looking  at  it,  but  the  real 
fancy  gimmicks  that  contain  no 
information  at  all  go  directly 
into  discard.  He  praised  the 
Winnipeg  Trihnne’n  (It  takes 
two  to  do  the  job  in  Manitoba) 
approach  to  a  marketing  idea. 

Facts  that  media  buyers  want 
about  newspapers  include,  on 
Ml’.  Findlay’s  list,  such  data  as 
“who  are  your  readers?”  and 
“how  do  they  read  your  paper?” 
In  one-pai>er  cities,  he  said,  it 
is  important  for  the  media  buyer 
to  have  statistics  on  the  over¬ 
lapping  sale  of  papers  from 
out-of-town. 

“What  ever  happened  to  all 
of  the  standard  newspaper  data 
forms?”  Mr.  Findlay  asked. 
“They  contained  a  gi  eat  amount 
of  valuable  information  com¬ 
piled  in  an  easy-to-get  form.” 

As  a  final  comment  on  promo¬ 
tion  material,  Mr.  Findlay  said, 
“Keep  it  coming,  regardless  of 
our  criticism  of  the  volume.” 

('.lar>>>riMiin  Services 

The  benefits  to  be  derived 
from  newspaper-  in-the-class- 
room  projects  were  explored  in 
several  of  the  convention  ses¬ 
sions.  A  show  of  hands  established 
that  the  prevailing  custom,  by 
about  five  to  one,  is  for  news¬ 
papers  to  donate  copies  free  for 
school  use,  but  where  charges 
are  made  the  price  is  determined 
on  the  basis  of  the  mail  rate  or 
at  one-half  the  regular  whole¬ 
sale  price.  Several  promotion 
managers  reported  that  bulk 


sales  are  made  to  school  boards, 
tax  monies  being  used  to  pay 
bills.  Some  papers  deliver  the 
current  day’s  copies  on  request, 
from  time  to  time,  but  if  regu¬ 
lar  service  is  requested  it  is  done 
on  a  paid  basis. 

A  report  by  the  NNPA  on 
newsjjaper  research  projects 
which  showed  that  approxi¬ 
mately  $5  million  was  spent 
annually  on  a  wide  range  of  sur- 
v'eys,  etc.  formed  the  basis  for  a 
panel  discussion  which  empha¬ 
sized  the  need  for  the  newspaper 
business  to  provide  more  data 
about  readers  to  advertisers.  Dr. 
Jack  B.  Haskins,  director  of 
advertising  research  for  the 
Ford  Motor  Company,  said  ex- 
{jerimental  studies  on  news¬ 
papers  and  magazines,  using 
split-run  and  other  techniques, 
have  brought  out  some  inherent 
advantages  of  the  print  media. 

Mcfliu  Audiences  Studied 

Dr.  Haskins  said  newspapers 
have  two  particular  advantages 
in  the  character  of  their  audi¬ 
ence  and  in  self-selection  for 
various  products.  The  print 
media  excel  over  others,  he  said, 
when  it  comes  to  selling  durable 
goods,  usually  products  which 
require  more  consideration  by 
the  buyer.  He  cited  the  examples 
of  automobiles  which  have  an 
inherent  interest  of  readers  and 
soap  which  is  of  low  interest. 

Major  advertisers.  Dr.  Has¬ 
kins  said,  are  conductin.'  studies 
on  their  own  to  determine  the 
effect  of  advertising  on  sales. 
He  urged  newspapers  to  coop- 
eiate  in  the  experiments. 

“Print  media  audiences,”  he 
said,  “are  definitely  of  a  higher 
quality  and  this  factor  has  not 
yet  been  fully  exploited  in  ad¬ 
vertising.” 


PASSED  ON  —  New  officers  of  the  National  Newspaper  Promotion 
Association  participate  in  the  traditional  gavel  passing.  Left  to  right: 
Daniel  K.  Stern,  San  Jose  Mercury-News,  incoming  first  vicepresident; 
David  E.  Henes,  Detroit  Free  Press,  outgoing  president;  Richard  S. 
White,  Montreal  Gazette,  incoming  president  (first  Canadian  president), 
and  Earl  R.  Truax  Jr.,  Miami  Herald,  incoming  second  vicepresident. 


White  Becomes 
President  for 
Houston  Confab 

Montreal 

Richard  S.  White,  Montreal 
Gazette,  was  elected  president 
of  the  National  Newspaper 
Promotion  Association  at  the 
annual  convention  here  this 
week.  He  succeeds  David  E. 
Henes,  Detroit  (Mich.)  Free 
Press,  and  will  preside  over  next 
year’s  sessions  (May  5-8,  1963) 
in  Houston. 

Daniel  K.  Stern,  San  Jose 
(Calif.)  Mercury  and  .Veu's, 
moved  up  to  first  vicepresident 
and  the  members  accepted  the 
nominating  committee’s  recom¬ 
mendation  of  placing  Earl 
Truax  Jr.,  (Fla.)  Herald, 

as  second  vicepresident. 

Ira  Sajwzink,  Gannett  News¬ 
papers,  Rochester  (N.  Y.),  was 
elected  to  the  board  of  directors 
to  fill  a  vacancy  caused  by  the 
resignation  of  Robert  H.  Col¬ 
lins,  Portland  (Me.)  Expreu 
and  News  of  the  Guy  Gannett 
Group.  Mr.  Collins  gave  per¬ 
sonal  reasons  for  resigning. 

Other  directors  chosen  for 
three-year  terms  are:  Dinwid- 
die  F  u  h  r  m  e  i  s  t  e  r,  Tacoma 
(Wash.)  News  Tribune;  R.  C. 
Hudson,  Des  Moines  (Iowa) 
Register  &  Tribune;  Richard 
Jeffrey,  Italians  (Tex.)  .Veus; 
and  Leonard  Bach,  Philadelphia 
(Pa.)  Inquirer. 

Seattle  Tour 
Spurs  ’64  Bid 

San  Francisco 

The  California  Press  Associ¬ 
ation’s  trip  to  the  Seattle  Fair 
has  resulted  in  executive  com¬ 
mittee  plans  for  a  trek  to  the 
New  York  Fair  in  1964. 

The  advance  project  developed 
from  appreciation  of  the  Seattle 
exhibits,  which  were  highly 
acclaimed  by  the  touring  pub¬ 
lishers,  advised  Phillip  N. 
McCoombs,  secretary. 

Justus  F.  Craemer,  CPA  presi¬ 
dent,  San  Rafael  Independent- 
Journal,  headed  the  tour.  Most 
of  the  party  of  81  travelled  north 
in  a  special  section  of  the  Cas¬ 
cade,  an  express  train. 

The  train  travel  enabled  news¬ 
paper  conferences  after  the 
manner  of  the  CPA’s  early  days, 
returnees  noted.  The  associa¬ 
tion’s  70-plus  tours  have  included 
travels  to  Alaska,  Florida,  Gua¬ 
temala,  Mexico  City  and  Hawaii. 

Special  CPA  events  included 
a  luncheon  addressed  by  Mayors 
Gordon  Clinton,  Seattle,  and 
George  Christopher,  San  Fran¬ 
cisco,  and  a  press  conference 
with  Gherman  Titov,  Soviet 
cosmonaut. 
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inference 


Joined  any  good 
associations  lately? 


Your  membership  in  the  various  groups  that  work  in  behalf  of  newspapers 
and  newspaper  advertising  is  indeed  beneficial  to  your  newspaper.  Many 
newspapers  consider  their  advertising  in  the  pages  of  Editor  &  Publisher 
in  the  same  manner.  Some  papers  even  maintain  a  separate  budget  for  E&P 
for  this  reason.  We’re  flattered  at  their  consideration.  But  we  honestly 
believe  that  their  reasoning  is  sound.  And  we  pass  the  idea  along  to  all 
newspapers.  After  all,  doesn’t  E&P  work  in  behalf  of  the  newspaper  indus¬ 
try',  exclusively. . .  like  your  association . . .  and  unlike  any  other  publications? 

Editor  &  Publisher 

Total  Selling  Medium  for  Newspapers 


850  THIRD  AVENUE.  NEW  YORK  22.  N.  Y. 


Businessmen  Buy 
Sacramento  Union 


S.vrRAMENTo,  Calif. 
SitcraitH'uto  I’nion,  a 
morninfr  newspaper 


T¥  Flynn,  Former  ME 

/H  J3U.V  Of  Wash.  Daily,  Dies 

Washington 

..  X  Michael  W.  FljTin,  former 

P  ^  J  1 1 1  i  i  1 1  manafrinp  editor,  Washington 

Times-Herald  and  one  of  the 

.  , _  “Seven  Dwarfs”  named  in 

In  taking  over  the  publisher-  Patterson’s  will,  died 

ship,  Mr  Fmder,  who  came  here 


TvB  Hits 
N.Y.  News’ 
Spot  tv  Study 


last  Fall,  observed  that  a  news- 


5t  week  at  the  age  of  74.  The  .Vcir  York  Sews'  recent 

Mr.  FljTin  became  city  editor  study  of  tv  station  break  com- 


foundeil  during  the  Gold  Rush  paper  is  not  just  another  busi-  irn.s/ii«<;h>M  Herald  mercials  (E&P,  May  12,  pag^ 

was  sold  last  week  to  a  local  ness.  ^  „„  _ _ io\  Xo^f^oin,  o«-i 


group  of  businessmen  and  civic 
leaders. 

Leonard  V.  Finder,  former 


at  the  age  of  21.  He  went  to  19)  “actually  supports  and  sub- 
is  a  pai  ner  1  ^  the  Hearst -owned  Washington  stantiates”  the  practice  of  “av 


ment  of  local  prosperity,  a  guest 
in  each  reader’s  home,  a  link  be- 


Times  in  1922  as  managing  edi-  eraging”  preceding  and  follow- 


^wnara  v.  r  incier,  lorn  er  u  .-a.n  ..au.x  »  ^  tor.  When  Mrs.  Patterson  bought  ing  program  audiences  to  esti- 

publisher  of  the  Manchester  tween  the  mdn^^  the  Times  and  merged  it  with  mate  station-break  audiences, 

(N.  H.)  heening  Leader,  an-  o  (  ^  1  .  v...,fp),nnn  of  Herald  in  the  late  30’s  he  according  to  Haiwey  Spiegel, 

nounced  the  group  which  he  person  s  rights  a  watchman  of  m.nnapHncr  oditor  director  of  research.  Televisinr 


nounceu  ine  group  wnicii  ne  ^  ctnvod  on  ni'innoHno- editor 

heads  imrchased  the  paper  from  the  community’s  well-being  and  „  ,  . 

the  widow  and  daughter  of  the  problems,”  said  Mr.  Finder.  Times-Herald  executives  to 


late  William  H.  Dodge,  who 
acquired  it  in  1929.  Their  inter¬ 
ests  were  looked  after  by  the 
daughter’s  husband,  William  A. 


director  of  research.  Television 
Bureau  of  Advertising. 

In  a  six-page  memorandum 


Pret<s  Club  Moves 


whom  Mrs.  Patterson  wdlled  her  to  memliers,  Mr.  Spiegel  said: 


new'spaper  in  1948. 


the  Daily  News  reports 


esis  were  ooKea  aiier  nj  tne  Detroit  Mr.  Flynn  retired  in  1952  that  in  sjiite  of  people’s  unwill- 

daughter  s  husband,  W  illiam  A.  three  -  year  -  old  Detroit  after  45  years  of  newspaper  ingness  to  admit  to  their  media 

Simpson  Jr.,  a  Los  Ange  es  from  the  work.  Tw’o  years  later  the  Times-  habits,  82%  of  the  average  of 


building  contractor. 

No  price  was  announced. 

Mr.  Finder,  who  has  livt*d 
here  since  last  SeiitemlK'r,  said 
the  purchasers  include  alxjut  50 
persons,  rejiresenting  industry’, 
finance,  retailing,  professions 
and  government. 

Mr.  Finder  lH*comes  president 
and  publisher.  He  was  an  official 
of  Universal  Match  Corp.  from 
1951-00,  but  resigned  to  return 
to  publishing. 

The  group  was  formed  liecause 
its  members  Indieved  the  Union 
needed  local  ownership  and  a 
resident  publisher. 


Detroit-Leland  Hotel  to  its  own  Herald  was  merged  with  the  the  preceding  and  following 


building  at  First  and  Howard  Washington  Post. 


program  audience  report  they 
are  ‘in  the  room  with  the  set 


in  downtow’n  Detroit.  The  new  Mr.  Flynn  was  one  of  the  room  with  the  set 

location,  once  quarters  for  a  founders  of  the  National  Press  during  part  or  all  of  the  sta- 
supper  club,  is  near  the  l)etroit  Club.  His  half  brother,  J.  A.  break.’  Needless^  to  say,” 

Sews  and  Free  Press.  Open  O’Leary,  is  a  political  writer  for  Spiegel  wrote,  “this  per- 

house  was  held  May  11.  the  Washingtoii  Evening  Star,  centage  did  not  appear  at  any 


house  was  held  May  11. 


Guild  Can  Call  Strikes 
On  Two  Newspapers 

The  local  units  of  the  Ameri-  of  the  local  Gazette  unit, 
can  Newspaper  Guild  have  au-  The  local  also  scheduled 


time  in  the  New  York  Daily 
News  presentation.” 

Mr.  Spiegel  said  that  the 
News’  approach  was  to  “show” 
that  a  very  small  proportion  of 
all  adults  in  the  New  York  mar¬ 
ket,  age  15  or  older,  say  that 
they  watched  all  of  the  station- 
break  without  switching  to  an¬ 
other  channel,  sewing,  eating, 


Sacramento’s  only  other  daily  thorized  their  executive  commit-  vote  next  month  on  a  proposal  talking,  or  carrying  on  other 

newspai)er,  the  Evening  Pee,  is  tees  to  call  strikes  at  their  dis-  to  levy  an  assessment  on  its  activities. 

also  locally  owned.  Both  papers  cietion  against  the  Miltvaukee  members  to  raise  money  to  sup-  “However,”  Mr.  Spiegel  said, 

publish  Sundays,  but  the  Union  (Wis.)  Sentinel  and  the  S iagara  ply  a  possible  strike.  The  Ni-  “the  base  used  for  all  of  their 


publish  Sundays,  but  the  Union 
does  not  print  on  Saturday. 


(W  is.)  Sentinel  and  the  S  iagara  ply  a  possible  strike.  The  Ni- 


Falls  (N.  Y.)  Gazette,  if  satis- 


Mr.  Finder  said  ])lans  for  factory  new  contracts  are  not 
strengthening  the  staff  and  con-  signed. 


agara  Falls  unit  members  voted  percentages  in  the  presentation 
for  strike  authorization  a  week  is  the  adult  population  (15  and 


tents  of  the  newspaper  will  be 
announced  next  month. 


signed.  ago  after  contract  negotiations  over)  and  not  the  average  of 

The  Newspaper  Guild  at  the  with  the  Gazette,  a  Gannett  the  audience  surrounding  the 
Milwaukee  Sentinel  voted  Tues-  Group  newspaper,  broke  down  station-break  —  a  happy  way  of 


The  Union’s  circulation  is  over  day  night  by  75%  in  favor  of  on  questions  of  wages,  juris-  coming  out  with  small  percent- 


60,000,  more  than  twice  what  it  authorizing  its  executive  board  diction  and  security. 


was  in  19.50.  to  call  a  strike  at  its  discretion  The  local  Guild  unit  is  con-  News  show  a  comparison  of 

It  was  founded  in  1851  and  if  the  bargaining  committee  tinning  negotiations  with  the  agency  ‘practice’  and  their  sur- 

counts  Bret  Harte  and  Mark  fails  to  produce  a  satisfactory  Toledo  (Ohio)  Blade  and  Times  vey  findings  or  of  parallel  in- 

Twain  among  its  early  staff  contract  in  negotiations  with  for  a  new  contract  to  replace  formation  for  their  ow’n  me- 


ages.  At  no  point  did  the  Daily 


The  local  Guild  unit  is  con-  News  show  a  comparison  of 


members. 

Mr.  Finder’s  as.sociates  in  the 


Sentinel  management. 

Negotiations  have  been  car- 


one  that  expired  last  Oct.  24. 
The  Chicago  Newspaper 


dium.” 

The  TvB  also  reported  this 


tran.saction  include  Robert  B.  ried  on  since  March  15  over  a  Guild’s  Defender  unit,  which  week  that  the  top  100  newspa- 
Selby,  Union  general  manager,  contract  to  replace  the  one  that  struck  the  Chicago  Daily  De-  jier  advertisers  of  1961  showed 
who  continues  as  a  vicepresi-  expired  April  24.  According  to  feyider  almost  13  months  ago,  a  cut  of  3.6%  from  the  preced- 
dent,  and  Frank  Keeling,  pro-  Tony  Ingrassia,  the  Guild’s  act-  announced  it  has  rejected  Pub-  ing  year,  and  at  the  .same  time, 
duction  manager,  who  was  ing  vicepresident  and  chief  ne-  lisher  John  Sengstacke’s  latest  an  increase  of  8.3^r  in  tv. 
elected  treasurer.  Henry  Teich-  gotiator,  the  bargaining  com-  offer  and  that  its  members  will  The  report  said  that  in  1961, 
ert,  president  of  a  road-building  mittee  will  hold  a  mixed  bar-  seek  other  jobs  while  the  strike  the  newspaper  leaders  spent 
firm,  was  elected  a  vicepresi-  gaining  session  with  manage-  continues  to  be  litigated.  $337,447,000  in  newspapers 

dent.  Directors  include  Rol)ert  ment  late  this  week  and  the  The  Defender’s  publisher  has  whereas  in  1960,  the  same  100 


$337,447,000  in  newspapers 


.  Directors  include  Rol)ert  ment  late  this  week  and  the  The  Defender’s  publisher  has  whereas  in  1960,  the  same  100 
Bruener,  merchant,  and  Guild  executive  board  will  meet  said  that  he  would  appeal  any  spent  $350,149,000  in  newspa- 


Kneeland  H.  Lobner,  attorney 
and  Sacramento’s  vice-mayor. 


next  Tuesday. 


unfavorable  National  Labor  Re-  pers.  “In  tv,  the  newspaper  top 


The  Buffalo  local  of  the  lations  Board  ruling  all  the  way  100  spent  $763,447,000  in  1961 


It  was  stated  that  William  R.  American  Newspaper  Guild,  to  the  U.  S.  Supreme  Court  if  against  $704,905,000  in  I960. 


Conlin,  editor,  will  remain  in  representing  editorial  and  clas-  necessary. 


a  managerial  position. 


sified  advertising  employes  at  The  Chicago  Newspaper  Guild 


Ratio  of  tv  to  newspaper  spend¬ 
ing  by  the  newspaper  top  100 


Organization  of  the  purchas-  the  Niagara  Falls  Gazette,  has  pas.sed  resolutions  condemning  was  2.3,”  the  I’eport  said, 
ing  syndicate  stemmed  from  a  empowered  its  executive  com-  Chicago’s  four  major  newspa-  “General  Motors,  again  the 
desire  to  see  the  Union  strength-  mittee  to  call  a  strike  if  and  pers  for  refusing  to  accept  paid  leading  newspaper  advertiser, 
ened  under  local  ownership  and  when  it  deems  it  necessary.  The  advertising  from  the  Retail  decrea.sed  its  newspaper  budget 
a  resident  publisher,  Mr.  Teich-  action,  at  a  meeting  in  Buffalo,  Clerks  International  Associa-  by  $10,700,000,  while  increasing 


ert  said. 


came  at  the  request  of  members 


its  tv  spending.” 
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ITU  Graphic 
Arts  Center 
Is  Opened 

Cou)BADO  Springs,  Colo. 
Some  puests  and  mem¬ 

bers  of  the  International  Typo¬ 
graphical  Union  toured  the  ITU 
facilities  here  durinjj  the  two- 
day  triple-header  celebration  by 
the  union. 

Obser\-ance  of  the  110th  an¬ 
niversary  of  the  union,  the  70th 
anniversary  of  the  Union  Print¬ 
ers  Home,  and  the  prand  open¬ 
ing  of  the  new  Graphic  Arts 
Traininp  Center  here,  the  ITU 
was  host  to  local,  national,  and 
international  m  embers  and 
prominent  personalities. 

Edward  Goshen,  director  of 
apprenticeship,  U.  S.  Depart¬ 
ment  of  Lalmr,  who  attended, 
declared:  “The  International 
Typopraphical  Union  is  meet¬ 
ing  the  innovations  in  industry 
by  creatinp  the  new  Interna¬ 
tional  Graphic  Arts  Center.  The 
graphic  arts  industry  has  been 
challenped  by  preat  technolopi- 
cal  chanpes,  and  has  risen  to 
meet  the  challenpe.” 

He  noted  two  accomplishments 
of  the  ITU’s  international  pro- 
igram:  the  construction  of  the 
new  center  as  "positive  proof  of 
the  acceptance  of  innovations 
which  will  improve  productiv¬ 
ity,”  and  a  system  to  stimulate 
methods  and  traininp  to  meet 
and  implement  the  basic  service 
required  by  tbe  praphic  arts 
trade. 

Kennedy  ('.onprutulules 

President  Kennedy  sent  a  con¬ 
gratulatory  nies.sapre,  and  Colo¬ 
rado  Demociatic  Senator  John 
A.  Carroll  was  pre.sent  at  the 
opening  breakfast. 

Elmer  Brown,  president  of 
ITU,  told  his  guests:  “One  hun¬ 
dred  and  ten  years  is  a  long 
time,  but  today  we  are  110  years 
young  —  young  in  spirit,  in 
strength,  in  militancy,  and  vi¬ 
sion.” 

He  called  the  new'  $2.5  million 
training  complex  a  “symbol  of 
the  propressiveness  and  the  for¬ 
ward  thinking  and  forw'ard- 
moving  policy  of  the  ITU.” 

He  predicted  that  the  new' 
printing  processes  being  taught 
at  the  training  center  w'ill  lead 
to  more  new'spajiers,  dailies, 
w'eeklies,  and  monthlies,  as  well 
as  more  periodicals  of  all  types. 

“The  printed  w'ord  today  is 
being  produced  more  efficiently, 
more  economically,  and  with 
better  taste,  color,  and  reader 
appeal,”  he  said. 

Activities  during  the  two-day 
affair  included  tours  of  the 


training  center  and  the  adjoin¬ 
ing  Printers  Home  and  the 
nearby  site  of  the  ITU  head¬ 
quarters  building,  currently  un¬ 
der  construction.  Bus  tours  of 
the  region,  including  the  Air 
Force  Academy,  w'ere  also  pro¬ 
vided. 

• 

Political  Bias 
Charged  in  Texas 

Dallas 

News  coverage  in  the  Texas 
governor’s  race  has  been  heavily 
in  favor  of  John  Connally,  his 
June  2  runoff  opponent,  Don 
Yarborough,  charg^  here. 

The  young  Houston  attorney 
said  candidate  Marshall  Form- 
by,  w'ho  ran  next  to  last,  w'as 
treated  “shabbily.” 

“The  reason  they  were  unfair 
is  that  to  a  large  extent  they 
have  sold  out  to  the  same  big 
Eastern  monopolies  that  control 
90%  of  the  papers  in  this  state, 
lock,  stock  and  barrel,”  he  said. 

“The  papers  knew  all  along 
that  I  was  going  to  be  in  the 
runoff.  They  w'ere  the  least  sur¬ 
prised  of  all.  But  they  w'arped 
the  truth  in  order  to  get  him 
(Connally)  into  the  runoff  be¬ 
cause  they  W'ere  desperate  to 
do  so. 

“They  are  acting  like  his  cam¬ 
paign  managers,  beating  tbe 
drums  for  him  just  as  though 
they  were  on  his  payroll.” 

Texas  papers  have  overw'helm- 
ingly  endorsed  Connally  for  gov¬ 
ernor.  Yarborough  made  it  clear 
that  he  w'as  talking  about  new's 
coverage,  not  editorial  support. 

He  said  he  did  not  think  that 
the  wide  coverage  of  Connally 
was  due  either  to  the  fact  that 
he  W'as  given  a  better  chance  to 
w'in  by  political  observ'ers  or 
that  his  opponent  had  a  supe¬ 
rior  public  relations  set-up  to 
sunply  papers  wdth  information. 

Yarborough  w'as  particularly 
critical  of  the  play  given  his 
challenge  to  his  opponent  to  meet 
him  in  a  debate. 

• 

New  Bureau 

Easton,  Pa. 
The  Easton  Express  onened  a 
news  bureau  in  Washington, 
N.  J.,  in  neighboring  Warren 
Countv.  It  is  being  manned  by 
Donald  C.  Thatcher  and  F. 
David  Hoff,  formerly  with  the 
weekly  Wnshington  Star.  J.  L. 
Stackhouse,  publisher  of  The 
Express,  said  the  bureau  w'as 
established  to  increase  the  effi¬ 
ciency  of  the  new'spaper’s  new's 
coverage  and  service  to  more 
than  12,500  subscribers  of 
Northern  New  Jersey.  The 
Washington  bureau  is  linked  to 
the  main  office  in  Easton,  12 
miles  aw'ay,  by  teletype  and 
direct  telephone  lines. 


Estes 

(Continued  from  page  13) 


are  Dr.  Harlow  F.  Aver>',  a 
physician  formerly  from  Bel¬ 
mont,  Mass. ;  Dr.  Charles  R. 
Sullivan,  a  dentist;  and  Alan 
Propp,  an  accountant  w'ho  serves 
as  publisher.  All  of  them,  and 
Griffin,  deny  they  are  members 
of  tbe  Birch  Society. 

The  Independent  was  formerly 
the  Pecos  Enterprise,  w'hich 
dates  back  to  1887.  It  wras  pur¬ 
chased  about  tw'o  years  ago  from 
Hubbs  and  Pouns,  w'ho  estab¬ 
lished  the  Pecos  Printing  Com¬ 
pany  for  commercial  printing 
before  they  sold  their  newspaper. 

A  partial  list  of  new'smen  w'ho 
hav'e  been  on  tbe  scene  in  Pecos 
includes  those  from  the  New 
York  Times,  New  York  Her¬ 
ald  Tribune,  Scripps-How'ard 
papers.  Wall  Street  Journal, 
Nashville  Tennessean,  Dallas 
(Tex.)  Morning  News,  Dallas 
Times-Herald,  Houston  (Tex.) 
Chronicle,  Fort  Worth  Star- 
Telegram,  Amarillo  News-Globe, 
Lubbock  (Tex.)  Avalanche- Jour¬ 
nal,  Odessa  American,  San  An¬ 
gelo  (Tex.)  Standard-Times, 
Midland  (Tex.)  Reporter-Tele¬ 
gram,  Associated  Press,  United 
Press  International,  Time  and 
Life  magazines,  U.S.  News  & 


World  Report,  and  television 
new'smen  from  CBS  and  NBC. 

Storj-  Played  Down 

The  story  of  the  resignation 
of  Assistant  Secretary'  of  Labor 
Jerry  R.  Holleman,  saying  he 
accepted  a  $1,000  gift  from 
Estes,  W'as  bannered  by  most 
other  morning  dailies  in  Texas, 
but  the  Pecos  Daily  News 
modestly  played  it  under  a  tw'o- 
column  head  at  the  bottom  of  its 
front  page  May  12. 

Billie  Sol  Estes  ignored  news¬ 
men  May  12  w'hen  they  at¬ 
tempted  to  ask  him  about  the 
resignation.  Estes  w'as  ap¬ 
proached  in  a  coffee  shop  in  one 
of  his  rare  public  appearances 
since  he  w'as  indicted.  'The  new's¬ 
men  said  he  completely  ignored 
them. 

Incidentally,  Mrs.  Oscar  Grif¬ 
fin,  26,  and  her  brother  and  his 
wife  W'ere  injured  last  w'eek  in  a 
tw'o-car  crash.  Mrs.  Griffin  w'as 
listed  in  good  condition  in  a 
Beaumont,  Texas,  hospital. 

• 

Top  Scholar 

New'  Brunswtick,  N.  J. 

Willard  J.  Dreslin  Jr.,  execu¬ 
tive  sports  editor  of  the  student 
new'spaper  at  Rutgers,  received 
the  $500  journalism  scholarship 
of  the  New  Jersey  Press  Asso¬ 
ciation. 
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I’llOTOGRAFHV 


Ladies  and  Lenses 
—  Bea  Kopp 


By  Bob  ariier 

(Fir*t  III  a  Series) 


f  women  jiress  a  solid  reputation  for  herself  .:;T 
a^-o  very^  thin  in  the  profession^^  ^  ^ 

the  other 

>  official  ^  Azures  distaffi  member  is  a  different  ^al 

itional  orpaniza-  and  I  am  on  the  staff  of  the 
iduals  who  are  Daily  Press  and  Times-Herald 
he  photojouma-  in  Newport  News.” 

■ould  puess  that 

)re  than  —0  full  "s 

leral  assigTiment  ^  native  New  Yorker,  Bea  is 

•s  workinj?  for  ^j^jy  weighs  ^ 

OSS  the  country,  about  100  pounds.  Yet  she  has 
iclude  reporter-  j^ggn  lugging  camera  gear  ->y''y 

imbination  worn-  around  for  a  long  time  and  put  ^ 

10  may  specialize  ^o  good  use. 

,nn  rZr"  ’  She  sent  ns  a  latRe  collection  I'*  .  '  '•  J*Wk  .A»^3*r  «# 
^  ‘  f  beautifully  mounted  news  THE  SIMPLE  LIFE  is  one  scene 

IK.,  secretary  of  pictures  which  ranges  from  a  cloistered  life  of  nuns  at  t 

lociety  of  Maga-  ^  particularly  gruesome  coverage  of  fires,  floods,  air- 

apliers  otters  car-suicide  to  a  sen.sitive  picture  plane  crashes,  features  on  mili 
me  cstiniate  on  ggg^y  on  the  life  of  cloistered  tary  bases,  space  training,  ani 
women  who  on  a  ^uns.  On  these  pages  we  include  mals  and  kids.  She’s  coverec 
o  general  assign-  one  picture  from  the  essay  presidential  and  royal  visits 
magazines,  bhe  which  Bea  obtained  when  the  numbers  raids  and  murders. 

Religious  Order  of  Poor  Clares  “The  weirdest  suicide  1  eve; 
temporarily  lifted  the  usually 
strict  ban  on  visitors  when  it 

moved  the  order  from  Ohio  to  i-V* 

Virginia.  The  photographer  oh-  ■.  f-  - 

tained  permission  at  the  time  to  ‘*1 
visit  the  new  monastery  and  pic-  ■ 
ture  its  life.  M 

The  collection  also  includes  \  Ms 


Rare  Breed 

The  female  general  assign¬ 
ment  photographer,  then,  is  a 
rare  breed.  In  an  effort  to  learn 
something  about  the  species  we 
tumed  to  several  women  who 
have  been  regular  staff  photog¬ 
raphers  on  newspapers  for  a 
number  of  years  and  asked  them 
what  their  experiences  have 
been  in  breaking  new  ground. 

Bea  Kopp.  for  example,  has 
been  a  staff  photographer  for 
the  Newport  Newa  (Va.)  Daily 
Prespa  for  20  years,  in  a  field  of 
work  which  she  calls  “more  in¬ 
violate,  where  women  are  con¬ 
cerned,  than  the  barber  shop 
ever  was.”  In  20  years  she  has 
handled  every  kind  of  daily  as¬ 
signment  known  to  man.  She 
has  won  a  number  of  honors 
in  the  Virginia  Press  Photogra¬ 
phers  Association,  of  which  she 
is  a  charter  member  and  gained 


FAINTING  COLOR  GUARD 

BEARER  af  Yorktown  came  in  for  < 

personal  adention  from  Gen.  Mark  1 

Clark  who  rushed  over  and  pushed 
him  down  on  the  base  of  the  mon- 

ument.  Picture  by  Bea  Kopp  took  - 

top  honors  the  News  Category 

of  the  Virginia  Press  Photogra-  '  — 

phers  competition  and  was  later  PATTERN,  reveals  the  sens'ifhs 

published  in  Saturday  Evening  Post.  eye  of  Bea  Kopp. 
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from  his  iwrch  on  a  tree.  I  was 
able  to  Ret  pictures  discreet 
enough  to  use  while  he  was  up 
there  .  .  •  and  later  when  he 
plummentcd  into  the  net.  For 
days  after  that  though,  teasing 
friends  in  the  newsroom  would 
ask  if  I  had  photographed  any 
naked  men  lately.” 

For  a  woman  press  photogra¬ 
pher  such  “teasing”  can  be  any¬ 
thing  from  a  minor  irritation  to 
a  joyful  recognition  of  the  fact 
that  the  ribbing  is  a  form  of  ac¬ 
ceptance.  Most  women  who  have 
been  on  the  staff  of  a  daily 
newspaper  can  recall  that  dur¬ 
ing  their  early  years  acceptance 
I  by  male  colleagues  was  not  an 
easy  thing  to  win.  Bea  is  no 
exception. 

Koiigli  Period 

“The  breaking-in  period  was 
rough,”  said  Bea,  who  went  to 
work  for  the  Daily  Press  in  1944 
when  it  w'as  then  just  a  two-man 
staff.  “The  men  on  the  staff  were 
not  receptive  to  the  idea  of  wom¬ 
en  in  a  department  which  was 
exclusively  theirs.  Their  attitude 
was  ‘wait-and-see.’  But  I  was 
treated  to  some  of  the  roughest 
assignments  that  could  h  e 
thrown  at  me,  a  sort  of  trial  by 
fire  to  make  me  prove  I  ha<l 
what  it  takes.  ...  I  covered 
anything  and  everything  that 
came  along,  no  matter  how 
I  rough  the  going  or  how  grue¬ 
some  the  assignment.  The  pho¬ 
tographers  I  knew  then  are  all 
friends  of  mine  still.” 

We  asked  her  opinion  on  the 
status  of  women  in  the  field  of 
news  photography. 

“All  I  can  say  is  that  if  she 
has  status,  she  has  earned  it!” 
Bea  answered.  “It  is  not  a  field 
I  would  readily  recommend  for 
women,  although  I  personally 
love  it.  It  is  a  highly  demanding 
profession,  not  one  where  you 
can  count  on  regular  hours  or 
working  conditions.  Disasters, 


be  they  nature’s  or  man-made, 
have  a  way  of  happening  at  odd 
hours  and  in  miserable  weather. 
One  must  be  both  healthy  and 
dedicated.” 

Bea  has  not  only  put  in  the 
odd  hours  during  miserable 
weather  but  she  has  even  in¬ 
vaded  the  military  life  on  pic¬ 
ture  assignments,  too. 

She  once  flew  with  the  Air 
Force’s  429th  Air  Refueling 
Squadron  on  a  mission  out  of 


Bermuda,  the  only  woman  news 
photographer  ever  to  have  been 
invited  on  such  a  mission.  Be¬ 
fore  she  could  go  along  she  had 
to  qualify  for  the  altitude  train¬ 
ing  chamber  and  for  training  in 
a  jet  ejector  seat.  She  has 
covered  Naval  anti-submarine 
exercises  and  on  one  occasion 
si)ent  a  w'hole  day  aboard  the 
destroyer  lilandu  as  it  w’ent 
through  practice  recovery  with 
astronauts. 

Like  many  other  women  press 
photographers,  Bea  got  her  start 
during  World  War  II. 


“My  interest  in  photography 
initially  was  that  of  a  hobbyist,” 
Bea  related.  “Then  I  started  to 
sell  some  work  on  a  freelance 
basis  and  that  led  to  my  employ¬ 
ment  in  Richmond  during  the 
war  when  they  found  themselves 
short  on  staffers.” 

Before  she  became  interested 
in  photography,  Bea  had  am¬ 
bitions  to  be  an  actress  and 
once  studied  under  Maria  Ous- 
penskaya,  a  well-known  expo¬ 


nent  of  the  Stanislavsky  method. 
She  worked  for  awhile  in  radio 
and  once  understudied  in  a  play 
at  the  Cherry  Lane  theater  in 
Greenwich  Village. 

Mclliod  Helpful 

“I  still  feel  that  this  training 
ultimately  was  helpful  to  me 
when  I  found  that  photography 
was  going  to  be  my  life’s  work,” 
Bea  said.  “Sensitivity  and  intei'- 
pretation  are  as  important  to 
creating  good  pictures  as  they 


are  to  creating  a  role.” 

Her  own  experience  will  also 
confound  those  who  believe  mar¬ 
riage,  babies  and  a  career  in 
press  photography  don’t  mix. 
Bea  is  married  and  has  a  nine- 
year-old  daughter. 

News  photography  has  not 
been  a  lark  for  Bea  but  she  adds 
it  up  this  way: 

“I  have  managed  to  keep  my 
sense  of  humor  active  under  all 
sorts  of  conditions.  I  feel  that 
photography  has  been  good  to 
me  and  so,  for  nle  personally, 
it  is  the  only  answer.” 

Photo  Revived 
By  Inscription 

San  Francisco 

A  photo  that  ran  in  the  San 
Francisco  Examiner  returned  to 
print  another  day  because  of  an 
incident  involving  a  quick-witted 
photographer. 

Gherman  Titov  attempted  to 
wave  away  Ray  Morris  when  he 
found  the  photographer’s  camera 
aimed  at  him  as  Mrs.  Titov  w'as 
pinching  her  husband’s  cheek. 

Addressing  the  Commonwealth 
Club  later  in  the  day,  the  Rus¬ 
sian  cosmonaut  spotted  the 
intrusive  photographer  at  the 
sessions.  He  pointefl  a  finger  at 
the  Examiner  lensman  and  spoke 
of  invasion  of  privacy  by  the 
American  press. 

After  printing  his  cheek- 
pinching  photo  for  a  run  in  the 
Examiner,  Mr.  Morris  made  two 
copies  and  sent  them  to  the 
Titovs  as  a  gift. 

The  cosmonaut  returned  one 
copy,  signed  and  dated  under  the 
inscription,  in  Russian,  “A  good 
joke  makes  life  more  full.”  The 
autographed  copy  promptly 
appeared  on  the  Examiner’s 
front  page. 


"UP  FROM  THE  DEPTHS  .  .  .  "shows  a  woman  who  had  committed 
suicide  by  driving  her  car  off  the  end  of  a  pier. 


NIGHT  FOOTBALL  action  during  a  driving  rainstorm.  Most  spectators 
departed  leaving  the  players,  officials  and  Bea  Kopp. 
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ASTRONAUT'S  SON,  a  first  grader,  shows  classmates  how  his  dad,  Gus 
Grissom,  would  be  positioned  in  space  capsule.  Bea  Kopp  has  often 
photographed  astronauts  and  their  families. 


S1)X  ROLMH  P 

New  Humor 
In  Russia, 
Says  Cowles 

Detroit 

Awards  for  distinpfuished 
service  in  journalism  were  pre¬ 
sented  to  17  newsmen  and  news 
orfranizations  May  12  at  Sijpna 
Delta  Chi’s  30th  annual  national 
awards  dinner  here. 

Gardner  Cowles,  president  of 
Cowles  Magazines  and  Broad¬ 
casting,  Inc.,  and  the  Des  Moines 
Register  &  Tribune  Co.,  told  of 
his  recent  tour  of  the  Soviet 
Union  and  his  three-hour  talk 
with  Premier  Khrushchev. 

Mr.  Cowles  said  he  was  im¬ 
pressed  during  his  tour  of  Rus¬ 
sia  by  the  “rediscovery  of 
humor”  there,  dt'claring  this  was 
as  important  as  the  Soviet  ac¬ 
complishments  in  space  “In'cause 
it  rejjresents  a  return  to  normal¬ 
ity.” 

He  contrasted  this  change  in 
Russian  character  with  a  visit 
SIX  years  ago  “when  Stalin’s 
shadow  stretclied  across  Russia.” 

“Today,”  Mr.  Cowles  said, 
“the  people  of  Russia  are  no 
longer  driven  by  naked  fear.” 


JR. 


NEWSPAPER  SALES. 
PURCHASES,  LEASES 

ftNANOAl  CONSULTANT 
Appratsdls 

YOUR  CONFIDENCE 
RESPECTED 

TEmple  3-3018 

RM£IGH.  N  C. 

1807  McDonald  lane 

NATION-WIDE  rERSONAL  SERVICE. 


Comparing  Khrushchev  and 
Stalin,  whom  he  interviewed  in 
1942,  he  recalled  Stalin  as  “a 
cynic  who  disliked  and  dis¬ 
trusted  all  men,  a  man  who 
believed  solely  in  ruthless 
power.” 

While  Khrushchev  is  equally 
ruthless  and  just  as  implacable 
as  a  Communist,  he  enjoys 
l)eople  and  is  “an  optimist — and 
a  realist,”  Mr.  Cowles  said. 

Buren  H.  McCormack,  vice- 
president  and  editorial  director. 
Wall  Street  Journal,  and  nation¬ 
al  president  of  Sigma  Delta  Chi, 
presented  the  awards.  (For 
awards  list  see  E&P,  April  14, 
page  12). 

*  ♦  * 

NEW  YORK  MEETINGS 

The  James  Wright  Brown 
Award  and  prizes  for  United 
Nations  reporting  were  pre¬ 
sented  at  a  dinner  of  the  Dead¬ 
line  Club,  the  New  York  Profes¬ 
sional  Chapter  of  Sigma  Delta 
Chi,  Mav  11.  (E&P,  May  5,  page 
50). 

The  Deadline  Club  sponsored 
a  regional  conference  of  SDX 
to  advise  undergraduate  chapter 
members  about  job  opportunities 
in  journalism  May  11  and  12  at 
the  Graduate  School  of  Journal¬ 
ism,  Columbia  University. 

In  a  panel  on  “Journalism’s 
Bull  Market,”  students  were  told 
by  John  G.  Forrest,  financial  and 
business  editor  of  the  Xew  York 
Tinien,  and  other  financial 
writers  that  there  is  a  great 
upsurge  in  interest  in  economic 
news,  a  dominant  part  of  the 
Cold  War  and  of  politics  today. 
It  was  pointed  out  that  Wash¬ 
ington  correspondents  must 
know  the  economics  involved  in 
any  legislation. 

In  another  panel  discussion, 
“The  Job  Market”  was 
thoroughly  explored  by  Wes 
Gallagher  of  the  AP,  John 
Sehon  of  the  UPI,  James  R. 
Doran,  editor  of  the  Harrisburg 
(Pa.)  Patriot  and  News;  and 
news  executives  of  other  news¬ 
papers  and  television  networks. 
The  newspapermen  urged  new 


Avoid  the  hazards  of 
selling  on  your  own 

Why  take  the  risks  involved  in  negotiating  without  our  knowledge 
of  markets,  of  actual  sales,  of  responsible  contacts?  In  speaking 
to  any  buyer,  Blackburn’s  experience  and  reputation  for  reliability 
naturally  lend  greater  weight  to  our  opinion  than  any  seller 
can  reasonably  expect  to  be  given  to  his  own. 
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journalism  graduates  to  consider 
copy  desk  work,  reporting  a 
great  shortage  of  competent  copy 
editors  and  headline  writers. 

*  a  a 

OHIO  MEETING 

Everest  P.  Derthick,  man¬ 
aging  editor,  Cleveland  (Ohio) 
Plain  Dealer,  described  the 
coverage  of  a  big  explosion  story 
in  Cleveland  at  the  annual  meet¬ 
ing  of  the  Southeastern  Ohio 
Newspaper  Association  and  the 
Ohio  Univ’ersity  Chapter  of 
Sigma  Delta  Chi  at  Athens, 
Ohio. 

William  S.  Miller,  editor, 
Logan  (Ohio)  Daily  News,  was 
elected  president  of  the  associa¬ 
tion.  John  Simpkins,  president 
of  the  SDX  chapter,  received 
the  award  as  the  outstanding 
senior. 

• 

Tulsa  World  Slock 
Placed  in  a  Trust 

Tulsa 

The  bulk  of  the  estate  of  Mrs. 
Maud  Lorton  Myers,  including 
the  principal  block  of  stock  in 
the  Tulsa  World,  was  willed  to 
her  grandson,  Robert  Eugene 
Lorton  Jr.,  24. 

According  to  terms  of  the  will 
filed  here,  Mrs.  Myers,  who  was 
chairman  of  the  board  at  the 
time  of  her  death  recently, 
placed  the  newspaper  shares  in 
a  trust  until  Mr.  Lorton  is  30 
years  old.  Byron  V.  Boone, 
World  publisher,  and  Sid  Steen, 
executive  editor,  are  the  trustees. 
• 

Call  a  Photographer! 

Harrisburg,  Pa. 

This  year’s  winner  of  the 
Pulitzer  Prize  for  photography 
didn’t  have  a  photo  of  himself. 

Paul  Vathis,  of  the  Associated 
Press,  was  in  the  State  Capitol 
newsroom  when  he  got  the  good 
news  by  telephone  from  the 
bureau  office. 

“No  kidding?”  he  said.  His 
face  became  wreathed  in  smiles. 
He  dropped  the  phone  and  kicked 
a  chair. 

“I’ve  got  to  get  a  headshot  of 
myself.  I  w-on  a  Pulitzer  Prize,” 
he  announced  as  casually  as 
possible. 


Bomb  Case 
Trial  Nears 
In  Miami 

-Miami 

An  attorney  for  throe  men 
who  are  accused  of  being  in- 
volv-ed  in  the  Feb.  18  bombing 
of  the  home  of  Miami  Herald 
editor  Don  Shoemaker,  .said  he 
will  press  for  trial  outside  the 
Miami  area. 

The  three  men  are  Donald 
Branch,  25,  who  is  accused  of 
blowing  up  Shoemaker’s  home 
and  Michael  Bahey,  37  and 
George  Victor,  50,  who  face 
lesser  charges  of  transporting 
explosives. 

The  attorney,  Walter  Gwinn, 
asserted  that  Branch  could  not 
get  a  fair  trial  in  Miami  Iiecause 
of  the  publicity  surrounding  his 
arrest  on  May  3rd  and  state¬ 
ments  made  on  television  and  in 
the  newspapers  since  then. 

State  Attorney  Richard  Ger- 
stein  said  the  plotters  had 
planned  to  blow  up  the  home  of 
Miami  News  editor  William 
Baggs  as  well  as  Shoemaker’s. 
He  himself  was  marked  for  ex¬ 
ecution,  Gerstein  said  —  first 
by  a  bombing  of  his  owm  home, 
then,  after  a  change  in  plans, 
by  a  high-powered  rifle. 

Police  recently  announced  that 
they  had  found  “hate  literature” 
in  the  home  of  Branch,  who  is 
a  meter  reader  in  the  Miami 
Water  Department.  The  colle^ 
tion  includes  three  bulging 
manila  portfolios  marked  “Jew” 
and  “Negro”  and  “U.  S.  Govern¬ 
ment  and  World  Communist.”  A 
letter  to  Branch  was  also  found 
w'ith  the  salutation  “Sieg  Heil!” 
and  the  signature  of  a  “lieuten¬ 
ant”  in  the  American  Naii 
Party. 

Also  seized  in  Branch’s  home 
were  four  rifles,  a  pistol,  a 
blackjack,  a  bag  of  black  powder 
and  a  metal  cylinder,  police  said. 
Gerstein  said  that  a  high-pow¬ 
ered  rifle  in  the  collection  was 
the  one  w’hich  was  to  have  been 
uced  to  slay  him. 


Kennedy  Press  Conference 

(Continued  from  page  10) 


went  into  detail  on  the  Administration’s  efforts  toward 
world  peace. 

“Do  you  think  we  have  overlooked  any  important  ques¬ 
tions,  sir?”  the  newsman  rephrased  the  first  question. 

.“I’m  sure  we  have,”  the  President  said. 

“I  meant  the  newsmen  asking  you,”  the  frustrated  re¬ 
porter  persisted,  but  weakly,  and  the  President  continued 
on  the  comparatively  safe  ground  of  world  peace. 

Back  in  the  Press  Building,  where  bureau  chiefs  pre¬ 
serve  their  dignity  by  viewing  the  proceedings  from  in 
front  of  their  television  sets,  it  was  a  day  of  some  news, 
but  not  a  lot. 
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FBI 


(CotithiHcd  from  page  7) 


unless  there  be  reason  to  suspect 
him  of  crime,  is  intolerable  in  a 
free  society.  More  than  just  free¬ 
dom  of  the  press  is  involved 
here.  There  are  few  of  the  Bill 
of  Rights  that  are  safe  from 
nolence  when  such  action  goes 
unchallenged. 

Holt  McPnEatsoN 
High  Point  (N.  C.)  Enterprise 


might  have  waited  until  morn¬ 
ing,  but  aside  fi’om  that  and 
assuming  the  absence  of  any 
compulsion  or  coercion,  actual 
or  implied,  I  should  think  that 
any  reporter  would  gladly  vouch 
for  the  accuracy  of  his  work. 

George  Chaplin 

Honolulu  Advertiser. 


.4.\>OU>CEMENTS 

yeicspapers  Fttr  Sale 


CALIF'ORNIA.  Weekly  and  shopi>ers. 
(iross  STs.tOO,  Fine  shop.  Asking  $45.- 
uuo.  29<^f  down.  •COUT^TY  SEAT.  We 
have  several  fine  small  county  seat 
weeklies  in  western  states  JACK  L. 
STOLL  AND  ASSOCIATES.  6:5M 
Hollywood  Blvd..  Los  An^^les  Cali¬ 
fornia. 


George  B.  Hughes 
Hits  Century  Mark 


FBI  EPISODE  IN  STEEL 
SITUATION  SMACKS  OF 
GESTAPO  TACTICS.  SEE 
REAL  POSSIBILITY  OF 
PRESS  INTIMIDATION. 

Hugh  R.  O’Neil 
Manchester  (N.  H.) 

Union  Lender. 


It  seems  to  me  that  the  FBI 


Echo,  Minn. 

George  B.  Hughes,  who  owned 
and  edited  the  Echo  Enterprise 
for  more  than  50  years,  was 
honored  here  May  6  on  his  100th 
birthday. 

He  began  his  newspaper  career 
in  1881  on  the  St.  Peter  Tribune. 
He  also  worked  in  Mankato  and 
Marshall,  and  in  1890  estab¬ 
lished  the  Redwood  Falls  Reville. 

He  joined  the  Echo  paper  in 
1902  and  became  publisher  in 
190.5.  He  retired  in  1959. 


LETTERPRESS  WEEKLY 
Grossing;  Itetween  .>(►  &  60  Thousand  in 
fast  jfrowth  area  one  hour  friim 
Boston.  E(iui]>ment.  Real  Estate  In- 
cludetl.  Cite  financial  references.  No 
calls  Please.  Change  in  owner’s  busi¬ 
ness  plans  reason, 

R.  M.  PATTERSON  AGENCY 
347  Washington  St.,  Newton,  oH,  Mass. 


Metro-SE 
Metro 
Florida 
New  Jersey 
Idaho 

Rhode  Island 
Virginia 


I  ★Terms  Also  Trade  Journals 
CHAPMAN  COMPANY 
I  182  W.  Peachtree  St.,  Atlanta  9,  Ga. 


SKI  &  RESORT  NEWSPAPER.  $11,- 
000  gross,  2.5  weeks  imblication  in  1961. 
6th  year,  in  fast  growing  section  of 
Maine,  a  Frontier.  Pressure  of  other 
interests  force  sale.  $.5500.  Robert  Bruce. 
Rangeiey,  Maine. 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience 


.SMALL  EASTERN  PA.  WEEKLY 
plus  job  shop.  *61  gross  45M.  2-story 
brick  bldg.  39M,  tlown.  Dissolving 
partnership.  Box  1606,  E<litor  &  Pul>- 
lisher. 


.STANDOUT  North  Florida  weekly. 
$60, 000-gross  class.  Owner  retiring. 
For  details,  write  DIAL.  Kalamazoo  S, 
Mich. 


ANNOUNCEMENTS 

Newspaper  Brokers 


ANNOl  NCEMENTS 

Newspapers  Fur  Sale 


SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Scnrice,  Box  3132,  Greensboro,  N.  C. 


ITS  NOT  the  down  payment  that 
buys  the  newspaper — it’s  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
lellinK. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  192  Mt.  Pleasant,  Michicran 


COUNTY  SEAT  EXCLUSIVE  weekly, 
only  paper  in  rich  farm  county.  You 
will  enjoy  hunting,  fishing,  living  in 
western  mountain  state  valley.  Good 
plant,  SiiO.OOO  with  314,500  down. 
Should  net  315.000.  This  is  a  sound 
newspaper  in  fine  town.  Joseph  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr.,  Anaheim,  Calif.  Ph. 
KE  3-1361  day  or  nite. 


TWO-PAPER  CHAIN.  Unoppos€<l 
weeklies.  Arizona  agricul.  area.  High 
gross,  good  net.  3265.000.  29‘T'  down. 
Val  Kill,  926  E.  Granada  Rd.,  Phoenix, 
Ariz.  AL  4-3535.  Aliiliate  of  Cummins 
Trust,  Mesa. 


DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main, 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 


O0NnDB24TIAL  INFORMATION 
Daily  Newspaper  Proiierties 
W.  H.  Glover  Co.  Ventura.  Calif. 


NOW  OFFERING  exceptional  proper¬ 
ties  recently  developed  in  Florida. 
Georgia,  Miss.,  Tenn.,  Ala.  and  Ky. 
Gross  from  330  to  3135,000.  Newspaper 
^rvice  Co..  Inc.,  408  S.  Bonita  Dr., 
Panama  City.  Fla. 


WEEKLY  NEWSPAPER -general  cir¬ 
culation,  2nd  class  mailing,  subscri|>- 
tion  list.  Owner  must  sell.  Business 
free  of  debt.  Will  take  down  payment, 
and  if  you  can  show  me  that  you  are 
a  |)erson  who  knows  the  business 
through  office  an<l  back  sho|> — and  not 
afraid  to  work—  I’ll  treat  you  right 
on  the  note  balance.  Contact  me  for 
full  details:  C.  S.  Pechtel,  P.  O.  Box 
12,  El  Granaila,  Calif. 


Investment  Opportunity  Wanted 


NEWSPAPER  SALES-PURCHASES 
All  negotiations  in  strict  confidence. 
No  public  listings 

DIXIE  NEWSPAPERS 
P.O.  Box  579,  Gadsden.  Alabama 


MAY  BROTHERS,  Binghamton,  N.  Y. 

Established  1914.  Newspapers 
BOUGHT  and  SOLD  without  publicity. 


WTISTERN  COUNTY  SEAT  DAILY. 
Nice  small  city  in  picturesque  mountain 
valley.  Irrigated  ranches  and  cattle 
ranches  too.  What  a  place  for  your 
cow  boys  and  cow  girls  to  grow  up  I 
Fine  hunting  and  fishing  for  you  tool 
Good  plant,  sound  future,  steady  local 
payroll.  Only  325,000  down.  J.  A. 
Snyder,  2234  E.  Romnyea  Dr.,  Ana¬ 
heim.  Calif.  KE  3-1361. 


INVESTOR  seeks  stock  position  with 
N.  Y.  area  trade  publication  which  can 
prove  potential.  Box  1655.  Editor  £ 
Publisher. 


Public  Notices 


PAnne  NORTHWE-ST  Licensed 
I  Broker  of  Newspa|>er  Priqiert'es 
'  HARRIS  ELLSWORTH 

P.  0.  Box 


Roseburg,  Oregon 


WANT  A  CALIFORNIA  OR 
ARIZONA  NEWSPAPER? 

We  have  them  from  l.irge  dailies  to 
small  weeklies.  GABBERT  &  HAN¬ 
COCK,  3709-B  Arlington  Ave.,  River¬ 
side,  Calif. 


SELECT  WEEKLIES:  Colorado  370M: 
Iowa  M5M;  Kansas  32SM  &  340M ; 
Mississippi  3135M  ;  Missouri  365M;  Ne¬ 
braska  320M  £  350M;  Oklahoma  330M; 
Oregon  330M  ;  S.  Dakota  320M;  Texas 
330M  £  3100M;  Washington  335M : 

Wyoming  330M;  New  England  3125M; 
Midwest  3400M.  Krehbiel,  Box  88, 
Norton,  Kansas. 


ADVERTISE  to  the  Florida  market 
through  "FLORIDA  AGRICULTURE." 
21-year-old  magazine  with  over  30,000 
readers  throughout  peninsula.  For  rate 
canl,  write:  Hugh  Waters,  Editor, 
4360  S.  W.  13th  St.,  Gainesville,  Fla. 


SP.APER  SERVICES 

Features 


Newspaper  Consultants 


CONSULTANT  in  NEWSPAPER 
typographic  REDESIGNING 
Kenneth  L.  Chatters 
1600  East  Stadium,  Ann  ArlK)r  Mich. 


WEEKLY  CHAIN  —  six  papers,  one 
plant,  in  booming  suburban  areas  of 
metropolitan  city  in  western  U.  S. 
Rotary,  modem  equipment,  real  estate 
included,  million  dollar  class. 

Other  weekly  properties.  360,000  up. 
Further  information  to  qualified  buyers 
on  confidential  basis. 

J.  C.  Toney,  P.  O.  359,  Fairfield, 
California.  For  Vernon  V.  Paine, 
Broker. 


NEEDLEPOINTEIRS.  informative  rec¬ 
ord  review  column,  weekly,  is  boon  to 
bafflied  LP  collectors.  Write  today  for 
samples.  P.  White,  Music  Critic.  Dur¬ 
ham  Morning  Herald,  Durham.  N.  C. 


NEW  WEEKLY  WOMAN  S  COLUMN 
by  M.  Claire  MacAllister.  The  reailer’s 
osvn  iiersonal  problem  forum.  ENTER¬ 
TAINING!  INFOR.MATIVE!  Write  for 
.samt>les.  Bo.x  1702,  Eiditor  £  Publisher. 
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CAUF.  CAPITAL  GAIN  WEEKLY 
Large  trading  area,  web  fed  flat  be<l 
prw.  Should  increase  over  50  per  cent 
JBwr  eager  beaver  publisher.  Only 
»10,000  down.  Joseph  A.  Snyder,  2234 
Dr.,  Anaheim,  Calif. 

Ph.  KE  3-1361. 


WELL-ESTABLISHED  WEEKLY  in 
pro8|>erous  growing  New  England  val¬ 
ley  region.  Grosses  more  than  380,000 
annually.  Over  5000  paid  circulation. 
Tremendous  iratential  for  owner  op¬ 
erator.  Attractive  long-term  print  con¬ 
tract  available  if  desired.  No  plant 
headaches.  sking  340,000,  including 
receivables.  Write  Box  1647,  Editor  £ 
Publisher. 


Press  Engineers 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Eixiiert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 
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NEWSPAPER  SERVICES 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

1100  Ross  Ave.  -  1316  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTELING, 
TRUCKING.  REPAIRING, 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Syndicated  Sponsorship 


SALES -ADVERTISING 
IDEAS 


in  Magazine  Form 

Exclusively  Yours! 

We  provide  busy  executives  with 
1,000  tested,  proven  successful  sales 
and  marketing  ideas  abstracted 
from 

FIFTY  LEADING 
BUSINESSPAPERS 

Your  name  on  cover  and  three  cover 
advertisements.  100  -  500  -  1,000  or 
more  copies  monthly,  semi-monthly 
or  quarterly,  in  either  36  or  16 
pages. 

RATE  &  DATA  SHEET  ON  REQUEST 

brief  Oil 

400  Madison  Ave.  (Dept.  E)  N.Y.  17.  N.T. 


CLASSIFIED 

Advertising  Rates 

Line  Rates  EACH  CONSECUTIVE 
lesertioe 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  <S  55c  per  line  each 
insertion;  3  times  ®  70c:  2  ®  80c; 
1  <S  95c.  Add  25c  for  Box  Service.  Do 
not  send  irreplacable  clippings,  etc.^  in 
response  to  Help  Wanted  ads  until  diract 
request  is  made  for  them.  E&P  cannot 
be  responsible  (or  their  return. 

JOB  APPLICANTS  may  hare  a  supply 
of  printed  employment  application  forma 
by  sending  self-addressH  8c  stamped 
envelop  to  E&P  Classified  Department 

ALL  OTHER  CLASSIFICATIONS: 
4  times  ®  $1.00  per  line  each  insertion; 
3  times  ®  $1.15;  2  times  ®  $1.30:  1 
time  ®  $1.45  per  line.  3  line  minimum. 
Add  50c  for  Box  Service. 

E&P  will  not  forward  individual  replits 
to  box  numbers  weighing  more  than  two 
ounces  —  otherwise  additional  postage 
must  be  supplied  by  respondent 

$1.00  SERVICE  CHARGE  FOR  AIRMAIL 

52-Time  Contract  Rate 
70c  per  line 

DISPLAY-CLASSIFIED,$2.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

I  DEADLINE  FOR  CLASSIFIED  AD- 

>  VERTISING,  Tuasday,  5:00  P.M. 

Count  36  characters  and/or  spaces  per 
line.  No  abbreviations,  (add  1  line  for 
box  information).  Box  holders'  identities 
held  in  strict  confidence.  Replies  mailed 
daily.  Editor  &  Publisher  reserves  the 
right  to  edit  all  copy. 


Editor  &  Publisher 
850  Third  Ave.,  N.  Y.  22,  N.  Y. 
Phone  PLaza  2-7050 
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Shop  At  THE  EQUIPMENT  MART  —  And  Save 

Used  Equipment  &  Supplies — Private  Sources,  Dealers,  Supply  Houses 


Composing  Room 


INTERTYPES 

Model  G4/2,  No.  23174 
Model  G4  No.  20690 
Model  F4/4,  No.  168B1 
Model  C4/4.  No.  16219 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


C-4  INTERTYPE  #19576.  gas  pot. 
Mohr  saw.  Vogue  mats.  Also.  Elrod 
with  11  molds,  gas  pot.  Tribune- 
Democrat.  La  Junta.  Colo. 


Press  Room 


OFFSET  NEWSPAPER 
PRESS 


Press  Room 


INTERESTED  IN  WEB  OFFSET? 

Then  Be  Sure  To  See  The 


1  Unit  22%  X  36  Webendorfer  Roll  Fed  1962  THATCHER  PACER 


I  with  Newspaper  Folder  and  %  Fold. 

j  Ten  Rolls  of  Newsprint 

Whirler  Light  Table 

I  Enlarger  Vacuum  Frame 

24"  Camera  Arc  Lamps 

^  Complete  package  —  Delivered  — 
Installed  —  Ready  to  Run 

UPECO,  INC. 


HAMMOND  BEN  FRANKLIN  floor  UrC'^W,  lINk... 

model  saw  trimmer.  A.C.  60  cycle  *7rn  \/  II  1_  I  A 
motor.  Clean,  precision  unit,  crated  /DU  V3ll©yDrOOk  /\V©., 
F.O.B.  Chicago  $365.  Type  &  Press  I  ii  i  Kl  I 

of  Illinois.  Inc..  3312  No.  Ravenswood  LynClhUrST,  IN©W  J©rS©y 
Ave.,  Chicago  13,  Ill.  _ 


1  MODEL  F-2  INTERTYPE  MIXER. 
290  Channel.  Electric  Pot,  Serial  tt 
over  15,000.  Going  TTS.  Excellent  bar¬ 
gain  @  $5,000:  also  available  alx>ut 
June  15th  1  Mtalel  B-2.  Intert.vi>e  Elec¬ 
tric  Pot  $2,600.  Box  1673,  ^itor  & 
Publisher. 

THE  NATION’S  NEW  SPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  News- 
pai>er  Turtles-- $S4.. 50  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY.  113  West  Market 
Street.  Elkin,  North  Carolina. 

Engraving 

ELGRAMA  ENGRAVER.  Excellent 
condition,  I’i  years  old.  12  x  18  plate 
area.  Line-tone  and  line-cut.  Sunday 
Herald,  Bridgeport.  Conn..  Mr.  Ritter. 

Press  Room 


GOSS  PRESSES 
FOR  SALE 

Just  traded  in  on  new  Goss 
SUBURBAN  or  URBANITE  web 
offset  presses! 

COMET  #412— Built  1921.  Located  in 
Victorville,  Calif.  Available  late  July 
or  Aug. 

DUPLEX  Model  E  #1589— Built  1947. 
Located  in  Columbia,  Pa.  Available 
late  June. 

COMET  #216— Built  1913.  Located  in 
Rogers,  Ark.  Available  immediately. 

COX-O-TYPE  #323— Built  1947.  Lo¬ 
cated  in  Bel  Air,  Md.  Available  late 
July. 

DUPLEX  Model  #1334— Built  1929. 
Located  in  Cherry  Hill,  N.  J.  Avail¬ 
able  mid-Nov, 

COX-O-TYPE  #533  (with  color  at¬ 
tachment)  —  Built  1957.  Located  in 
Cherry  Hill,  N.  J.  Available  mid-Nov. 

COX-O-TYPE  #457  (with  color  at¬ 
tachment)  —  Built  1953.  Located  in 
Downers  Grove,  III.  Available  Nov,  I. 

COX-O-TYPE  #189— Built  1934.  Lo¬ 
cated  in  Bay  City,  Tei.  Available 
Nov.  I. 

For  complete 
defoils  confacf: 

THE  GOSS  COMPANY 

5401  West  31st  Street 
Chicago  50,  Illinois 
Phone:  Bishop  2-3300 


1952  Hoe 

Color  Convertible  Unit 
with  Color  Cylinder 
223/j  inch  Cut-off 

Available  May  1962 

This  unit,  along  with  7  "Z"  Pattern 
units,  was  purchased  from  the  San 
Francisco  Chronicle.  We  will  install 
the  7  "Z's”  only 

Contact  A.  Q.  Miller,  San  Gabriel 
Valley  Tribune,  West  Covina,  Calif. 
Phone:  EDgewood  8-5511. 


FOUR-UNIT  VANGUARD  OFFSET 
Newspaper  Press.  32-tab,  16  full  pages. 
36"  Web,  only  2  yrs.  old.  looks  and 
runs  like  new.  Available  in  August. 
Now  producing  some  of  the  countries 
nicest  looking  newspapers.  Larger 
equip,  reason  for  selling.  Press  is  the 
latest  design.  Newest  type  folder  in¬ 
stalled  Jan.  1962,  equippe<l  with  com¬ 
plete  in-fee<l  units.  Plus  many  special 
features.  We  will  train  buyer  in  com¬ 
plete  offset  process — from  start  to  fin¬ 
ish.  Priced  for  quick  sale  $54,000.00. 
K.  S.  Johnson,  Tri-County  Publishing 
Company,  Lemont,  Illinois. 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS,  INC. 

1637  West  Main.  Oklahoma  City. 
Oklahoma.  Call  CE  6-8841 


(Now  in  Production) 

Featuring 

The  Completely  New  Heavy 
Duty  “Jaw  Type”  Precision 
Folder  —  That  Outperforms 
Them  All!! 

Rugged  Construction  —  Walk- 
Thru  Units  —  Dpiamatic  “Ad- 
justo-Speed”  Drive  —  Fully 
Automatic  Tensions  —  Simple 
Mechanical  Controls. 

Note:  We  will  take  your  present  equip¬ 
ment  in  trade.  We  buy  and  sell  all 
newspaper  equipment,  including  presses, 
typesetting  machines.  TTS  equipment, 
Ludlows,  Elrods,  mat  rollers,  etc. 

Distributed  By 

INSCO 

SALES  AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF 
INLAND  NEWSPAPER 
MACHINERY  CORP.) 

1720  Cherry  St.  Kansas  City  8,  Mo. 
HA  1-5365 


PRESS  UNITS 

Goss  6-Units,  substructure.  Cline  reels. 
A  C  drives.  Double  uiiper  formers. 
22%"  cut-off.  Available, 

32  and  40-Page  Duplex  Tubular,  two 
sections  in  jumps  of  two  at  a  time. 

GEORGE  C.  OXFORD 
Box  903,  Boise,  Idaho 


24-PAGE  DUPLEX  TUBULAR 
2-to-l  Model,  No.  484,  AC  Drive. 
8-Page  Top  Desk  installed  new, 
1950.  Complete  vacuum-back 
stereotype. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 

FOR  S.ALE:  32-PAGE  GOSS.  Will 
print  16  straight  or  32  collect  with 
one  color  or  up  to  24  with  full  color. 
22%^  cut-off.  Metal  i>ot,  pump  ant! 
|M)ny  ami  other  auxiliary  e<iuipment. 
Available  now  at  new  low  price.  Write 
for  full  particulars.  News-Dispatch. 
Michi^An  City,  Indiana. 

HOE  NEWSPAPER  PRESS— 96  pa^e 
tab:  48  full  pages;  semi-cylindrical; 
good  condition;  prints  very  well.  Can 
1:^  seen  running.  Available  imme<li- 
ately !  Price  including  all  Mat  and 
Stereotyiie  equipment,  $9,500.00  or  best 
offer.  Must  sell  fast.  K.  S.  Johnson, 
113  Cass  Street,  Joliet.  Illinois. 


4  UNIT  GOSS  PRESS 

Arch  Tyi>e  Units,  1  double  folder, 
22%"  cut-off.  2  quarter  folders,  4  sets 
of  angle  bars,  1-100  H.P.  AC  C-W 
drive.  Cline  reels.  Cline  Automatic 
Tensions,  trackage,  turntables.  Lo¬ 
cated  in  San  LUego.  Available  now. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.,  Sun  Valley*.  Calif. 


FOR  SALE: 

One  set  of  Roll  Arms  with  Tension 
Controls  —  Power  Hoist  for  Three 
paper  roils,  for  High  speed  Rotary 
type  newspaper  press.  Located  in 
Washington,  D.C. 

UPECO,  INC. 

GE.  8-3744 
BOX  355 


LYNDHURST, 


NEW  JEHISEY 


GOSS  24-28  page  23-9/16"  with  extra 
color  cylinder.  Double  Folder  with  % 
fold:  end  feed,  power  hoist:  AC  drive: 
Wood  Pony  Autoplate  and  complete 
stereo.  . 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


Press  Room 


GOSS  OCXL"PLE  tVith  Color 
4  Arch  T>-pe  Units 
Color  Deck  for  ROP 
Double  Folder  21*2" 

Reels,  Tensions,  AC  Drive 

DUPLEX  TUBUL.\R  With  Color 
24-Page  2  to  1  Model 
Stere»)ty|)e  &  AC  Drive 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.  New  York  17,  N.Y. 


Roller  Grinding 

GEO.  C.  LOVELOCK 
Specializing  in 
Rubber-Roller  Grinding 
43  Hoffman  Blvd. 

East  Orange,  N,  J. 

Tel.  OR  5-3344  MtTrdock  6-J2W 

Steel  Strapping 

WILL  SACRIFICE  approximately  2.440 
StI.  strapping  R<1.  Siiec.  C-16-18  gauge 
for  Gerranl  Q  newspaper  tying  nui- 
chine.  Contact :  John  Kuhn,  Newspaga 
Agency  Corixiration.  P.O.  Box  2472, 
Charleston  3o.  West  Va. 

Stereotype 

STA-HI  Master  A  C  Former. 

A  C  motor  drives  30.  40.  50,  75  HP. 

*4  folders,  curved  routers. 

G,  C.  Oxford,  Bo.x  903,  Boise,  Idaho 

Wanted  to  Bur 

USED  WEB  FEB  newspaper  Rotary 
Offset  presses  with  newspaper  typ, 
folding  machine.  UPBOO,  Box  U4, 
Lyndhurst.  N.  J.  GE  8-3744. 

FOUR  OR  5.  16-PAGE  UNITS  with 
reversible  steel  cylinders,  roller  bear¬ 
ings,  twin  folders  and  complete  steiao* 
type  equipment.  The  press  we  waat 
should  he  able  to  print  32  pages  with 
full  color.  Write  Harry  R.  Squien, 
Daily  Advertiser,  Lafayette,  Louisiaiia. 


NEWSPAPER  PRESSES 
COMPLETTE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4594 


Linotypes — Intertypes  -Ludlowi 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  New  York  7.  N.  Y. 

TWO  REELS  COMPLETE  WITH 
STANDARDS  .\ND  MOTORS.  AC 
preperrp:d.  arms  capable  of 
TAKING  UP  TO  36"  Dl.AMETER 
ROLLS  OR  IF  POSSIBLE  40"  DIAM- 
ETER  ROLLS  AND  ANY  LENCTITI 
OF  ROLL  OVER  40".  CONTACT  R. 
J.  PAPE.  EASTERN  COLOR  PRINT¬ 
ING  CO..  23  COMMERCIAL  STREET. 
W'ATERBirRY  2o.  CONN.  PHONE 
753-1128  CODE  NUMBER  203. 

WANTED:  DUPLEX  E’OLDER  (used) 
for  Goss  Unit  Tubular  Press  (built  by 
Duplex).  Contact:  Herald  Publishing 
Co.,  Albany,  Georgia. 

BALLOON  FORMER:  also  Ca^ 
fountain  for  Standard  2  to  1  Duplex 
Tubular.  Bo:c  1578.  Eklitor  &  Publisher. 


ATF  WEB  OFFSET  Newspaper  W-167  i  COMBTT  300  LINOTYPE  with  adapW 
F'older.  At  a  special  low  price.  Being  keylioard,  operating  unit,  six-poeket 
replaced  with  new  equipment.  Agent  mold  disk.  Thermo-Blo  mold  <8)0'ei^ 
for  owner:  Geo.  Hantscho  Company.  Must  be  in  top  condition.  Conw 
602  S.  Third  Avenue.  Mount  Vernon.  Tommy  Tucker,  P.O.  Box  297,  a»*> 
N.  Y.  Antonio  6.  Texas. 
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If  you  seek  a  job  —  or  wish  to  further  your  career 

Consult  these  'HELP  WANTED'  opportunities 


Adminisiratire 


Disjday  Adrertiidng 


Display  Advertising 


\A/r>k>(AM  A^';KTAMT  to  .  ~  IMMEDIATE  OPENING  for  Display 

AWECTSING  DIRECTOR  Advertising  Director  :  "S'S  AiSSn  Zi  “f.r£ 

executive  assistant  with  previous  pub-  DISPLAY,  CLASSIFIED.  AND  NA-  ' _ 

licstion  and  mlvertisinK  background  tIONAL.  MANAGERIAL  EXPERI-  xt  .-r,vv.xr»  r  oahsc-uaxt 


IMMEDIATE  OPENING  for  Display  GENBIRAL  ASSIGNMENT  Reporter, 
Advertising  Salesman  in  Delaware's  male,  at  least  three  years’  newspaper 
capital  city.  Afternoon  daily  with  12,-  experience.  New  Jersey  daily  in  N.  Y. 
(100  circulation.  Send  complete  resume  metropolitan  area.  Box  1641,  Editor  A 


- — - OPENING  FOR  NEWS  EDITOR  on 

NATIONAL  ADVTG.  SALESMAN  C^fomia  p.m  dmly.  Good  job 

Unusual  opportunity  for  youn^T  college  ^ 

graduate  to  join  Chicago  advertising  ntoye  up.  Will  do  TOme  writing,  some 


lidri  be  consider«l.  I.\ill  secretarial  ENt^EmilS,  AS  ASSICTAOT  OR  .NATIONAL  AD^  “r  U^^on  L"il  ZT;  ^y  to 

skills  require.!:  others  nee<I  not  apply.  '  qN  SMALLER  PAPER  ESSENTIAL.  Unusual  opportunity  for  young  TOllege 

Immediate  oiening  l«K-ause  of  family  hE  WILL  SL-PERVISE  STAFF  OF  Kraduate  to  join  Chicago  advertising  handl“  farm  news  in 

transfer.  Starting  salary  $4d0  per  siX.  MUST  HAVE  IDEAS.  ENERGY,  .“f  ‘mportant  newspaper  group,  and  han^l^  f^  news  m 

month.  Telep^.ne  Miss  Duggan,  in  SALES  AND  LAYOUT  ABILITY.  Experience  not  necessary,  will  tram,  this  ^^Itural  A^»  o^nw 

Denver,  at  BE  .-23.9,  for  interview  HIGHLY  COMPETITIVE.  Box  1660,  G?asl  starting  ^lary.  Excellent  ern-  ^  eq^^ 


administrative  I 
assistant 

A  New  York  City  newspaper  has  an  open- 
ins  for  an  Administrative  Assistant.  The 
Sian  selected  for  this  position  will  be 
concerned  with  staff  studies  in  produc¬ 
tion.  circulation,  advertising,  personnel 
and  labor  relations.  His  work  will  not 
only  be  directed  towards  improving  day- 
today  operations  but  also  will  be  con¬ 
cerned  with  plans  for  the  development 
of  the  paper.  We  are  interested  in  a  col¬ 
lege  graduate  with  two  to  ten  years'  expe¬ 
rience  in  the  newspaper  held  who  believes 
be  is  qualified  and  has  the  desire  to  ad¬ 
vance  his  career  with  a  nationally  known 
newspaper.  This  is  a  position  of  great 
agential.  Qualified  men  are  invited  to 
write  in  confidence  to 

Box  1606,  Editor  &  Publisher. 


Circulation 


Editor  &  Publisher. 

EXPERIENCED  DISPLAY  Advertising 
Sales  Representative  wanted  as  an  ad¬ 
dition  to  present  staff,  on  up-state 
New  York  daily.  Must  have  a  mini- 


ployee  Iwnefits.  Write  fully.  Box  16Hii. 
Elitor  &  Publisher. 


darkroom.  Staff  also  uses  camera. 
Write  full  details  to  Box  1616,  Editor 
t  Publisher. 

WIRE  EDITOR  for  6-S  page  daily  in 
state  capital.  Young  crew.  Tam-3pm 
daily  deadline,  no  Sunday.  Under  5M 


mum  of  '*  vears  experience  servicinir  REPORTER  for  women’s  news  depart-  oaily  ueaaiin^  no  sunua^  unuer  o.u 
retaU  acrounts  Thi^’is  ^  ex*  27.000  circulation  Illinois  daily.,  circulation  Write  John  Hippie,  Capi- 

ceptional  opportunity  which  can  lead  involves  writing  clu^b,  social  news  tal  Journal.  Pierre,  S.D. _ 


to  advertising  manager  post  in  short 
time.  Send  complete  resume  of  e.\peri- 


plus  features  about  family  living,  fash¬ 
ions,  food.  Modem  plant  in  prosperous 


ence.  education  and  salary  require-  community.  Go^  lula^,  many  extra 
ments.  All  replies  confidential.  Box  benefits.  Write  details  education.  «i»n- 


1663,  Elitor  &  Publisher. 


ence  to  Box  1577,  Editor  &  Publisher. 


PPTAll  AnVPPTKIMf^  EDITOR— 12,000  daily  class  in  city  of 

IXCirML  rVUVCMIOIIN'C?  jjQ  000  ^^-here  another  daily  is  real  stiff 

^  A  M  A  P  P  competition.  Must  be  able  to  develop  Large  corjioration  has  opening  for 

X,-  X  j  ■  X  M  ,  ‘.“P  budget  of  news,  edit  wire,  nian  with  goo.1  newspai*r  background 

13,700  Established  growing  daily  wants  dummy  page  one  and  other  general  j  reiairting,  feature  writing  and  copy- 

a  manager  strong  on  promotion  with  news  pages,  intelligently  and  produc-  desk  Public'  Relations  exi>erience  helt>- 

ability  to  direct,  train  personnel  and  tively  boss  staff  of  seven.  No  learners,  f„'i  Reply  in  detail  to  Box  1692  Elitor 


AN  OPPORTUNITY 
FOR  A  GOOD 
NEWSPAPER  MAN 


produce  himself.  Staff  of  four. 


no  has-beens.  Salary  and  other  details  Publisher. 


ful.  Reply  in  detail  to  Box  1692,  Elitor 


mediate  opening  with  a  future  for  upon  perusal  of  your  first  inclusive  _ ! _ - 

right  person.  Please  write  giving  com-  letter.  Box  1625,  Editor  &  Publisher.  aYER-AWARD  winning  Arizona  Jour- 
plete  background  and  jweront  s^ary  wants  a  seasoned,  imaginative  copy 

requirements.  Box  1669,  Bxlitor  &  Pub-  XOP  NEWSMAN,  heavy  desk  and  re-  eilitor  and  makeup  man,  capable  of 
lisher.  porting  experience,  wanted  to  teach  i  assuming  resisinsibility  and  pioneering 

v  tivi-omi  -ivr-  « ^  ,  ,  rejiorting  and  editing  in  large  mid-  :  a  unique  field  of  offset,  metropolitan 

”  .MANAUc-K  wantevf  lor  western  journalism  school.  Bachelor’s  !  journalism  in  America’s  fastest  grow- 
13.300  ABt  evening  daily,  college  degree  requirevl.  Pay  $150  a  week  or  ;  ing  city.  B'ull  details,  references  should 
town  of  21.(00,  loth  well_  above  aver-  more,  ilepending  upon  experience.  Box  lie  sent  to  Jim  Hart.  Managing  Elitor, 


age.  Seek  yiiung  man  with  lotential  ,5:50.'  Editor  &  Publisher. 


UKGULAtiu^  MAixAuivn  lor  gro^  has  background  to  effectively  di- 

ing  Texas  Gulf  Coast  Daily.  Must  te  ,,^.,5^  of  retail,  general,  and 

expCTiCTced  in  all  phases  and  not  afraid  „r„m„tion.  Growth  opportunity.  Con- 
of  hard  work.  Able  to  orgaiiize  and  fi,,onees  protecte,!.  Publisher.  TRIP- 
carrj  out  promotion  ana  butlcl  sond  une  FREMONT  NEBR 

circulation.  Opportunity  for  advance-  .  .  * _ J _ I _ I _ 

ment  for  right  man.  Send  background  ADVERTISING  SALESMAN  —  Fast- 
wd  references  to  Box  1583,  Editor  &  j^rowinj?  progressive  daily  (115,000  cir- 
PubllSher.  nilntinnl  h««  nttitortiinitv  fnr  a  hnriU 


P.  O.  Box  624,  Phoenix,  Arizona. 


REWRITE 


circuiauon.  upponunuy  lor  auvance-  _ _ _ _ _  _  .  t  ^ 

ment  for  right  man.  Send  background  ADVERTISING  SALESMAN  —  Fast  metropoliton  daily  (Chart  Area  2)  m  n^  of  experienced 

and  references  to  Box  1583  Editor  &  AU vt,K  1  isiNlt  SALESMAN  fast  rewrite.  Primary  requisites:  experience  and  versatility,  accuracy  and 

^hliXr  growing  p^ressive  daily  (Ilo.OOO  cir-  ,  ^  craftsman  who  takes  facto  as  presented  and  fashions  the  information 

_  culationi  has  op,«rtunity  for  a  hard-  ^  complete  resume,  including  age.  education  and  salary 

_ _  -  workinK.  conscientious,  and  ilependahle 

A^l^ANT  TO  MANAGER  of  street  salesman,  age  22-35.  Must  have  a  mini-  cvNuiremento  to 


and  dealer  department  of  large  metro-  mum  of  2  years’  exiierience  in  creative, 
politan  A.M.,  Chart  Area  s.  Age  up  planneil  selling  of  space.  Salary  $6,li0(l 
to  50.  Fully  experienced.  Right  man  more  |ier  year  deiiending  on  ex- 

Iwill  assume  immediate  supervision  of  iwrience  and  qualifications;  many 
crew  of  sui^rvisora  an^d  eventually  fringe  benefits.  Personnel.  The  Record. 


head  department.  Box  1670,  Elitor  & 
Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  nee<le<l  for 


l.iO  River  St.,  Hackensack,  N.  J.  ....  .  ,  x-  -j  „  .  j.»  »  c-  .x  x,  j  -i 

_ _  with  desk  experience  to  serve  as  Girl  Friday  for  editor  of  Southern  P.M.  daily 

have  you  got  the  go  and  imagi-  50,000.  Duties  include  editing  syndicated  columns  and  "Letters  to  Editor.’’ 
nation  to  get  the  plus  in  weekly  atl-  Apply  in  detail.  Box  It 07,  Editor  &  Publisher, 
vertising?  Have  you  got  enough 

amliition  to  want  to  take  the  paiier  il 

away  from  the  boss?  Can  you  stand  I  I 


Box  1674  Editor  &  Publisher 

NEWSPAPER  WOMAN 


Florida  Daily.  Man  or  woman  with  New  England?  If  you  can  answer  yes. 
competitive  backgrouml  preferred.  Com-  write  to  Box  1691.  Elitor  &  Publisher. 

plete  resume  first  letter.  Box  1694,  _ _ _ _ _ 

Editor  &  Publisher.  SIIRIIRHAN  TM,’irir_WF.Kk'I.Y  .3  ttn- 


EDITOR  AISD  PVBLISHEWS  CHART  AREA 


«mor  s  ruiiiisner.  I  SUBURBAN  TWICE-WEEKLY  3  pa- 

:  Iter  group  (Chicago  area)  looking  for 
Display  Advertising  alert,  aggressive,  exiterienceil  display 

— _ _ 1 _ _ _  I  manager.  Must  lie  ready  to  take  over.  : 

YDinsTP  nicpt  AV  AnxrTO-rToimrt  '  develop  stalT,  and  prwluce  results.  No 

YOpiG  DISPLAY  ADVraTISING  ;  Trainees,  no  apprentices,  no  kids.  ' 

Mesman,  at  least  one  year  s  experi-  i  Ltlxiking  for  a  top  quality  man — will  ^ 


^  -  , - .  1  I  rniiiwn,  iiu  niiiirviiLK'vs,  Aifiin. 

Mesman,  at  least  one  year  s  experi-  i  looking  for  a  top  quality  man — will  ^ 
S?  lay^t.  ,  „ay  top  dollar.  Write  Box  169.S,  Editor 

Salary  based  on  experience,  opportu-  ,  r.  p„Kiiahor 

nity  for  advancement  based  on  per-  ;  _ ! _  | 

formance.  Work  in  friendly,  thriving  '  | 

^munity  on  established  and  growing  ]  tE’XAS  GULF  COAST  DAILY  in  100.- 
icaa  rvc.**'***?*^ xi^x Area  1.  Box  j  00(1  industrial  city  nee<ls  aggressive, 
*  Publisher.  I  young  (under  40)  display  Ad  Man. 

Mislern.  air-conditioned  plant.  Salary. 
UNUSUAL  OPPORTUNITY  for  ex-  .  some  commissions,  other  benefits.  Ade- 
perienced  retail  advertising  salesman  quate  opixirtunities  with  expaniling 
with  background  on  small  daily  who  organization  for  qualifieil  man.  Chart 
IS  interested  in  moving  up  to  a  metro-  Area  9  applicants  please  send  complete 
politan  newspaper.  This  position  has  resume ;  include  work  history,  salary 
adequate  opportunity  to  test  all  of  ,  reiiuirements  and  references  first  letter, 
one’s  potential.  Good  starting  salary  !  THE  NEWS.  Port  Arthur,  Texas, 
plus  adequate  opportunity  for  ad¬ 
vancement.  Write  giving  complete  — - - - - 

n*  xV  ^  1  $25,000  YEARLY 

oox  1633.  Editor  &  Publisher.  i  AND  YOUR  OWN 


1 

N.P.‘  *■' ' 

'’S  WifO. 

k 

:  ~ 

1  'p-Jg  1 1 

\ 

1  ■  r--#, 

1  to 

Bnr  TxV  “  1  $25,000  YEARLY 

oox  1633.  Editor  &  Publisher.  i  AND  YOUR  OWN 

“ -  - I  BUSINESS  1 

EXPERIENCED  AD  SALESMAN  for  |  State  Franchise  for  qualifieil  individuals 
oproial  Progress  Edition.  Must  be  able  '  who  can  put  4  salesmen  on  $250  wk. 


to  handle  accounts  professionally,  from  j  comm,  selling  low-cost  ads  in  line 
toe  smallest  businessman  to  the  In-  magazine  to  local  merchants.  Terrific 
durtnalist.  Send  full  resume  to  Dick  sales  building  program  tie<l-in.  Resume 
oailey.  Advertising  Director.  Delaware  essential.  Ihiblshr.  Box  2202,  Glen¬ 


selling  low-cost  ads  in  fine 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


State  News,  Dover,  Delaware. 


br(x>k,  Connecticut. 
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HELP  W.WTEU 

HELP  Vi  .4NTED 

1 

HELP  W.\>TED  j 

HELP  V)  ANTED 

Editorial 

Editorial 

Editorial  ! 

Editorial 

RBJPORTER,  San  Francisco  Bay  Area 
suburban  afternoon  daily,  30.000  cir¬ 
culation.  Write  Bo.\  1620,  ^itor  & 
Publisher. 

COPYREAPER 

Chart  Area  2  morning  daily  has  open¬ 
ing  for  ex|>erienced  copy  desk  man. 
Must  l)e  hustler.  Opiwrtunity  to  learn 
slot  oiieration.  Box  1673.  Editor  & 
Publisher. 

EDITORIAL  PAGE  ASSISTANT 
Fourth  staff  member  of  Midwest  morn¬ 
ing-evening.  Duties  include  layout, 
makeup,  copyediting  for  pages,  plus 
some  editorials.  Should  have  report¬ 
ing  and  desk  ex|>erience,  maturity,  am¬ 
bition  to  write  editorials  and  "depth” 
articles.  Prefer  applicants  from  Zones 
8.  9  or  10.  Full  background  and  salary 
needs  first  letter.  Box  1644,  Eklitor  & 
Publisher. 


EXPEailENCEI)  POLICE  and  munici- 
I)al  government  reixjrter.  city  of  45,000. 
Contact:  Ekiitor,  Roswell  (New  Mexico) 
Daily  Record. 

EXPERIENCED  REPORTER  can  find 
opixjrtunity  for  wide  variety  of  work 
on  growing  Chart  Area  1  daily-Sunday 
operation.  Include  writing  samples, 
photo  in  first  letter.  Bo.x  164S,  Editor 
&  Publisher. 

LIKE  THE  VARIETY  OF  BUREAU 
WORK?  Good  Chart  Area  1  opening 
available  for  self-starter.  Box  1643, 
Ekiitor  &  Publisher. 

REPORTER 

Elastern  morning  daily  in  capital  city 
seeks  bright  general  assignment  re¬ 
porter  with  solid  3-4  years  experience. 
Send  resume,  references  to  Box  1671, 
Ekiitor  &  Publisher. 


REPORTER-DESKMAN 


Man  with  jfeneral  news  reporting  and  desk  (preferably  wire)  experience  needed 
for  92,000  Sunday  new8pai>er.  Attractive  housing?,  Rood  schools,  convenient 
recreational  and  shoppinR  facilities.  Excellent  opi)ortunity  with  growing  news¬ 
paper.  Moving  exi>ense  allowance. 


Lancaster,  Pa 


In  confidence,  write: 

Mr.  Jay  H.  Wenrich,  The  Sunday  News 


REIPORTER  for  women’s  page  on  13,- 
000  circulation  daily.  Nice  community, 
good  salary,  benefits.  Write  full  back¬ 
ground.  C.  V,  Rowland,  The  Sentinel, 
Lewistown,  Pa. 

i  WIRE  DESK  POSITION  OPEN  on 
10,000  circulation  daily  in  Northwestern 
{  Ohio.  Mature  man  considered  if  salary 
nee<ls  in  line  with  this  size  paper. 

I  Write  to;  Gordon  C.  Dix,  Crescent- 
News,  Defiance.  Ohio. 

WIRE-EDITOR-COPY  DESK  job  for 
young  man  with  feel  for  layout;  some 
editing  and  head-writing  experience. 
Will  train  college  grad  beginner  er 
adaptable  professional.  W.  N.  Roes- 
gen,  ME,  Sandusky,  Ohio,  Register. 

WOMEN’S  EDITOR  —  Experience  in 
field,  for  34H  morning  daily.  Chart 
:  Area  1,  Opportunity,  prestige,  pleas¬ 
ant  surroundings,  liberal  benefits  of- 
fere<l.  Creativity,  character,  attractive 
'  i>ersonality  wanted.  Box  1662,  Editor 
I  &  Publisher. 

I  CALIF.  BECKONS  to  qualifie<l  e<litor 
I  for  13,OUO  six-<lay  daily,  staff  of  14. 
I  Give  full  background,  qualifications. 
I  references  and  salary  exiiectations.  Box 
169U,  Ekiitor  &  Publisher, 


(Phone  EXpress  7-5251) 


CLASSIFIED  AD  DRDER  FDRM 


ZONE  STATE 


Insert  my  classified  ad  for 


n  Assign  a  box  number  and  mail  my  replies  daily. 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y, 

"Situations  Wanted"  payable  with  order 
(See  classified  rate  structure) 


’TOP  REPORTER  ON  3-PERSOS 
1  S’TAFE'.  small  P.M.  Mon.-thru-Fri. 

!  daily.  Resismsible  news  except  sports, 

1  society.  Use  camera.  Permanent  only. 

I  References  re<iuire<l.  Times-Gaietu] 

I  Shelbyville.  Tennessee. 

WIRE  EDITOR  for  TM  S..uthw« 
Michigan  daily  with  opiHirtuntites  to 
'  develo))  in  other  fields.  Two  staffen 
<  won  The  AP  State  Sweepstakes  Awar^ 

.  in  this  S|s>t.  Write:  Dick  Derrick,  St 
I  Joseith  (Mich.)  Herabl-Press. 

'  WOMAN  SPORTS  EDITOR  (cq)  fo, 
i  small  Calif,  daily.  With  other  featon 
duties.  Box  1693,  Erlitor  &  Publisher. 

I  ytechanical 

I  MACHINIST — Union  or  eligible,  ihouU 
be  competent  in  servicing  ’ITS  Oper- 
I  ating  Units,  Multiface  Perf.  Inten 
I  types  and  other  job  shop  equipment 
I  Night  work-altove  scale  pay:  paid  w 
cation  &  holidays.  Amos  G.  Black, 
Jr.,  Kelley  &  Jamison,  Inc.,  239  Court 
Memphis  3,  Tenn.  Ph:  JA  6-1687. 

WANTED:  TAPE  PUT4CHER  os 
morning  paper.  Union  shop.  $3.65  per 
hour,  vacation,  hospitalization,  tick 
;  COPYREkADER  to  help  out  on  city  leave — many  other  advantages.  Pham 
desk  and  assist  makeup  eilitor.  Some  |  962-4433.  or  wire  collect:  Haskell  W. 
night  work.  Tri-weekly  in  California  Hall,  Rockford  Newspapers,  Inc.,  Nem 
I  coastal  city.  Give  re:'erences.  when  Tower,  Rockford,  Illinois. 

!  available,  salary  e.x|>ected.  Box  1697, _ 

Ekiitor  &  Publisher. 

- PRINTER-F’LOORMAN  or  printer- 

DESK  POSITION  for  fast,  accurate  oiierator  for  top  N.  E.  Nebraska  week- 
copy  rentier  anti  heat!  writer.  Top,  ly*  College  town  of  4.5C0.  \\ell  etiuippid 
I  metlium-sizetl  morning  daily  in  Penn-  shop.  Lutilow,  Elrotj.  3  machiim 
sylvania.  The  opiwrtunity  anti  challenge  Kluge,  Kelly  B.  Duplex.  The  WayM 
are  here  for  a  real  hustler.  Box  |  Herald.  Wayne.  Nebraska. 

Eilitor  &  Publisher.  - 

i  ,ni.  STILL  GROWING  IN  HAWAII-Ne«d 

LDITOT  for  small  daily,  \\ilhm  DO  jj^other  top  pressman-stereotyi^r  for 
I  miles  New  York  City.  Eive-Day  W^k.  Strong  sub- 

v'lT  p"?V  urban  group  of  papers.  Union  scale. 

!  16.5,  Ekiitor  &  Publisher.  details:  Lester  Can^nter,  2(6 

^  EXCLUSIVE  COUNTY  SEAT  DAILY  ^oula  St.,  Honolulu  13,  Hawaii. 

I  neeils  experienced  rejairter  or  ileskman.  - - - - 

I  Give  qualifications  and  references.  Miscellaneous 

i  Sun-Star,  Merced.  California.  - - - - - - 

MANAGING  EDITOR  for  Chart  Area  OPPORTUNTTIES  on 

3  morning  .laily  with  circulation  of  newspa|*rs.  Our  members  need 

I  17..5()0.  Must  have  at  least  two  years  well-iualifieil  reporters,  eildors.  adven 
ex|*rience  in  executive  capacity,  and  circulation  rnen  and  back 

!  ability  and  desire  to  sui^rvise  and  de-  shop  personnel.  Write  PNPA.  CTl,  N. 
i  velop  staff  of  15.  Lilwral  Iwnefits  goo.1  ^cont  St.,  Harrisburg.  Pennsylvania. 

I  community  and  growing  area.  Box 

I  1699.  Ekiitor  &  Publisher.  Public  Relations 

n^’^?l^Jo‘^cUifs''^n^ls^8har*i?‘co^  NORTHWEST  UNIVERSITY  -  As- 

man  with  at  least  three %ears  ^xileri-  ?i»tant  technical  editor  Writing,  rft- 
ence  -good  news  judgement  able  to  ®'‘,P®/‘f"®®, 

take  direction  -accept  news  desk  re-  ground  helpful. 

siKinsibility.  with  no  objection  to  night  “'“'‘y  ^ 

I  work.  Five-<lay.  40-hr.  week ;  vacations.  1616,  Ekiitor  &  Publisher. 

I  i>ension  plan.  College  town.  Immediate - - 

'  opening.  Full  details  nee<]e<l  in  initial 

reply.  Box  16tSr»,  Editor  &  Publisher.  TOP  OPPORTUNITY 

I  NEkWSMAN  to  work  in  Latin  America.  POP  RPOIMMPR 

English-language  daily  needs  all-around  iv^lx  1 1  Nl  x  l_l\ 

newspaiierman  with  iierfect  English  , 

I  and  g(K«l  working  Spanish.  Excellent  Statewide  organization  headquarterid 
j  opiKirtunity.  Write  Box  1678.  Ekiitor  &  in  Albany,  N.  Y.,  has  immediate  opM- 
Publisher.  ing  for  talenteil  young  writer.  Wznt 

- - man  who  can  do  releases,  feature!,  ed- 

REPORTER-PHOTOGRAPHER.  man  itorials.  Must  lie  able  to  handle  make- 
or  woman,  to  cover  E'lorida  East  Coast  up  &  head-writing  for  10,000 
resort  town.  Salary  starts  at  $80  per  tion  tabloid  house  organ  (monthly), 
week.  Write  Box  1695.  Ekiitor  &  Pub-  Starting  pay  determined  by  quallBce- 
Usher,  stating  iiualifications.  tions,  will  increase  as  you  take  on 

- - - more  resixmsihility.  Prefer  man 

REPORTEIR.  small  ilaily,  could  use  some  exiierience,  but  on’-the-ball  gmo 
beginning  graduate.  Must  use  camera  fresh  out  of  J-school  or  the  Army  nu 
and  ilark  room,  have  car.  Box  1689.  a  good  chance.  Write  Box  1664,  Editor 
Ekiitor  &  Publisher.  &  Publisher. 

REPORTER  who  writes  well  and  fast  r  x-r-r-  i. 

for  live,  expanding  community  weekly  WAGNER  COU.EGE  -  Assistant  in 
with  fine  daily  stan.lanls.  M.  D.  Coe.  •'“''eau.  Pr^.ary  cesism^^^ 

“•<»<»  c-n...  V.. 

;  RE.'OBTB.-WUb  inUU  “'Wlk.'’ySS”ailS 

'  N,  Y, 

raterl  afternoon  daily  Albany,  Ore..  "  .  i  ..  — 

i  Democrat-Herald.  Contact  Larry  TRADF,  SCHOOLS 

]  Young,  Managing  Editor.  ^  .  _  .  .  .  _  _  .  _  _ _ _ _ 


TOP  OPPORTUNITY 
FOR  BEGINNER 

statewide  organization  headquartered 
in  Albany,  N.  Y.,  has  immediate  open¬ 
ing  for  talenteil  young  writer-  Want 
man  who  can  do  releases,  feature!,  ed¬ 
itorials.  Must  lie  able  to  handle  make 
up  &  head-writing  for  10,000  circula¬ 
tion  tabloid  house  organ  (monthlyl- 
Starting  pay  determined  by  qualiOca- 
tions,  will  increase  as  you  take  on 
more  resixmsihility.  Prefer  man  with 
some  exiierience,  but  on’-the-ball  grao 
fresh  out  of  J-school  or  the  Army  hu 
a  good  chance.  Write  Box  1664.  Editor 
&  Publisher. 


TRADF,  SCHOOLS 


REWRITE.  COPYDESK  MAN.  experi- 
enceil.  E'ast-growing  North  Jersey  semi- 
weekly.  Details  given  on  receipt  of 
full  iiersonal  and  professional  back¬ 
ground  information.  Write:  Ekiitor,  The 
New  Jersey  Herald,  Newton,  N.  J. 


Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruetioo 
EY^  Information 
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Advertising 

Management 

Circulation 

SITUATIONS 

WANTED 

Mechanical 

Editorial 

Publicity 

Administratire 

Classified  Adrertising  | 

Editorial 

Editorial 

ADVERTISIN' (j  DIRECTOR  seeks  chal- 
Itnglns  opportunity  on  daily  newspaper. 
Heavy  experience  all  departments.  Age 
39.  college  degree.  Proven  record — well 
known.  Excellent  health.  For  resume. 
Box  1667,  fiditor  &  Publisher. 

FORMEIR  publisher,  now  general 
manager  of  small  daily,  seeks  chal¬ 
lenge  and  opportunity  for  permanency 
with  aggressive  small  to  medium  size 
daily.  20  years  solid  experience  in  all 
phases.  last  11  as  general  manager- 
publisher.  Strong  in  administrative, 
cost  control,  advertising,  public  rela- 
itons.  production,  circulation,  union 
n^otiations.  Weak  on  news  side. 
Available  July  1st.  Box  1636,  Editor  & 
f^blisher. 

two-man  MANAGEMENT  TEAM : 
combined  experience  covers  successful 
general  direction  and  specialized  apti¬ 
tudes  for  all  departments:  looking  for 
a  property,  with  potential,  to  buy,  or 
manage  with  an  option  to  acquire 
stock.  Both  comfortably  employed  at 
present,  and  have  been  for  years  on 
competitive  and  combination  newspa¬ 
pers  of  medium  and  metropolitan  cir¬ 
culations.  Write  Box  1621,  Editor  £ 
Publisher. 

ADVBR’nSING-SALES  DIRECTOR  — 
solidly  secure  with  high  circulation 
consumer  medium  in  N.  Y. — facing 
stone  wail,  needs  "out”.  Under  45, 
wants  to  join  progressive  organization 
where  he  can  put  to  work  his  20  years 
creative  marketing  experience,  assume 
responsibility  for  sales  plans  and  pro¬ 
motion,  coordinate  research.  Success¬ 
ful  record  in  selecting,  training  and 
handiing  salesmen,  developing  incen- 
I  tives,  more  productive  marketing  pol¬ 
icies.  Cut  teeth  in  midwest.  Now  in 
East.  Relocation  dependent  on  oppor¬ 
tunity.  Box  1654,  Editor  &  Publisher. 


CLASSmED  MANAGER  desires  |xwi- 
tion  on  17.000  nml  up  daily.  Ten  years’ 
ex|>erienre  in  classifie<l  advertising. 
Strong  on  contracts,  classifietl  d. splay, 
stair  training,  and  service.  $145  |>er 
week.  Age  40.  affable  and  understand¬ 
ing.  In  excellent  physical  condition, 
Hol>by:  Boy  Scout  work.  Now  CAM. 
Write  Bo.x  1485,  Eiditor  &  Publisher. 

CLASSIEIEI)  MANAGER.  14  years' 
ext)erience.  sales  to  management-  com- 
Iietitive  and  combination.  Consider 
classified  or  retail  —  management  or 
staff  with  opiiortunity.  Prefer  Chart 
Areas  3  or  4,  consider  other.  Late  30's. 
family.  Box  1701,  Eklitor  &  Publisher. 

Display  Adrertising 

WEST  &  FAR  WEST  PUBLISHERS! 
Increase  profits  with  this  creative, 
successful  Ad  Manager.  Can  motivate 
salesmen,  build  lietter  customer-PR. 
lioost  efficiency.  Able  administrator. 
Small,  large  daily  exiierience.  Age  :!9. 
Want  to  know  more?  'Then  Wire  'Today! 
Box  1684,  E/ilitor  &  Publisher. 

YOUNG.  BRIGHT.  TOP  AD  STAFFER 
100,000  daily.  Experienced  in  retail  and 
national.  Former  industrial  ad  manag¬ 
er.  Seeks  stimulating  advertising  posi¬ 
tion,  College  degree,  30,  married.  Box 
1670,  Eiditor  &  Publisher. 

DISPLAY  AD  MANAGER-SALESMAN 
with  proven  record  seeks  new  job  with 
future,  ad  manager  or  good  stuff  job. 
Ad  manager  3  years,  small  daily:  staff- 
man  4  years,  metroiiolitan  daily.  28, 
married,  3  children,  veteran,  college, 
presently  employed.  Prefer  Chart  Area 
3  or  4.  Write  Box  1658,  Eiditor  &  Pul>- 
lisher. 


OONTROLLER-CPA  —  22  years’  with  [  ♦♦EDITORS  &  REPORTERS^* 

major  metroixditan  newspaiier.  Avail-  National  clearing  house  for  competent 
able  at  once.  Box  liO.l,  Editor  &  Pub-  personnel  coast-to-coast  at  no  charge 

to  emiiloyer.  Phone.  Write  or  Wire 

- - - -  HEADLINE  PERSONNEL  (Agency) 

darttfonists  St.,  New  York  OXford  7-6728 

Sil; 


Mature,  experienced.  Available 
July.  Samples  upon  request.  S. 
Smith.  1414  N.W.  54,  Seattle, 
Wash. 

Circulation 

CIRCUIATION  DIRECTOR— 19  years’ 
experience  ABC  and  ’’Little  Merchant 
Plan."  Tops  in  carrier  and  home  de- 
ivery,  motor  routes,  dealers.  Would 
like  to  relocate  with  small  to  medium 
daily.  Box  1619,  Editor  &  Publisher. 

CIRCULATION  MANAGER— 23  Years' 
experience,  including  10  as  C.M.  Alert 
administrator  —  solid  promoter.  Pres- 
mtly  employetl.  Age  42.  Box  1661, 
Editor  £  Publisher. 


^  ,  advertising,  circulat 

Correspondents  IM-rt  on  pro<!uction. 

- - - - —  '  spruce  up  your  pre 

CAPE  CANAVERAL  more  salable  to  adv 

PRESS  BUREAU,  INC.  ■  Write  to 

P.O.  BOX  846  Publisher. 

MELBOURNE.  FLORIDA 

G«t  your  requiremenU  in  now  for  REPORTER  —  nil 
the  upcoming  Carpenter  three-  news,  writini 

orbital  shot.  Advances,  features  '  aitnilar  work  on  Eat 
s^aight-shot  coverage  and  colorl  Editor  £ 

shot  coverage  per  your  requisites 
by  a  team  of  experienced,  accredited 

newsmen.  Witty,  hard-hitting 

_ _  _  __  _  dailies,  15  years’  i 

„  layout.  Age  40.  Nov 

TORRESPONDENT  !  I*h'>-  writing  or  combo  jo 
w^pher.  Five  years’  experience  in  Box  1581,  EMitor  £ 
science,  political  and  military  news  and 
imture  writing,  including  Far  Eaist  VERSATILE,  PRIZ 
•  .-..i.'  Aynilable  after  July  1,  ,  writer  (metropolita 

of  Paris,  on  either  spe-  any  area  aUer  Jul 
^'Btim^ts  or  use-my-own-judg-  |  ture  stories  and  r 
nt  wis.  Proven  capability  to  gen-  ;  years’  experience.  B 
stories  requiring  dig-  morning  and  after 
rng.  Box  1646.  Editor  £  Publisher.  1593.  Eklitor  £  Pub 
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swing  man  95,000  a.m.-p.m.  Fast,  ac- 
'  curate  pro.  Available  mid-summer.  Box 
1590,  Eiditor  £  Publisher. 

FRUSTRATED  MAGAZINE  RE- 
PORTEIR,  30,  sports  or  news,  wants 
back  into  metroiiolitan  daily  deadline 
I  race.  Digs  hard,  writes  crisp  and 
quick.  Box  1584,  Eiditor  £  Publisher. 

i  INTERESTED  IN  PROGRESS? 
Crackerjack  newsman  with  distaste  for 
mediocrity  seeks  post  as  managing 
I  editor  10-20,000  daily.  Aggressive  idea 
j  man  who  believes  in  active,  productive 
i  staff,  strong  stringer  system.  Age  29. 

■  single,  AB-MS  degrees.  Now  reporter 
j  23,000  West  Coast  daily.  Proven  expe- 
^  rience  all  beats  including  politics,  state 
government  Firm  background  all  desks. 
Strong  editorials.  Good  understanding 
advertising,  circulation  problems.  Ex- 
,  iiert  on  production.  If  you’d  like  to 
spruce  up  your  product  and  make  it 
mure  salable  to  advertiser  and  reader. 

;  let’s  talk.  Write  to  Box  1597,  Editor  £ 
Publisher. 

REPORTER  —  nine  years’  covering 
'  s|)ot  news,  writing  features.  Seeks 
'  similar  work  on  Elastern  daily.  College. 
Box  1579,  Editor  £  Publisher. 

SPORTS.  OUTDOOR  EDITOR 
Witty,  hard-hitting  columnist.  AP,  top 
dailies,  15  years’  all  beats,  makeup, 
layout.  Age  40.  Now  on  desk  job.  Seek 
writing  or  combo  job.  Chart  Area  6,  2. 
Box  1581,  Eiditor  £  Publisher. 

VERSATILE,  PRIZE- WINNING  sports 
I  writer  (metropolitan  city)  available 
any  area  after  July.  Strong  on  fea- 
I  ture  stories  and  page  layout.  Three 
:  years’  experience.  Has  worked  on  both 
morning  and  afternoon  papers.  Box 
1593.  &litor  £  Publisher. 


EDITOR.  32.  family  man.  10  years’ 
experience  on  weeklies  and  dailies. 
Seek  iiermanent  ixisition  with  future. 
Available  about  June  15.  Write  Box 
1611,  Eiditor  £  Publisher. 

KNOWLEDGEIABLE,  aggressive  re¬ 
porter  for  respected  metropolitan  daily 
seeks  national  affairs  reporting  posi¬ 
tion  in  Washington.  D.C.  30,  M.A.. 
six  years’  solid  newspaper,  radio  ex¬ 
perience  in  northeast,  south,  midwest. 
Elxcellent  Washington  background.  Top 
references.  Box  1614,  Editor  £  Pub¬ 
lisher. 

SCTENCE  EIDITOR-WRITER 
Wants  job  that  demands  resourceful¬ 
ness.  literacy.  Graduate  engineer, 
physicist.  Trade  mag  experience. 
Chicago  or  New  York  City  only.  Box 
1628.  Eiditor  £  Publisher. 

SECTION  EDITOR  SOM  daily  seeks 
desk  or  reporter  spot  California  P.M.  ' 
Fve  years’  all  beats.  Experienced  all 
phases  desk  work.  Veteran,  28.  mar¬ 
ried,  child.  Best  references.  Box  1626, 
Eiditor  £  Publisher. 

COPYREIADER — 15  years’  experience 
including  makeup  and  reporting:  de¬ 
sires  position  as  wire  editor  or  on  wire 
desk  of  small  daily  in  or  near  metro¬ 
politan  area.  Wire  desk  preferred,  but 
will  consider  local  desk.  Likes  Wash¬ 
ington,  D.C.  area  immensely.  No 
drifter.  Looking  for  place  to  put  roots 
down.  Liveable  wage  desired,  but 
money  not  so  important  as  decent, 
humane  treatment.  Write  Box  1666, 
Eiditor  £  Publisher. 

DESKMAN  SOM  daily  wants  P.M. 
Chart  Area  10  or  12.  Exper>nced 
top  references.  Box  1659,  Eiditor  £ 
Publisher. 

REPORTER  —  Working  knowletlge  of 
English  language.  Experience*!  all  reg¬ 
ular  beats.  BA.  Box  1582,  Editor  £ 
Publisher. 

STIFLED  EDITOR,  experienced  in  all 
phases  of  work  on  20,000  daily,  seeks 
opportunity  anywhere.  Age  38.  family, 
college  training:  near  20  years’  ex¬ 
iierience  all  with  same  firm.  Can  go 
no  higher  in  present  post.  Bo.x  1657, 
Ekiitor  and  Publisher. 


EDITOR,  news  or  wire  desk.  Capable. 

!  Prefer  small  daily  Chart  Areas  1,  2,  3. 
Box  1683,  Ekiitor  £  Publisher. 

EDITORIAL  PAGE  EDITOR 

Exi>erience<l  eilitorial  page  e<litor  and 
,  columnist,  now  on  30,000  weekly  — 
moderate  in  opinion,  vigorous  in  ex¬ 
pression  —  pro-fact  and  anti-ailverb  — 

'  seeks  iiermanent,  resiionsible  siKit  on 
*  daily.  Ivy  League  grad,  iiost-grad  work 
1  in  American  history:  broad  background 
'  in  economics,  international  relations. 

'  iMilitics.  literature:  .38,  family,  top 
'  references.  Samples  on  re<iuest.  Box 
j  1679,  Eklitor  £  Publisher.  I 

EXPERIENCED  WRITER-PHOTOG¬ 
RAPHER.  Missouri  grad,  marr!e<l,  29, 
fluent  Spanish.  Seeks  res|H>nsible  iHisi- 
tion  in  Los  Angeles  area.  Box  1686. 
Eilitor  £  Publisher. 

E'AST,  ABLE  DESK  MAN.  49.  single, 

,  college.  On  ilailies  since  1937.  Now  in 
East.  Will  travel  on  short  notice.  Box 
j  17110.  Editor  £  Publisher. 

I  FOREIGN  CORRESPONDENT  seeks  to 
I  return  stateside.  Three  years’  exiieri- 
I  ence.  Now  working  for  well-known 
j  international  publication.  Prefers  week- 
;  ly  or  small  daily  paiier.  Marrietl,  solier, 

1  one  child.  Available  Septeml)er  1.  Box 
!  1676,  Editor  £  Publisher. 

FRENCH  Ekiiting,  copy  preparation, 
j  proof-reading,  dummying,  indexing, 
exp’d  printing  £  publishing  prixiuction. 
Fluent,  accurate.  E'ree  Lance.  Box 
i  1681,  Eklitor  £  Publisher. 

I  GAL  REPORTER,  feature  writer, 
wants  busy  reimrting  job.  Box  1623, 
i  Eklitor  £  Publisher. 


HARD-WORKING  WIRE  EDITOR, 
seasoneil  s|K)rts  writer,  layout  artist, 
can  handle  any  desk  job:  eight  years’ 
exi>erience.  Desires  reharation  in  Chart 
Areas  9-10-11-12.  Marrie<l.  ilO.  Seeks 
Iiermanent  ixisition  with  advancement 
opixirtunities.  B*ix  1682.  Eklitor  £  Puli- 
lisher. 

OUTSTANDING  DAILY  EDITOR,  edi¬ 
torial  writer,  available  soon.  Republi¬ 
can.  Box  486,  Glendcde.  Ariz. 

13  YliARS  ALL  PHASES  daily  news- 
paiier  *iualifies  me  l*ir  high-level  edi¬ 
torial  or  business  ixist  nt  larger  daily. 
BA  degree,  ag?  45.  E'.  N.  McCiimic. 
Box  471,  Wellsburg.  West  Va. 

'TOP-E’LIGHT  EDITtlR.  Pulitzer  nomi¬ 
nee.  Able  and  economical  adminis¬ 
trator.  Knows  all  ilesks,  production. 
&litorial  writer  and  columnist.  Can 
take  complete  command.  Modest  salary 
’  requirements.  Not  an  alcoholic.  Box 
1677,  Editor  £  Publisher. 

Free  Lance 

EXPERIENCED  F.XSHION  EDITOR 
Will  cover  July  fall  fashion  showings 
in  Italy  lor  you.  Samples  sent  uixin 
request.  Please  reply  g.ving  full  par¬ 
ticulars.  Box  17(6.  &litor  £  Publisher. 

Mechanical 

OHIO  PRINTER.  26  yrs.  exp.,  seeks 
Iiermanent  position  in  So.  Calif.  Comb, 
man,  newspaiier  £  commercial,  M-O. 
foreman  exp.,  family,  sober,  union. 
Need  solid  offer  to  move.  Box  1596, 
Editor  £  Publisher. 

COSTS  HIGH  ?  Seek  gootl  composing  or 
mechanical  superintendent?  Seek  chal¬ 
lenging  job  with  opixirtunity.  Box 
1649,  Eklitor  £  Publisher. 

TTS  TRAINEE.  Eager  to  learn.  Chart 
I  Area  2.  Salary  no  object.  Box  1704, 
Editor  £  Publisher. 

Photography 

NEWS  PHOTOGRAPHER  with  seven 
years’  experience  Marine  Corps  PR, 
free  lance  New  York  papers,  syndicated 
;  New  Jersey  news  service.  Married.  25. 

1  will  locate  anywhere.  Box  1603,  Eklitor 
£  Publisher. 

PHOTOGRAPHFTR  desires  demanding 
ixisition  with  emphasis  on  feature  and 
color.  Highest  references  as  to  char¬ 
acter  ami  <iuality  of  workmanship. 
Marrie<i.  age  34.  14  years’  in  feature, 
news  and  industrial  photography.  A 
future  through  hard  work  is  my  goal. 
Box  16.87,  Editor  £  Publisher. 

Production 

COLLEGE  GRADUATE  seeking  a^ist- 
ant  production  managers  position. 

I  Printing  experience  in  letterpress  and 
offset,  both  hot  and  cold  type  metho<ls. 

I  Education  covers  business  and  all  fields 
I  relate*!  to  publication.  Box  1617,  Eklitor 
j  £  Publisher. 

I  Public  Relations 

(X>RPORATE  PR  EXECUTTVE;  11 
years’  TW  and  radio  background,  sales 
motivation  experience,  seeks  post  as 
TV  promotion  and  community  relations 
specialist  with  station  or  production 
company.  Current  inc*5me  exceeds  lOM 
through  iiersonal  initiative.  Box  1653, 
Editor  £  Publisher. 

FIVE-YEAR-OLD  PR  MAN 
'  with  newspaper  background  and  de- 
!  gree  (plus  graduate  work)  desires  to 
j  create  and  execute  solid  PR  program. 
Age  38,  navy  veteran,  WW  II.  Single. 
Skille*!  with  all  PR  t<x)ls.  Prefer  Ken- 
:  tucky.  $9,400  annually  considered.  Box 
'  j  1668,  Editor  £  Publisher. 

REPOR’TER  two  years — college  PR  two 
years:  desires  imiustrial  publications, 

■  press  relations  work.  Prefer  Chart 
i  Area  7.  Box  1705,  Eklitor  £  Publisher. 


Shop  Talk  at  Thirty 

Apathy  in  Los  Angeles 


One-third  of  the  Los  Angeles 
public  were  not  concerned  over 
the  loss  of  two  metropolitan 
dailies,  according  to  findings  by 
a  team  from  the  University  of 
California  at  Los  Angeles. 

Two-thirds  gave  some  indica¬ 
tions  of  shock  or  dismay,  but 
only  half  of  this  group  ex¬ 
pressed  specific  reasons  for 
their  concern,  reported  Dr. 
Walter  Wilcox,  UCLA  jounial- 
ism  head,  and  his  associates. 
Dr.  Jack  Lyle  and  William 
Johnson. 

The  blow  at  civic  pride  was 
the  top  reason  given  by  those 
providing  reasons  to  the  UCLA 
researchers.  The  loss  of  view¬ 
point  was  second.  Others  liste<l 
the  threat  of  collusion  or  mon¬ 
opoly  or  lashed  at  the  divergent 
Hearst  and  Chandler  owner¬ 
ships. 

In  their  quest  for  the  cause 
of  this  apathy,  the  researchers 
found  that  a  minority  expressed 
believability  in  the  two  news¬ 
papers,  the  Examiner  and  the 
Mirror,  which  dropped  from 
sight. 

Those  who  would  believe 
television  outnumbered  those 
who  said  they  would  believe  the 
two  dailies  lost  by  consolidation 
by  approximately  two  to  one. 

More  persons  said  they  would 
keep  television  in  preference  to 
either  of  the  suspended  dailies. 

Yet  approximately  two-thirds 
got  most  of  their  news  from 
newspapers,  the  breakdown  for 
sources  by  types  showed. 

One  factor  in  the  popularity 
of  television  lies  in  the  fact  that 
the  four  best  Los  Angeles  chan¬ 
nels  provide  dinner  hour  new's 
reports  which  include  as  many 
and  sometimes  more  national 
and  world  rejwrts  than  the  eve¬ 
ning  metropolitan  dailies.  Dr. 
Lyle  declared. 

In  an  effort  to  track  the  indi¬ 
cated  indifference  to  the  news¬ 
paper  deaths  further,  the  re¬ 
search  teams  explored  the  po¬ 
litical  background  of  readers. 

They  found  a  majority  of 
Democratic  readers  would  keep 
but  not  believe  their  newspa¬ 
pers.  The  credibility  of  Repub¬ 
licans,  on  the  other  hand,  in¬ 
creased  with  education. 

Among  those  Democrats  and 
independents  who  are  educated, 
were  twice  as  many  persons  who 
read  no  newspapers  as  the  aver¬ 
age.  This  rai.ses  the  question  of 
whether  these  groups  are  turn¬ 
ing  from  newspapers.  Dr.  Lyle 
declared. 

From  another  viewpoint.  Dr. 


Lyle  suggested  it  would  seem 
that  television  shows  a  much 
better  trend  among  “the  com¬ 
mon  folk.”  A  i*e-thinking  on  the 
relationship  of  new’spapers  to 
people  may  l)e  in  order,  he  sug¬ 
gested. 

Dr.  Wilcox  reports  the  metro¬ 
politan  news  field  troubled. 
Something  may  happen,  he  be¬ 
lieves.  But  he  does  not  agree 
with  the  theoiy  that  the  old- 
time  metropolitan  newspaper  is 
dead. 

Additional  studies  are 
planned.  These  may  clear  up 
such  questions  as  how  the  con¬ 
solidations  have  reacted  on  the 
seemingly  disaffected  Demo¬ 
crats  and  independents. 

Dr.  Lyle  termed  the  sample  of 
200  persons  in  four  areas  of 
Los  Angeles  County  adequate. 

The  unemployment  created  by 
the  Januarj'  consolidation  of  the 
Mirror  into  the  Times  and  the 
Examiner  into  the  Herald  & 
Express  has  disappeared.  Most 
of  those  who  lost  their  jobs 
wouldn’t  leave  Southern  Cali¬ 
fornia.  They  have  remained  and 
obtained  work,  although  i)er- 
haps  the  new'  jobs  have  not  been 
equal  to  those  lost.  Dr.  Lyle 
reported  from  personal  knowl¬ 
edge  of  the  field. 

*  *  * 

In  a  discussion  of  the  survey 
report.  Dr.  Wilcox  told  the  re¬ 
gional  conference  of  Sigma 
Delta  Chi  at  Los  Angeles  that 
he  predicts  a  “super-daily”  will 
emerge  from  the  program  on 
which  the  Los  Angeles  Times 
is  embarked. 

The  educator’s  concept  calls 
for  a  circle  of  daily  zoned  edi¬ 
tions  about  the  central  core  as 
well  as  for  an  outer  perimeter 
of  autonomous  evening  news¬ 
papers  to  supplement  the  morn¬ 
ing  and  Sunday  Times. 

In  addition,  the  Times  is  en¬ 
gaged  in  a  move  for  expanded 
national  and  international  cov¬ 
erage  w’hich  may  well  spur  the 
development  of  regional  news¬ 
papers  across  the  nation,  Dr. 
W'ilcox  believes. 

'The  initial  steps  have  been 
taken  in  both  fields  which  indi¬ 
cate  future  developments  tran¬ 
scending  the  dramatic  Los  An¬ 
geles  metropolitan  newspaper 
suspensions  earlier  this  year,  he 
forecast. 

The  greater  Los  Angeles  area 
w'hich  comprises  a  huge  jour¬ 
nalistic  test  tube  consists  of  a 
moribund  central  core  sur¬ 
rounded  by  booming  areas  rep¬ 
resentative  of  suburbia  in  re¬ 


PRESS  COMMENT; 


'They  award  a  Pulitzer  prize  for  editorials  attacking  us  .  .  .  Wiat  here 
proof  that  there  is  a  conspiracy  among  us?' 

— INTERLANDI,  Register  and  Tribune  Syndicsn 


verse.  Cities  dot  the  thiid  and 
outer  circle,  he  explained. 

While  the  “mets”  have  been 
reduced  to  the  morning  and 
Sunday  Times  and  the  evening 
and  Sunday  Herald-Examiner, 
this  area  contains  every  type  of 
newspaper.  His  count  show's  a 
score  of  community  dailies  and 
182  other  new'spaper  and  news¬ 
paper-type  papers. 

In  this  situation  the  Los 
Angeles  Mirror  was  costing 
the  Times-Mirror  Co.  up  to 
$2,000,000  annually,  according 
to  one  report.  It  showed  an  8 
percent  decline  in  its  share  of 
circulation  for  1950-61. 

In  support  of  its  super-daily 
concept,  the  T-M  is  now  pre¬ 
pared  to  expend  vast  sums.  One 
figure  mentioned  is  $15,000,000, 
Dr.  Wilcox  said. 

The  move  to  establish  the 
super-met  faces  the  opposition 
of  strong  independents  as  well 
as  major  chain  operators — in 
Los  Angeles  County  alone  these 
include  Copley,  Cowles  and 
Brush-Moore  as  well  as  Hearst 
— and  the  forthcoming  entry  of 
the  New  York  Times  Pacific 
edition. 


The  battle  w'ith  the  outer- 
circle  of  dailies  began  with  the 
T-M  purcha.se  of  the  Orange 
Coast  Publishing  Co.,  publish¬ 
ing  dailies  in  Costa  .Mesa  and 
Newport  Beach.  This  established 
an  Orange  County  beachhead 
bypassing  the  Lovg  Beach  Inde¬ 
pendent,  r re HS-Tele grata  pub¬ 
lished  by  Ridder  New'spapers. 
But  the  battle  is  now'  join^  in 
that  area  by  the  Ridder  organ¬ 
ization’s  purchases  of  the  daily 
Orange  Grove  Neivs  and  of  the 
Newport  Beach  Newport  Har¬ 
bor  Netvs-Press,  a  tri-w'eekly. 

In  Dr.  Wilcox’  opinion,  the 
Times  can  be  expected,  at  some 
future  date,  to  establish  addi¬ 
tional  outer  circle  afternoon 
paper  beachheads  in  “the  high 
desert  area”  northeast  of  Los 
Angeles,  in  the  San  Bernardino 
area  and  on  the  north  coast 

Success  in  the  initial  stages 
w'ould  lead  to  establishments  of 
such  community  papers  as  print¬ 
ing  plants  for  the  Times  itself 
as  well  as  for  afternoon  sub¬ 
urban  dailies.  Dr.  Wilcox  fore¬ 
cast.  Electronic  transmission 
facilities  would  enable  such  » 
move. 
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Rangemaster  Mixer  Linotypes  are  famous  for  quick, 
orderly  control  of  the  most  heterogeneous  matrix 
combinations.  The  Model  35  can  keyboard  sizes^ 
from  5  point  to  36  point  normal,  or  48  point  con-  ^ 
densed.  No  side  magazines  are  necessary.  All 
type  comes  from  the  main  magazines.  Put 
Rangemaster  on  headline  duty.  Put  it  to  work  in  ^ 


your  ad  alley.  Reduce  hand  setting  and  saw-in.  You 
can  set  two  and  three  line  food  store  composition  on 
Rangemaster  and  have  slugs  ready  for  lockup  with- 
Ik  out  costly  hand  com- . 

position  Range  RanQCiiiastcr 

master  is  a  pay-  w 

-***  ing  proposition.  Mergenthaler  tmssnm 


For  the  first  three  I 

months  of  1962,  I 

■ 

B  ^ WASHINGTON^  ^ 

L  ll©«i'!m-i'^  ©W  S 

circulation: 


ThesiMews 

growth  since  1950 

1952  144,212 

1958  174,570 

1954  146,922 

I960  180,837 

1956  172,656 

1962  190,942 

SOURCEl  Fir»t  Quarter  figures  from  ABC  While  Audit  Reports,  1952  through  1961. 


*  Firxt  Quarter  figure  from  ABC  statement  filed  March  SI,  1962,  iodijcct  to  audit. 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  .  Wor/d'Te/egram  S  The  Sun 

COLUMBUS  .  . 

.  .  •  Citizen-Journo/ 

DENVER  .  .  . 

Rochy  Movntoin  News 

EVANSVILLE.  .  . 

.  •  •  •  PttW  ■ 

CIEVEIAND  .  .  . 

•  .  Preit  and  Newi 

CINONNATI  .  . 

•  •  Post  &  Timat^Star 

BIRMINGHAM 

.  .  .  .  Posf-Hero/d 

HOUSTON  .  .  .  . 

.  .  .  .  frta 

PITTSBURGH.  .  . 

KENTUCKY  .  . 

.  •  •  Kentuch)<  edition 

MEMPHIS  .  . 

•  •  .  Press-Scimitor 

FORT  WORTH  .  . 

....  Prse 

INDIANAPOLIS  .  . 

Cmcinnoh*  Post  S  Times'Stor 

MEMPHIS  .  . 

.  Commercial  Appeal 

ALBUQUERQUE  . 

.  .  .  Tribo— 

SAN  FRANaSCO  . 

.  Newi-Co//  Eu//eh'n* 

KNOXVILLE  .  . 

•  •  •  News-Sentine/ 

WASHINGTON 

•  •  •  •  Daily  News 

EL  PASO  .... 

,  .  HeroW'Ptd  1 

*Affiliaf9d 

General  Advertising  Deportment  •  •  •  330  Pork  Avenue/  New  Yerk  City— Chicoge  Son  Froncitce  Los  Angeles  Detroit  Cincinnoti  Philodelphie  Detet 
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